AsTtopu: Tetiana Bulakh, Olena Karpenko, Kateryna Martiukhyna, Lidiia
Mazhnyk, Tetiana Sydorenko

Bioaiorpagiunmii ommc: Bulakh, T., Karpenko, O., Martiukhyna, K.,
Mazhnyk, L., & Sydorenko, T. (2024). Publishing podcasts: an analysis of the
innovation component of the Ukrainian market. Amazonia Investiga, 13(82), p. 298—
307.

Ha3sga: [logkactu BUIaBHHIITB: aHAIII3 IHHOBAIIMHOI CKJIaIOBOI YKPAiHCHKOTO
punky. Publishing podcasts: an analysis of the innovation component of the
Ukrainian market

KaruoBi cjoBa: iHHOBaIli, BHAABHUYMM Ol13HEC, MOAKACTH BHIABHHUIITB,
JTEepaTypHUH MOJIKACTHHT, TEMATHKA MOAKACTIB, OHJIANH JISUIbHICTD.

Jara myoJaikamii: 2024

Cxopouenuii orasa (pegepar):

CrarTio TPUCBAYEHO BHSBICHHIO TOJKACT AKTUBHOCTI  YKPaiHCHKUX
BUJIABHUIITB SIK BaKJIMBOI 1HHOBALIMHOI CKIAJOBOI X MApKETHHTOBOI MisUTBHOCTI.
Mera cTarTi — AOCHIANTH PIBEHBb MOJKACT-aKTUBHOCTI YKPAiHCHKUX BUIAABHUIITB Ta
MPOAHAI3yBaTH TEMAaTHYHE PO3MAITTSA BITYM3HSIHUX BHJIABHHYMX TIOJKACTIB SK
aclieKT  1HHOBAIIMHOT  CKJIaJoBOi  BUAaBHMUYOro  Oi3Hecy. I[IpoaHanizoBaHO
130 ykpaiHCbKUX BUIABHUILITB I 3°SICYBaHHS iXHBOI MOJAKACT-aKTHBHOCTI 3a
dbopMaIBHIMH Ta 3MICTOBUMH O3HAKaMd. BusBICHO, numie 8 BHIABHUIITB, IO
CTBOPIOIOTH BJIACHI MOAKACTH (31€0UIbIIIOr0 1—2 mMoaKacTy BiJl BUJAABHUIITBA; YChOTO
14 moakactiB, 163 emizonn). MeTOOJOTIYHOK OCHOBOKO JOCIIKEHHSI € KOHTCHT-
aHaii3, METOAM Yy3arajJlbHeHHs, TOpIBHSIHHS, aHami3dy, cuHTedy. Jlabopatopis
(momkactu «JlaGoparopist ceHciBy — 22 emizonu; «Jlaboparopiss HOHGIKIIH» —
26 enizoxiB); Actpoisadisa (nmogkact Panio «Actponsbdis» — 32 enizoan); yx 1 miTepa
(momkact «Jlabopatopis: 1000» — 4 emizomu; «yx 1 Jlitepa: Ilogkacty —
20 emizoziB). 3a TEMATHUKOIO, TEPEBaKHA OUIBIIICTh MPOAHATI30BAHKUX EIMI30/IB Y
Bcix monakactax (58%) mnpucBsueHa OOrOBOPEHHIO BHAAaHb, OMYOJIKOBaHUX Yy

BUJIAaBHUIITBAX, 30KpeMa Yy d¢opMi Oecim 3 mepexiaiadyaMu, MMyOiIUCTaMH,



penaktopamu; 27% — emi3od, TEMaTHKa SKUX HE CTOCYEThCS KHUTOBHUIAHHSI.
JliTepaTypHUM Ta HaBKOJOJITEpAaTypHUM TeMaM TpUCBIYeHO 8% MOJKacCTiB;
TBOPYHH NIISX aBTOPIB, KAHPH, B AKUX MHAIITYThH TOIIO — 7%.

KiarouoBi cjoBa: iHHOBaIi, BHAABHUYMM OI13HEC, IIOJKACTH BHUIABHHIITB,
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Abstract

The article is devoted to identifying the podcast activity of Ukrainian
publishers as an important innovation component of their marketing activities. The
objective of the article is to study the level of podcast activity of Ukrainian
publishing houses and to analyze the thematic diversity of domestic publishing
podcasts as an aspect of the innovative component of the publishing business. The
130 Ukrainian publishing houses were analyzed to determine their podcasting activity
by formal and content features. It has been found that only 8 publishers create their
own podcasts (mostly 1-2 podcasts from the publishing house; a total of 14 podcasts,
163 episodes). The methodological basis of the study is content analysis, methods of
generalization, comparison, analysis, and synthesis. The study found that publishers
are the most active: Laboratory (podcasts such as «Laboratory of Senses» that
includes 22 episodes; «Laboratory of Nonfiction» — 26 episodes); Astrolabe (podcast
of Radio «Astrolabe» with 32 episodes); Dukh i Litera (podcast «Laboratory: 1000»
including 4 episodes; «Dukh i Litera: Podcast» — 20 episodes). The overwhelming
majority of the analyzed episodes in all podcasts (58%) by category are devoted to
discussing books published by publishing houses, in particular in the form of
conversations with translators, publicists, and editors; 27% of them are episodes that
do not deal with book publishing. Literary and literary-related topics are devoted to
8% of podcasts; authors’ creative paths, genres, etc. are covered in 7% of podcasts.
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