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Abstract. In the conditions of war, the problem of maintaining a comfortable psychological climate in professional teams
and society in general is acutely felt because Ukrainians are in a depressed psychological state. Conflicts among people
of different ages are also escalating, as representatives of the baby boomer generation are gradually being replaced
by Generation Y, and therefore most Ukrainian companies are teams of representatives of Generations X and Y. The
purpose of this study is to find ways to overcome the problem of conflict between different generations. Among the key
scientific methods of this study is M. Rokeach’s model, which was used to rank the terminal and instrumental values
of representatives of Ukrainian generations X and Y, and the method of canonical correlations, used for comparative
analysis of the value structure of the analysed generations. The main results of the study indicate that the aggravation
of relations and the emergence of misunderstandings among Ukrainians is a consequence not only of the influence of
war, but also of the conflict of the most economically active generations — X and Y. This conflict is caused by differences
in the perception of life (i.e., in values), a large difference in the socio-political conditions of formation and belonging
to different archetypes of generations according to the Strauss-Howe generational theory. Ukrainian generation X is a
recessive generation of “nomads”, while generation Y is a dominant generation of “heroes”. The results of a comparative
analysis of the dominant terminal and instrumental values of these generations indicated that 50% of the dominant values
are common terminal and only 33% are common instrumental. It was found that the Ukrainian Generation X has more
post-materialistic values, while Generation Y prefers materialistic values, which was a consequence of socio-political
events in Ukraine, under which these generations were formed. The practical significance of the results obtained lies in
the fact that the proposed recommendations for overcoming the conflict of Ukrainian Generations X and Y by factoring
in the most important values for each of these generations will help not only to overcome the conflict of generations, but
also to increase the effectiveness of their interaction
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Introduction

The war that is currently taking place on the territory of
Ukraine requires increased attention to relationships in such
difficult times for Ukrainians, since the general emotional
state of people, as noted by O. Pyshchulina et al. (2022), is
rather depressing and the number of conflicts and misun-
derstandings within society, specifically in the collectives of
various organizations, has increased considerably over 2022.
One of the sources of such conflicts is generational change,
as baby boomers gradually retire, and Generation Y increas-

Suggested Citation

ingly enters the workforce. This is why emerging misunder-
standings and generational differences can adversely affect
employee productivity, efficiency, and satisfaction (Smith
& Nichols, 2015; Jemima & Kusumadmo, 2019). Therefore,
B.A. Kaifi et al. (2012); C. Bhayana et al. (2021) point out
that managers need to learn more about their employees’ job
satisfaction, their expectations, and their outlook, precisely
at a time when new generations are merging with previous
ones. One of the ways to overcome such conflicts among
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personnel is precisely to investigate and analyse the domi-
nant values of these generations.

The problem of generational interaction and overcoming
intergenerational conflicts has been relevant for scientists in
various fields (psychology, sociology, political science, mar-
keting, and management) for many years. Over the past three
decades, scientists in cross-cultural management have been
investigating the value profiles of modern generations in dif-
ferent countries to improve the quality of management of
representatives of these generations who can simultaneously
work in the team of one company. Thus, the modern theo-
ry of generations, which was developed by N. Howe & W.
Strauss (2007), and is the theoretical basis for such cross-cul-
tural studies, is based on the fact that pertinence to the cor-
responding generation is determined by the dominance of
values that are most inherent in the given generation. As
K.W. Smola & C.D. Sutton (2002), S. Lawati (2019) note, a
generation is a group that can be defined by the following
common features: year of birth and age, place of birth and
socialization, and major events that shaped them as a person.

The impact of key life events, such as wars, the emer-
gence of innovative technologies or considerable economic
and political changes in society, is also vital for the emer-
gence and formation of generations. Because scientists
S. De Hauw and A. De Vos (2010), V. Singh et al. (2020)
point out that it is precisely such events that shape the per-
sonality, the dominant values of a generation, and the expec-
tations of this generation.

The process of intergenerational interaction also occurs
constantly, as adjacent generations constantly interact: the
previous generation (usually parents) influences the next
generation (children) through upbringing and other progres-
sive or regressive actions and forms their worldview and val-
ues that will be inherent in this generation.

The basis of generational conflict (conflict of “parents and
children”), as defined in the research of N. Howe and W. Strauss
(2007), is not the difference in age, but the difference in the
dominant values of different generations. This means that the
key factor in uniting people into one generation is the same
values that are laid down on the subconscious level of ev-
eryone during education and socialization of this generation.

In the past two decades, two generations have dominat-
ed Ukraine — Generation X (born in 1966-1986) and Genera-
tion Y (born in 1987-2005) (Blyznyuk, 2017).

The purpose of this study was to analyse and compare
the dominant values of the most economically active modern
generations of Ukrainians: generation X and generation Y, to
overcome the problem of conflict between representatives of
these generations during their interaction as personnel of a
Ukrainian company.

Literature review

As it was proved in (Blyznyuk & Lepeyko, 2016), Generation
X (unknown generation, 13th generation) in Ukraine was
born in the Soviet Union and was already formed during its
collapse. The worldview of the Ukrainian Generation X was
influenced by such important economic and political changes
in the country as perestroika, total deficit, and Ukraine’s in-
dependence. The most significant event that led to the end of
the birth period of Generation X in Ukraine was the Chernobyl
disaster (1986). Therefore, the Ukrainian Generation X differs
from the representatives of Generation X in the United States
and Western European countries in the list of dominant values.

According to the classification of generational arche-
types, Generation X is a “nomad” who is characterized by a
global perception of the world, pragmatism, and a tendency
to migrate to other countries. According to the study results
of N. Howe & W. Strauss (2007), in the United States, Gen-
eration X consists of the largest number of immigrants in the
20 century. The specific feature of this recessive generation
is its readiness for change and flexibility due to the impact of
political and social instability, which was noted during their
formation. Members of this generation are also the largest
entrepreneurial generation in U.S. history.

In Ukraine, Generation X is currently undergoing a period
of maturity, which is usually the most successful period in the
life cycle of “nomads”, while this always coincides with a crisis
in society and the country (Blyznyuk, 2017), which is current-
ly happening in Ukraine and was initially caused by the pan-
demic, and then the start of the war on the territory of Ukraine.

The propensity for migration of the Ukrainian genera-
tion X is actively manifested, especially in 2021-2022, since
it is the representatives of this generation who are the largest
part of the adult population of Ukraine (approximately 35%)
(Ministry of Economy..., 2022) of the total number of people
who left the territory of Ukraine after February 24, 2021
due to the war. T. Blyznyuk and T. Lepeyko (2016) proved
that the Y generation (Millennial generation, Why genera-
tion, Next generation, Zero generation) in Ukraine was born
and grew up under the influence of terrorist attacks, military
conflicts, epidemics, and the development of digital tech-
nologies. And the process of socialization of this generation
and the formation of representatives of this generation as
individuals is ending right now. Therefore, the events that
are currently happening on the territory of Ukraine have a
direct impact on the dominant values and expectations of
this Ukrainian generation.

In earlier studies of T.P. Blyznyuk (2017), it was noted
that the key event that most influenced the formation of the
Ukrainian Generation Y was the beginning of the anti-terror-
ist operation in the Donbas in 2014. However, now it can be
argued that the war in Ukraine has become exactly the key
factor that has the greatest impact on this generation and its
worldview. That is why the Ukrainian Generation Y can also
become a generation that differs from the representatives of
Generation Y in the United States and Western Europe.

According to the classification of archetypes of genera-
tions, Generation Y are “heroes” who grow up in the condi-
tions of increased security created by their parents (gener-
ation X), relying on their own hard experience, protecting
them from the influence of aggressive and dangerous ex-
ternal environment, which is inherent in the period of so-
cialization and formation as individuals (childhood period)
of Generation Y. According to the study results of N. Howe
and W. Strauss (2007), Generation Y is the dominant gen-
eration of confident and active fighters who stand up for
family values, and events such as the September 11 terror-
ist attacks have helped further strengthen the importance
of personal life and family compared to career aspirations
(Ng, et al., 2010; Dimock, 2019; Shiju, 2022). A. Adamou
et al. (2018) proved that this generation is considered the
most protected children in world history, since even when
the war broke out in Ukraine, the Ukrainian Generation Y
almost completely passed into the period of youth, and be-
came part of the labour force in Ukraine, replacing the baby
boomer generation.



Specialists R. Deyoe & T. Fox (2011), Y. Zhang & W. Wie-
be, (2022) found that due to differences in values and ex-
pectations, conflicts among staff become commonplace when
Generation Y becomes the workforce, and if these differences
in values are not addressed or identified, the company’s man-
agement can only expect such conflict to increase. The study of
values at various levels, such as personal, organizational, gen-
erational, and national, has been the subject of various studies
for more than fifty years (Tuulik et al., 2016). Many theoreti-
cal studies focus on values as a basis for understanding social
behaviour. M. Rokeach (1973), K. Smola & C. Sutton (2002),
R. Deyoe & T. Fox (2011) viewed values as deep motivations
that guide, justify, and explain attitudes, norms, thoughts,
and actions. Therewith, values can reflect major social chang-
es in society and beyond (Rokeach, 1973; Schwartz, 2012).

K. Tuulik et al. (2016) noted that the concept of values is
multifaceted, and the study of values has many layers of val-
ues: instrumental and terminal; professional, organizational,
generational, and national; real and imposed. G. Hofstede et
al. (2010) noted that these different layers of values show
precisely which individual values coincide with those at the
organizational, generational, and national levels. Therefore,
there are many models of values developed by scientists to
investigate and analyse these layers of values. Thus, the mod-
el by M. Rokeach (1973) includes eighteen terminal values
(goals) and eighteen instrumental values (means); the model
by S. Schwartz (2012) is based on fifty-six values that are com-
bined into ten types of values-motives; the model by D. Jaffe
& C. Scott (1998) includes forty values in six categories; the
model by G. Hofstede et al. (2010) describes thirty-six values.

Adistinctivefeatureof thisstudy wastodetermine thebasis
for the emergence of conflicts and misunderstandings, which
is a consequence of the conflict between Ukrainian Genera-
tions X and Y, and to develop practical recommendations for
overcoming this conflict in the context of the war in Ukraine.

Materials and methods

In this study of generational values, the model of M. Rokeach
(1973) was used to determine the values of Ukrainian gen-
erations X and Y, since this model is one of the principal
models used to investigate values at the generational lev-
el (Smola & Sutton, 2002; Blyznyuk, 2017; Farcane et al.,
2019), and the validity of this model for value research was
proven in (Vauclair et al., 2011).

T. Blyznyuk & O. Maistrenko

Representatives of Ukrainian generations X and Y were
interviewed using a questionnaire developed based on the
model by M. Rokeach (1973), where the respondents had to
rank (determine the place in life in terms of importance) ter-
minal and instrumental values from the proposed list. Then,
the resulting arrays of values (terminal and instrumental)
were analysed using the method of canonical correlations
(Abdi et al., 2018), which was chosen because it allows de-
termining the maximum correlations between two groups:
explanatory features and resulting features that accumulate
the effects of influence explanatory signs. Elementary at-
tributes are terminal values that affect instrumental values
(performance attributes).

Within the framework of the study, in 2020-2021, an
anonymous online survey of representatives of Ukrainian
Generations X and Y was conducted using a questionnaire
developed based on the model by M. Rokeach (1973) in
Google Forms format. The questions were formed into
three blocks: general information about the respondent
(age, gender, place, place of birth and socialization, re-
ligion, profession and field of activity), a list of terminal
values for alphabetical ranking, and a list of terminal val-
ues for alphabetical ranking. The survey was conducted
pursuant to the code of professional ethics of the Simon
Kuznets Kharkiv National University of Economics (Code
of professional ethics, 2008).The respondents were teach-
ers and students of the Simon Kuznets Kharkiv National
University of Economics and Kharkiv National University
of Radio Electronics. A total of 295 respondents took part
in the survey, of which 144 people were representatives
of Generation X and 151 people were representatives of
Generation Y. Among the surveyed representatives of Gen-
eration X, 69.1% were women, 30.9% were men. Among
the surveyed representatives of Generation Y, 54.5% were
women, and 45.5% were men. According to the survey re-
sults, the ranked lists of terminal and instrumental values
of representatives of Ukrainian Generations X and Y were
analysed using the canonical correlation method.

Results and discussion
Based on the analysis of the survey of representatives of
Ukrainian Generations X and Y using the canonical correla-
tion method, the following results were obtained, which are
presented in Tables 1 and 2.

Table 1. Significance of terminal values based on the results of determining canonical variables

Generation
Terminal value X Y
coefficient location coefficient location*

Active (interesting) and busy life 6.0591 1 0.0062 8
Inner harmony 5.7449 3 0.2024 5
Life wisdom 5.4689 7 -0.1046 11
Health 3.9657 18 0.4055 1
Interesting work 5.4038 9 -0.0787 10
Love 4.6845 16 0.2143 4
Financially secure and comfortable life 5.0578 4 0.0791 6
True friendship 5.5608 5 0.3765 2
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Table 2, Continued

Generation
Terminal value X Y
coefficient location coefficient location*

Productive life 4.7072 15 -0.3471 16
Development 4.9443 12 0.0708 7
Freedom 6.0417 2 -0.1124 12
Pursuit of beauty 5.4126 8 -0.4435 18
Happy family life 4.8880 13 0.0619 9
Happiness of others 4.0937 17 0.3026 3
Creativity 4.9543 11 -0.2914 15
Pleasure 5.3673 10 -0.2520 14

Notes: * the place of anti-values is determined in reverse order
Source: the result of the authors’ own research

Table 2. Significance of instrumental values based on the results of determining canonical variables

Generation
Instrumental value X Y
coefficient location* coefficient location*
Neatness (tidiness) -7.2768 16 0.3349 6
High demands -6.9749 14 0.1114 12
Good manners and politeness -6.9057 13 0.3981 4
Vivacity -6.8917 10 0.6260 2
Intelligence and education -5.5163 1 0.1438 11
Diligence -6.9003 12 0.1074 13
Independence -6.6782 9 0.0980 14
Intransigence to shortcomings in oneself and others -6.0277 3 0.0264 15
Responsibility -5.6886 2 0.4601 3
Rationalism -7.3264 17 0.1601 10
Self-control -6.4952 7 0.2380 8
Courage in defending own opinions and views -6.6580 8 -0.0169 17
Strong will -6.2503 6 0.3236 7
Tolerance -6.0978 4 0.1817 9
Honesty -6.1965 5 0.8431 1
Open-mindedness -7.1959 15 0.0010 16
Efficiency in business -6.9001 11 0.3518 5
Compassion -8.3796 18 -0.0708 18

Notes: * the place of anti-values is determined in reverse order
Source: the result of the authors’ own research

Tables 1 and 2 indicate the coefficients of linear combi-
nations of new canonical quantities, which are determined
on the terms of the maximum (highest) correlation between
these combinations, which has a confidence of 95.0%.

According to the values of the obtained coefficients pre-
sented in Table 1, it can be determined that in the Ukrainian
Generation X, all terminal values are positive for the gen-
eration’s perception of their social significance for this

generation and the consequences of their implementation.
For the Ukrainian Generation Y, such terminal values as life
wisdom, interesting work, public recognition, knowledge,
creativity, and pleasure are anti-values (negative values) for
this generation. Since anti-values are patterns of unaccept-
able behaviour, their significance in general in the life of
this generation should be determined in reverse order. Be-
cause they belong to the values that the representatives of



the generation consider unimportant, or those that should
be avoided altogether, and therefore have the least impor-
tance in the life of this generation (the highest places).

In addition, Tables 1 and 2 determine the significance
of each of the values in the life of Ukrainian Generations
X and Y according to the place of this value in the life of
the generation under study, which is determined and based
on the coefficients of linear combinations of new canonical
values (a set of ranked terminal and instrumental values of
representatives of these generations).

According to the values of the obtained coefficients pre-
sented in Table 2, it can be determined that in the Ukrainian

Social & Legal Studios, Vol. 6, No. 1

Generation X, all instrumental values are perceived as an-
ti-values in relation to their social significance for this gen-
eration and the consequences of their implementation. It is
also determined that in the Ukrainian Generation Y, such
instrumental values as courage in defending own opinions,
views, and compassion for this generation are anti-values.

Thus, the dominant values of Ukrainian Generations
X and Y, i.e., the values that are key in the lives of these
generations (places 1 to 6), which were revealed as a re-
sult of the analysis of the values of representatives of these
generations using the method of canonical correlations, are
presented in Table 3.

Table 3. Dominant values of Ukrainian Generations X and Y

Location Generation X Generation Y
Terminal values
1 Active (interesting) and busy life Health
2 Freedom True friendship
3 Inner harmony Happiness of others
4 Financially secure and comfortable life Love
5 True friendship Inner harmony
6 Public recognition Financially secure and comfortable life
Instrumental values
1 Intelligence and education Honesty
2 Responsibility Vivacity
3 Intransigence to shortcomings in oneself and others Responsibility
4 Tolerance Good manners and politeness
5 Honesty Efficiency in business
6 Strong will Neatness (tidiness)

Source: the result of the authors’ own research

As a result of a study of the dominant values of the most
economically active modern generations of Ukrainians, Gen-
eration X and Generation Y, it was determined that the conflict
between Generation X and Generation Y really exists, since only
50% of the dominant terminal values coincide, which is related
to pertinence to one national culture — the Ukrainian culture.

Therewith, among the dominant terminal values of Gen-
eration Y, which do not coincide with the dominant terminal
values of Generation X, one value is post-materialistic (happi-
ness of others), and the other two terminal values are materi-
alistic (health and love). In Generation X, on the contrary, the
two dominant terminal values that do not coincide with the
dominant terminal values of Generation Y are post-material-
istic (freedom and social recognition), and one terminal val-
ue is materialistic (active and busy life). In Generation X, all
terminal values are positive for the generation’s perception of
their social significance and the consequences of their imple-
mentation, and in Generation Y, such terminal values as life
wisdom, interesting work, public recognition, knowledge,
creativity, and pleasure are anti-values (negative values) for
this generation, i.e., they belong to values that are considered
unimportant, or should be avoided altogether. Generation X
prefers post-materialistic values among terminal values, while
Generation Y is more focused on achieving materialistic val-
ues related to well-being, physical and psychological security.

Among the dominant instrumental values of Genera-
tions X and Y, only 33% coincide, which indicates that these
generations form entirely different paths to achieve their life
goals. Therewith, among the dominant instrumental values
of Generation Y, which do not coincide with the dominant in-
strumental values of Generation X, the four instrumental val-
ues are materialistic (vivacity, good manners and politeness,
efficiency in business and neatness (tidiness)). Whereas in
Generation X, among the dominant instrumental values that
do not coincide with the dominant instrumental values of
Generation Y, there is one post-materialistic value (tolerance).

The results of this study in the form of a list of dominant
terminal and instrumental values of Ukrainian Generations X
and Y allow providing the following practical recommenda-
tions for overcoming the conflict between these generations:

1) It is necessary to clearly distinguish between repre-
sentatives of each of the analysed generations and, accord-
ingly, use different methods of motivation for each of these
generations. Thus, for the Ukrainian Generation X, non-ma-
terial motivation will be the most effective, and for Genera-
tion Y — material motivation.

2) To increase the effectiveness of interaction between
representatives of these generations in one team, it is nec-
essary to clearly distribute the roles of each of its members,
factoring in both the individual characteristics of a person
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and pertinence to the corresponding generation. Thus, it is
necessary to consider that Generation X is a generation of
entrepreneurs, and this can be used as an advantage of this
generation, since this generation is always focused on re-
sults. While Generation Y is a generation that has prominent
digital skills, which is also an advantage of this generation.

The results of studies of the values of representatives of
generations X and Y in countries such as Singapore and Sri
Lanka (Rafiki & Hartijasti, 2021; Helmi et al., 2021; Weera-
rathne et al., 2022) also indicate a considerable preference
in the structure of values of Generation X for immaterial
values, and Generation Y — for material values. The study
by M. Rafiki & Y. Hartijasti (2021) found that Indonesian
Generation Y members, when ranking the values associat-
ed with their work, prefer external (material) values that
focus on the results of their work in the form of material
rewards, income, learning opportunities, and career growth.
Whereas representatives of the Indonesian Generation X,
on the contrary, choose internal values (immaterial), which
are associated with intangible rewards and are manifested
through a considerable interest in work and the search for
opportunities to show a creative approach when perform-
ing work. A. Helmi et al. (2021) determined that immaterial
values such as achievement, self-respect, family values, and
social interaction are key for Indonesian Generation X, while
material values such as pleasure, entertainment, friendship,
and appreciation of others are dominant for Indonesian Gen-
eration Y. R.S. Weerarathne et al. (2022) found that Genera-
tion Y in Sri Lanka demonstrates the dominance of material
values (success, career growth, and purposefulness), while
Generation X — immaterial values (family relations, creative
fulfilment, and relationships with others).

The results of studies of the values of representatives
of Generations X and Y in the countries of Western Europe
(Lauterbach & De Vries, 2020), the USA (Egri & Ralston,
2004; Zhang & Wiebe, 2022), the UAE (Al-Marri et al.,
2018), on the contrary indicate that in these countries, Gen-
eration Y is considered to be the bearer of post-materialistic
values, while Generation X — of materialistic values. Thus,
F. Lauterbach & S.E. De Vries (2020) determined that the
younger generation of Europeans are interested in social in-
teraction and self-fulfilment, which indicates the dominance
of immaterial values among the life goals of Generation Y in
Western Europe. Y.B. Zhang & W.T. Wiebe (2022) note that
the basis of the conflict between representatives of Genera-
tions X and Y in the United States is precisely the persistent
dominance of material priorities in the life of Generation X
in comparison with the more social position (non-material
priorities) of Generation Y. Egri & D. Ralston (2004) notes
that members of Generation X in the United States pay con-
siderable attention to financial independence and financial
stability. M. Al-Marri et al. (2018) note that for the younger
generation of employees of companies (Generation Y) locat-
ed in the UAE, values such as social interaction, stability,
and freedom are vital, while older employees (Generation X)
prefer material values.

Such a difference in the values of the representatives of
the Ukrainian and Asian generations X and Y in comparison
with the representatives of the same generations in the coun-
tries of Western Europe, the USA, and the UAE is connected

with the fact that the conditions in which these generations
grew up in Western Europe, the USA, and the UAE signifi-
cantly differ from Ukraine, Sri Lanka, and Singapore. Thus,
the Ukrainian Generation X was formed as individuals in
the context of the collapse of the USSR, which opened new
opportunities. Whereas Generation Y grew up in Ukraine in
an aggressive and dangerous external environment, which
formed this generation’s need for materialistic values related
to well-being, physical and psychological security, and now
the influence of war on the formation of the Ukrainian Gen-
eration Y is even stronger.

Conclusions
It was found that one of the sources of conflict among Ukrai-
nians in recent times, and a considerable factor that affects
the overall emotional state, apart from the adverse impact of
the war, is precisely the change of generations, which is the
result of the transition of the baby boomer generation to re-
tirement age and the increasing activation of the adult Gen-
eration Y. Therefore, it is necessary to consider these differ-
ences between representatives of Generation X and Genera-
tion Y when choosing tools for motivating these generations.

It is proved that during interaction between represen-
tatives of Ukrainian Generations X and Y, conflicts and mis-
understandings can escalate, which is a consequence of the
conflict of Ukrainian Generations X and Y. Therewith, Gen-
eration X is in the period of maturity, while Generation Y
completes the process of socialization. Therefore, the war
in Ukraine has become exactly the key factor that has the
greatest impact on Generation Y and its worldview.

It was found that Ukrainian Generations X and Y have dif-
ferent dominant terminal values, only 50% of the dominant
terminal values coincide, which is explained by the influ-
ence of Ukrainian national culture. In general, the structure
of terminal values of Generation X is characterized by a pos-
itive perception of values regarding their social significance
and the consequences of their implementation, while Gener-
ation Y has negative values, i.e.is, those that are considered
unimportant, or those that should be avoided altogether.

It was found that Ukrainian Generations X and Y have
different dominant instrumental values, where only 33% of
these values coincide. Generation X perceives all instrumen-
tal values as anti-values, while Generation Y recognizes only
such instrumental values as courage in defending own opin-
ion, views, and sensitivity as anti-values.

Practical proposals for overcoming the conflict between
Generations X and Y were proposed, which relate to the spe-
cifics of the motivation of these generations and the compet-
itive advantages of each of these generations.

Areas of further research can be the development of
practical recommendations for personnel management of a
Ukrainian company, where employees are representatives of
Generations X and Y, considering the value structure of each
of these generations.
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AHoTanis. B ymMoBax BilfHM TOCTPO BiuyBa€ThCs mpobJyieMa MiATPpUMAaHHsS KOMGOPTHOrO MCHUXOJIOTiYHOrO KJIiMarty B
npodeciiiHNX KOJIEKTHBAX i CyCHiJIbCTBi 3arajioM, a/pKe yKpaiHi nmepeOyBaoTh B MPUTHiYEHOMY IICHUXOJIOTiYHOMY CTaHi.
Takox 3arocTprlThcs KOHPIIIKTY cepe]1 JI0[iell pi3HOro BiKy, OCKJIBKY BifOyBa€ThCsA MOCTYIIOBA 3aMiHa MpeICTaBHUKIB
NOKOJIiHHA 6e6i-6yMepiB Ha NMOKOJIiHHA Y, a ToMy Oi/bIIiCTh YKpPalHCHKMX KOMIaHIil — Ile KOJIEKTUBU NpeJCTaBHUKIB
came nokoJiiHb X Ta Y. MeTa nporo JocaikeHHA — 3HANUTU NUIAXU [TOA0JIaHHA MpobyieMy KOHQJIIKTY Pi3HUX MOKOJIiHb.
Cepell KJIIOYOBUX HAYKOBUX MeTOAiB pobotu Mojesib M. Pokiua, Ky BHUKOPHUCTAHO I PaHXYBaHHA TePMiHaJIBHUX
Ta iHCTPyMEHTAJIbHUX LiHHOCTEH IpPeJICTaBHUKIB YKPaiHCBKUX IMOKOJIiHb X Ta Y, i MeTo[ KaHOHIYHUX KOpeJIAIiH,
3aCTOCOBAHUH [JIA MOPIiBHAJIBHOIO aHaJIi3y CTPYKTYpHU LIHHOCTEHN IpoaHasi30BaHMX IMOKOJIiHb. OCHOBHI pe3ysbpTaTh
JOCJIiKEHHS CBiuaTh, IO 3aroCTpPeHHs B3a€EMUH Ta BUHUKHEHHS HeMOPO3yMiHb cepell VKpAiHI[iB — HaCJiJIOK He
Julle BIUIMBY BiliHU, a 11 KOHQJIIKTy HaNOGiJIbII eKOHOMIYHO aKTHUBHMX NOKOJIiHb — X Ta Y. Llell KOHOJIKT cCIpyuYruHeHO
BiAMiIHHOCTAMU B CIIPUMHATTI XKUTTA (TOOTO B I[iHHOCTAX), BeJIMKil Pi3HULL B COLiaJIbHO-NIOJIiTUYHUX YMOBaxX opMyBaHH:A
Ta NPpUHAJIeKHOCTI A0 Pi3HUX apXeTHUNiB MOKOJIiHb 3a kiacudikaricio H. Xoysa Ta B. llITpayca. YkpaiHCcbke OKOJIiHHA
X — periecuBHe MOKOJIiHHSA «KOYiBHUKIB», a TIOKOJIiIHHA Y — JOMiHAHTHE MOKOJIiHHSA «TepOoiB». Pe3yIbTaTh NOPiBHAJIBHOTO
aHaJsii3y JOMiHAaHTHUX TepMiHAJILHUX Ta iHCTPyMEHTAJIbHUX L[iHHOCTEH I[UX MOKOJIiHb MoKa3asy, mo 50 % JoMiHaHTHUX
LiHHOCTeN — cIijibHi TepMiHaibHi i smmie 33 % — cninbHI iHCTpyMeHTasIbHI. BuzHaueHo, 10 yKpailHCbKe MOKOJIiHHA X
Mag Giiplile IoCTMAaTepiajlicTUYHUX I[iHHOCTel, a TOKOJIiHHA Y HaJjae epeBary MarepiajliCTUYHUM I[iHHOCTSM, 1[0 CTaJIo
HACJIiAKOM COLiaJIbHO-NIOJIITUYHUX NOAIN B YKpaiHi, i BIVIMBOM AKUX (GOPMyBaIMCA 1ii TOKOJIiHHA. [IpakTYHe 3Ha4eHH:A
OTPUMAaHUX pe3yJIbTaTiB MOJIATAE B TOMY, IO 3alPOINOHOBAaHi peKoOMeHJallil 00 MOJ0JIaHHA KOHPJIIKTY YKPalHChbKUX
MOKOoJTiHb X Ta Y MUISIXOM BpaxXyBaHHS HANOi/IbII BRXXJIMBUX JIJIS KOXKHOTO i3 I[UX IMOKOJIiHB I[iHHOCTEN JOMOMOXYTh JIUIIE
MOA0JIaTU KOHMJIIKT MOKOJIiHb, a 1 MiABUIUTH e(PeKTUBHICTh IXHBOI B3aEMOI1

KirlouoBi ciioBa: reHepauia MiseHiyM; HeBimoma reHeparis; piBeHb KyJIbTypU TeHepallil; TepMiHaJbHi LiHHOCTI;
iHCTpyMeHTaJIbHi L[iHHOCTi


http://www.na-businesspress.com/JBD/NicholsT_Web15_1_.pdf
https://doi.org/10.1002/job.147
https://doi.org/10.33844/ijol.2016.60252
https://doi.org/10.1177/0022022110396864
https://doi.org/10.1007/s11135-022-01456-z
https://doi.org/10.3390/soc12060160

	_GoBack
	_GoBack
	_GoBack
	_GoBack

