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GENDER INEQUALITIES IN THE EDUCATIONAL SPACE
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D. Nagaivska

Gender segregation in the labor market and in the educational sphere testifies to the existence of significant factors
that influence the choice of girls and boys in the sphere of professional activity and their subsequent going up the career
ladder. The research aims to identify gender inequalities and substantiate the dominant values and types of rational behav-
ior of male and female students of economic universities, taking into account the motives and criteria for choosing the future
profession of the economist. A marketing study was conducted, in which 800 first-year students of economic faculties from
seven universities of Ukraine took part.

To analyze the existence of correlation links between the values, selection criteria and gender identity, a sample
group was formed, which included 150 girls and 150 boys. The results of the research show that the values of personal de-
velopment (desire for education, free development of one's abilities) and urban values (hamely personal success, social
mobility, spheres of application of abilities) are dominant among the girls. For the boys, the values of social recognition,
economic values by the type of need are significant. These data testify to the prevalence of rational action in the behavior of
boys, oriented to individual goals and means of achievement, while the girls have a rational action oriented to the absolute
value, that is, a value-rational action, regardless of external success. The analysis of gender inequality in the educational
sphere has been further developed on the basis of the results of the marketing research that confirmed the existence of
differences in the motives and criteria for choosing a university and profession of girls and boys, which determines the vari-
ability of the values of the latter and makes it possible to predetermine the dominant type of their rational action and the dir-
ection of formation of loyalty of future male and female students, taking into account gender differences.

Keywords: gender inequality, higher education, values, motives of choice, segregation, loyalty.
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FrEHAEPHI HEPIBHOCTI B OCBITHbOMY MNMPOCTOPI

Jlucuuss H. M.
Haeaiecbka [. 1O.

leHOepHa cezpeezauiss Ha PUHKY npaui ma 8 oceimHili cghepi ceid4umb Npo HasiBHICMb cymmesux hakmopis,
SKi ennuearoms Ha 8ubip xiHkamu U Yonosikamu cghepu npogpecitiHoi disinbHocmi ma nodanbuie iXHe npogeciliHe 3poc-
maHHs1. [JocnidKeHHs1 CripsiMog8aHo Ha 8U3HaYeHHS1 2eHOePHOI HepieHOCMI ma o6rpyHmyeaHHsi OOMIHYHYUX UiHHOCcmeU
i munie pauyjioHanbHoi nogediHku cmydeHmMoK ma cmydeHmi8 eKOHOMIYHUX 8UWUX HagyarlbHUX 3aknadie 3 ypaxye8aHHsIM
mMomusig i Kpumepiie saubopy malibymHboI npoghecii ekoHomicma. byno nposedeHo MapkemuHao8e OOCIOXKEHHS, Y SIKO-
My 835U yyacmes 800 cmydeHmoK | cmydeHmie nepuio2o Kypcy Hag4aHHs Ha eKOHOMIYHUX ¢haKyribmemax cemMu sUuuUux
HagyarnbHUX 3aknadie YkpaiHu.

© N. Lysytsya, D. Nagaivska, "EkoHomika poasuTky" (Economics of Development), Ne 2 (82), 2017



NVexaHism peryrioBaHHA eKOHOMIKIN

6

13 Memoto nposedeHHs1 aHarizy Hass8HOCMI KOPEssUilIHUX 38'S3Kie MiX UIHHOCMSIMU, KpumepisiMu aubopy ma eeH-
OepHoro HanexHicmio, 6yno cgpopmosaHo 8ubipky, 0o sikoi esitiwinu 150 toHakie i 150 dieuam. Pesynbmamu docrii-
OeHHs1 cgid4amb, W0 y XiHOK OOMiHyromb UiHHOCMI ocobucmoao po3sumKy (npasgHeHHs 3006ymu oceimy, rnpagHeHHs
00 8inbHO20 po3sumKy ceoix 30ibHocmeli) ma ypbaHicmu4Hi yiHHocmi (ocobucmul ycrix, couiarbHa MObGINbHICMb,
cghepu 3acmocysaHHs 30ibHocmeli). [ns Yonosikie 3Ha4yuumu € YiHHOCMI CycCriflbHO20 BU3HAHHS, EKOHOMIYHI YiHHOCMI
3a muriom nompe6. Li daHi ceid4umpb rpo domiHyeaHHsI ceped toHakig payioHanbHoI dii, cripsiMoeaHoi Ha iHOUBIOyarbHi
uini 0 3acobu docsicHeHHs1, a ceped Oiedam — pauioHanbHoI Oii, cripsiMoeaHoi Ha abcormomHy UiHHicmb, mobmo UjiHHICHO-
pauioHasnbHoiI Oil, He3anexHo 8i0 308HIiWHbLO20 ycrixy. AHania eeHOepHOi HepisHocmi y cghepi 0ceimHbO20 npocmopy
Habye rnodanbwo20 po3BUMKY Ha OCHO8I pe3yribmamie MapKemuH208020 O0CMIOKeHHS, wo ndmeepdusio Hasi8HiCmMb
giOMiHHocmel y momueax i Kpumepisix subopy euujoeo Hag4asbHO20 3aknady ma npoghecii digyamamu i roHaKamu,
wo obymoeroe gapiamusHicms UiHHOCmel ocmaHHix | Hadae Moxnugicms rnepedbaqyumu OoMiHyoqult mun iXHbOI paujo-
HarbHOI Oii U Hanpsmy ¢popmMyeaHHSsI nosinibHOCMi MalilbymHix cmyO0eHmoK i cmydeHmig 3 ypaxy8aHHSIM 2eHOepHUX 8i0-
MiHHOocmed.

Knro4oei cnoea: eeHOepHa HepigHicmb, guwa oceima, UiHHocmi, Momusu 8ubopy, ceepeaauisi, 1051/1bHICMb.
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rEHAEPHbLIE HEPABEHCTBA B OBPA3OBATEJIbHOM NPOCTPAHCTBE

Jlucuua H. M.
Hazaueckas 4. 1O.

leHOepHasi ceespezayusi Ha pbiHke mpyda u 8 obpazosamersibHoU cghepe cgudemenbcmeyem O Hanuquu cyue-
CmMeeHHbIX ¢haKmopos, Komopble 8/1Usom Ha 8b160p OesywiKaMu U tOHOWaMu cghepbi rMpogheccuoHarnnsHol dessimeibHocmu
u nocnedyouwjee ux 08uUXeHue Mo KapbepHoU necmHuye. MiccriedogaHue HarpasrieHO Ha 8bisie/ieHUe 2eHOepPHO20 Hepa-
8eHcmea u 060CHOB8aHUe OOMUHUPYOWUX UeHHOCmeU U murog payuoHaribHo20 rnogedeHusi cmyOeHmoK U cmy9eHmos
SKOHOMUYECKUX 8bICLIUX y4ebHbIX 3a8edeHull ¢ y4emomM Momueos U kpumepues ebibopa bydywiel npogheccuu 3KOHOMU-
cma. bbino nposedeHo mMapkemuHzo80e uccriedogaHue, 8 KOmMopoM rpuHsnu ydacmue 800 cmydeHmoK u cmyOeHmos
1epeo2o Kypca IKOHOMUYECKUX QbaKybmemos ceMuU 8bICLIUX y4ebHbIX 3agedeHull YKpauHbl.

C uernbio nposedeHusi aHanu3a Hasu4usi KOPPENsIUUOHHbIX cesi3ell Mex0y UEHHOCMSIMU, Kpumepusimu ebibopa
u 2eHOepHol rnpuHadnexHocmbio, bbia cchopmuposaHa ebibopka, 8 komopyto eowrnu 150 desywek u 150 roHowed. Pe-
3yrnbmamai uccriedoeaHus Mokasbieatom, 4mo y OegyweKk OOMUHUPYOWUMU S6MSI0MCs UEHHOCMU JIUYHO20 passumusi
(cmpemneHue Kk obpa3osaHuto, ce0600HOMY pa3gumuto ceoux criocobHocmell) u ypbaHucmu4Yeckue YyeHHoCmu (a UMEHHO:
TUYHBIL ycriex, coyuarbHass MobusibHOCMb, CQhepbl NPUMeHeHUs criocobHocmed). [ns toHowel 3Ha4YuMbIMU SI8/ISIHOMCS
UEeHHOCMU 0bu,ecmeeHHO20 MPU3HaHUsI, IKOHOMUYECKUEe UeHHocmu no mury nompebHocmu. Omu OaHHble ceudemerib-
cmeyrom o npeobnadaHuu y rHowel payuoHanbHo20 Oelicmausi, OpUeHMUPO8aHHO20 Ha UHOUBUOYarlbHbIe Uesu u cpeo-
cmea docmuxkeHusi, a y 0egylweK — payuoHaribHo20 delicmeusi, OPUEHMUPOBAHHO20 Ha abCoMMHY0 UEHHOCMb, MO eCmb
UEeHHOCMHO-payuUoHabHo2o Oelicmeusi, He3asUCUMO Om 8HeWHE20 ycriexa. AHanu3 2eHOepHO20 HepaseHcmea 8 cghepe
obpa3osamernbHO20 npocmpaHcmea rnosty4us danbHelwee passumue Ha OCHO8E PEe3yribmaimog MapKkemuHa08020 Uccrie-
dosaHusi, modmeepousLue20 Hanu4ue pasnuyuli 8 Momusax U Kpumepusix ebibopa 8y3a u npogheccuu degywiek u roHowed,
ymo obycnasnusaem eapuamugHoCcmb UeHHocmel nocrnedHux u 8aem 803MOXHOCMb ripedonpedenums GOMUHUPYOWUU
mun ux payuoHasibHo20 Oelicmeusi U HarpasneHusi hopMuposaHusi f1osiibHoCcmu 6ydyujux cmy93eHmOoK U cmyOeHmos8
C y4emom eeHOepHbIX pasnuyull.

Knrodyeenie cnoea: eeHOepHoe HepaseHCMBO, 8bicliee obpasogaHue, UeHHoCcmu, Momusebl 8bibopa, cezspeaa-
Yus, J10A71IbHOCMb.
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The choice of vocational education is formed in the
field of value relations that appear in a particular social me-
dium. Values are an important factor in controlling people's
behavior. The problem of satisfying the need creates pre-
requisites for identification of values. Values are an incen-
tive for choosing various types of activities, so they are stud-
ied by scientists of various sciences. Values can determine
the rationality of behavior when supply exceeds demand.

Within the framework of the theory of rational choice,
there were two directions: public and social choice. The the-
ories of social choice are focused on providing the function of
social welfare for combining individual preferences [1, c. 47].

Rational choice involves identifying the best option of
activities for achieving goals with limited resources [1].
Rational choice in deciding on the future profession varies
depending on gender. What factors influence the final
decision of girls and boys in choosing a profession re-
mains insufficiently studied and makes an urgent problem,
which justifies the choice of the topic of the article.

The theory of rational choice was successfully used
in the behavioral sciences by K. Arrow [2], D. North [3],
R. Fogel [4]. A significant contribution to the development
of gender theory was made by such well-known foreign
and Ukrainian scientists as R. Anker [5], T. Beck [6],
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R. Blackburn [7], S. Jayachandran [8], P. England [9],
M. Kimmel [10], S. Mann [11], T. Martseniuk [12], T. Mel-
nyk [13], N. Chukhym [14] and others.

The research aims to identify the gender inequalities
and substantiate dominant values and types of rational
behavior of students in economic universities, taking into
account the motives and criteria for choosing the future
profession of an economist.

To achieve the purpose, the following tasks are pro-
posed for solution:

1) substantiate the application of the theory of ration-
al choice in the professional orientation of students;

2) identify the motives and criteria of boys and girls in
choosing a university;

3) offer a rating of values that are significant for girls
and boys — students of economic universities;

4) determine the dominance of the type of rational
action in girls' and boys' decision making when choosing a
university. A person is constantly forced to make a choice
while s/he assesses the alternatives that s/he has at
his/her disposal and prefers the one.

Researchers understand the gender equality as an
equal assessment of the similarities and differences be-
tween women and men by society, the different social
roles they perform; this is the different social status of
women and men, which is created by providing them with
equal conditions for realization of the rights and creative
potential of an individual, implementation of special measures
to compensate for historical and social omissions which
prevent the sexes from taking equal positions [15, p. 13].

There are several approaches to the definition of
gender, which have become particularly widespread
among Ukrainian and foreign researchers. Among them,
three areas can be singled out: gender as a social con-
struction, gender as a stratification category and gender
as a cultural metaphor. The authors have considered the
given approaches to the definition of gender in detail.

The theory of social construction of gender suggests
that "the dichotomy of the sexes is modelled and continues
to be modelled by culture, and gender is understood
as "an organized model of social relations between men
and women, which is constructed by the basic institutions of
society" [15, p. 9]. This theory is based on two basic postu-
lates: 1) gender is constructed through socialization, the sys-
tem of gender roles, the family, the distribution of labor, the
media; 2) gender is formed by individuals at the level of their
consciousness through the adoption of norms set by society
and adjustment to them — in appearance, behavior, etc.

Another theory that has been supported by scientists
is "the understanding of gender as a structure or process,
a stratification category in conjunction with other similar
categories — class, races, age, etc." [15, p. 9]. The third
theory is the understanding of gender as "a cultural meta-
phor that consists in the separation of the female and the
male as elements of cultural-symbolic series: the mascu-
line is associated with rationality, strength, victory, the
feminine with irrationality, weakness, subordination”
[15, p. 9]. This distribution of roles and, as a consequence,

/

the securing of the public sphere for men, and the private
one for women, supports gender inequality and counter-
acts positive changes in society.

The results of the research indicate the presence of
gender segregation in the sphere of higher education of
Ukraine. Gender segregation is viewed as a tendency to
distribute men and women in different spheres of activity,
that is, as a process during which the representatives of
each sex are engaged in various activities for certain rea-
sons. At the same time, gender segregation characterizes
the current state of affairs in the labor market — a situation
in which women and men are unevenly distributed among
various activities.

There are two types of gender segregation — "hori-
zontal and vertical. Horizontal segregation assumes an
uneven distribution of women and men across economic
branches and professions. Vertical segregation indicates
an uneven distribution of managerial hierarchy positions.
Within the framework of horizontal segregation, there are:

» sectoral segregation (distribution of women and
men between sectors of the economy);

» occupational segregation (distribution of women
and men by occupation);

+ interfirm segregation (distribution of women and
men between private and public enterprises)” [16, p. 8].

The results of the research indicate that the level of
economic activity of women and men differs significantly
and makes 56.1 % and 69.3 %, respectively. The results
of the research conducted in Ukraine by the personnel
portal HeadHunter International, testify to horizontal and
vertical gender segregation of demand in the labor market.
According to the data, men are assigned to such profes-
sional spheres as security (4 % of women), installation and
service (5 %), automobile business (9 %), raw material ex-
traction (9 %), working personnel (15 %), information tech-
nologies 16 %). The vacancies in such spheres as produc-
tion (21 %), top management (24 %), transport and logis-
tics (24 %), construction and real estate (25 %) are also in low
demand among women [16, c. 14]. At the same time, women
are traditionally assigned to the "women's" spheres of work,
such as administration (19 % of men), personnel manage-
ment and training (23 %), science and education (25 %),
accounting and management accounting (27 %), enter-
prise finance (27 %) [16, c. 14]. It can be concluded that
there are still disappointing trends: more profitable spheres
of activity and higher positions with more influence on the
decision-making process are assigned to men, while
women are more likely to work in low-income areas.

It is possible to trace the reasons for the emergence
and preservation of such a situation in the labor market by
analyzing the choices made by men and women which
predetermine their further professional development and
career growth — the choice of a higher educational institu-
tion. This analysis is expedient to be carried out, relying on
the theory of rational choice.

There are four types of rational action proposed by
M. Weber, namely: 1) focus on individual goals and means of
achievement; 2) rational orientation to the absolute value, that
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is, value-based rational action, regardless of external suc-
cess, 3) affective orientation; 4) traditional orientation [17].
Marketing activities offer prerequisites for the first
and second types of rational action as well as the social
choice to the consumer. Thus, one of the factors influ-
encing the decision making about the choice of a profes-
sion can be the values that are formed in the process of
primary socialization in the family. "Value is the property of
a social subject to satisfy certain needs of a social subject
(person)" [18, p. 871]. There are different criteria on the
basis of which the values are classified: "1) according to
objective characteristics (material, spiritual, large and small);
by the subject (values in society, group values, individual);
by the type of need (moral, economic, etc.). In addition,
there are distinctions between the meaning of life values
(concepts of good, evil, happiness); universal values (vital
values — life, health, personal security, etc.); democratic
values — freedom of speech, guarantees of social equality
and justice, etc.); public recognition values — diligence,
qualification, social status, etc.; interpersonal communica-
tion — honesty, benevolence, decency, mutual assistance;
personal development — dignity, aspiration for education,
free development of one's abilities, self-realization; traditional
values — respect for leaders, discipline as performance;
urban values — personal success, enterprise, social mobility,
competitions in work and talent, search for the sphere of
application of one's talent, abilities" [18, p. 871-872].
Values determine the choice of professional activity
and, of course, the choice of educational services. They act
as guidelines that orient people's behavior. The process of
value formation takes place during the period of primary
socialization in the family, where a set of values is gradually
formed, consisting of both universal values and perspective
professional ones. Such a set of values, as a rule, includes
the values of personal development, urban values that pro-
mote self-identification in professional activities. Of particu-
lar interest are values for the analysis of the marketing of
educational services. The choice of such values varies de-
pending on the gender characteristics of future students.

Within the framework of the marketing research de-
voted to the promotion of economic educational services, a
survey of 800 respondents — first-year students of economic
faculties in seven cities of Ukraine — was conducted. For the
purpose of analyzing the existence of correlation links be-
tween values, selection criteria and gender identity, a sam-
ple group was formed, which included 150 girls and 150
boys. The results of the research are presented in Table 1.

Table 1

The ratio of the criteria for choosing a higher
education institution for boys and girls and values

Motives for choosing
a higher education Girls Boys Values
institution
The possibility of contacts| 43.5% | 24 % Urban
with foreign universities
The possibility of add-|45.3% | 28.6 % [personal devel-
itional training abroad and opment, urban
obtaining two diplomas —
a Ukrainian and foreign one
High qualification of the| 40.4 % | 43.4 % | public recognition
academic staff
Tuition fees 25.8 % | 22.5 % | personal devel-
opment and urban

The brand of a higher| 29.7 % | 30.2 % |[public  recogni-
education institution tion, economic
Convenience of the loca-| 26.8 % | 25.2 % | urban, public
tion recognition

According to the information received, the possibility
of contacts with foreign universities is considered to be the
most significant factor in choosing a university by 43.5 %
of female university entrants and by 24.9 % of males. The
next important and the most significant factor is the possi-
bility of additional study abroad and getting two diplomas
of Ukrainian and foreign universities. The girls estimate
this factor as rather significant (45.3 %), while the boys
consider it less important (28.6 %).

The average score of the criteria is presented in Fig. 1.
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Bmale 2,82 2,67 3,42 3,44 2,36

Ofemale 2,28 1,50 3,92 3,88 2,16

Ball 2,55 2,09 3,67 3,66 2,26

Fig. 1. The criteria for choosing a university by girls and boys in Ukraine
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These data testify to the fact that girls have a desire
to prospectively plan their professional activity, develop
competences that are in demand in any sphere of profes-
sional activity, desire to be in demand in the international
labor market. It should be noted that such criteria as high
qualification of the academic staff (43.4 % for boys,
40.4 % for girls), tuition fees (22.5 % for boys, 25.8 % for
girls), university brand (30.2 % for boys, 29.7 % for girls),
convenience of location (25.2 % for boys, 26.8 % for girls)
are approximately equally perceived as significant ones by
boys and girls which can become a basis for the concept
of marketing promotion of educational services. This con-
cerns, above all, specialities, where there is no gender
inequality in the choice of professions.

Within the framework of the research, the criteria and
motives for selecting the profession "economist" by girls
and boys, as well as the relationship between the criteria
and values, have been analyzed (Table 2, Fig 2).

Table 2
The ratio of the criteria for choosing
the profession "economist"
by boys and girls and values
Motives Girls Boys Values
Prestige of the profes- ;J;tz/a:fo pi:séo:t::l :
sion and career oppor- 519% |38.1% >1op N
s public recogni-
tunities .
tion
High wages 44.7 % | 51.6 % | Economic, urban

It should be noted that the incentives for choosing a
profession in economics are different for girls and boys.
Girls are more focused on the prestige of the profession
and career opportunities (51.9 %), while boys consider this
incentive less interesting (38.1 %). For boys, the incentive
of high payment is a priority (51.6 %). Among the girls this
stimulus was estimated as significant (44.7 %).
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The dominant number of respondents answering the
guestion "How do you assess the economic conditions of
your family?" answered: "We are well provided for, but we
cannot make some purchases yet" (42.5 % of the boys
and 52.8 % of the girls); "Basically we have enough money,
but it is difficult for us to buy durable goods" (28.7 % of the
boys and 27.2 % of the girls). Only a small percentage of
respondents say that they can afford almost everything
(13.8 % of the boys and 7.1 % of the girls).

This is the evidence of the fact that the values of
young people and the incentives for making decisions
about the choice of the future profession do not depend on
the economic conditions of the family.

Orientation to foreign markets, career growth, use of
the opportunity to obtain additional education abroad can
be prerequisites for labor mobility, more rational use of
competences acquired in university and, as a result, com-
petitiveness in the domestic market.

Thus, rational behavior in choosing a future profes-
sion is explained by the level of claims in the future pro-
fessional activity. Social choice appears to be a priority, as
it shapes the youth's professional identity under the influ-
ence of values that are recognized as life values, urban-
istic values and values of personal development, namely:
the idea of good, happiness, aspiration for education, de-
velopment of one's abilities, self-realization, social mobil-
ity, search for spheres of application of one's abilities.

Thus the research results show that girls give prefer-
ence to such values as personal development (aspiration
for education, free development of one's abilities) and ur-
banistic values (personal success, social mobility, spheres
of application of abilities). For boys, the values of public
recognition, values by the type of need, namely economic
ones, have appeared to be significant. The foregoing testi-
fies to the prevalence of rational action among boys, oriented
to individual goals and means of achievement, and rational
action oriented to absolute value, that is, a value-rational
action, regardless of external success among girls.

------ TH
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Gender
0,00 Al . t ity fi
Their own intellectual Demand for the profession | Prestige of the profession, N opportunity for
L h o development and self-
abilities in the labor market career opportunities N
realization
mmale 3,71 3,75 3,82 3,91
Ofemale 3,78 4,00 4,24 4,03
@all 3,74 3,88 4,03 3,97

Fig. 2. The motives for choosing a profession by girls and boys in Ukraine
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The research has further developed the analysis of
gender inequality in the sphere of education on the basis
of the marketing research results that confirmed the exist-
ence of differences in the motives and criteria for choosing
a university and profession of girls and boys, which deter-
mines the variability of the values of the latter and makes it
possible to predetermine the dominant type of their ration-
al action and the area of formation of future students' loy-
alty taking into account gender differences.
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PETOHAJIbHI TA TANY3EBI OCOBJINBOCTI
AEPXXABHOI'O PEIYJ1tOBAHHSA IMMOPTO3AMILLEHHA
B KOHTEKCTI PEANI3AUII 3ABOAHb
Y COEPI EKOHOMIYHOI BE3MNEKU OEPXXABU

Jlynak P. J1.

BusHayeHo HeobxiOHicmb y peanisauii OepxxagHOi MonimuKu iMropmo3amiuweHHs:, y kit 0nsi 3abe3nedyeHHs
il egpekmusHocmi nompibHO 8paxosysamu pezioHarnbHi ma easy3esi ocobnugocmi eKoHoMiku Oepxkaeu. 30ilUCHEHHM
makoi nonimuku Mae cmamu ycniuHe supiweHHs1 3ag0aHb y cghepi eKOHOMIYHOI 6e3srnexku depikasu.

BucsimiieHo HU3Ky Haykogux meepdxeHb w000 Yibosux opieHmMupie 0ep)xagHo20 peaysito8aHHs iMrnopmo3ami-
WEeHHS, y IKuUX obrpyHmoegaHo macwmabHicme rpobrnemu iMropmo3sanexHocmi ma ii ernnuey Ha eKOHOMIYHY 6e3rieKky

Oepxasu.

FonosHul akyeHm 3pobneHo Ha Haykoee obrpyHmysaHHs1 pe2ioHanbHUX i 2any3esux ocobnugocmeli OepxagHo-

20 peayrneaHHs iMNopmMo3amiueHHs], SIKi MOXymb Mamu 8aXI/uee meopemuyHe ma rnpakmuyHe 3Ha4yeHHsI 8 KOHMEKC-
mi peanizauii 3aedaHb y cepi ekoHoMIiYHOI 6e3neku depxasu. [Jo 8i0nosiOHUX pezioHanbHUX ocobnueocmeli 3apaxo-
8aHO 8USIBIIEHHSI PeCYPCHUX 8iOMIHHOCMEU pe2ioHi8 y 3MEeHWEeHHI IMIopMHUX NomMokKie moeapis, ycmaHogneHHs1 0o0am-
Kosux ma 36inbweHHs micyesux nodamkie i 36opie Ha mogapu KpUMUYHO20 IMIIoOpMy, Op2aHi3auito ma peayrio8aHHs
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