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Nowadays, the growth of economic cooperation requires improving of the professional training system for future
international business specialist, which will help increase his level of professional competence, effective communication
with partners and build a positive image of the Ukrainian economic sector. Disciplines of the socio-liberal cycle of
the educational program "International Business" specialty 292 "International Economic Relations" at the Simon
Kuznets Kharkiv National University of Economics allow to acquaint future professionals with the peculiarities of
business relations, to form worldview values, to master the techniques and methods of effective cooperation, to master
the ethics and culture of communication, which involves the formation of experience of cultural interaction for further
future professional activity. One of such disciplines is the "Culture of Communication", which was introduced into the
educational process of S. Kuznets KhNEU. The relevance of teaching this discipline for future specialists in international
business is based on the communicative nature of the professional activities of workers in the economic sector. The article
considers the content of the discipline "Culture of Communication" in accordance with pedagogical technology, which
allows to streamline the structure of the discipline, which aims to motivate, acquire knowledge, acquire qualities and
professional skills to communicate. The stages of pedagogical technology introduced into the educational process are
analyzed, namely.: motivational, cognitive, communicative and reflexive. In accordance with these stages of pedagogical
technology, students form a culture of communication that provides fruitful activities in cooperation with other colleagues
and business partners.
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®OPMYBAHHS KYJIBTYPU KOMYHIKAIII MAMBYTHBOT O
PAXIBIA MIZKHAPOJHOI'O BIBHECY

Y naw uac picm npoyecis exonomiunozo cnispobimHuymea eumazae 800CKOHAIEHHA NPOPeCitiHOl cucmemu nio2o-
MOBKU MAtlOYmMHb020 (haxieys MidCHaAPOOHO20 Oi3Hecy, Wo Chnpusmume NiO8UUEHHIO 1020 PI8HA NpoecitiHoi Komne-
MeHmHOCmI, 30IUCHEeHHIO e(heKMUSHOI KOMyHIKayii 3 napmuepamu ma no6y008u NO3UMUEHO20 IMIONCY YKPATHCLKOL eKo-
HOMIYHOI 2anysi. JJucyuniinu coyiocyManimapro2o yuxuy oceimuvoi npoepamu « MiscHapoonutl 6izHecy cneyianrbHoCmi
292 «Midchapooui exonomiuni gionocunuy y Xapxiecbkomy nayionarbHomy ekoHomiynomy yrisepcumemi imeni Cemena
Kysneys dozeonsroms o3natiomumu Maubymuix ¢paxieyis iz ocoonusocmamu Oinosux 6i0HOCUH, ChOpMY8amu CIMouIA0HI
YIHHOCMI, 080/100iMU MEXHIKAMU MA NPUTLOMAMU e(DeKMUBHOI CRIBNPAYL, ONAHYS8AMU eMUKOI MA KYIbMYPOK CRIIKY8AH-
HS, Wo nepedbaiac GopmyeanHs 00ceidy KyIbmypHOI 63a€MO0IL s NOOAILWOT MalOymuboi npogecitinoi disibHOCHI.
OoHi€io 3 makux OUCyuniin Heobxiono eusnauumu «Kynomypy xomyHixayii», ska 6yna ynposaoicena 00 HABUAIbHO20
npoyecy XHEY im. C. Kysneys. Akmyanonicmo 6UKIAO0AHHS 8KA3AHOT OUCYUNIIHU 011 MAUOYMHIX (haxieyie MidcHapoo-
HO20 Oi3HeCy IPYHMYEMbC HA KOMYHIKAMUSHOMY Xapakmepi npogheciiinol OisiibHOCMI NPAyieHUKIE eKOHOMIYHOL 2aiy-
3i. V ecmammi poszensanymo 3micm naguanvhoi oucyuniinu «Kynemypa KomyHikayii» 6ionogiono 0o nedazociuHoi mex-
HONO2IE, WO 003601€ YNOPAOKYSAmu CIMpPYKmMypy OUCYUNLIHU, KA CNPAMOBAHA HA (POPMYBAHH MOMUBAYI], 3ACE60CHHS
3HAHb, HAOYMM AKoCmel ma npogeciliHux yMiHb 30ilcHIO8amu Komynikayiro. Ilpoananizogano emanu 6npo8ao*ceHoi y
HAaBYANbHULL Npoyec nedazo2iuHoi mexHonoeii, a came: MOMUBAYIIHUL, NI3HABANLHUL, KOMYHIKAMUGHUL I peqhieKCUHULL.
Bionogiono do exazanux emanis nedacoeiunoi mexHono2ii cmyoenmu Qopmyoms Kyibmypy KOMyHiKayii, wo 3abesneyye
NIOHY OLANbHICMY Y CRIGNPAYI 3 IHUWUMU KOJle2aMu ma Oi3Hec-napmHepamu.

Knrouosi cnosa: xyremypa komyuikayii; 3micm [ cmpykmypa RiO20mMosKu, @axiseyb MINCHAPOOH020 Oi3Hecy;
neoazoziuna mexHono2is,; cyo 'exm-cy6 eKmui BIOHOCUHU, MOMUBAYITIHUI, NIZHABATIbHULL, KOMYHIKAMUBHUIL I peqhieKCUSHUI
emanu.
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Formulation of the problem. In modern con-
ditions of strengthening the development of inter-
national economic relations, cooperation is carried
out with colleagues, business partners, profession-
als, representatives of their own and other cultures.
Conceptual principles of training future specialists in
international business are laid down in such norma-
tive documents of the state as "National Strategy for
Education Development in Ukraine 2021", "Higher
Education Standard for Specialty 292 " International
Economic Relations "for the second (master's) level
of higher education”" (Order Ne 380 of the Ministry of
Education and Science of Ukraine from 04.03.2020)
(Standard of higher education in specialty 292 : 5),
"Strategy of Ukraine's integration into the European
Union". It should be noted that according to the Clas-
sification of Occupations (DC 003: 2010) the future
specialist may carry out professional activities in the
field of economics as an economist in international
trade, economic adviser, economic consultant, con-
sultant or expert on foreign economic affairs, head of
foreign cooperation, and also a manager of foreign
economic activity. In the process of studying the dis-
cipline "Culture of Communication" the future spe-
cialist acquires such competencies as: the ability to
demonstrate knowledge of basic concepts in accord-
ance with the process of professional communication;
ability to make and justify decisions on the establish-
ment of international economic relations at all levels
of their implementation; ability to show knowledge of
business communications in the field of international
economic relations; ability to carry out effective oral
and written business communication in the profes-
sional field; ability to work in a team; ability to com-
municate in a foreign language; ability to highlight
the peculiarities of perception and understanding of
the partner in the process of professional communica-
tion, the ability to improve their own level of commu-
nication and use it in interaction with business part-
ners; ability to create an image of the future specialist;
ability to adhere to the rules of etiquette and rules of
corporate conduct in cooperation with partners; abil-
ity to characterize types of conflicts and demonstrate
skills of mutual understanding; ability to organize
and conduct business meetings and negotiations.

The results of a pilot study based on the Simon
Kuznets Kharkiv National University of Economics
(hereinafter — KhNEU S. Kuznets) among students
majoring in International Business show that only
15% of students have a high level of readiness for
communication culture, 65% found a low level expe-
rience of communication culture, but it should be
noted that they wish to implement their communica-
tive potential in professional activities. At the same
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time, 20% of respondents prefer not to take an active
part in business communication, but demonstrated
a desire to acquire communication skills. The study
showed that the vast majority of students recognize
the importance of preparing for a culture of commu-
nication for their future professional activities.

Research analysis. The problem of communica-
tion culture is the subject of close attention of a num-
ber of Ukrainian and foreign scientists. It should be
noted that aspects of the culture of professional com-
munication, psychology of business

communication, self-confidence as a professional
actor, public speaking in business, image building,
intercultural competence and other research carried
out in their work the following scientists: Berest-
enko O., Doronina M., Doroshenko V., Dubova V.,
Zolotova L., Kaidalova L., Kubrak O., Kush-
nir O., Lavrynenko V., Lysenko N., Lytvynenko O.,
Mozgovyi V., Popov V., Sedova L., Telezhkina O.,
Chernyshenko O. and others.

In this study, a theoretical and methodological
analysis of the work of scientists was made for the
construction and better structure of the content of the
discipline "Culture of Communication".

According to Kaidalova L., Kubrak O., Telezh-
kina O., an important aspect for effective communica-
tion in the professional activities of the future special-
ist is to establish contact, setting the interlocutors to
cooperate for further fruitful activities. In their work,
the authors mention that the communication process
is difficult to plan in advance, so the future specialist
must learn to recognize the client, specialist, partner
by appearance, his nonverbal gestures (mimic, facial
expressions, posture, etc.), which will allow to be
informed of his intentions and preferences.

Amelina S., Alexandrova S., Baranovska L., Kan-
Kalyk V., Osovska G., Reva V., as well as many other
scientists studied the issues of business communi-
cation, development of communicative skills and
formation of communication culture of specialists
in various fields of training. These scientists have
reflected in practice-oriented manuals for the forma-
tion of professional and business communication.

Baglay O., Halytska M., Slyushchynskyi B.,
Kolbina T. in their research emphasize the demand
for specialists in international economic relations,
who are aware of cultural differences, able to choose
the means of verbal, nonverbal and paraverbal com-
munication in collaboration with colleagues and
experts from other cultures; have experience of
intercultural interaction.

Enrique de las Alas-Pumarinho Miranda and Law-
rence J. Brahm explored the art of negotiation. Accord-
ing to scientists, such a process requires a specialist
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to carefully prepare before the negotiations, namely:
collecting and analyzing information from other par-
ties, formulating a model for future negotiations,
drawing up an agenda, choosing and preparing the
venue for the event and more. Researchers note that
to participate in negotiations, first a specialist must be
aware of the subject of negotiations, manage the situ-
ation during the negotiations, be organized, resource-
ful, smart, able to focus their attention, be emotionally
restrained, confident in themselves and their team.

More and more often specialists pay attention to
their own image, form the image of their team, the
company where they work, seek to improve it as a
representative of the economic sector. Korolko V.,
Palekha Yu. and others note this in their works. Schol-
ars pay great attention to the formation of communi-
cation skills and ethics of business relations, adher-
ence to the rules of culture of behavior, moral norms,
ability to make decisions and be responsible for them,
have managerial skills, be tolerant and friendly, fair
and reasonable in order to create a positive image of
the future international business specialist.

The conducted theoretical analysis of the literature
allowed to form the content of the discipline, to deter-
mine its structural components, the foundations of
which are laid during training, in preparation for pro-
fessional activity. Therefore, despite many years of
research and current challenges in the economic field,
the content, stages and process of forming a culture of
communication of future international business pro-
fessionals in higher education remains unclear.

The purpose of this work is to build the content of
training, consideration of pedagogical technology, its
stages and the formation process of communication
culture of the future specialist in international busi-
ness.

Presenting main material. The current chal-
lenges of the new millennium are aimed at strength-
ening globalization, expanding economic activity,
civilizational change, which requires the formation of
a new ethics and communication culture of the future
specialist in international business. Therefore, the
urgent need was the introduction of the educational
process of KhNEU S. Kuznets in special course "Cul-
ture of Communication" for future specialists in inter-
national business.

The content and structure of this discipline are
based on the socio-cultural orientation of profes-
sional training of future specialists in international
business, based on modern research, constantly dis-
cussed among colleagues at the Department of Inter-
national Economic Relations in KhNEU S. Kuznets,
are improved in accordance with the proposals of
stakeholders and conducted questionnaires and sur-
veys of students in this specialty.
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The content of this course included topics:
"The essence of the concept of" culture of commu-
nication", "Content and forms of professional and
business communication", "Formation of the image
of the future specialist", "Features of communication
as a form of professional and business interaction",
"Conflicts and ways to manage them "in professional
activities", "Organization and conduct of business
meetings" (Cultura de la comunicacién, 2020 : 4).

It is appropriate to begin the acquaintance with
the discipline with the methodology and conceptual
apparatus of the communication culture, explanation
ofthe place of the discipline in the system of scientific
knowledge and its relationship with the humanities.

The essence of the concept "communication cul-
ture" is clarified on the basis of the analysis of the sci-
entific literature of social and liberal content. The phil-
osophical aspect allowed to consider communication
as a form of social interaction of people for the purpose
of fruitful cooperation. Communication is a means
of achieving mutual understanding of people based
on the ideas of humanism, the principle of openness,
focus on complementary positions of its participants
and recognition of their uniqueness. Research by psy-
chologists has shown that the very phenomenon of
communication is a multifaceted process of establish-
ing and developing contacts between people, which
arises from the needs of their joint activities. It takes
into account the exchange of information, the develop-
ment of a common strategy of interaction, perception
and understanding of another person. But this alone
does not exhaust the essence and content of commu-
nication. Future specialists cannot fully interact, share
experiences, skills, their own mood without contact
with each other and without influencing each other.
In addition, in the process of communication, the spe-
cialist gets the opportunity to get to know the outside
world better, to master the achievements of material
and spiritual culture, the rules of professional activ-
ity. So, on the one hand, communication is the main
means of mastering culture, and on the other hand, it is
an integral part of culture. Therefore, the phenomena
of culture and communication are interconnected by
a complex system of direct and indirect connections.
In the process of communication, the future specialist
gets the opportunity to raise the level of their culture.
This is done through mutual enrichment of the cultural
experience of the participants in communication.

It should be noted that the main means of commu-
nication is language. The latest indirectly includes all
types of activity, without its application contacts in
professional and other fields are impossible. The abil-
ity to be a good interlocutor is always valued in pro-
fessional activities. "Speak so I can see you" — these
words of Socrates clearly describe the interlocutor not
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only as an intellectual person, but also communica-
tive, that is a person who is well versed in all the colors
of the spoken word and uses them appropriately. This
skill involves mastering the culture of communica-
tion in verbal, nonverbal and paraverbal expression.

In the process of oral communication, personal
contact and direct feedback are provided. Accord-
ing to Mitsich P., during oral communication there
is a loss of information: 100% of information is
conceived, 80% is acquired in verbal form and
expressed, 70% is heard, 60% is understood, and
24% is remembered. Therefore, in the process of
studying the course "Culture of Communication"
special attention is paid to techniques and tools of
active listening, which allows students to acquire
skills to concentrate longer on the information flow,
highlight the main in a message and focus on it.

Modern electronic means of communication are
the main characters of our time, more and more often
communication is carried out by means of written
messages, e-mail, chat, etc. The peculiarity of such
business written communication is its structure and
content. Written documents are distinguished by the
accuracy and logic of statements. In the process of
writing letters, students should learn to choose the right
words, phrase correctly, structure the text, correctly use
grammatical and orthoepic phenomena to make mes-
sages effective. In addition, written information can
have legal force and be stored for a long time, which
requires careful preparation and proper processing.

Future specialists must acquire the ability to iden-
tify features of perception and understanding of the
partner in the process of professional communication.
In his work, Mortensen K. argues that communication
occurs when people attach importance to message-re-
lated behavior. Research by psychologists shows that
in their reaction in the process of communication a
person is 90% guided by feelings and only 10% —
by the mind. It should be noted that feelings are the
first to react instantly. In the process of professional
communication there are sometimes obstacles and
difficulties, so the future specialist should navigate
in conflict situations, manage their own emotions and
manage intercultural conflicts.

Each country has its own national character, men-
tality that has been formed over the centuries, they
reflect the uniqueness of communication, traditions,
ethnic characteristics, life priorities and values. Dur-
ing the study of the course "Culture of Communica-
tion" features of interaction with business partners —
representatives of other cultures are considered, the
analysis of business cultures on the basis of studying
of "parameters of cultures" and situations of intercul-
tural cooperation is carried out.
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One of the important factors of business commu-
nication is to determine the image. Business style
helps the future specialist to give the impression
of self-confidence and activity, organized, compe-
tent, reliable person. The persona of a specialist, his
formed image is a portrait that he demonstrates in the
economic field. The image must work for a special-
ist, must truthfully reflect his best features and at the
same time be simple and concise. Only a positive per-
sonal business image will contribute to the success
of professional communication, as it, together with
a good education and professional experience, is an
important factor in the successful career of a future
international business specialist.

Negotiation is becoming a popular form of busi-
ness communication in professional activities, as it
presupposes subject-subject equal relations, respect
and tolerance for one's opponent, pluralism of opin-
ions, and the establishment of democratic, humanistic
values. Today, negotiations are a form of concluding
agreements and arrangements in the field of econom-
ics. Therefore, gaining experience in the art of nego-
tiation is an important component of the professional
activities of future specialists in international business.

Thus, the future specialist of international activities
must successfully establish contacts, communicate
fruitfully, create a friendly communication situation,
be able to listen actively, support partners in difficult
situations, respond flexibly to situations of misunder-
standing and prevent them, strengthen cooperation
and interaction on the basis of universal principles.

Vocational training is defined as a system of
organizational and pedagogical activities that ensures
the formation of a person's professional orientation of
knowledge, skills and abilities. The process of profes-
sional preparation for the culture of communication
takes place through the introduction of step-by-step
pedagogical technology.

In this paper, we consider it appropriate to adhere
to the concept of gradual acquisition of knowledge
and the formation of experience in acquiring com-
municative competence, which reflects the active
activities identified by M. Kagan, namely: orienta-
tion, cognition, transformation (Kagan, 1988 : 3).
The strict sequence of stages of mastering the edu-
cational material (transition from one to the study of
the next stage is possible only if you master the pre-
vious one) involves determining the didactic means
of participants interaction in the pedagogical process
(subject-subject relations) at each stage.

The results of own research, analysis of scientific
literature, requirements of the classifier of profes-
sions, surveys and long-term pedagogical activity in
universities allow to distinguish according to the pro-
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fessional sphere of future specialists of international
business the following stages of pedagogical tech-
nology: motivational, cognitive, communicative and
reflective (Yevdokimova-Lysohor, 2017 : 2).

Therefore, we will consider the goals in accord-
ance with the above stages of pedagogical technol-
ogy, topics and tasks that allow to form a culture of
communication of the future specialist in interna-
tional business.

Motivational stage. At the motivational stage
of forming the culture of communication of future
international business specialists were offered edu-
cational materials that aroused students' interest,
stimulated cognitive activity, to discuss situations,
compare them, justify their point of view, to interact
and cooperate. First of all, the issues of relevance of
studying the educational material, the importance of
communication culture of an international business
specialist in arrangement professional relationships,
establishing dialogue and cooperation with business
representatives, partners and clients were discussed.
Therefore, students were offered to create associo-
grams, compose their own dialogues based on and
without reference to the context, watching videos,
formulating hypotheses to solve the problem situa-
tion; conducting discussions on the above examples
of cultural communication in professional activities.

In order to understand the importance of acquir-
ing knowledge, gaining experience in the culture of
communication, students develop examples of tasks,
which are given below.

Task 1. Discussion in microgroups of the content
of the following statements of famous people.

- My secret of success is in the ability to get the
other person's point of view and see things from that
person's angle as well as from your own (H. Ford);

- Management is the setting of other people to
cooperate (Lee Iacocca);

- Professionals do not only make money, but also
create a sense of existence for colleagues and employ-
ees (T. Peters).

Among the answers provided by students were the
following: to express opinions properly and correctly
in the team, to make fair decisions (take responsibil-
ity for subordinates, team), manage their emotions,
properly plan and organize working hours, respond
flexibly in conflicts, support team spirit, etc.

To the question: "What exactly is the success of the
communicationcultureofaninternational businessspe-
cialist?" students expressed the following hypotheses:
openness to colleagues, polite attitude to partners, tol-
erance, willingness to cooperate in business and more.

Task 2. Students were invited to watch a video of
a conversation between two experts in international
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activities. The content of the video included the
discussion of the following questions: “What is the
interaction of specialists during communication? At
what distance does communication take place? What
should be the volume of the voice during communi-
cation? What is the essence of respectful and polite
communication between two partners?”

The use of these audio and video materials in the
classroom helped to maintain a lively interest in stu-
dents, to gain experience in the culture of communi-
cation and avoid monotony. Video and audio materi-
als stimulated students to listen and watch carefully,
to analyze the situation, discuss it in a group, which
diversified their learning activities in practical classes.

This material allowed students to draw their own
conclusions about the need and importance of prepa-
ration for the culture of communication. Therefore,
the implementation of such tasks increased the level
of motivation of students to acquire new knowledge
about the peculiarities of the culture of communication
and the acquisition of skills of cooperation with others.

Cognitive stage. The purpose of this stage is to
provide students with new knowledge for their fur-
ther application in the process of communication with
colleagues, partners in solving professional problems,
the formation of professionally significant qualities.

Students learn about the peculiarities of the com-
munication process through a lecture, teacher's story,
texts, illustrations, videos and other sources of infor-
mation. Preference is given to the following teaching
aids: professional texts, professional announcements,
contracts, prospectuses, etc. Professional brochures,
booklets and more are distributed to students in the
form of illustrations. Cognitive videos help to reveal
the content of the material, the peculiarities of com-
munication between specialists.

Assimilation of knowledge is due to the following
exercises: commenting and interpreting the content of
professional texts, answering questions, drawing up
the rules of successful speech; finding associations on
the topic being studied; sounding of video roles; com-
pilation of scenarios, etc.

Here are some examples of tasks of the cognitive
stage:

Task 1. Discussion with students of the list of
moral and cultural rules for the future specialist:

1. The first rule — be punctual. In international
relations, it is very important to organize working
hours properly. Planning and punctual execution of
all planned tasks is the key to success. Being late is
wrong for the person who was waiting for you. Even
the sincerest apologies and assurances about the
impossibility to come on time are not able to com-
pletely make up for the guilt, because at the subcon-
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scious level there will be a certain unpleasant resi-
due, which will mean a somewhat negative attitude
towards you.

2. The second rule — do not say too much. You
should not talk about your own business, because
sometimes even the slightest hint can affect the activ-
ities of your competitor.

3. The third rule — do not be selfish. It is impossible
to do business successfully, despite the opinions and
interests of partners. Often it is selfishness that gets in
the way of success. It is very important to be patient
with your opponent or partner, learn to listen to the
opinion of others and explain or defend your own.

In business communication, the basic principle
can be formulated as follows: when deciding which
values should be preferred in a given situation,
behave so that the maxim of your will is compatible
with moral values, nobility of other parties involved
in communication, and allows coordination of the
interests of all parties.

The experience of international relations allows us
to observe that Ukrainian experts have a very unique
understanding of market values based on such moral
categories as nobility, reliability, decency, courtesy.

Many companies and organizations in many coun-
tries adhere to the principle: profit is above all, but
honor is higher than profit.

4. The fourth rule — dress as usual in the field of
professional activity. Clothing is a demonstration of
your taste and status in society. This rule should not
be taken lightly. Appearance is the first thing your
partner pays attention to, and it immediately adjusts
him to the appropriate mood. There are general rules
for business style clothing. And whatever fashion
offers this season, in professional activities it is better
to follow the classic style.

5. The fifth rule — keep your language clean.
Everything you say and write must be correct gram-
matically. The ability to communicate, engage in dia-
logue, discussion and persuade the opponent is very
important in negotiations. Watch your pronunciation,
diction and intonation. Never use obscene language
or abusive language. However, do not forget that the
ability to listen to the interlocutor is no less important
aspect of communication.

Discussion of such material allowed to reveal the
existing knowledge of students about future profes-
sional activities, the rules of fruitful cooperation with
partners, the level of awareness of the importance of
communication culture in the future field of activity
and more. For example, among the professional quali-
ties students also mentioned the following: politeness,
sociability, competence, politeness, responsibility,
decency and others. Among the functions of a spe-

ISSN 2308-4855 (Print), ISSN 2308-4863 (Online)

...............................................................................

cialist in international activities, students identified
the following: offers of information services, consult-
ing, business meetings, meetings, etc., which facili-
tates interaction with professionals, staff, partners.

Task 2. Establishing relationships in the process of
business communication. The beginning of a business
conversation is of great importance for establishing a
relationship. The more original the beginning of the
conversation, the faster you can capture the attention
of partners. There are a number of popular ways to
establish friendly contact:

- the choice of neutral material for the beginning
of the conversation, which may relate to the well-be-
ing, biography of the interlocutor, his marital status,
interests, hobbies;

- formulation of the question in a form that requires
the consent of the partner — the answer is "yes". This
requires a preliminary study of his personality;

- creating the impression of the interlocutor of
the coincidence of his interests with the interests of
the interaction initiator. Talking about music, sports,
literature, collecting will not only make a favorable
impression on you, but will also remove your part-
ner's alertness and prejudice;

- use of tactics of so-called coordination, expres-
sion of compassion, attitude with respect to the inter-
locutor;

- ostentatious openness — demonstration of readi-
ness to reveal to the partner tasks and the purposes of
a business meeting;

- a positive assessment of the individual abilities
of the interlocutor — his professional status, his inher-
ent sense of duty, courage, principle.

In accordance with the above, students gave exam-
ples of establishing relationships between specialists
in international relations; determined the positive and
negative features of such contact.

It should be noted that the task contributes to the
formation of a culture of communication and involves
mastering the knowledge of the beginning of the con-
versation, the ability to attract the attention of inter-
locutors and, as a result, the communication process
is more efficient, which promotes interaction between
professionals.

Task 3. Game "Interview for a vacant position in
the department of International Relations".

A situation is proposed: the head of the department
selects candidates for the vacant position. One stu-
dent is involved in the game as a head of the depart-
ment, others are candidates for the vacant position.
The head of the department needs to talk to the can-
didates for this position and choose the best one. It is
necessary to prepare questions that will provide the
necessary information from the interview:
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- reason for job search;

- information on the strengths and weaknesses of
the applicant;

- professional qualities of the specialist;

- moral qualities of the specialist.

All students are involved in such a game and reflect
on the composition of questions and their formulation.
The situation allows students to recognize issues, as
well as analyze, compare and classify them in terms
of common characteristics and their differences.

Task 4. Learn about the reasons for the tightness
and fear of public speaking and the ways to overcome
them, suggested by Otto Ernst in his book “The Word
is Given to You”. Prepare your own rules of success-
ful speech, you are the master of your word.

1. Excessive immersion in their own experiences.
Youneed to think about the case, focus on the content of
the speech. You need to make yourself believe that you
are well prepared for the performance and can tell the
audience something important and useful (suggestion).

2. Excitement due to lack of experience. Usually
use the opportunity to participate in various discus-
sions (family, friends, team, etc.).

3. Memories of failure. Speeches are unsuccessful
and you need to react to them calmly and sensibly.

4. Insufficient preparation. The best preparation is
self-confidence.

Doing these exercises allowed students to better
get acquainted with the material and learn the rules of
communication.

Task 5. "Cultural personality in the portrait of
human" Get acquainted with the cultural character-
istics of the Ukrainian, French, Spanish, German and
other cultures and answer the following questions:

1. What qualities and features are characteristic
of Ukrainian / French / Spanish / German / Chinese,
etc.?

2. What qualities are you especially proud of as a
representative of Ukrainian / French / Spanish / Ger-
man / Chinese culture? Conversely, what qualities do
you feel ashamed of?

3. How do Ukrainians / French / Spaniards / Ger-
mans / Chinese see other cultures?

Communicative stage. The communicative stage
is characterized by productive and creative activities
of teachers and students and is based on subject-sub-
ject relations.

To prepare students for communication, the teacher
should simulate different situations for professional
activities, tasks, exercises that would stimulate stu-
dents' need for dialogue, to express their views, argue
their positions and demonstrate acquired profession-
ally significant qualities (courtesy, hospitality, nobil-
ity, tolerance etc).
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The tasks developed for this stage create the basis
for the creative development of the student's person-
ality. These can be exercises to determine the form
of defending professional ideas on the basis of dem-
ocratic principles in dialogue, resolving problematic
situations in professional activities, finding ways to
resolve misunderstandings, and so on.

Here are some examples of tasks of the commu-
nicative stage:

Task 1. Role game "Show your hospitality"

Students were invited to show their hospitality and
exchange gifts with clients, professionals, partners,
representatives of other countries. Performing such
a task leads them to think about what to give, when
to give, how to give and what to say (Yevdokimo-
va-Lysohor, 2017 : 2). In order for students to realize
that gifts are one of the most delicate aspects of pro-
fessional communication, they composed and acted
out dialogues, the condition of which was the inter-
action of business partners who greet and give each
other gifts. The task of the student audience was to
evaluate the dialogue and select the pair of students
who played their roles best.

It is important to remind students that the way gifts
are presented depends not only on the traditions of the
country of clients, business partners, but also on inter-
personal relationships, so the homework was to write
an essay on "Universal gift in business partnership."”

Task 2. Find the correspondence of character
traits / mentality of nouns and representatives of such
cultures as England, France, Ukraine, China, Ger-
many, Japan in the table. Gentlemanhood, calmness,
restraint, inclination to order, curiosity, passion for
adventure, thrift, diligence, commitment to tradition,
distrust of the unusual, politeness, ability to sacrifice
time and money for good deeds, ability to manage,
perseverance in achieving, redundancy, credulity,
carefreeness, hospitality:

Representative
of the country
Germany
England
France
Ukraine
China
Japan

Character trait / mentality

tendency to order...

Prepare a meeting with the above-mentioned rep-
resentatives of cultures, adhering to the specified
character traits.

Therefore, at the communicative stage, mostly inter-
active methods were used, which required students to
find additional information and ways of creative action.
The above tasks were aimed at organizing the joint work
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of the subjects of educational activities, which contri-
buted to the development of each individual future spe-
cialist in international business, mastering and gaining
practical experience of creative cooperation.

Thus, the result of the communicative stage was
the formation of skills and abilities of cultural dia-
logue with colleagues, partners through the practical
study of situations in professional activities, during
which future professionals gained practical experi-
ence in the culture of communication.

Reflexive stage. The purpose of this stage was
to evaluate the results obtained by students. Future
specialists had to realize their actions, experience,
abilities, feelings. In cooperation with representatives
of other spheres, they had to control the behavior,
speech, attitude to others, relationships with them
and so on. In the process of acquiring communication
skills in future professionals, it was advisable to form
a value attitude to their profession, the environment,
themselves and the partners with whom they worked.

Task 1. Students were asked to work on commu-
nicative interests "Who is who at your meetings?".
It was necessary to write a scenario of a business
meeting, taking into account all the recommenda-
tions, if the meeting will be attended by participants
of all types of communication (Telezhkina, 2015 : 1).

Who is who at your meetings?

"Those who speak sincerely." People who are
always honest, do not cheat, do not have any hidden
thoughts. These are valuable participants in any meet-
ing. But they need to be protected, because they may
not so much end the controversy as provoke new ones.

"Martyrs". They defuse the atmosphere well and
quickly take responsibility when something goes
wrong. The danger is that they will take the blame too
quickly, perhaps before you can figure out who and
what is the source of what happened.

"Stone faces" — people who do not express their
views on a case, always restrained.

"Factories". Such people deserve the words: “You
are right. I never thought about it. " They are good
participants in the meeting.

Speakers. Penetration into the essence of the mat-
ter is replaced by emotions and chatter. Quite often
the interlocutors get the impression that such people
try to convince themselves first of all, and not oth-
ers. It is better to communicate with them carefully
enough or not to pay attention to them.

"Devil's Advocates." For such people, any com-
munication is contradictory. They often get to the
heart of the matter during the discussion. It is recom-
mended to invite only one of such representatives to
the meeting.
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"Destroyers". Such people cannot remain silent so
as not to destroy someone's idea, someone's project.

"Statesmen". Such people communicate skillfully,
take responsibility and know how to move the meet-
ing forward. This type of participants includes the
moderator of the meeting.

On the example of such a situation, students had to
discuss the role of human values: to determine which
of them prevail in the modern world, which values
they themselves adhere to in everyday life, and which
contribute to fruitful professional interaction.

Therefore, the task was aimed at understanding
by students that it is necessary to learn to understand
people, love them and forgive them, treat them impar-
tially, even if they differ from each other.

The scenario of such a business meeting allowed
students to analyze the diversity of people and at the
same time find out the peculiarities of their interaction.

Conclusions. Thus, the above tasks fill the con-
tent of the stages of pedagogical technology of the
introduced course "Culture of Communication" in
the process of future specialists training and are
implemented during classroom and extracurricu-
lar forms of education, which contributes to better
understanding of communication culture, learning
its basic concepts, professional experience, in solv-
ing difficult situations and tasks of cooperation, as
well as provide the formation of significant personal
and professional qualities.

The study of the discipline "Culture of Commu-
nication" allowed the future specialist to acquire
such learning outcomes as: to operate with basic
concepts in accordance with the process of profes-
sional communication; evaluate analytical reports,
competently use regulatory documents and reference
materials, conduct applied analytical developments,
professionally prepare analytical materials; have
the necessary professional knowledge and skills in
business communication in the field of international
economic relations, as well as communicate effec-
tively at the professional and social levels, includ-
ing oral and written communication in a foreign
language / languages; increase the level of commu-
nicative competence and identify ways of successful
cooperation; use different means of communication
in the process of professional cooperation; to form
the image of a specialist in the external and internal
environment of the organization, as well as to form
rules of conduct and rules of etiquette in cooperation
with partners; learn to manage conflicts in profes-
sional interaction with entrepreneurs and business
partners; determine the best ways to organize and
conduct business meetings and negotiations.
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