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Impact of Content-Driven Strategies on Brand Development via Social Networks

Abstract. This study examines the effect of content-driven strategies on brand
development through social networks, focusing on Facebook groups. By comparing
the effectiveness of Facebook groups and pages, the research aims to pinpoint the most
influential groups for promoting the brand “Meet the Ukrainians.” The findings
emphasize the significant role of Facebook groups in enhancing brand reach and
engagement by creating and sharing valuable, relevant, and consistent content.

The study highlights the importance of leveraging Facebook groups for community
building and fostering customer loyalty, offering practical recommendations for
businesses to optimize their social media marketing efforts.
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AHoTanif. JlocnipkeHHs TMPHUCBIYEHE aHaji3y BIUIMBY KOHTEHT-OPIEHTOBAHUX
cTpaTeriii Ha pO3BUTOK OpeHy B COIlaJIbLHUX MEpekax, 30kpema y rpymnax Facebook.
3icTaBieHo edeKTUBHICTB Iy 1 cTopiHOK y Facebook, a Takox Bu3HaueHO Tpymu, 110
€ HaWBIUIMBOBIIIMMH JUIsl IPOCYBaHHS OpeHay «3HaioMmMTech, yKpainupy. OTpumai
pe3ybTaTH 3aCBIAYYIOTh BaXUJIMBY poiib Facebook-rpyn y 3011bII€HH] OXOTUICHHS Ta
MIJBUILEHHI PIBHSA 3aly4€HOCTI ayJIWTOpii 3aBIASKUM CTBOPEHHIO W MOMIUPEHHIO
I[IHHOTO, PEJIEBAHTHOTO Ta MOCIIIIOBHOTO KOHTEHTY .

Oco0nuBy yBary mpuaijieHo Tomy, 1o rpynu y Facebook cnpusitots popmyBaHHIO
CHUJTBHOTHOI B3a€MOJIT Ta 3MIITHEHHIO JIOSUTBHOCTI ayJauTOpii, M0 € KIHOUYOBUM
YUHHUKOM CTajoro po3BUTKY OpeHay. Ha ocCHOBI mpoBeaeHOro aHalizy
3aIPOIIOHOBAHO MPAKTH4YHI peKoMeHAarli s Oi3Hecy 100  ITiBUILNCHHS
€()eKTUBHOCTI MAPKETUHTOBHUX CTPATET1H y COLIATIbHUX MEPEkKax.

Kuarwuosi caoBa. Facebook, rpymu, Openn, mpocyBaHHs, 3B'S3KH 3 KIIEHTaMH,
NOMyJISipU3aLlisl.



