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THE CONCEPT OF VALUE-BASED MANAGEMENT
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The current estimation sclentific community with its traditional value ap-
proach to evaluation and the system of intemational and domestic standards
inthe context of solving the problem of estimation of intellectual capital (IC),
intangible assets (LA}, intellectual property (IP) reveak a complete failure,
which necessitates the use of «value bxed mansgement = (VBM) for the
evaluation of the IC new concept.

The world economic community has entered into the post-clissical era
of formation of a new “knowledge - based econamy”, radical changes and

strategic priorities from the materal assets into the intangible systemic and
structural components of intellectual capital (IC) which greatly extends the

traditional serse of the capital dassical concept.

In the last decade the concept of VBM and systems focused on increas-
ing the organization valee have been approved and widely used. This control
concept is aimed at the qualitative effective improvement of the strategic, op-
emtional evaluation declsions at all levels of the organization which affect the
key factors determining its value Its main objective function & to maximize
the value of the company.

Using VB M concept allows raising the investment attractiveness of the com-
pany, creating the investment of inlemal and external sources of funding, ensur-
ing the implemen tation of strategles to maximize the company value [1; 2].

The lack of the chosen topic concepts development in native scence is
explained by the fact that the VBM and IR concepts arein the stage of forma-
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ton, and are not governed by regulations and are not a determining condition
for economic growthtrends yet.

Solving of the assessment problem of the intellectual capital value
throwugh the concept of value-based management requires the necessarystudy
aof the evolution and formation of the concept system structure and content.
The concept of value-based management is implemented in the management
theory and practice through the princple of «focuson values

This principle & included into the structure of the management gener-
al principles, along with the prnciples of corsumption, systematic actions,
mvul ti-functionality, integration

The new value arlentation principle has replwced the traditional cost on-
entation principle. This postulate radically changes the basic strategic goals,
ideas and philosop by of management. The main strategic goal of acting in the
traditional value-oriented management is to maximize the business value. The
mxin strategic goal of the new value-oriented management is the value mad-
mdzation of the firm for the owners of debt and equity capital [2].

Strategy for achieving the long-term value maximdzation & complemented
by the “value creation” strategy. The value-odented sclentific thinking which
irmvolves achieving the key strategic objectives and ensuring the value growth
ts at the basis of VBM.

In economic theory, intellectual capital is reflected in the value of its three
synerglstically interrelated and main systemic-structural components: hu-
man capital [HC); organizational (structural ) capital (SC), relational capital
(RC) IC and its main system-structural components are formed not by the
sum of its parts, but on the basis of theirinteraction and at the expense of the
synergistic effect [1].

According to the Intermational Financlal Reporting Standards (IFRS),
synergy can ocour when combining assets in future economic benefits. From
the standpoint of the general synergetic evolutionary world view and post-
nonclissical philosophy of sclence the princple of «orlentation value and
the concept of «value-ordented mamagements fully correspond to the ideal
of sclence — wthe principle of valuable elements inclusdon into the cognitive

proCess .
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In accordance with the ideal of sclence any cognitive activity in the IC
evaluation and business manegement provides adological (evaluative ) dimen-
shon. Management is the fist and the only of Economdes, which has reached
the level of general axological ideal In the context of adological ideals of sci-
entific knowledge, intellectual capital and its main system-stroctural compo-
nents, such as human capital, intangible assets, intellectual property can be
represented in thelr general totality as a hiermrchical selideveloped complex
system of economic values

This complex system of values through knowledge, information and in-
novation providesa competitive advantage in markets ofinnovative products,
a5 well 25 economic growth and successful business capitalization. This value
system cannot be evaluated by the tradidonal value approach.

The present system of intemational and national standards under the aus-
pices of the Internatiomal Committee of the Valuation Standards (1CVS) and
evaluation of the traditional theory built on the value approach, show theirin-
ability in IC assess and its main system-stroctural components. Neoclussical
valuable approach in the IC evaluation is in conflict not only with the practice
of modern valuation and economic reality, but with asiological ideals of mod-
em philosophy of science.

Cost system of international valuation standands of intangible ssets and
intellectual property now cannot provide the evaluation reliability, complete-
nessand acouracy of intellectual capital and inancial account it actsasa global
ideal, normative and methodol ogical orientation for professional apprajsers.

Theoretical and methodological support of the IC msessment processes
should be carried out by using the concept of value-based mangement [ 4].

It is now clear that it & immaterdal component of capital caused the pres-

ent crisis and that the current strtegies in major companies were not able to
assess the value of intellectual capital and the likelibood of this assessment. In

ourview, it is simply impossible to measure the given capital, judging from the
classical theory of measurensent.
Thus, the proposed value approach for ssessing the value of intellectual

capital makes it possible to wse the new valuation model clisses and the new
msanagement strategy, that is the value maximization.
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