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Nowadays i1s charactenized by increased marketing of components
which increases the role of marketing communications.

Marketing communication is bilateral process. On the one hand, the
expected impact on the target audience, on the other — is receiving
information counter reaction of the audience carried on companies and
organizations influence. Both of these components are equally important;
therr unity suggests that the marketing communications as a system. It 1s
understood that no company 15 unable to act immediately in all markets,
while meeting the needs of all consumers. Instead, the organization will
be successful only if it focuses on the market, where customers with the
most likely to be interested in its marketing program [1].

When marketing distribution of goods i1s understood the organization
to plan, implement and control the movement of their products to end
consumers in order to meet its needs and profit.

Integrated marketing communications are the concept of marketing
communications planning that involves the search for the optimal
combination of certain areas by integrating several separate facilities to
ensure maximum impact on the target audience [1].

Marketing distribution channel 1s the method or way organizational
and economic substantiation goods from the manufacturer to the end
user [l]. The main marketing channels and their strengths and
weaknesses are summarized in Table 3.3.

The main objectives of marketing communications are]:

— information (providing information that prevails during the
withdrawal of goods on the market, when challenged to create primary
demand);

— persuasion (necessary during growth when the task of forming
selective demand) — formation of benefits to the brand / product /
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company, encouraging the switch to another brand, changing the

perception of the consumer goods properties etc.;

— reminder {used at the stage of maturity to make consumers
remember the product).

Tahle 3.3

Adva]lta.ges and d.ii.advantagﬁ of some marketing distribution channels

Channel type Benefits Disadvantages
1. Direct sales 1) high price controls, the 1) the high cost of
model possibility of differentiation | implementation,
“manufacturer- | by region; organizing
final consumer™ | 2) management of the entire | transportation and
process of goods movement; | warehousing;
3) access to information 2) is unprofitable,

about the market and the
CONSUMmMer;

4) lack of margin;

5) the ability to form a stable
group of customers and rapid
response to changing
requirements of the buyer

subject to the
existence of small
COnsumers scattered
on territory

2. Selling
through an
intermediary

1) moderate implementation
COsts

2) increasing professionalism
in the packing and sorting;

3) providing firms
guarantees producers in
bringing their products to the
retailer through his
connections, experience and
specialization

1) high margins
mediator and as a
result - a relatively
high price for the
buyer constraining
demand:

2) limited control of
the territorial
coverage

3. Sale through
a tiered system
of
intermediaries

1) relatively low cost;

2) no need for research and
market forecasting;

3) there is no need to solve
problems of logistics
{warehousing, transportation,
etc. )

1) low price controls:
) isolation from the
consumer and the lack
of information about it
3} the need to establish
close contacts with

ntermediaries;

) the need to organize
heir information and
raining

Sowrce: developed based on source 1]
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Marketing communication policy reflects the company prospective
course of action aimmed at ensuring cooperation with all subjects
marketing system to meet the needs of consumers and profit [1].

Marketing  communications, respectively, and  marketing
communications policy objectives can be divided into two groups:

— communications to create a product that will be in demand in the
market (including communication links with customers, intermediaries,
other participants of the business process market, aimed at searching
new product ideas, concepts inspection, testing new products, removing
it on the market, ensure commercial success);

— communication for product promotion (for this use traditional
tools and synthetical marketing communications).

The main means of promotion (a complex of marketing
communications or a system of marketing communications are:
advertising, sales promotion, organization of public relations, personal
selling, direct marketing, online marketing, sponsorship, branding,
exhibitions and fairs. The numeral of different communication existing
tools indicates their prevalence in all markets for goods and services.
There 1s no exception for the pension services market.

In the world distinguishes three levels of pensions. The first level is
represented by the state pension. The second level it i1s mandatory
funded pension. The third level includes voluntary funded pensions.

Currently, Ukraine has first and third levels of pensions.

According to the Law of Ukraine “On private pension provision™ [3]
Non-state funded pension provision is made:

— pension funds;

— banks {opening the pension deposit account);

— insurance companies (life pension and insurance risk of disability
or death).

There is the concept of “life annuities™ (life annuity) — pensions,
mnsurance company are carried out under the contract lifetime pension
for hife of an individual periodically after attaining retirement age under
the legislation on insurance [3].

Payment made life annuities insurance company. In case of death of
the insured the night to a pension 1s transferred to heirs.

According to the Law of Ukraine “On Compulsory State Pension
Insurance™. There are three kinds of lifetime pensions, life pension of a
specified period, due lifelong pension, life pension of spouses [4].

Lifetime pension with a set monthly payment period 1s exercised
over the life of the pensioner. In case of death of a pensioner entitled to
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receive a lifetime pension appointed for a specified period heirs are
specified in the mmsurance contract or a hfetime pension determined
pursuant to laws [4].

Lifetime conditioned pension — a monthly payment that is made
during the life of the pensioner [4].

Lifetime pension of spouses — monthl payment that 1s made during
the life of the pensioner, and after his death — his\her spouse (s) who
have reached retirement age, during their life [4].

Banks made pensions savings by opening the pension deposit
account.

Retirement savings accounts — deposit accounts (deposit) of
individuals opened banking institutions subject to the conditions set by
law, to savings for the payment of pensions [3].

The market offers many suggestions to open a retirement account.
They offer different interest rates 1s on average 12-16% per annum and
different conditions of storage resources. One advantage of the deposit
15 the Deposit Guarantee Fund Deposit Guarantee.

Consider the third level funded pensions with private pension funds.

At present the world's great demand for non-state (private) pension
funds (NPF), but in our country they are fairly new financial institutions
for the vast majority.

Pension Fund - legal entity that has the status of non-profit (non-
commercial partnership) operates and carries out activities solely to the
accumulation of pension contributions for the pension fund participants,
followed by management of pension assets, and provides pension
benefits to participants mentioned fund within the law of Ukraine
order [3].

NPF created for people who are retired and can get additional
payments to principal (state) pension payments. Currently in the
financial market there are many private pension funds. Therefore, to
convey to consumers the services they need high-quality advertising.
The use of marketing channels and communication policy NPF help
keep in touch with their customers.

Accordmg Natskomfinposluh [5] of private pension funds m 2013
was the largest amount of assets in the corporate NPF National Bank
(1.33 bln. UAH), NPF Ukreximbank (238 min. UAH), NPF “Emeritus-
Ukraine™ (162 min. UAH), pension fund “PryvatFond™ (144 mln. UAH)
fund “OTP Pension™ (133 min. UAH).

According Finbalance on 31/12/2018 there were 62 pension funds
and 22 pension fund administrators {on 31.12.2017 - respectively 64
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and 22 administrators NPF) [5]. Thus, in 2018 compared to 2017 year,
the number decreased by 2 NPF msttutions. However, it should be
noted that m 2018 NPF assets increased by 11.3% to 2.75 bln. UAH [5].

According Natskomfinposluh state pension funds invested pension
assets (Fig. 3.6) in securities, bank deposits, bonds resident enterprises
of Ukraine, the real estate.

gl

o
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Figure 3.6 Structure of invested pension assets of NPF

It can be noted that most of the NPF invest in secunties because it
brings a stable and high profits. There i1s growing and stable banking
sector and banks offering high interest on deposits.

The amount of pension contributions in 2018 increased by 5.4% to
2 bln. UAH, and the amount of pension payments — by 16.3% to 8099
million. UAH [4]. Since the amount of pension contribution increases,
which means that NPF establish communication with the consumer
segment, inform the public about existing services. As a result, more
people will learn about the possibility of private pensions and its
benefits.

According Natskomfinposluh, geographically the largest number of
private pension funds is concentrated in Kyiv (nearly 44 establishments
with 62 or almost 71%). In Kharkiv, Ivano-Frankivsk, Lviv region 2
state pension funds. Others are located in Donetsk, Dnipropetrovsk,
Kherson and (dessa regions [6].

As of 2018 the greatest demand services NPF according
Natskomfinposluh (Fig. 3.7) used the people in the age group from 25 to
50 years 1s about 513.5 thousand people. From 50 to 60 vears — 229
thousand people. Least of all persons who use the NPF under 25 years
almost 10 thousand. And people aged over 60 years — 93,7 thousand.
People. Total of NPF as at 30.06.2018 — 846.2 thousand people [6]. We
also know that in every age group most participants are men.
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Figure 3.7 Distribution of participants of NPF by age groups

Using a marketing approach to analysis, this is a testament to the fact
that most young people today are beginning to care about their future
and use the services of NPFs. Advertising and other means of
communication with consumers NPF should be directed to information
on services for people aged from 25 to 60 vears. This can be done using
communication tools such as social media advertising, outdoor
advertising, advertising in the media and on television.

Analyzing the dynamics of pension benefits for the period from 2016
to 2018, one could argue that the pension benefits to  participants NPF
mecreased. So in 2017 compared to the year 2016 pension payments
mcreased by 78 min. UAH. In our opinion this influence to increase the
number of NPF and increased pension contributions. And m 2018
compared to the year 2017 pension payments increased by 68.2 miln.
UAH [6]

Furthermore, it should be noted that in 2017 compared to 2016 vear
pension contributions increased by 97.8 min. UAH., n 2018 - on the
contrary decreased by 7.9 min. UAH. In our opinion, this 15 due to a
decrease in pension contracts signed (in 2016 — 60,7 thousand pieces, in
2017 — 66,5 thousand pieces in 2018 — 63,7 thousand pieces).

The amount of pension assets in the peniod 2016-2018 years
increased. In 2017 one can observe an increase of 24%.4 million. UAH,
and in 2018 compared to 2017 year — 288 mln. UAH.

Consider the use of marketing channels for example top 5 in terms of
private pension funds.

Most scientists in research on marketing identify three channels of
marketing-communication, distribution channels and sales channels.

Communication with customers 1s the most important factor for the

170



further work of any financial institutions including private pension fund.
Unfortunately not all NPF use monologue and dialogue channels to
work with the consumer.

For example, the official web site with corporate pension fund of the
National Bank of Ukraine, the NPF “OTP Pension”™ and OPF
“PryvatFond”. They use interactive channel with customers with
telephone hotline, email, feedback forms submitted on the official site.

“AMC-ACE” Upinvest, is among the ICU, provides asset
management services to institutional investors (private pension funds,
collective investment institutions and msurance companies) [7].

Almost all NPF use monologue channels — is advertising in the
media, television, outdoor advertising and more.

Consider the possiblity of introducing in Ukraine the second pillar

pensions.
According to the Pension Fund of Ukraine of average monthly

pension payments as of 01.10.2019 1s 3,01962 UAH, and the total
number of pensioners 1 1,349187 people [§].

At the beginning of 2018 officially employed 12 retired 11 Ukrainian
pensioners provided. Thus, every year the situation i1s only getting
worse, as the birth rate in Ukraine is critically low while relatively large-
scale emigration has become today. The second level of pensions is
needed, which would provide an opportunity to receive additional
benefits and most people take care of their future.

Currently NCSSMA developed a draft law “On mandatory funded
pension provision” under which Ukraine will take effect in the second
pillar pensions. The second level of pension perfectly the third — a
mandatory funded pension. Under this bill, every citizen will be required
to make payments to a personal pension account. In case of death of the
account holder, all savings will be inherited by his descendants [9].

There are three types of prnvate pension funds, corporate,
professional and open [10].

Corporate NPF employer creates one or more participants this fund
may only be persons who are employed by the founders. NPF is the
largest corporate corporate NPF National Bank and Ukreximbank.

Professional NPF established employers’ associations including
trade unions.

Open NPF created by any entity. Participants in such fund could be
anyone.

In the professional pension fund such change individual job does not
affect the right to be a member of the NPF, but the employee has to deal
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only with the type of professional activity, which is set by the charter
fund [10].

Among the factors that encourage businesses to create a system for
its refinery workers are: social improve the attractiveness of the
institution; increase investment opportunities — now allowed to use up to
5% of funds from one pension fund as an investment because of its own
securtties; reduction of the tax base — deductions enterprise in the NPF
in favor of emplovees enrolled in the gross expenditure, they do not
reduce workers’ wages are not included in the payroll, and thus are not
made contributions to the Pension Fund of Ukraine, social insurance and
so on. The introduction of the company NPF will enhance workers,
mncrease prestige and a positive image of the company, development of
social partnership between workers and management institutions [3].

Under the law, NPF can not fail, it can not be eliminated. In the
event of a crisis (such as “bankopad™) depositors funds are transferred to
another fund.

The introduction of the second pillar pension provision 1s necessary
for Ukraine. This will provide an opportunity to improve living
standards and welfare in the future. Increase social assistance for people
of retirement age.

Conclusions. Thus, a study by major marketing channels and the
role of communication policy in funded pensions. In Ukraine, the first
level and third level pensions, public and voluntary funded pensions
respectively.

According to the analysis, the amount of pension payments in
Ukramme first level of pension 5 not enough to ensure a decent
retirement. Therefore is essential introduction of a second mandatory
funded pension.

In developing the non-state pension system, one must take into
account the desire of the population to msure their future. It 1s necessary
to provide increase of incomes of citizens, stability in the country. It is
necessary to develop techniques for obtaining more income from
operations, and concern for the reliability of funds. After all, one of the
main problems with securing an additional pension is the reliability of
the fund. It 1s necessary to create such a climate in the country so that
the funds seek to have the best reputation and regular clients, and clients
knew that the invested funds are nowhere to go and their income will be
stable and guaranteed under all conditions. Clear control over the
activities and transparency of non-state pension fund operations 1s also
needed.
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Through the implementation of the proposed measures can improve
the activity of pension funds, public interest in the further development
of non-bank financial institutions and solve a number of problems
related to social protection.

References:

1. Golubkov, E.P. (2014) Marketing for professionals: practical course.
M .: Yurayt. 473 p.

2. Current models of marketing communications [Electronic resource]. -
Access mode: hitp://www.economy.nayka.com.ua/

Zoperation= 1 &iid=194

3. Law of Ukraine 09.07.2003 Ne [057-1V. On private pension provision
[Electronic resource]. - Access mode: htips://zakon.rada.gov.ua/
laws/show/1057-15/sp:info-/conv

4. The Law of Ukraine 09.07.2003 Ne 1038-1V. On Compulsory State
Pension Insurance [Electronic resource]. - Access mode:
https://zakon.rada.gov.ua/laws/show/1058-15

5. NPF 1op 25 by assets [Electronic resource]. - Access mode:
http://finbalance.com.ua/news/top-25-nederzhavnikh-pensivnikh-
fondiv-za-obsyahom-aktiviv

6.  The National Commission exercising state regulation in the sphere of
financial services markets. Information on the state and development of
non-state pension provision of Ukraine [Electronic resource]. - Access
mode:htips ://www.nfp.gov.ua/ua/Informatsiia-pro-stan-i-rozvytok-
nederzhavnoho-pensiinoho-zabezpechennia-Ukrainy. himi

7. Administrator of Upinvest Pension Funds [Electronic resource]. - Access
mode: hitps://upinvest.ua, htips://upinvest.ua/about

8. Pension Fund of Ukraine assets [Electronic resource]. - Access mode:
https: /iwww.pfu.gov.ua/2002786-stanom-na-01-10-2019-roku/

9. National Commission on Securities and Stock Market Assets
[Electronic resource]. - Access mode: https://www.nssme.gov.ua/
2019/03/27/nkispfr-zavershila-rozrobku-zakonoproektu-pro-2-y-rveny-
pensyno-sistemi/

10. Achkasov, S.A, Malyshko E.Q. (2012) Reform of the pension insurance
system in Ukraine and that of the role of financial consultants.
Financial and credit activity: problems of theory and practice: zb.nauk.
works. Vol. 2 (13). - P. 303-309.

173



