InnoBayinni yunHUKY eKOHOMIUHO020 3POCIAHNA

strategies of enterprises in the field of agribusiness is an essential means of maintaining/conquering market positions, optimizing limited resources and increas-
ing profits from economic activity in the long term through the diagnosis of market demand, supply, price level and competition, and determining the vector of
prospective production development. In addition, marketing communication involves influencing the market to maximize consumer satisfaction and, for the
producer, protecting their interests.

Keywords: marketing, competitive marketing strategy, agribusiness, marketing tools, competitive advantages, agricultural enterprise, food market,
methods of strategic analysis.
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DIGITAL TRANSFORMATION OF CREATIVE INDUSTRIES: CHALLENGES, OPPORTUNITIES AND THE ROLE
OF DIGITAL TOOLS

Pererva 1., Mazorenko O. Digital transformation of creative industries: challenges, opportunities and the role of digital tools.

This study aims to analyze the current challenges and opportunities for the development of creative industries in the context of digitalization and to
assess the effectiveness of digital tools in facilitating the transformation of this sector. The article examines key technological trends, including artificial intelli-
gence (Al), Metaverse, Big Data, and Digital Platforms, which are reshaping business models, monetization mechanisms, and audience interaction. To achieve
this goal, a comprehensive interdisciplinary approach was applied, including an analysis of literary sources, statistical data, and practical cases of digital
technology application in the creative sector. Comparative analysis methods were employed to identify key trends and challenges facing the industry. A sys-
tematic method was employed to classify digital tools, and a forecasting method was used to assess the prospects for further development of this sector in Ukraine
and globally. As a result of the study, the main challenges facing creative industries in the digitalization era were identified, including issues related to funding,
content monetization, legal regulation, competition with significant platforms, and the need to adapt business models to new realities. Special attention is given
to the role of digital marketing tools in promoting creative content, shaping international reputation, and attracting investment. The scientific novelty of the
study lies in its systematic approach to analyzing the impact of digital technologies on the development of creative industries, as well as in identifying the most
effective strategies for adapting this sector to global changes. Recommendations are proposed to enhance state policies, develop digital infrastructure, and foster
innovations in the creative economy. The practical significance of the study lies in its findings, which can be utilized by entrepreneurs, creative content devel-
opers, government bodies, and investors to develop and support effective strategies for the creative industries within the digital economy. The article's conclu-
sions may also serve as a basis for developing policies that support the creative business sector, enhancing regulatory mechanisms, and attracting investments
in this field. Future research prospects include a deeper analysis of the impact of specific digital tools on various areas of the creative economy, the development

of models for effective metaverse utilization in business, and the evaluation of artificial intelligence potential in automating creative processes.
Keywords: creative industries, digitalization, innovative digital technologies, digital tools, digital platforms, development of creative industries,
artificial intelligence, metaverse, big data, business models, digital marketing, content.

Statement of the problem. Creative industries are
playing an increasingly important role in the development of
modern economies, serving as a key driver of innovation and
growth. They cover a wide range of areas - from art, design,
music, and film to digital content, video games, and market-
ing services. According to UNESCO, the creative sector con-
tributes more than 6.1% of the global GDP and generates ap-
proximately 50 million jobs worldwide. In the European
Union, creative industries generate approximately 4.4% of the
GDP and employ more than 7.6 million people [1; 2], making
them one of the most dynamic sectors of the economy.

In Ukraine, the creative industries also have signifi-
cant potential for economic development. Before the full-
scale Russian invasion in February 2022, the sector gener-
ated about 4% of the country’s GDP and provided over
300,000 jobs [3]. However, the war has had a significant im-
pact on the sector, resulting in infrastructure losses, the re-
location of professionals, and reduced funding. While the
war has posed a considerable challenge to the development
of the creative economy, it has also presented new opportu-
nities for recovery and further growth. In addition,
Ukraine’s official EU candidate status, announced in June
2022, has contributed to increased European support for the
Ukrainian creative industries.

In today's environment, digitalization is radically
transforming the creative industries, opening up new
growth opportunities while also creating numerous chal-
lenges. The use of artificial intelligence (Al), the Metaverse,
big data, and digital platforms is transforming traditional
business models, forcing companies to adapt to new condi-
tions. At the same time, questions arise about content mon-
etization, copyright protection, and competition with exten-
sive technology corporations.

The relevance of this study lies in the need to under-
stand current trends in the development of creative indus-
tries, analyze the challenges they face in the context of digi-
talization, and investigate digital tools that can contribute
to their continued growth. The transition to digitalization is
not just a technological but also a cultural process. Creative
industries play a vital role in shaping national brands, stim-
ulating economic growth, and driving social transfor-
mation. As the world constantly evolves and opens new ho-
rizons for creative professions, it is essential to understand
how these changes will impact the future of the creative in-
dustries and how to utilize the potential provided by mod-
ern technologies effectively.

Analysis of recent research and publications. Re-
search [4] indicates that digitalization is a crucial factor in
the development of creative industries in Ukraine. Digital
technologies not only automate business processes but also
create new forms of interaction between content creators
and consumers. In this regard, the introduction of digital
brands, the involvement of local creators, and the integra-
tion of gamification as a tool for increasing the resilience
and competitiveness of enterprises in the face of economic
challenges become essential. Additionally, digitalization
enables the creation of new products and services, signifi-
cantly expanding the creative industry market in Ukraine
and across Europe.

Digital technologies are creating new opportunities
for the development of the creative economy, particularly
by enhancing business efficiency, reducing costs, and
streamlining production processes. This enables the crea-
tive industries to play a crucial role in driving economic
growth, generating new jobs, and bolstering national econ-
omies, including in Ukraine. Digital platforms and other
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tools enable not only the distribution of content but also the
attraction of investments, ensuring the sustainable develop-
ment of the industry on an international level [5].

The transition to digital technologies has become
crucial for the creative industries in Ukraine, particularly
during times of war. Digitalization has helped compensate
for the loss of material and human resources and has be-
come an essential tool for adaptation and survival. At the
same time, according to research [6], several challenges ex-
ist, including the need for businesses to adapt to new mar-
ket conditions, the introduction of digital tools, and changes
in the cultural context. However, this has also opened new
opportunities for the development of local creative busi-
nesses, which are increasingly oriented towards the inter-
national market.

The analysis of the development of creative indus-
tries in the context of digitalization reveals several key is-
sues that are the subject of ongoing scientific research. Mod-
ern scholars pay special attention to the impact of digital
technologies on creative industries, their importance for
economic development, and the obstacles and opportuni-
ties arising from the transformation of this sector.

One of the critical aspects is assessing the impact of
digitalization on the recovery of the cultural and creative
sectors during wartime. Dulska I. in [6] examines how dig-
ital technologies can contribute to the recovery of the cul-
tural industry and the country's overall economic revival
following the war. The author emphasizes the importance
of adapting creative industries to new conditions and digi-
tal challenges.

Another area of scientific research is the analysis of
the digital transformation of creative industries in Ukraine.
Mazur, O., and Kvitka, S., in their study [7], examine how
digital technologies are transforming the functioning of cre-
ative industries in Ukraine, which has a direct impact on the
sector's competitiveness in the context of global economic
shifts. The authors also emphasize the importance of devel-
oping policies and infrastructure to support creative indus-
tries in the context of digitalization.

Along with general digitalization, the role of indi-
vidual technologies, such as Big Data, artificial intelligence
(AI), and digital platforms, which are actively transforming
the creative sector, is essential. Thus, I. Svyshchuk [8] ex-
plores the dynamics of creative industries’ development,
highlighting the role of digital platforms in transforming
this sector, as well as the importance of developing new ap-
proaches to financing and integrating creative industries
into global processes.

Oliinyk O. [9] examines the UK’s experience in the
digital transformation of the creative industries, focusing on
regulatory, political, technological, and cultural aspects.
The author highlights that active digital transformation be-
gan during the COVID-19 pandemic, resulting in significant
changes to the organizational culture and business models
of the creative industries. The UK has initiated projects such
as the Creative Industries Clusters Programme, the Audi-
ence of the Future Challenge, and Towards a National Col-
lection, aimed at supporting and developing digital innova-
tion in creative industries.

Kichurchak M. [10] analyzes the impact of the infor-
mation and communication technology sector on the for-
mation of creative industries in European Union countries
and examines the experience of structural transformations
that can be applied to the development of these industries
in Ukraine.

Peukert [11] analyzes the impact of the next wave of
digital technological change on cultural industries, particu-
larly in the context of digitalization and shifts in the con-
sumption of cultural products.

In turn, Chandna V. and Salimath M. S. [12] examine
the role of technology in shaping virtual enterprises and eco-
systems within cultural and craft industries, primarily
through online platforms and digital entrepreneurial models.

Li F. [13] presents a comprehensive model of digital
transformation in business models of creative industries,
with a focus on new trends and methods for adapting to
digital change.

Betzler, D., and Leuschen, L. [14] examine the impact
of digitalization on production chains in the creative indus-
tries, primarily using the examples of Swiss cinema and
games, and assess their convergence.

Based on the analysis of recent research, several key
recommendations can be made regarding the development
of creative industries in Ukraine, particularly in the context
of digitalization and the post-war recovery period. Firstly,
it is worth focusing on the creation and development of dig-
ital brands, which will enhance the competitiveness of
Ukrainian creative industries in the international market.
Additionally, it is essential to invest in supporting local cre-
ators and collaborating with them, as this will facilitate the
exchange of experiences and technologies. It is also neces-
sary to introduce new technologies, particularly artificial in-
telligence, big data, the metaverse, and other digital plat-
forms, which will expand the possibilities for creating and
distributing content internationally [15].

The prospects of Metaverse and Big Data as new
tools for developing creative industries are also gaining
support among experts. The metaverse creates new oppor-
tunities for innovative activity, providing creators with ac-
cess to virtual spaces for interacting with their audience, de-
veloping new forms of content, and exploring emerging
business models. At the same time, Big Data is becoming
increasingly essential for predicting trends and consumer
preferences, enabling the better adaptation of products and
services to market needs [4].

Research indicates that digitalization is a crucial fac-
tor in the development of creative industries, influencing
organizational structures, business models, and cultural
practices. The examples of the UK and EU countries demon-
strate the effectiveness of integrating information and com-
munication technologies into creative industries, which
contributes to their sustainable development and global
competitiveness.

In general, modern scientific publications provide a
deeper understanding of the complexity and multifaceted
nature of processes related to the digitalization of creative
industries, as well as the need to introduce new technolo-
gies and institutional changes to achieve the sustainable de-
velopment of this sector.

The purpose of the research. The purpose of this ar-
ticle is to identify the primary challenges in the digitaliza-
tion process and examine key digital tools that contribute to
their resolution.

To achieve the goal, the following tasks are planned:

to identify the main challenges facing the creative in-
dustries in the context of digitalization: to identify common
problems faced by the creative sector (financing, legal reg-
ulation, monetization) and to consider issues related to dig-
ital transformations (copyright, competition with global
platforms, adaptation of business models);

to explore digital tools that contribute to the devel-
opment of the creative sector: to examine the prospects of
Metaverse as a new space for innovative activity, to assess
the role of Big Data in predicting trends and consumer pref-
erences, and to study the importance of digital platforms for
content distribution, project financing, and interaction be-
tween creators and audiences.

Presentation of the primary research material. Cur-
rent trends in the development of creative industries are in-
extricably linked to the processes of digitalization and the
introduction of innovative technologies. Artificial intelli-
gence, metaverses, big data, and digital platforms are revo-
lutionizing traditional approaches to content creation and
distribution, unlocking new opportunities for artists, entre-
preneurs, and consumers. This contributes to the globaliza-
tion of the creative sector and the expansion of international
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cooperation. Thus, creative industries are not only a vital
component of the modern economy but also a driving force
behind innovative development, creating new opportuni-
ties for economic growth, social integration, and cultural
enrichment within society.

Despite the significant potential and recognition of
Ukrainian creative services on the international stage, vari-
ous internal and external challenges may limit their

development. These include the lack of sufficient govern-
ment support, investment problems, difficulties in adapting
to digital changes, and other factors that affect the ability of
creative industries to compete on a global scale.

Therefore, it is essential to analyze the primary chal-
lenges facing Ukraine's creative industries to ensure the sus-
tainable development of this crucial sector of the economy.
The main challenges are summarized in Table 1.

Table 1
Key challenges for ensuring sustainable development of creative industries in the context of digitalization
Challenges/ K .
Barriers ey aspects ssence

Insufficient access to in-
novative technologies

Not all participants in the creative industries have access to the latest digital tools and technolo-
gies. This may be due to the high cost of software or hardware.

Infrastructure constraints|

Some regions may lack digital infrastructure, including limited access to high-speed internet and

unreliable servers for data storage.

and training

Teil;rgcal Problems with intellec-
: tual property protection | With digitalization, it has become increasingly easy to copy and distribute content without the au-
infrastruc- . . . ) e . . .
(piracy, copyright in- | thors' permission, creating challenges for creators and companies that want to protect their work.
ture .
fringement)
Changing monetization | Traditional methods of monetizing content, such as selling physical copies, are losing relevance,
models (Digital Plat- | and the creative industries are being forced to adapt to new digital models, including subscrip-
forms) tions, microtransactions, and streaming platforms.
Education Insufficient digital liter- | Many professionals in creative industries may lack the necessary skills to work effectively with

acy emerging technologies, such as artificial intelligence, 3D design, or virtual reality.

of personnel | Outdated curricula

Educational programs often lack the time to adapt to the rapidly changing digital environment,
resulting in staff who are not always prepared to work with modern tools and methods.

The need to adapt to
new platforms

Brands and creative companies must actively utilize new platforms to promote their content, in-
cluding social networks, online galleries, and streaming services. This requires adapting to new

formats and market demands.

Changing relationships

Digitalization enables much greater interaction with the audience, but it also requires creators to

on Creative Professions)

Economic with the audience consistently maintain an online presence, respond to feedback promptly, and stay current with
and trends.
business |Competition and content| The growing amount of content on the Internet creates competition for users' attention. It is in-
challenges overload creasingly challenging for creators to stand out among the vast number of offers.
Problems with monetiza-|Given the abundance of free content on the internet, creators and companies face challenges in de-
tion of digital products veloping sustainable business models that enable them to profit from digital content.
. 1. s Creative industries are dependent on investments or subsidies and may be at risk in the event of
Financial instability . . -
crises or economic fluctuations.
Preservation of cultural [Digitalization can threaten the preservation of local cultures and traditions, as global platforms can|
identity dominate local initiatives.
Social and Technophobia and adap-| Some creators are not ready for rapid changes, fearing that new technologies will undermine their
cultural tation to change traditional working methods or diminish the human element in creative processes.
fA ccessibility of content Not everyone has equal access to digital technologies, which can lead to a digital divide between
or different population diff lati icularly in cultural and social
groups ifferent population groups, particularly in cultural and social aspects.
Ethical chal- anﬁrgﬁigﬁl;itgﬂl(glﬁcgct The development of artificial intelligence may impact jobs in creative industries, particularly those
lenges P related to writing, design, and music.

Source: Compiled by the authors based on the analysis of sources [1; 4; 8; 9; 16; 17; 18; 19; 20]

The digitalization of creative industries presents nu-
merous opportunities, but it also requires significant efforts
to adapt to new technologies, changing business models, au-
dience interaction, and internal organization. Therefore, it is
essential to address these challenges through investments in
infrastructure, education, innovative approaches to moneti-
zation, and adherence to ethical standards. To overcome
technical, economic, social, and moral challenges, it is crucial
to capitalize on the opportunities presented by digital tools.
They allow creators and creative industries companies not
only to work effectively in conditions of rapid market trans-
formation but also to find new ways to develop their busi-
nesses and innovative processes. This may include the imple-
mentation of the latest technologies for automation, the use
of platforms for audience engagement, and the development
of new models for content monetization.

As these industries become increasingly digitalized,
there is a need for innovative tools that allow creative entre-
preneurs, artists, and marketers to adapt to the new envi-
ronment. One such tool is the utilization of digital technol-
ogies, including Artificial Intelligence (AlI), Big Data,
Virtual Spaces, and Digital Platforms.

For the development of creative industries, it is es-
sential to implement digital marketing tools that not only
expand audiences but also create new formats for interac-
tion between brands, cultural projects, and end consumers.

This creates new opportunities for territorial development,
allowing cities or regions to actively utilize digital technol-
ogies to promote their cultural and economic initiatives. An
overview of the use of modern digital tools in the context of
developing creative industries is presented in Table 2.

In the context of globalization and rapid technologi-
cal advancements, territory marketing is evolving into new
forms. Digital tools enable the creation of digital brands for
cities and regions that promote cultural, tourism, and busi-
ness initiatives. Modern marketing campaigns for territo-
ries often incorporate the use of social media, content mar-
keting, video advertising, and influence partnerships to
promote local cultural events, festivals, or even cities as
tourist destinations [4].

Geolocation tools and the use of AR to create virtual
tours and interactive maps also help increase the appeal to
both local and international tourists. Moreover, digital tools
enable the creation of interactive campaigns to promote lo-
cal cultural initiatives. The use of Al and Big Data to analyze
the preferences of citizens and tourists empowers the devel-
opment of effective strategies for interacting with different
groups. It is also essential to utilize social networks to en-
gage citizens in cultural events and initiatives, such as
through promotions on Instagram or TikTok.

Digital platforms play a crucial role in financing and
supporting cultural initiatives in various territories [22].
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Crowdfunding platforms, such as Kickstarter or Patreon,
enable the development of projects related to cultural
events, the renovation and preservation of historical

monuments, and the creation of new cultural centers. This
also helps attract an international audience, which in turn
enhances the territory's global image.

Table 2

Digital tools and their application for the development of creative industries

mendation processes.

Tool Essence Applications in creative industries
P . Using algorithms to automate content Content generation (texts, images, music).
Artificial Intelli- ; e i . - :
gence (Al) creation, personalization, and recom- Personalization of marketing campaigns. Recommendation systems for

promoting products and services.

Virtual Spaces and
the Metaverse

Creating interactive, virtual environ-
ments for user interaction.

Virtual exhibitions and festivals. Interactive events, concerts, and presen-

tations. Virtual galleries and sale of creative works.

Collecting and analyzing large amounts

Analysis of consumer preferences and behavior.

as sales and financing of projects.

Big Data of consumer data to identify trends and Forecasting trends and adapting products to changes in demand.
predict behavior. Creating personalized products and services.
Platforms for interaction between con- Sale of artwork (online galleries, music streaming services).
Digital Platforms | tent creators and their audience, as well | Crowdfunding to support creative initiatives. Creating online platforms

for fundraising and supporting innovative projects.

Source: Compiled by the authors based on the analysis of sources [4; 21; 22; 23]

Digital tools, including Al, Big Data, virtual spaces,
and digital platforms, are powerful tools for the develop-
ment of creative industries. They not only change ap-
proaches to content production but also enable you to opti-
mize marketing strategies, expand your audience, and
enhance the efficiency of interaction with the end consumer.
At the same time, for maximum effect, it is essential to inte-
grate these tools properly into the development strategies
of territorial brands and creative projects, enabling the in-
novative development of cultural and economic initiatives
at the local level.

Conclusions and prospects for further research.
Thus, as already noted, creative industries play a crucial
role in the modern economy, significantly influencing GDP,
job creation, and the introduction of innovative technolo-
gies. They contribute to the development of national
brands, the preservation and promotion of cultural

heritage, and the integration of local markets into the global
economy.

Special attention was paid to digital technologies
that contribute to the transformation of creative industries.
In particular, the roles of Artificial Intelligence, the
Metaverse, Big Data, and Digital Platforms in the develop-
ment of this sector were analyzed. These technologies ena-
ble the automation of creative processes, provide personal-
ized content, enhance audience interaction efficiency, and
expand the possibilities for monetizing creative products.

Marketing tools that contribute to the populariza-
tion of creative projects, territorial branding, and the inter-
national image of Ukrainian creative industries were also
taken into consideration. The implementation of effective
marketing strategies and the use of analytical platforms can
increase the competitiveness of the Ukrainian creative sec-
tor on the global stage.
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AHHoOTaIis.

IlepepBa 1. M., Masopenxo O. B. Ilugppoba mpancpopmayia xpeamubnux indycmpii: Buxiuxu, moxauBocmi ma poasv 0idxkuman-
iHcmpymenmio.

Memoto docridkenna € anaris cyuachux Buxauxi6 ma moxcaubocmeit 045 posbumxy xpeamubuux indycmpii 6 ymobax yugppobizayii, a maxox
oyinka egpexmubrocmi Oidxuman-incmpymenmi6, Axi cnpusioms mpancgopmayii yvo2o cexmopa. Y cmammi poseAAnymo k04061 mexHos02iuHi mpe-
HOU, Bratouarouy wimyunui inmesexm (Al), memabeecbim (Metaverse), beauxi dani (Big Data) ma yugppobi naamepopmu (Digital Platforms), wo smi-
Hiotomb 0i3Hec-MoOel, Mexauismu Monemusayii ma 6saemodito 3 ayoumopieto. Ina docsenenna nocmabaenoi Memu BuKopucmano KOMNAEKCHU
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MixOucyuninapruuil nioxio, wo Bxaiouae aHasis Aimepamyprux oxepes, CHAMUCHUUHUX OAHUX WA NPAKMUMHUX KeliciB 3acmocybanna yugpobux
mexHoA02ill Y kpeamubromy cexmopi. Buxopucmato memoou nopi6HAAbH020 anaAisy 045 BusHauenna K10406ux mendenyitl ma Buxauxib, wo cnmoams
nepeo iHdycmpicio, Memoo cucmemamusayii 045 kaacupixayii didkuman-incmpymenmi6, a maxox memoo npoerHosybanus 045 oyinku nepcnexmub no-
daavuiozo posBumky ywvozo cexmopa 8 Vipaini ma c6imi. Y pesyavmami docaioxenns 6uabaeno ocnobui Gukauku, wo cmoams neped kpeamubrHumu
inoycmpiamu 6 ymobax yugppobisayii, Gratouarouu npobremu 3 GiHancyBaHHAM, MOHeMU3AIEI KOHIMeHMY, npabobum peeyA108aHHAM, KOHKYPEHie 3
Beauxumu naamgpopmamu ma reobxionicmio adanmayii 6isHec-modeseii 00 HoBux peariil. Okpemy yBaey npudiseHo poai yugpobux mapkemunezobux
iHcmpymenmi6, axi cnpusioms npocybannio kpeamuBHoeo KoHmenmy, opmybanio MixHapoodHoeo iMidxKy ma 3aryuennio inbecmuyiti. Haykoba 1obu-
3Ha 00cAi0XKeHHA nofeae 6 cucmemHomy nioxodi 0o anarisy 6nauby yugpobux mexroaoeii Ha po36umok kpeamuBHux iH0ycmpitl, a maxox y usHaueHHi
Haubirbw epexmubrux cmpameeiii adanmayii yboeo cexmopa 00 eA0batbHuUX 3MiH. 3anpononoBaro pexomenoayii wjodo B0ockoHasens depxabroi noai-
muxku, posbumxy yugpoboi indppacmpyrkmypu ma niompumxu innobayit y cepepi kpeamubroi exoromixu. Ipaxkmuuna suauyuyicms pobomu nosseac 6
Momy, o pesyavmanu 00cAiKeHHA MOXYmb Oymu Bukopucmani nionpueMyamu, pospobHUKamMu KpeamubHoeo KOHIMeHMY, 0epKABHUMU OpeaHamU
ma inBecmopamu 044 popmybanna egpexmubrux cmpameeiti po3bumxy ma niompumxy kpeamubnux indycmpii 8 ymobax yugppoboi exoromixu. Bucro-
Bxu cmammi makox MOXyms cmamu 0cHobo10 045 po3pobku nosimux niompumku kpeamuBroeo bisHecy, YOockoHasreHHA MexaHizmi6 depxxabroeo peey-
A106anHs ma 3asyuenna inbecmuyitl y yei cexmop. Iepcnexmubu nodarsuiux 00cAi0*KeHs OXONAII0Mb 2AUOUUTL AHANI3 BNAUBY KOHKpeMHUX Uudppobux
incmpymenmi6 Ha pisni chepu kpeamubHoi exoHomixu, po3pobky modeet echexmubroeo Buxopucmanna memabeecimib 045 0isnecy ma oyinky nomer-
yiasy wmyuroeo inmesexmy 6 abmomamu3sayii méopuux npoyecib.
Katouo06i caoBa: xpeamubui indycmpii, 0idxumanisayis, inHobayitini yugppobi mexnoaoeii, 0i0xumar-iHcmpymenmu, Oi0Kumas nAamgopmu,
po3Bumox kpeamuBrux indycmpii, wmyunuil inmeiexm, memaBeec8im, Beauki 0ani, 0iznec-molei, yudpobuii mapremune, KOHIMeHm.
Crarrs Haginmnia oo pegakmii 02.03.2025 p.
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DPOPMYBAHHJ ONIDKUTAJI-IHCTPYMEHTIB MAPKETVHIY B CYHACHUMX YMOBAX

TI'yyaaiox O. M., Mipsoe8 [1. 111. oeau @opmyBanns oudskumar-incmpymenmi6 mapxemuney 8 cyuacuux ymobax.

V emammi docaioxyromuca cyuacki nioxodu 00 BuKopucmanHa OUOKUMAL-IHCIPYMeRI6 MapKemuney 044 po3bumky kpeamubrux indycm-
piii. ABmopu npononyioms mapxemureoBuii nioxio, ujo 0036oa5€ kKomnaniam onepamubro adanmybamuca 00 3min y nobedinyi cnoxubauib i purkobux
ymoBax, 3abesneuyiowu enyuxicms ma egpexmube Guxopucmanna pecypcib. 3anpononobaro nopadok gopmybarms oudxumar-incmpymenmié mapie-
mMuHey, wo cnpuse nioGuLeHH0 IXHb0I KOHKYPEHIMOCNPOMOXKHOCTI, eqheKmubHiuoMY 0XonAenHI0 ayoumopii ma gpopmybanio YHikaisHol MapkemuH-
eo0boi cmpameeii. Ocobauby yBazy npudiseno inmeepayii mexHoA02iil WMy4HO20 iHMeAeKnY, AHAAIZY OAHUX, COYIALHUX Mepex ma abmomamusayii
mapxemuneoBux npoyecib. Cmamms Micmums npakmuyuni pexomendayii 015 nionpuemcme, axi npaeuyms onmumisybamu cboi mapxemuneobi xomy-
Hikayii, nidBuuyumu egpexmubricms yugpobux komnanin ma 3abesnewumu cmaiuti po3Bumox y yugpoby enoxy.

Kar0uo8i caoBa: mapremune, Oudxumar-iHcmpymenimi Mapkemuney, MapkemuHeo8i koMyHixauii, kpeamubui indycmpii, cmpameeis, po3Bumor.

ITocTraHOBKa IIpOGIeMM y 3araJIbHOMY BUIJLAL. [10-
CITKEeHHS, IPOBeleHi MDKHAPOIHMMY KaMIlaHisMu B ccpepi
MapKeTMHIY, CBil4aTh, 1110 1 posuit Mapketusr y 2025 p.
CTae I11e OUTBIII ITepCOHasIi30BaHMM, IHTEPAKTMBHIM i TEXHO-
sroriuno po3suHenvM [8; 10; 11]. Taki iHcTpyMeHTH, SIK IIITY-
YHUV IHTeJIeKT, TOJIOCOBUM TIOIIYK, COLTiaJIbHI MepeXi Ta 110-
IIOBHEHA PeaJIbHICTh, 3MIHIOIOTH CITOCOOM B3aeMoyiil OpeH/IiB
3i cnoxxmBayamu. Lle morpebye po3poOKi HOBOI cTpaTerii Be-
meHHs1 Oi3Hecy, OpieHTOBAHOI Ha BMBYEHHS ITOTPED CITOXM-
BauiB Ta CTBOPEHHS IIiIHHOCTI [IJIs1 HUX 3 METOIO [JOCSATHEHHS
KOHKypeHTHUX mepesar. Criocib, Merom, crpaterist Bupi-
IIIeHHS I1eBHOTO 3aBIaHHS, JOCSITHEHHS MeTV UM aHaJl3y
SIBUIIA, 3aTaJIbHVV HaIIPsIMOK [iVl, IIPVHIIUIIV Ta METOMV,
SIKi BUKOPVICTOBYIOTBCS IUISL PO3B SI3aHHS IIpo0iiemMut abo pe-
astizariii 3a/TyMy - Bce 1ie IIO€JHY€TbCS Y MapKeTVHTOBOMY ITi-
nxoni. HeoOximHo ymiite 3BakeHO INniniTit 1O BMOOPY ITifI-
XO[y, SAKWI Ma€ BU3HA4aTV, SK KOMIIaHis B3aeMOIi€ 3
pvHKOM, PopMy€e HONNUT i OyI1ye HOBFOCTPOKOBI BiITHOCHHM
3 KIEHTaM, i 11e € aKTyaJIbHMUM ITUTaHHIM.

AHati3 ocraHHIX Hootimkens i myosikanin. Ceper
IHO3eMHVIX y4eHVX, 5Ki 3arMaJIiich IUTaHHSIM (POpMyBaHHS
IVIKUTAJI-IHCTPYMEHTIB  MapKeTVHIY, MOXXHa BUIUINTU
P. Akepmana, P. bapresca, b. bepmana, . Byna, M. I'epry,
C. [1i66a, . Exmpxerta, k. 3abrMman, A. Keporoa, @. Kot-
siepa, [Ix. JTakoMm Ta iHrmi BueHi. Po3poOkoro i€l rrpobriema-
TUKM 3aiMaIich yKpaiHcbki BueHi O. boviko, A. Komnerko,
M. Oxnanpiep, E. Kan, €. Kpuxascekuiz, O. MHMx.

dopmyTIOBaHHs IIijIeVt cTarTi (IIOCTAHOBKa 3a-
BOaHHA). MeTo10 cTaTTi € popMyBaHHS OVIDKUTAII-IHCTPY-
MEHTIB MapKeTUHIY Ha IPWUKJIali KpeaTUBHVX iHdyCTpirL.

Buxiiag OCHOBHOrO MaTepiayly HOCTiIKeHH.
BripomoBx ocTaHHIX POKiB Y MapKeTUHTY BimOysIvics 3HauHi
3MiHM 3aBASKM 3HAYHOMY TIlepexofy Ha ImMdposi

wiatdopmu. Lndposurt MapKeTMHI CTaB 30CepeKyBa-
TVCS Ha PO3BUTKY OHJIaVIH-Mejlia Ta iHTepHeTy 3a paxyHOK
30UIBIIIeHHS KUTBKOCTI MAKTIOUeHNX IIPUCTPOIB, TaKMX K
HOyTOyKM, MOOUIBHI TejledpOHM, IUIAHINETH. 3aBIsSKN
11bOMYy OyJ10 po3pobiieHo GaraTo iHCTpyMeHTIB I POBOro
MapKeTUHIY, Ki IoIloMaraloTb MapKeTojIoraM i OpeHgam
HOLIMPIOBaTM CBOi IOBIJOMJIEHHSI B iHTepHeTi Ta pO3BU-
BaTu cBint mdposui 6izHec. 3a IIpPOrHO3aMy HiMeIIbKOI OH-
yavH-IIaTpopMm «Statista», sika crienianisyeTbcs Ha 300pi
Ta Bisyasrisanil maHmx, y 2024 p. BuTpatut Ha UM poBy pek-
JlaMy B yCbOMY CBiTi mocaruHyTh 695,66 myip, mosn. CIIIA, a
110 2026 p. BoHM nepeBmmath 835 Mirpx Hoit. [6]. Crioxusaui
IIPOBOTIATE BCe OiJTbIIIe CBOTO Yacy B iHTepHeTi Ta BifivmmIn
Big TpamumivtHMx 3MI, 110 IIepertbadyae BUKOPUCTaHHS OM-
HiKaHaJTbHOTO MapKeTVHTY. ToOTO BUKOPUCTaHHS AVIKI-
TaJI-IHCTPYMEHTIB MapKeTUHIY 30CepellKY€ThbCsl Ha OXOII-
JIEHHI KJII€HTIB 3a JJ0IIOMOT'0I0 ITOBiJOMJIEHb, OpPi€HTOBaHVIX
Ha KOHBepCilo, yepe3 KiJIbka KaHaJliB, KOJI BOHM pyXa-
I0TBCS BHU3 BOPOHKOIO ITpofiaiB. Y OUIbIIOCTI BUITA/IKIB Ki-
HIIEBOIO MeTOI0 € Ipopaxi. IHcTpymeHTM Ta miaTdopmm
1 POBOro MapKeTMHIY HOIIOMararoTh Cy0’€eKTaM TOCIIO-
IlaproBaHH: (PYHKIIOHYBaTH B I poBoMy cBiTi. TexHiuHO
IVIDKUTaJI-IHCTPYMeHTI MapKeTMHTY BUPIIIYIOTh OJIHY 3a-
Jlauy I MapKeToJIOriB, TOMi SIK IlaTpopMm Ly poBoro
MapKeTVHTY MPOIOHYIOTh pillleHHs I 0araTbox Mapke-
TUHTOBVIX IIpO0IIEM.

ITincyMoByroun HaBefleHi JIlyMKM eKCIepTiB Ta Hasi-
BHI CTAaTUCTMYHI JaHi, MOXHa BWM3HAUWTW TaKi TeHIeH-
it [8-11]:

1. AxTMBHe BMKOPWCTaHHS INTY4YHOIO iHTEJIeKTY
(II) Ta MaIMHHOTO HaBYaHHS I aHAJIi3y IOBeHiHKM
crnoxmBauis. Il gomomarae cy0’exTam rocropgaploBaHHS
Kpallle PpO3yMiTM CBOiX KII€HTIB 1 migBuimyBaTu
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