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INTRODUCTION 

 

In today’s ever-growing and changing world, being able to think creatively and 

innovatively are essential skills. It can sometimes be challenging to step back and 

reflect in an environment which is fast paced or when you are required to assimilate 

large amounts of information. Making sense of or communicating new ideas in an 

innovative and engaging way, approaching problems from fresh angles, and producing 

novel solutions are all traits which are highly sought after by employers. 

In the process of learning, students receive the necessary knowledge during 

lectures, perform tasks on the practical application of the acquired knowledge. The 

study of the theoretical provisions of the course "Creative thinking" requires their 

consolidation through practical training and this is a significant part of the discipline. 

The purpose of the course is the formation of knowledge of the creative process 

and use it to solve problems or fulfill opportunities in any area of study, personal life, 

or career path. 

he objectives of the course are: 

mastering the main methods of developing creative thinking and using them in 

practice; 

formation of knowledge and skills in creating a creative environment. 

The object of the course is the process of building creative thinking in order to 

study the creative environment. 

The subject of the course is the principles, forms and methods of creative 

thinking. 

The learning outcomes and competencies formed by the course are defined in 

table 1. 

Table 1 

Learning outcomes and competencies formed by the course 
 

Learning outcomes Competencies 

Search, analyze and evaluate information necessary 

for setting and solving both professional tasks and 

personal development. 

Ability to generate new ideas (creativity). 

To use professional scientific and terminological 

apparatus in practice, to be able to present the 

results of the work performed. 

The ability to plan, justify and discuss the results of 

the conducted research. 

Understand and apply modern world socio-cultural 

practices. 

Ability to apply creative technologies in practice 

Present and discuss the results of scientific and 

applied research, sociocultural strategies and 

projects in national and foreign languages. 

Ability to develop effective marketing systems for 

socio-cultural products and services (promotion of 

projects, programs, promotions, events, etc.). 

To organize a constructive dialogue between 

interested stakeholders of socio-cultural 

transformations in order to achieve a jointly defined 

goal (mission). 

The ability to logically substantiate, plan and carry 

out scientific and applied research, present them 

and prove one's own scientific position 
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COURSE CONTENT 

Content module 1. Theoretical and methodological principles of creativity. 

 

Topic 1. Creativity and its value to the business. 

The basic principles of creativity, its importance in tackling global challenges. 

Lower and higher-level creativity. 

Creativity and innovation. Inertia of thinking: why do we think stereotypically? 

Features of the brain. 

 

Topic 2. Creative process. 

Essence of creative process: stages and patterns. 

Matrix "Classification of methods for generating ideas". 

Features and tricks for efficient idea generation. 

Development of the ability for empathy, skill in asking questions and the ability 

to correctly formulate tasks. 

 

Topic 3. Idea generation and creativity techniques. 

Building the ability to create new connections and assumptions. Ideas’ selection 

criteria. 

Brainstorming. Mind mapping. Theory of Inventive Problem Solving (TRIZ). 

S.C.A.M.P.E.R. Synectics. Design thinking. Morphological analysis. Method of focal 

objects. Other techniques. 

 

Topic 4. Technologies for team idea generation and problem solving. 

Networking in the organization. Teambuilding. 

New ways of team interaction. 

Collective creativity methods: Walt Disney Method, 6 Thinking Hats Method by 

E. de Bono), Stravinsky Effect, Tennis Ideas. 

 

Topic 5. Visualization and presentation of ideas. 

Types of business presentations: the differences between them. Traction 

presentation structure: metrics, hypotheses and results, artifacts. 

Creative mapping: collective building "MindMaps", using elements of sketching 

and scribing. 

Pitching. Overview of pitching techniques. Business Pitch PowerPoint: Design 

and Content Pitch Deck. Email communication: Executive Summary and LivePlan 

Pitch. Elevator Pitch: The Virtuosity of Charm Investors in 60 Seconds. 

 

The list of practical (seminar) studies in the course is given in table 2. 
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Table 2 

The list of practical (seminar) studies 
Name of the topic and/or task Content 

Topic 1. Task 1. Levels of creativity. Assessment of personal creativity 

Topic 1. Task 2. Workshop on overcoming unproductive beliefs for creative 

thinking. 
Topic 2. Task 3. Creative process. 

Topic 2. Task 4. Leo Burnett System of a Creativity 

Topic 3. Task 5. Creativity techniques 

Topic 3. Task 6. Brainstorming 

Topic 4. Task 7. Practice of group creativity methods. 

Topic 4. Task 8. Practice of group creativity methods. 

Topic 5. Task 9. Workshop: Portrait of a creative leader 

Topic 5. Task 10. Storytelling for pitching business projects 

 

The list of self-studies in the course is given in table 3. 

List of self-studies 

 

Table 3 

Name of the topic and/or task Content 

Topic 1 Search, selection and review of literature on the topic 1. 

Preparation for class. 

Topic 2 Search, selection and review of literature on the topic 2. 

Preparation of the presentation. Preparation to the Express test. 

Topic 3 Search, selection and review of literature on topic 3. Preparation of 

projects in the field of creative industries. 

Topic 4 Search, selection and review of literature on the topic 4. 

Preparation of the presentation. Performance of practical tasks. 
Preparation to the Express test. 

Topic 5 Search, selection and review of the literature on topic 5. 

Preparation for the final test. 

 

The number of hours of lectures, practical (seminar) studies and hours of self- 

study is given in the technological card of the course. 

 

TEACHING METHODS 

In the process of teaching the course, in order to acquire certain learning 

outcomes, to activate the educational process, it is envisaged to use such teaching 

methods as: 

Problem lectures (Topics 1, 4). 

Discussions (Topics 2, 3). 

Presentations (Topics 1-5). 

Case studies (Topics 4, 5). 

Work in small groups (Topics 1, 2, 3). 
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FORMS AND METHODS OF ASSESSMENT 

 
The University uses a 100-point cumulative system for assessing the learning 

outcomes of students. 

Current control is carried out during lectures, practical, laboratory and seminar 

classes and is aimed at checking the level of readiness of the student to perform a 

specific job and is evaluated by the amount of points scored: 

− for courses with a form of semester control as grading: maximum amount is 100 

points; minimum amount required is 60 points. 

The final control includes current control and assessment of the student. 

Semester control is carried out in the form of grading. 

The final grade in the course is determined: 
− for disciplines with a form of grading, the final grade is the amount of all points 

received during the current control. 

During the teaching of the course, the following control measures are used: 

Current control: express tests (estimated at 5 points (two express tests during the 

semester – the total maximum number of points – 10)); competence-oriented tasks on 

topics (maximum score – 10 points (three competence-oriented tasks during the 

semester, total maximum number of points – 30)); presentation of an individual task 

(project) (maximum score – 30 points); final control work (maximum score – 30 

points). 

Semester control: Grading. 

More detailed information on the assessment system is provided in technological 

card of the course. 
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