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Summary of the discipline

The program of studying the discipline "Social Media Marketing" is compiled according to the
educational and professional program of bachelor’s level in the specialty "073 Management".

The purpose of the discipline is to let students form a combination of knowledge and skills about
the modern concept of social media marketing, about the conditions, mechanism and tools of its use
in the marketing activity of enterprises.

The main tasks of the study of the discipline "Social Media Marketing" is the formation by the
students of the scientific worldview and special knowledge on the implementation of social media
marketing tools in the promotion of brands and products; delivering knowledge about elaboration
and realization of social media marketing strategy; formation skills in social media marketing
effectiveness assessment; presenting wide range of opportunities of different social nets.

The subject of the study of the discipline is the process of planning, implementation and assessment

of the social media marketing strategy at the enterprise in contemporary conditions.

Characteristics of the academic discipline

Course 4
Semester 7
Number of Credits ECTS 4
Form of final control Pass

Structural and logical scheme of studying an academic discipline

Prerequisites Postrequisites
Marketing Complex professional training
Management
Economics of enterprise

Competencies and learning outcomes by the discipline

Competencies

Learning outcomes

SC11. Ability to create and organize effective
communications in the management process

LOS5. Describe the content of the functional areas
of the organization

SC6. The ability to act socially responsibly and
consciously

LOI15. Demonstrate the ability to act socially
responsibly and socially conscious on the basis of]
ethical considerations (motives), respect for
diversity and interculturality

GCS8. Information and communication skills
technologies

SC14. Understand the principles of psychology and
use them in professional activity

SC19. The ability to use modern professional
activities information and communication
technologies

LO22. Identify skills to determine the content
strategy of presence and
activities of the organization
environment

in the digital




Program of educational discipline

Content module 1. Basic concepts, tools and approaches of social media marketing.

Topic 1. The role, tasks and elements of social media marketing as a part of complex internet
marketing.

Topic 2. Elaboration of promotion strategy in social nets: goals of promotion, analysis of brand and
product, analysis of competitors and target audience.

Topic 3. Elaboration of promotion strategy in social nets: truth and insight of brand, category,
product and customer, differentiation point, reasons to believe, key messages and content rubrics,
communication channels.

Topic 4. Content plan and main rules of copywriting.

Topic 5. Types of content for different social nets.

Topic 6. Functions of social nets for private and business purposes, Manychat

Content module 2. Practical aspects of social media marketing for business.
Topic 7. Meta for business: basic opportunities and KPI.

Topic 8. Meta Advertising.

Topic 9. Meta Insights.

Topic 10. Basics of Instagram and other social nets.

Topic 11. Promotion on YouTube.

Topic 12. Collaboration with influencers and bloggers.

The list of practical (seminar) / laboratory classes, as well as questions and tasks for independent
work, is given in the table "Rating plan of the educational discipline".

Teaching and learning methods

In the process of teaching the educational discipline "Social Media Marketing" for the
implementation of the defined competencies of the educational program and the activation of the
educational process in lecture/laboratory classes, the use of such teaching methods as: case
technologies (Topic 1-3, 5, 9), seminars-discussions ( Topic 4, 6), situational tasks (Topic 7, 8, 10),
presentations of individual projects (Topic 11-12).

During lectures and laboratory classes, the following teaching methods are used: explanatory and
illustrative, reproductive, problem-based teaching, partially research-based, research teaching
methods.

Evaluation of learning outcomes

KNUE named after S. Kuznets uses a cumulative (100-point) evaluation system. The system for
evaluating students' developed competencies takes into account the types of classes that, according
to the program of the academic discipline, include lectures and laboratory classes, as well as
independent work.

Control measures include: current control, which is carried out during the semester during
laboratory classes and is evaluated by the sum of points, each laboratory work is evaluated at a
maximum of 5 points, each control work is evaluated at a maximum of 5 points, the implementation
of an individual project and its presentation is evaluated at 30 points maximum; final/semester
control, conducted in the form of pass, in accordance with the schedule of the educational process.
The overall grade in the discipline is calculated by adding up the points for all the current tasks that
the student performed in laboratory works, provided they are available in the PLS. The maximum
number of points that a student can receive from this discipline is 100 points. A mandatory
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condition for receiving a positive certification is the completion of an individual project, the
direction of which the student chooses at the beginning of the semester, and the attachment of a
report and presentation to the PLS.

The final control of students' knowledge and competences in the academic discipline is carried out
on the basis of an individual task presentation, the task of which is to check the student's
understanding of the program material as a whole, the logic and relationships between individual
sections, the ability to creatively use the accumulated knowledge, the ability to formulate one's
attitude to a certain problem of the academic discipline etc.

The result of the assessment is entered in the appropriate column of the students’ "Scores record
information".

A student should be considered certified if the sum of points obtained as a result of the
final/semester performance check is equal to or higher than 60.

The total result in points for the semester is: "60 or more points - credited", "59 or less points - not
credited" and is entered in the "Performance record" of the academic discipline.

Forms of assessment and distribution of points are given in the table «Rating plan of educational
discipline»

Rating-plan of the educational discipline

Topic Forms and types of learning Assessment xi?t
1 2 3 4
Content module 1. Basic concepts, tools and approaches of social media marketing.
Auditory work
Lecture 1 by questions interrelations between marketing,
TOPIC 1. internet marketing and Social Media Marketing (SMM), role
The role, tasks andjand tasks of SMM in contemporary marketing management, Active work
elements of social main elements of SMM as a part of complex Internet
media marketing [Marketing
as a part of Completing
complex internet [Laboratory work 1. Choosing the project for SMM promotion| laboratory 5
marketing. work
Individual work
Studying the lecture material, preparing for the laboratory
work
TOPIC 2. Auditory work
Elaboration of |Lecture 2 by questions goals of promotion, analysis of brand .
. . . . Active work
promotion strategyland product, analysis of competitors and target audience
in social nets: |Laboratory work 2. Setting goals of promotion for chosen| Completing
goals of brand or product and competitive analysis laboratory 5
promotion, work
analysis of brand Individual work
and product,
analysis of  Studying the lecture material, preparing for the laboratory|
competitors and |work
target audience.
TOPIC 3. Auditory work
Elaboration of [Lecture 3 by questions truth and insight of brand, category,
promotion strategyjproduct and customer, differentiation point, reasons to .
. ! : . . .. | Active work
in social nets: truthbelieve, key messages and content rubrics, communication|
and insight of h‘channels.




brand, category,

Laboratory work 3. Setting differentiation point and key

Completing

product and laboratory
messages
customer, work
differentiation Individual work
point Studying the lecture material, preparing for the laboratory
work
Auditory work
TOPIC 4. Lecture 4 by questions copywriting rules Active wgrk
Content plan and Completing
ohtp Laboratory work 4. Writing content plan laboratory
main rules of
copywriting work
’ Individual work
Studying the lecture material, preparing for the laboratory
work
Auditory work
Lecture 5 by questions types of content for different social Active work
nets
TOPIC 5. . . Completing
Laboratory work 5. Creating Meta Business Page. laboratory
Types of content K
for different social Wor
nets. Answers to
Control work 1 control
questions
Individual work
Studying the lecture material, preparing for the laboratory
work
Auditory work
TOPIC 6.  |Lecture 6 by questions social nets functions for private and

Functions of social
nets for private
and business
purposes,
Manychat

business purposes, messengers

Active work

Laboratory work 6. Elaborating chat bot with Many Chat

Completing
laboratory
work

Individual work

Studying the lecture material, preparing for the laboratory
work

Content module 2. Practical aspects of social media marketing for business.

TOPIC 7.

Auditory work

Lecture 7 by questions basic opportunities and KPI

Active work

Meta for business: | ahoratory work 7. Substantiating analytical system for (igér(l) Ir):grng
basic opportunities,,.aguring effectiveness of SMM-strategy Y
and KPI. work
Individual work
Studying the lecture material, preparing for the laboratory
work
Auditory work
TOPIC 8. Lecture 8 by questions targeting rules and algorythms zéctivel\xéprk
.. ompleting
Meta Advertising. Laboratory work 8. Launching target ads laboratory
work




Individual work

Studying the lecture material, preparing for the laboratory
work

Auditory work

Lecture 9 by questions analytics of SMM marketing
campaign

Active work

Completing
M;S?iﬁ;ﬁts. Laboratory work 9. laboratory 5
work
Individual work
Studying the lecture material, preparing for the laboratory
work
Auditory work
Lecture 10 by questions Instagram, LinkedIn, Twitter etc. Active work
Completing
laboratory
TOPIC 10.  [Laboratory work 10. Basics of work with other social nets.  |work, answers| 5
Basics of to control
Instagram and questions
other social nets. Answers to
Control work 2 control 5
questions
Individual work
Studying the lecture material, preparing for the laboratory
work
Auditory work
Lecture 11 by questions Youtube marketing Active work
Completing
PTOPK.: . Laboratory work 11. Making Youtube channel laboratory 5
romotion on
YouTube. work
Report with presentation of individual project Presentation | 30
Individual work
Studying the lecture material, preparing for the laboratory
work
Auditory work
Lecture 12 by questions results of collaboration with .
. . . . . Active work
influencers and bloggers in social media marketing.
TOPIC. 12 .., [Laboratory work 12. Writing report about effectiveness of Completing
Collaboration with . . laboratory 5
) marketing campaign
influencers and work
bloggers. Individual work
Studying the lecture material, preparing for the laboratory
work
Total score 100
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