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INTRODUCTION 
 

The program of studying the course "Financial Marketing" will be useful to future 

specialists whose activities may be related to the system of interaction between financial 

institutions and consumers of financial services, as well as those who are going to 

engage in entrepreneurial activities and increase the level of interaction with consumers, 

future managers, economists, financiers, financial analysts, those who plan to do 

business. If there is a market, then there is competition. Therefore, financial relations 

taking place in a competitive environment create motivating advantages for all 

participants in this process. The intensification of competition, the emergence of the 

effect of consumer shortages and the growth of their consumer expectations, as well as 

the need to find sources of increasing the market value and capitalization of companies 

determine the need for the development of financial marketing concepts. 

The purpose of the course "Financial Marketing" is to form students of higher 

education competencies in the theory and practice of financial marketing, use marketing 

tools to identify financial market requirements, promote financial services, manage 

financial relations between financial institutions and their clients. 

The tasks of the course are: 

formation of competences in applicants for identifying marketing opportunities of 

financial institutions and researching the financial market; 

mastering the practical skills of working in the marketing department of a 

financial institution; 

mastering practical skills in marketing planning and conducting marketing 

research in financial institutions. 

The object of study of the course is financial marketing. 

The subject of the course is theoretical aspects, methodological support, methods 

and tools of financial marketing. 

The results of training and competence formed by the course are defined in the 

table. 1. 

 

Table 1 

Learning outcomes and competences formed by the course 

 
Learning outcomes Competences  

Practically use modern concepts of management of 

marketing activities of financial market entities, 

demonstrate understanding of the essence of the 

conceptual apparatus and system of financial 

marketing. 

The ability to critically analyze, evaluate and 

synthesize approaches in the field of financial 

marketing, to determine its conceptual 

apparatus 

Use methods and practical tools of banking, 

insurance and investment marketing, marketing on 

the stock market. 

The ability to determine the organizational 

aspects and features of banking, insurance and 

investment marketing, marketing on the stock 

market, theoretical and practical approaches to 

determining the mechanisms for ensuring the 

competitive advantages of financial institutions 



 

4 

 

Learning outcomes Competences  

Analyze the sales policy of financial institutions, 

form distribution channels and a system of 

promotion of financial services and services using 

modern sales methods 

The ability to determine the sales policy of 

financial institutions, to form distribution 

channels and a system for the promotion of 

financial services and services using modern 

sales methods 

Integrate communication systems, means of 

promoting financial services 

Ability to communicate to promote financial 

services 

 

COURSE CONTENT 
 

Content module 1. Theoretical aspects and features of financial marketing 

 

Topic 1. Concept and essence of financial marketing 

1.1. Basic concepts in marketing 

1.2. Evolution of marketing concepts 

1.3. Basic concepts in financial marketing 

 

Topic 2. Marketing environment of the financial market 

2.1. Concept of marketing environment. Financial market 

2.2. Peculiarities of providing financial services in the financial marketing 

complex 

2.3. Consumer behavior in the financial market 

 

Topic 3. Marketing research on the financial market 

3.1. Marketing complex in the financial market 

3.2. Complex of marketing communications of financial institutions 

3.3. Financial institution brand, pricing policy and customer loyalty 

management 

 

Content module 2. Organizational and economic aspects of types of 

financial marketing 

 

Topic 4. Bank marketing 

4.1. Concept and essence of banking marketing 

4.2. Bank marketing complex 

4.3. Marketing research in banks 

4.4. Strategy and planning of marketing activities in banks 

 

Topic 5. Insurance marketing 

5.1. Concept and essence of insurance marketing 

5.2. Insurance marketing complex 

5.3. Marketing research in insurance companies 
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5.4. Strategy and planning of marketing activities in insurance companies 

 

Topic 6. Marketing on the stock market 

6.1. Concept and essence of marketing on the stock market 

6.2. The complex of marketing on the stock market 

6.3. Marketing research on the stock market 

6.4. Strategy and planning of marketing activities on the stock market 

 

Topic 7. Investment marketing 

7.1. Concept and essence of investment marketing 

7.2. Basics of relations with investors 

7.3. A complex of investment marketing and marketing research 

 

The list of practical (seminar) / laboratory studies in the course is given in  

table 2. 

 

Table 2 

The list of practical (seminar) / laboratory studies 

 
Name of the topic and / or task Content 

Topic 1. Concept and essence of 

financial marketing 

Practical task: Analyze and compare the terms of providing 

financial services in accordance with the requirements of the 

law. Analysis of advertising of financial services. 

Laboratory work: Development of a questionnaire in Google 

Forms regarding the process of promoting a specific product 

/ service 

Topic 2. Marketing environment of 

the financial market 

Practical task: To determine the affiliation of each of the 

bank's services to one of the marketing groups and the 

construction of the BKG matrix. 

Laboratory work: Analyze the resource potential, determine 

the market share of the product/service; determination of 

competitive advantages of the product/service 

Topic 3. Marketing research on the 

financial market 

Practical task: Determine the volume of sales in the segment. 

Laboratory work: Analyze the resource potential, determine 

the market share of a financial institution (choose an 

example yourself) in Microsoft Office Excel; determination 

of its competitive advantages 

Topic 4. Bank marketing Practical task: Calculate the level of marketing expenses by 

the method of compliance with the bank's goals. 

Laboratory work: To evaluate the bank's investment project 

and identify and evaluate the factors that have the greatest 

impact on its effectiveness. 

Topic 5. Insurance marketing Practical task: Determine the coefficient of cross elasticity of 

demand. Laboratory work: Determine the main factors 

(components) that determine the competitiveness of an 

insurance company 
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Name of the topic and / or task Content 

Topic 6. Marketing on the stock 

market 

Practical task: Analyze the portfolio and make conclusions 

and recommendations regarding the choice of a development 

strategy. 

Laboratory work: Develop an example of an infographic to 

promote a product / service / security on the market 

Topic 7. Investment marketing Make a sales forecast based on the average and weighted 

average formula. Allocate the advertising budget by funding 

direction. 

 

The list of self-studies in the course is given in table 3. 

Table 3 

List of self-studies 
 

Name of the topic and / or task Content 

Topic 1 - 7 Study of lecture material, legislative and regulatory acts 

Topic 1 - 7 Preparation for practical classes 

Topic 1 - 6 Performance of laboratory tasks 

Topic 1 - 6 Essay writing 

Topic 1 - 6 Preparation for the control work 

 

The number of hours of lectures, practical (seminar) studies and hours of self-

study is given in the technological card of the course. 

 

TEACHING METHODS 
 

In the process of teaching the course, in order to acquire certain learning 

outcomes, to activate the educational process, it is envisaged to use such learning 

methods as: 

Verbal: lecture (Topic 1 - 6), problem lecture (Topic 7). 

In person (demonstration (Topic 1– 7)). 

Practical (practical and laboratory classes (Topic 1 - 7), essay (Topic 1 - 6). 

 

FORMS AND METHODS OF ASSESSMENT 
 

The University uses a 100-point cumulative system for assessing the learning 

outcomes of students. 

Current control is carried out during lectures, practical, laboratory and 

seminar classes and is aimed at checking the level of readiness of the student to 

perform a specific job and is evaluated by the amount of points scored: 

− for courses with a form of semester control as grading: maximum amount is 

100 points; minimum amount required is 60 points. 

The final control includes current control and assessment of the student. 

Semester control is carried out in the form of a semester exam or grading. 

The final grade in the course is determined: 
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− for disciplines with a form of grading, the final grade is the amount of all 

points received during the current control. 

During the teaching of the academic discipline, the following control measures 

are used: 

Current control: laboratory work (60 points), written control work (20 points), 

essay (20 points). 

Semester control: Grading. 

More detailed information on the assessment system is provided in 

technological card of the course. 
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