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THE METHODICAL APPROACH TO DETERMINING THE TYPE OF CORPORATE

CULTURE IN THE PROCESS OF KNOWLEDGE MANAGEMENT

M. Martynenko

The tendencies of the transition of the leading countries of the world to a new type of knowledge-based economy 

make it expedient to search for effective technologies for managing modern enterprises. One of such technologies is 

knowledge management based on the formation of an appropriate corporate culture. Despite the existence of a signifi-

cant number of studies devoted to determining the status and trends in the development of corporate culture, the prob-

lem of its quantitative assessment at the enterprise has not been fully resolved. The stages of the methodological ap-

proach to determining the type of corporate culture and substantiating its importance for improving knowledge manage-

ment of the enterprise have been developed. The following research methods have been used: logical generalization, 

analysis and synthesis, comparison, abstract-logical, expert interview, distance method, graphical method. Theoretical 

approaches to distinguishing different types of corporate culture of enterprises have been studied and their key charac-

teristics have been systematized. A list of classification characteristics have been offered for definition of such four types 

of corporate culture as: traditional, web-culture, culture of professional communities and knowledge-oriented corporate 

culture. The following criteria have been suggested as such characteristics: the purpose of knowledge and information 

exchange, the channels and means of communication of information and knowledge, the peculiarities of professional

training of workers. An expert survey of employees of enterprises of Kharkiv has been conducted to diagnose the types 

of corporate culture prevailing at these enterprises. The stages of the methodical approach to determining the types of 

corporate culture in the context of their influence on enterprise knowledge management and a combination of man-

agement activities that contribute to the formation of knowledge-oriented corporate culture at enterprises have been 

grounded.

Keywords: knowledge management at the enterprise, corporate culture, knowledge-oriented culture, web-

culture, culture of professional communities.
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[Comparative analysis of an organization with traditional
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corporate culture [19]]
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[The numbers of questionnaire statements 

determining the types of corporate culture 

based on their features]

1 2 3 4 5 6 7 8

9 10 11 12 13 14 15 16

17 18 19 20 21 22 23 24

-

[The generalized results of the expert survey as to identification of the features

of various corporate culture types at the enterprise under study]

-

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17

3,7 4,7 4,9 4,4 2,1 1,2 1,1 1,4 1,5 2,7 3,3 2,5 1,3 1 1,1 1.1

4,1 3,9 4,5 4,2 2,3 1,1 1,1 1,5 1,8 2,5 3,5 2,6 1,4 1.1 1,2 1,2

2,9 3,1 3,1 3,0 3,2 2,1 1,9 2,4 3,4 3,1 3,7 3,4 2,1 1,8 2,0 1,9

' 2,1 2,9 3,0 2,7 1,9 1,7 1,2 1,6 3,2 3,4 3,5 3,4 2,4 1,9 2,1 2,1



. 3

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17

2,7 3,1 3,5 3,1 2,4 1,9 1,1 1,8 3,5 3,6 3,4 3,5 2,9 1,7 2,2 2,3

"
1,8 2,4 2,3 2,1 3,4 2,5 2,9 2,9 3,9 4,1 4,5 4,2 3,1 2,1 1,8 2,3

" -

" "
1,9 2,1 2,2 2 3,6 2,6 3,1 3,1 4,1 3,8 4,3 4 3,4 2,7 2,1 2,7

-

-

-

-

-

-

-

-

[The degree of identification of features of various 

corporate culture types at the JSC "Kharkivkholodmash"]

[The degree of identification of features of various

corporate culture types at the JSC "Teploavtomat"]

[The degree of identification of features of various 

corporate culture types at the JSC "Electromashina"]

'

[The degree of identification of features of various corporate

culture types at the PJSC "Obiednannia Komunar"]



[The degree of identification of features of various

corporate culture types at the SE "Zavod

im. V. O. Malysheva"]

"

[The degree of identification of features of various 

corporate culture types at the SE "Kharkivske 

Derzhavne Aviatsiine Vyrobnyche Pidpryiemstvo"]

"

"

[The degree of identification of features of various

corporate culture types at the SE "Kharkivskyi

mashynobudivnyi zavod "FED"]

-

'

" -
" -

-
-
-

-

-
-
-

4 -

4

[The importance of the corporate culture indicators 
for the enterprises under study]

4, 169

" 4, 243

4, 739

' 4, 830

4, 783

"
5, 039

" " " 5, 170
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[The stages of the methodical approach to determining the corporate culture type

in the enterprise knowledge management]
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