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strategies of enterprises in the field of agribusiness is an essential means of maintaining/conquering market positions, optimizing limited resources and increas-
ing profits from economic activity in the long term through the diagnosis of market demand, supply, price level and competition, and determining the vector of 
prospective production development. In addition, marketing communication involves influencing the market to maximize consumer satisfaction and, for the 
producer, protecting their interests.   
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DIGITAL TRANSFORMATION OF CREATIVE INDUSTRIES: CHALLENGES, OPPORTUNITIES AND THE ROLE 

OF DIGITAL TOOLS 
 

Pererva I., Mazorenko O. Digital transformation of creative industries: challenges, opportunities and the role of digital tools. 
This study aims to analyze the current challenges and opportunities for the development of creative industries in the context of digitalization and to 

assess the effectiveness of digital tools in facilitating the transformation of this sector. The article examines key technological trends, including artificial intelli-
gence (AI), Metaverse, Big Data, and Digital Platforms, which are reshaping business models, monetization mechanisms, and audience interaction. To achieve 
this goal, a comprehensive interdisciplinary approach was applied, including an analysis of literary sources, statistical data, and practical cases of digital 
technology application in the creative sector. Comparative analysis methods were employed to identify key trends and challenges facing the industry. A sys-
tematic method was employed to classify digital tools, and a forecasting method was used to assess the prospects for further development of this sector in Ukraine 
and globally. As a result of the study, the main challenges facing creative industries in the digitalization era were identified, including issues related to funding, 
content monetization, legal regulation, competition with significant platforms, and the need to adapt business models to new realities. Special attention is given 
to the role of digital marketing tools in promoting creative content, shaping international reputation, and attracting investment. The scientific novelty of the 
study lies in its systematic approach to analyzing the impact of digital technologies on the development of creative industries, as well as in identifying the most 
effective strategies for adapting this sector to global changes. Recommendations are proposed to enhance state policies, develop digital infrastructure, and foster 
innovations in the creative economy. The practical significance of the study lies in its findings, which can be utilized by entrepreneurs, creative content devel-
opers, government bodies, and investors to develop and support effective strategies for the creative industries within the digital economy. The article's conclu-
sions may also serve as a basis for developing policies that support the creative business sector, enhancing regulatory mechanisms, and attracting investments 
in this field. Future research prospects include a deeper analysis of the impact of specific digital tools on various areas of the creative economy, the development 
of models for effective metaverse utilization in business, and the evaluation of artificial intelligence potential in automating creative processes. 

Keywords: creative industries, digitalization, innovative digital technologies, digital tools, digital platforms, development of creative industries, 
artificial intelligence, metaverse, big data, business models, digital marketing, content. 

 
 

Statement of the problem. Creative industries are 
playing an increasingly important role in the development of 
modern economies, serving as a key driver of innovation and 
growth. They cover a wide range of areas – from art, design, 
music, and film to digital content, video games, and market-
ing services. According to UNESCO, the creative sector con-
tributes more than 6.1% of the global GDP and generates ap-
proximately 50 million jobs worldwide. In the European 
Union, creative industries generate approximately 4.4% of the 
GDP and employ more than 7.6 million people [1; 2], making 
them one of the most dynamic sectors of the economy. 

In Ukraine, the creative industries also have signifi-
cant potential for economic development. Before the full-
scale Russian invasion in February 2022, the sector gener-
ated about 4% of the country’s GDP and provided over 
300,000 jobs [3]. However, the war has had a significant im-
pact on the sector, resulting in infrastructure losses, the re-
location of professionals, and reduced funding. While the 
war has posed a considerable challenge to the development 
of the creative economy, it has also presented new opportu-
nities for recovery and further growth. In addition, 
Ukraine’s official EU candidate status, announced in June 
2022, has contributed to increased European support for the 
Ukrainian creative industries. 

In today's environment, digitalization is radically 
transforming the creative industries, opening up new 
growth opportunities while also creating numerous chal-
lenges. The use of artificial intelligence (AI), the Metaverse, 
big data, and digital platforms is transforming traditional 
business models, forcing companies to adapt to new condi-
tions. At the same time, questions arise about content mon-
etization, copyright protection, and competition with exten-
sive technology corporations. 

The relevance of this study lies in the need to under-
stand current trends in the development of creative indus-
tries, analyze the challenges they face in the context of digi-
talization, and investigate digital tools that can contribute 
to their continued growth. The transition to digitalization is 
not just a technological but also a cultural process. Creative 
industries play a vital role in shaping national brands, stim-
ulating economic growth, and driving social transfor-
mation. As the world constantly evolves and opens new ho-
rizons for creative professions, it is essential to understand 
how these changes will impact the future of the creative in-
dustries and how to utilize the potential provided by mod-
ern technologies effectively. 

Analysis of recent research and publications. Re-
search [4] indicates that digitalization is a crucial factor in 
the development of creative industries in Ukraine. Digital 
technologies not only automate business processes but also 
create new forms of interaction between content creators 
and consumers. In this regard, the introduction of digital 
brands, the involvement of local creators, and the integra-
tion of gamification as a tool for increasing the resilience 
and competitiveness of enterprises in the face of economic 
challenges become essential. Additionally, digitalization 
enables the creation of new products and services, signifi-
cantly expanding the creative industry market in Ukraine 
and across Europe. 

Digital technologies are creating new opportunities 
for the development of the creative economy, particularly 
by enhancing business efficiency, reducing costs, and 
streamlining production processes. This enables the crea-
tive industries to play a crucial role in driving economic 
growth, generating new jobs, and bolstering national econ-
omies, including in Ukraine. Digital platforms and other 
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tools enable not only the distribution of content but also the 
attraction of investments, ensuring the sustainable develop-
ment of the industry on an international level [5]. 

The transition to digital technologies has become 
crucial for the creative industries in Ukraine, particularly 
during times of war. Digitalization has helped compensate 
for the loss of material and human resources and has be-
come an essential tool for adaptation and survival. At the 
same time, according to research [6], several challenges ex-
ist, including the need for businesses to adapt to new mar-
ket conditions, the introduction of digital tools, and changes 
in the cultural context. However, this has also opened new 
opportunities for the development of local creative busi-
nesses, which are increasingly oriented towards the inter-
national market. 

The analysis of the development of creative indus-
tries in the context of digitalization reveals several key is-
sues that are the subject of ongoing scientific research. Mod-
ern scholars pay special attention to the impact of digital 
technologies on creative industries, their importance for 
economic development, and the obstacles and opportuni-
ties arising from the transformation of this sector. 

One of the critical aspects is assessing the impact of 
digitalization on the recovery of the cultural and creative 
sectors during wartime. Dulska I. in [6] examines how dig-
ital technologies can contribute to the recovery of the cul-
tural industry and the country's overall economic revival 
following the war. The author emphasizes the importance 
of adapting creative industries to new conditions and digi-
tal challenges. 

Another area of scientific research is the analysis of 
the digital transformation of creative industries in Ukraine. 
Mazur, O., and Kvitka, S., in their study [7], examine how 
digital technologies are transforming the functioning of cre-
ative industries in Ukraine, which has a direct impact on the 
sector's competitiveness in the context of global economic 
shifts. The authors also emphasize the importance of devel-
oping policies and infrastructure to support creative indus-
tries in the context of digitalization. 

Along with general digitalization, the role of indi-
vidual technologies, such as Big Data, artificial intelligence 
(AI), and digital platforms, which are actively transforming 
the creative sector, is essential. Thus, I. Svyshchuk [8] ex-
plores the dynamics of creative industries’ development, 
highlighting the role of digital platforms in transforming 
this sector, as well as the importance of developing new ap-
proaches to financing and integrating creative industries 
into global processes. 

Oliinyk O. [9] examines the UK’s experience in the 
digital transformation of the creative industries, focusing on 
regulatory, political, technological, and cultural aspects. 
The author highlights that active digital transformation be-
gan during the COVID-19 pandemic, resulting in significant 
changes to the organizational culture and business models 
of the creative industries. The UK has initiated projects such 
as the Creative Industries Clusters Programme, the Audi-
ence of the Future Challenge, and Towards a National Col-
lection, aimed at supporting and developing digital innova-
tion in creative industries. 

Kichurchak M. [10] analyzes the impact of the infor-
mation and communication technology sector on the for-
mation of creative industries in European Union countries 
and examines the experience of structural transformations 
that can be applied to the development of these industries 
in Ukraine. 

Peukert [11] analyzes the impact of the next wave of 
digital technological change on cultural industries, particu-
larly in the context of digitalization and shifts in the con-
sumption of cultural products. 

In turn, Chandna V. and Salimath M. S. [12] examine 
the role of technology in shaping virtual enterprises and eco-
systems within cultural and craft industries, primarily 
through online platforms and digital entrepreneurial models. 

Li F. [13] presents a comprehensive model of digital 
transformation in business models of creative industries, 
with a focus on new trends and methods for adapting to 
digital change. 

Betzler, D., and Leuschen, L. [14] examine the impact 
of digitalization on production chains in the creative indus-
tries, primarily using the examples of Swiss cinema and 
games, and assess their convergence. 

Based on the analysis of recent research, several key 
recommendations can be made regarding the development 
of creative industries in Ukraine, particularly in the context 
of digitalization and the post-war recovery period. Firstly, 
it is worth focusing on the creation and development of dig-
ital brands, which will enhance the competitiveness of 
Ukrainian creative industries in the international market. 
Additionally, it is essential to invest in supporting local cre-
ators and collaborating with them, as this will facilitate the 
exchange of experiences and technologies. It is also neces-
sary to introduce new technologies, particularly artificial in-
telligence, big data, the metaverse, and other digital plat-
forms, which will expand the possibilities for creating and 
distributing content internationally [15].  

The prospects of Metaverse and Big Data as new 
tools for developing creative industries are also gaining 
support among experts. The metaverse creates new oppor-
tunities for innovative activity, providing creators with ac-
cess to virtual spaces for interacting with their audience, de-
veloping new forms of content, and exploring emerging 
business models. At the same time, Big Data is becoming 
increasingly essential for predicting trends and consumer 
preferences, enabling the better adaptation of products and 
services to market needs [4]. 

Research indicates that digitalization is a crucial fac-
tor in the development of creative industries, influencing 
organizational structures, business models, and cultural 
practices. The examples of the UK and EU countries demon-
strate the effectiveness of integrating information and com-
munication technologies into creative industries, which 
contributes to their sustainable development and global 
competitiveness. 

In general, modern scientific publications provide a 
deeper understanding of the complexity and multifaceted 
nature of processes related to the digitalization of creative 
industries, as well as the need to introduce new technolo-
gies and institutional changes to achieve the sustainable de-
velopment of this sector. 

The purpose of the research. The purpose of this ar-
ticle is to identify the primary challenges in the digitaliza-
tion process and examine key digital tools that contribute to 
their resolution. 

To achieve the goal, the following tasks are planned: 
to identify the main challenges facing the creative in-

dustries in the context of digitalization: to identify common 
problems faced by the creative sector (financing, legal reg-
ulation, monetization) and to consider issues related to dig-
ital transformations (copyright, competition with global 
platforms, adaptation of business models); 

to explore digital tools that contribute to the devel-
opment of the creative sector: to examine the prospects of 
Metaverse as a new space for innovative activity, to assess 
the role of Big Data in predicting trends and consumer pref-
erences, and to study the importance of digital platforms for 
content distribution, project financing, and interaction be-
tween creators and audiences. 

Presentation of the primary research material. Cur-
rent trends in the development of creative industries are in-
extricably linked to the processes of digitalization and the 
introduction of innovative technologies. Artificial intelli-
gence, metaverses, big data, and digital platforms are revo-
lutionizing traditional approaches to content creation and 
distribution, unlocking new opportunities for artists, entre-
preneurs, and consumers. This contributes to the globaliza-
tion of the creative sector and the expansion of international 
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cooperation. Thus, creative industries are not only a vital 
component of the modern economy but also a driving force 
behind innovative development, creating new opportuni-
ties for economic growth, social integration, and cultural 
enrichment within society.  

Despite the significant potential and recognition of 
Ukrainian creative services on the international stage, vari-
ous internal and external challenges may limit their 

development. These include the lack of sufficient govern-
ment support, investment problems, difficulties in adapting 
to digital changes, and other factors that affect the ability of 
creative industries to compete on a global scale. 

Therefore, it is essential to analyze the primary chal-
lenges facing Ukraine's creative industries to ensure the sus-
tainable development of this crucial sector of the economy. 
The main challenges are summarized in Table 1.

Table 1 
Key challenges for ensuring sustainable development of creative industries in the context of digitalization 

Challenges/ 
Barriers 

Key aspects Essence 

Technical 
and 

infrastruc-
ture 

Insufficient access to in-
novative technologies 

Not all participants in the creative industries have access to the latest digital tools and technolo-
gies. This may be due to the high cost of software or hardware. 

Infrastructure constraints 
Some regions may lack digital infrastructure, including limited access to high-speed internet and 

unreliable servers for data storage. 
Problems with intellec-
tual property protection 

(piracy, copyright in-
fringement) 

With digitalization, it has become increasingly easy to copy and distribute content without the au-
thors' permission, creating challenges for creators and companies that want to protect their work. 

Changing monetization 
models (Digital Plat-

forms) 

Traditional methods of monetizing content, such as selling physical copies, are losing relevance, 
and the creative industries are being forced to adapt to new digital models, including subscrip-

tions, microtransactions, and streaming platforms. 

Education 
and training 
of personnel 

Insufficient digital liter-
acy 

Many professionals in creative industries may lack the necessary skills to work effectively with 
emerging technologies, such as artificial intelligence, 3D design, or virtual reality. 

Outdated curricula 
Educational programs often lack the time to adapt to the rapidly changing digital environment, 

resulting in staff who are not always prepared to work with modern tools and methods. 

Economic 
and 

business 
challenges 

The need to adapt to 
new platforms 

Brands and creative companies must actively utilize new platforms to promote their content, in-
cluding social networks, online galleries, and streaming services. This requires adapting to new 

formats and market demands. 

Changing relationships 
with the audience 

Digitalization enables much greater interaction with the audience, but it also requires creators to 
consistently maintain an online presence, respond to feedback promptly, and stay current with 

trends. 
Competition and content 

overload 
The growing amount of content on the Internet creates competition for users' attention. It is in-

creasingly challenging for creators to stand out among the vast number of offers. 
Problems with monetiza-
tion of digital products 

Given the abundance of free content on the internet, creators and companies face challenges in de-
veloping sustainable business models that enable them to profit from digital content. 

Financial instability 
Creative industries are dependent on investments or subsidies and may be at risk in the event of 

crises or economic fluctuations. 

Social and 
cultural 

Preservation of cultural 
identity 

Digitalization can threaten the preservation of local cultures and traditions, as global platforms can 
dominate local initiatives. 

Technophobia and adap-
tation to change 

Some creators are not ready for rapid changes, fearing that new technologies will undermine their 
traditional working methods or diminish the human element in creative processes. 

Accessibility of content 
for different population 

groups 

Not everyone has equal access to digital technologies, which can lead to a digital divide between 
different population groups, particularly in cultural and social aspects. 

Ethical chal-
lenges 

Artificial Intelligence 
and Automation (Impact 
on Creative Professions) 

The development of artificial intelligence may impact jobs in creative industries, particularly those 
related to writing, design, and music. 

Source: Compiled by the authors based on the analysis of sources [1; 4; 8; 9; 16; 17; 18; 19; 20] 
The digitalization of creative industries presents nu-

merous opportunities, but it also requires significant efforts 
to adapt to new technologies, changing business models, au-
dience interaction, and internal organization. Therefore, it is 
essential to address these challenges through investments in 
infrastructure, education, innovative approaches to moneti-
zation, and adherence to ethical standards. To overcome 
technical, economic, social, and moral challenges, it is crucial 
to capitalize on the opportunities presented by digital tools. 
They allow creators and creative industries companies not 
only to work effectively in conditions of rapid market trans-
formation but also to find new ways to develop their busi-
nesses and innovative processes. This may include the imple-
mentation of the latest technologies for automation, the use 
of platforms for audience engagement, and the development 
of new models for content monetization. 

As these industries become increasingly digitalized, 
there is a need for innovative tools that allow creative entre-
preneurs, artists, and marketers to adapt to the new envi-
ronment. One such tool is the utilization of digital technol-
ogies, including Artificial Intelligence (AI), Big Data, 
Virtual Spaces, and Digital Platforms. 

For the development of creative industries, it is es-
sential to implement digital marketing tools that not only 
expand audiences but also create new formats for interac-
tion between brands, cultural projects, and end consumers. 

This creates new opportunities for territorial development, 
allowing cities or regions to actively utilize digital technol-
ogies to promote their cultural and economic initiatives. An 
overview of the use of modern digital tools in the context of 
developing creative industries is presented in Table 2. 

In the context of globalization and rapid technologi-
cal advancements, territory marketing is evolving into new 
forms. Digital tools enable the creation of digital brands for 
cities and regions that promote cultural, tourism, and busi-
ness initiatives. Modern marketing campaigns for territo-
ries often incorporate the use of social media, content mar-
keting, video advertising, and influence partnerships to 
promote local cultural events, festivals, or even cities as 
tourist destinations [4]. 

Geolocation tools and the use of AR to create virtual 
tours and interactive maps also help increase the appeal to 
both local and international tourists. Moreover, digital tools 
enable the creation of interactive campaigns to promote lo-
cal cultural initiatives. The use of AI and Big Data to analyze 
the preferences of citizens and tourists empowers the devel-
opment of effective strategies for interacting with different 
groups. It is also essential to utilize social networks to en-
gage citizens in cultural events and initiatives, such as 
through promotions on Instagram or TikTok. 

Digital platforms play a crucial role in financing and 
supporting cultural initiatives in various territories [22]. 
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Crowdfunding platforms, such as Kickstarter or Patreon, 
enable the development of projects related to cultural 
events, the renovation and preservation of historical 

monuments, and the creation of new cultural centers. This 
also helps attract an international audience, which in turn 
enhances the territory's global image. 

Table 2 
Digital tools and their application for the development of creative industries 

Tool Essence Applications in creative industries              

Artificial Intelli-
gence (AI) 

Using algorithms to automate content 
creation, personalization, and recom-

mendation processes. 

Content generation (texts, images, music). 
Personalization of marketing campaigns. Recommendation systems for 

promoting products and services. 
Virtual Spaces and 

the Metaverse 
Creating interactive, virtual environ-

ments for user interaction. 
Virtual exhibitions and festivals. Interactive events, concerts, and presen-

tations. Virtual galleries and sale of creative works. 

Big Data 
Collecting and analyzing large amounts 
of consumer data to identify trends and 

predict behavior. 

Analysis of consumer preferences and behavior. 
Forecasting trends and adapting products to changes in demand. 

Creating personalized products and services. 

Digital Platforms 
Platforms for interaction between con-

tent creators and their audience, as well 
as sales and financing of projects. 

Sale of artwork (online galleries, music streaming services). 
Crowdfunding to support creative initiatives. Creating online platforms 

for fundraising and supporting innovative projects. 
Source: Compiled by the authors based on the analysis of sources [4; 21; 22; 23] 
Digital tools, including AI, Big Data, virtual spaces, 

and digital platforms, are powerful tools for the develop-
ment of creative industries. They not only change ap-
proaches to content production but also enable you to opti-
mize marketing strategies, expand your audience, and 
enhance the efficiency of interaction with the end consumer. 
At the same time, for maximum effect, it is essential to inte-
grate these tools properly into the development strategies 
of territorial brands and creative projects, enabling the in-
novative development of cultural and economic initiatives 
at the local level. 

Conclusions and prospects for further research. 
Thus, as already noted, creative industries play a crucial 
role in the modern economy, significantly influencing GDP, 
job creation, and the introduction of innovative technolo-
gies. They contribute to the development of national 
brands, the preservation and promotion of cultural 

heritage, and the integration of local markets into the global 
economy. 

Special attention was paid to digital technologies 
that contribute to the transformation of creative industries. 
In particular, the roles of Artificial Intelligence, the 
Metaverse, Big Data, and Digital Platforms in the develop-
ment of this sector were analyzed. These technologies ena-
ble the automation of creative processes, provide personal-
ized content, enhance audience interaction efficiency, and 
expand the possibilities for monetizing creative products. 

Marketing tools that contribute to the populariza-
tion of creative projects, territorial branding, and the inter-
national image of Ukrainian creative industries were also 
taken into consideration. The implementation of effective 
marketing strategies and the use of analytical platforms can 
increase the competitiveness of the Ukrainian creative sec-
tor on the global stage. 
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Аннотація.  
Перерва І. М., Мазоренко О. В. Цифрова трансформація креативних індустрій: виклики, можливості та роль діджитал-

інструментів. 
Метою дослідження є аналіз сучасних викликів та можливостей для розвитку креативних індустрій в умовах цифровізації, а також 

оцінка ефективності діджитал-інструментів, які сприяють трансформації цього сектора. У статті розглянуто ключові технологічні тре-
нди, включаючи штучний інтелект (AI), метавсесвіт (Metaverse), великі дані (Big Data) та цифрові платформи (Digital Platforms), що змі-
нюють бізнес-моделі, механізми монетизації та взаємодію з аудиторією. Для досягнення поставленої мети використано комплексний 



Інноваційні чинники економічного зростання  

 

 «АКТУАЛЬНІ ПРОБЛЕМИ ІННОВАЦІЙНОЇ ЕКОНОМІКИ ТА ПРАВА» № 1 / 2025 
Всеукраїнський науковий журнал 

 

~ 50 ~ 

міждисциплінарний підхід, що включає аналіз літературних джерел, статистичних даних та практичних кейсів застосування цифрових 
технологій у креативному секторі. Використано методи порівняльного аналізу для визначення ключових тенденцій та викликів, що стоять 
перед індустрією, метод систематизації для класифікації діджитал-інструментів, а також метод прогнозування для оцінки перспектив по-
дальшого розвитку цього сектора в Україні та світі. У результаті дослідження виявлено основні виклики, що стоять перед креативними 
індустріями в умовах цифровізації, включаючи проблеми з фінансуванням, монетизацією контенту, правовим регулюванням, конкуренцією з 
великими платформами та необхідністю адаптації бізнес-моделей до нових реалій. Окрему увагу приділено ролі цифрових маркетингових 
інструментів, які сприяють просуванню креативного контенту, формуванню міжнародного іміджу та залученню інвестицій. Наукова нови-
зна дослідження полягає в системному підході до аналізу впливу цифрових технологій на розвиток креативних індустрій, а також у визначенні 
найбільш ефективних стратегій адаптації цього сектора до глобальних змін. Запропоновано рекомендації щодо вдосконалення державної полі-
тики, розвитку цифрової інфраструктури та підтримки інновацій у сфері креативної економіки. Практична значущість роботи полягає в 
тому, що результати дослідження можуть бути використані підприємцями, розробниками креативного контенту, державними органами 
та інвесторами для формування ефективних стратегій розвитку та підтримки креативних індустрій в умовах цифрової економіки. Висно-
вки статті також можуть стати основою для розробки політик підтримки креативного бізнесу, удосконалення механізмів державного регу-
лювання та залучення інвестицій у цей сектор. Перспективи подальших досліджень охоплюють глибший аналіз впливу конкретних цифрових 
інструментів на різні сфери креативної економіки, розробку моделей ефективного використання метавсесвітів для бізнесу та оцінку потен-
ціалу штучного інтелекту в автоматизації творчих процесів. 

Ключові слова: креативні індустрії, діджиталізація, інноваційні цифрові технології, діджитал-інструменти, діджитал платформи, 
розвиток креативних індустрій, штучний інтелект, метавсесвіт, великі дані, бізнес-моделі, цифровий маркетинг, контент. 
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ФОРМУВАННЯ ДИДЖИТАЛ-ІНСТРУМЕНТІВ МАРКЕТИНГУ В СУЧАСНИХ УМОВАХ 
 

Гуцалюк О. М., Мірзоєв Д. Ш. огли Формування диджитал-інструментів маркетингу в сучасних умовах. 
У статті досліджуються сучасні підходи до використання диджитал-інструментів маркетингу для розвитку креативних індуст-

рій. Автори пропонують маркетинговий підхід, що дозволяє компаніям оперативно адаптуватися до змін у поведінці споживачів і ринкових 
умовах, забезпечуючи гнучкість та ефективне використання ресурсів. Запропоновано порядок формування диджитал-інструментів марке-
тингу, що сприяє підвищенню їхньої конкурентоспроможності, ефективнішому охопленню аудиторії та формуванню унікальної маркетин-
гової стратегії. Особливу увагу приділено інтеграції технологій штучного інтелекту, аналізу даних, соціальних мереж та автоматизації 
маркетингових процесів. Стаття містить практичні рекомендації для підприємств, які прагнуть оптимізувати свої маркетингові кому-
нікації, підвищити ефективність цифрових компаній та забезпечити сталий розвиток у цифрову епоху.   

Ключові слова: маркетинг, диджитал-інструменти маркетингу, маркетингові комунікації, креативні індустрії, стратегія, розвиток.
 

 

Постановка проблеми у загальному вигляді. До-
слідження, проведені міжнародними кампаніями в сфері 
маркетингу, свідчать, що цифровий маркетинг у 2025 р. 
стає ще більш персоналізованим, інтерактивним і техно-
логічно розвиненим [8; 10; 11]. Такі інструменти, як шту-
чний інтелект, голосовий пошук, соціальні мережі та до-
повнена реальність, змінюють способи взаємодії брендів 
зі споживачами. Це потребує розробки нової стратегії ве-
дення бізнесу, орієнтованої на вивчення потреб спожи-
вачів та створення цінності для них з метою досягнення 
конкурентних переваг. Спосіб, метод, стратегія вирі-
шення певного завдання, досягнення мети чи аналізу 
явища, загальний напрямок дій, принципи та методи, 
які використовуються для розв’язання проблеми або ре-
алізації задуму – все це поєднується у маркетинговому пі-
дході. Необхідно лише зважено підійти до вибору під-
ходу, який має визначати, як компанія взаємодіє з 
ринком, формує попит і будує довгострокові відносини 
з клієнтами, і це є актуальним питанням. 

Аналіз останніх досліджень і публікацій. Серед 
іноземних учених, які займались питанням формування 
диджитал-інструментів маркетингу, можна виділити 
Р. Акермана, Р. Бартелса, Б. Бермана, Д. Вуда, М. Герц, 
С. Дібба, Д. Енджела, Дж. Зальтман, А. Керолла, Ф. Кот-
лера, Дж. Лаком та інші вчені. Розробкою цієї проблема-
тики займались українські вчені О. Бойко, А. Копейко, 
М. Окландер, Е. Кан, Є. Крикавський, О. Мних.  

Формулювання цілей статті (постановка за-
вдання). Метою статті є формування диджитал-інстру-
ментів маркетингу на прикладі креативних індустрій. 

Виклад основного матеріалу дослідження. 
Впродовж останніх років у маркетингу відбулися значні 
зміни завдяки значному переходу на цифрові 

платформи. Цифровий маркетинг став зосереджува-
тися на розвитку онлайн-медіа та інтернету за рахунок 
збільшення кількості підключених пристроїв, таких як 
ноутбуки, мобільні телефони, планшети. Завдяки 
цьому було розроблено багато інструментів цифрового 
маркетингу, які допомагають маркетологам і брендам 
поширювати свої повідомлення в інтернеті та розви-
вати свій цифровий бізнес. За прогнозами німецької он-
лайн-платформи «Statista», яка спеціалізується на зборі 
та візуалізації даних, у 2024 р. витрати на цифрову рек-
ламу в усьому світі досягнуть 695,66 млрд дол. США, а 
до 2026 р. вони перевищать 835 млрд дол. [6]. Споживачі 
проводять все більше свого часу в інтернеті та відійшли 
від традиційних ЗМІ, що передбачає використання ом-
ніканального маркетингу. Тобто використання диджи-
тал-інструментів маркетингу зосереджується на охоп-
ленні клієнтів за допомогою повідомлень, орієнтованих 
на конверсію, через кілька каналів, коли вони руха-
ються вниз воронкою продажів. У більшості випадків кі-
нцевою метою є продажі. Інструменти та платформи 
цифрового маркетингу допомагають суб’єктам госпо-
дарювання функціонувати в цифровому світі. Технічно 
диджитал-інструменти маркетингу вирішують одну за-
дачу для маркетологів, тоді як платформи цифрового 
маркетингу пропонують рішення для багатьох марке-
тингових проблем.  

Підсумовуючи наведені думки експертів та ная-
вні статистичні дані, можна визначити такі тенден-
ції [8–11]: 

1. Активне використання штучного інтелекту 
(ШI) та машинного навчання для аналізу поведінки 
споживачів. ШI допомагає суб’єктам господарювання 
краще розуміти своїх клієнтів і підвищувати 


