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Analytical assessment of the interaction between components
of the marketing complex of enterprise competitiveness

M Abstract. The study aimed to develop theoretical and methodological foundations for analytical assessment of the
comprehensive competitiveness of enterprises and the interaction of their marketing components, which should facilitate
informed decision-making in competitive markets. The author’s vision of competitiveness was presented from the
perspective of a marketing approach to the formation of competitive results, functionality and potential of enterprises
in key competitive markets, based on the recognition of the subject of competition as the target benchmark for rivalry
between competitors. The objects of analysis were selected sectoral and status components of the complex: realised,
functional and potential competitiveness in the commodity, labour and investment markets. A methodological toolkit
for the analytical assessment of the marketing complex of enterprise competitiveness is proposed, which includes: a
matrix analysis method with a sequential increase in competitiveness assessment indicators; analysis of the dynamics of
indicators with the determination of its direction and nature of changes (accelerated, slowed down, predicted); analysis of
configurations of differentiated values using static and dynamic indicators. The hypothesis regarding the need to achieve
a balance of competitiveness levels in sectoral markets is substantiated, which should ensure the growing dynamics of
enterprise profits through the means of marketing functional influence on marketing results and potential. An applied test
of the developed analytical tool for assessing comprehensive competitiveness was conducted. The economic feasibility of
balancing the components of the competitiveness complex of enterprises was confirmed by calculations - the coefficient
of determination between the profit dynamics of the studied enterprises producing dry building mixtures and the level
of balancing the realised sectoral competitiveness was 0.587, which corresponds to a high level of their correlation
dependence. The practical value of the study is determined by the development of methodological tools for analysis of
the competitiveness complex in the context of balancing its components, with which analytical services of enterprises can
provide necessary information to justify the tasks of competitive development

M Keywords: subject of competition; types of competitiveness; competitiveness indicators; balance of indicators;
competitiveness analysis tools; marketing results; potential and functionality

H INTRODUCTION

Competitive advantage is an indisputable prerequisite
for the functioning of enterprises in a competitive envi-
ronment. This requires the development of special ana-
Iytical tools, given the complex nature of the competitive
activity of enterprises in the markets of finished products
and production resources. The development of such tools
must be preceded by a well-founded understanding of the
meaning of competitiveness, which will determine the

evaluation indicators suitable for quantitative measure-
ment and objective reflection of the competitive capabil-
ities of enterprises.

In Ukrainian studies, the concept of competitiveness
is often equated with efficiency. O.I. Kovtun (2021) be-
lieves that the main assessment characteristics of com-
petitiveness are formed based on a representative set of
generalised efficiency indicators. N.O. Yevtushenko &
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V.V. Varnitskyi (2021) adhere to a similar position, high-
lighting the complexity of the economic category of “com-
petitiveness” and proposing a definition of it as the total-
ity of an enterprise’s opportunities to effectively use its
resource potential to obtain the desired profits. This ap-
proach significantly narrows the scope of competitive op-
portunities for market participants and calls into question
the advisability of using both concepts independently. An-
other interpretation of the concept of enterprise competi-
tiveness is based on the market share indicator. It has been
widely used by authors in analysing the results of market
players’ competitive activities, although it has not been
combined with the concept of competitiveness, which, in-
cidentally, was not modal. The market share of enterpris-
es reflects the comparative nature of the competitiveness
of competitive market players, but significantly limits the
scope of research into the signs of competitive opportuni-
ties of enterprises and the formats of their manifestation.

Some scholars associate the competitiveness of enter-
prises with the competitiveness of their products. While
some, in particular V.0. Herasymova & E.O. Rezanov (2020),
reasonably believe that competitiveness is the result of fol-
lowing certain management decisions aimed at ensuring
the ability of enterprises to develop, competing with their
products with other market participants, others confuse
these concepts. O. Vynogradova et al. (2021) argue that
competitiveness reflects the ability of enterprises to pro-
duce competitive products by using their potential better
than their competitors. It should be noted that the pro-
duction of competitive products does not guarantee the
competitive success of enterprises in the event of logisti-
cal, price, or territorial miscalculations. However, the most
common interpretation of competitiveness is as a com-
prehensive result of the economic activity of enterprises.
According to H. Datsenko et al. (2022), competitiveness
should be assessed based on a broad list of performance in-
dicators, differentiated by one or another classification cri-
terion and level of aggregation. This shifts the focus from
competitiveness as a comparative characteristic of the
market activity of direct competitors to the entire complex
of functional activities of the entities under study.

A comprehensive assessment of the characteristics of
competitiveness indicates the complexity of evaluating its
level due to the need to consider a significant list of its fea-
tures. In particular, A. Sukhanova (2021) believes that the
necessary comprehensiveness of competitiveness assess-
ment is achieved using various methodological approach-
es based on the product life cycle, market share, effective
competition theory, competitive advantage, product com-
petitiveness assessment, etc. At the same time, the author
does not address the ways and methods of implement-
ing this approach. Most studies suggest that the issue of
comprehensive assessment of enterprise competitiveness
should be addressed using an integrated approach based
on algorithms of varying complexity. V. Panchenko et
al. (2024) propose using more complex calculation models
based on the method of integrating integral assessment of
dynamic series, considering the weighted significance of
individual indicators, a fuzzy logic calculation apparatus
combined with the method of hierarchy analysis, which can
be used to build a multi-parameter model that reflects the
integral level of competitiveness of market participants. It
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is worth noting that the integral assessment of any object
has limited analytical application, since it forms the final
result in the form of a cumulative numerical value, which
has a rating meaning, but limits the evaluation of the com-
ponents of the object under study with different levels of
aggregation. This is relevant for such a complex object as
competitiveness, the analysis of which may require assess-
ment by functional components, sales markets, and time
characteristics. This is also indicated by the proposal of
V. Radko & S. Matsiura (2023) on the expediency of distin-
guishing strategic, tactical and operational characteristics
of competitiveness, which capture a different format of its
complexity and can differentiate assessment characteris-
tics in time and by degree of significance for the develop-
ment of enterprises. At the same time, the use of different
indicators of competitiveness in assessing its strategic, tac-
tical and operational formats seems justified.

One aspect that will contribute to the systematisation
of approaches to understanding the meaning of compet-
itiveness, and particularly the selection of its assessment
characteristics, is the identification of direct and indirect
influencing factors. Indirect factors include technical and
technological conditions of production and methods of or-
ganising production processes. Their effective use creates
the preconditions for increasing competitiveness but does
not determine its level. Direct factors are means of market-
ing influence on the competitive capabilities of enterpris-
es. They shape the level of their competitiveness based on
adequate pricing policies, effective advertising campaigns,
and reasonable product offerings in line with consumer
needs in specific territorial segments, considering season-
ality of consumption, etc. In this regard, M. Samofalova et
al. (2024) noted the priority of assessing and analysing the
competitiveness of enterprises based on marketing perfor-
mance indicators, which accumulate the results of other
areas of enterprise activity.

This indicates the theoretical and practical relevance
of developing tools for analytically assessing the inter-
action of the components of the marketing complex of
enterprise competitiveness, based on a conceptual un-
derstanding of the nature of market competitiveness and
the formats for its implementation. The study aimed to
develop analytical tools for assessing the competitive po-
sition of a company and the synergy of its marketing ef-
forts. Static and dynamic analysis of the sectoral and status
components of the competitiveness complex of enterprises
provides an opportunity to obtain relevant analytical in-
formation about the problematic and strengthened links of
the complex, which should be considered in the formation
of the budget for their development. However, the adop-
tion of appropriate decisions to support product, person-
nel and investment competitiveness must be coordinated.
This justified the hypothesis that it is necessary to achieve
a balance between their levels in sectoral markets, which
should ensure the growing dynamics of enterprise profits
through the means of marketing functional influence on
marketing results and potential. The research novelty is
determined by the proposed methodological tools for ana-
lytical assessment of enterprise competitiveness based on
competitiveness as a set of interrelated components — sec-
toral and status — formed based on indicators — marketing
results, functionality and potential, which in a comparative

9 -.I



Analytical assessment of the interaction between components...

format characterise the level of implemented, functional
and potential competitiveness of enterprises as sellers of
products and buyers of resources.

B MATERIALS AND METHODS
The selection of enterprises — for competitiveness analysis,
which is a comparative category, met the following criteria:

m the same product focus and a similar product range,
which made it possible to compare the cost indicators of
their activities;

m emphasise consumer needs in a common area of
competition, which is evidence of direct competitive rela-
tions between these companies;

m serving consumers with the same segment profile,
which would indicate a common customer base as the main
feature of competing market players;

m representativeness of competitive analysis results
obtained based on specified objects.

The consideration of these criteria in the selection
of the objects of analysis facilitated the accurate calcula-
tion of competitiveness based on relative indicators that
were comparable. The objects of competitive analysis
were identified as the largest enterprises producing dry
building mixtures — Askona-Pivden LLC (n.d.), Baumit
Ukraine LLC (n.d.), Fomalgaut-Polimin LLC (n.d.), Henkel
Bautechnik LLC (Ukraine) (n.d.), Kreisel-Building Materials
LLC (n.d.), PJSC Terminal-M (n.d.), and YouControl (n.d.).
They have a similar range of products, and their assortment
diversity does not exceed 25%. The wholesale consumers
of these companies’ products are large retail chains and
construction organisations throughout Ukraine, and trans-
port costs do not have a significant impact on the compet-
itiveness of these goods in most regions. The production
volume of the companies under study in 2024 amount-
ed to 5,795.1 million UAH, which accounted for 87.8% of
the total market volume of dry construction mixtures in
Ukraine. This indicates the competitive comparability of
the operating conditions of these companies and the high
level of representativeness of the further analytical results
obtained. The theoretical and methodological basis of the
study was formed by the works of Ukrainian and foreign
scientists, including those available on Internet resources,
and the results of previous studies (Melnyk, 2025a; 2025b).
The primary source of information on the economic activ-
ities of selected dry construction mix manufacturers was
their websites, which contained information on the range
of products manufactured and price dynamics. The infor-
mation and analytical website YouControl (n.d.) was the
source of data on the financial and economic indicators of
the enterprises under study, information on the number
of employees and their average salary. The retrospective
analytical period was 4 years, 2020-2024, which identified
trends in competitiveness dynamics necessary to justify
the tasks of balancing its components.

The theoretical and scientific-methodological basis
of the study was formed by methods of scientific cogni-
tion, general scientific principles and achievements in the
field of competitive analysis. Comparative analysis was
used to compare and study options for understanding the
content of enterprise competitiveness and indicators for
its assessment. Methods of scientific abstraction and log-
ical generalisation were used to determine the subject of
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competition in the market for finished products and re-
sources. Decomposition was used to identify the compo-
nents of the competitiveness complex of enterprises, which
are the consequences of the manifestation of marketing re-
sults, potential and functionality. Causal analysis was used
to clarify the interdependence of the status components of
competitiveness (realised, potential and functional). Co-
efficients were used to calculate the levels of sectoral and
status components of the competitiveness complex. The
index method was used to analyse the dynamics of com-
petitiveness indicators, and its variant, the index of indi-
ces, was used to determine the indicator of accelerated or
decelerated dynamics. The matrix analysis method with se-
quential accumulation of assessment indicators was used
to perform a comprehensive analysis of the components
of competitiveness. The configuration of competitiveness
components was used for an applied comprehensive analy-
sis of the competitiveness of the studied enterprises, which
formed analytical conclusions suitable for determining the
tasks of their competitive development. Variational analy-
sis — to assess the level of balance of sectoral components
of competitiveness. Rating assessment was used to deter-
mine the relationship between actual and potential com-
petitiveness. Correlation analysis — to identify the depend-
ence of the dynamics of enterprise profits on the balance of
sectoral components of competitiveness.

The development and testing of methodological tools
for analytical assessment of the interaction of components
of enterprise competitiveness were based on materials
from market participants who are in direct competitive
relations. To assess the level of competitiveness balance,
the standard deviation indicator was selected, calculated
based on the arithmetic mean of the realised competitive-
ness of enterprises in the commodity, labour and invest-
ment markets. The net profit change index is a dependent
variable. The use of static profit volume in the analysis is
not correct, as it is influenced by more significant factors
caused by the concentration of production, represented by
the volume of products sold. To analyse the relationship
between realised sectoral competitiveness and the balance
between realised and potential competitiveness in individ-
ual markets, a rating assessment method was used, which,
unlike the correlation method, can identify dependencies
without quantifying their level. The aggregate indicator of
the balance between actual and potential competitiveness
in the markets was calculated as the arithmetic mean of
the deviations of their ratings in the markets under study.

M RESULTS

Methodological tools for analysing the comprehensive
competitiveness of enterprises in static conditions
The development of methodological tools for analytical
assessment of the interaction of components of the mar-
keting complex of enterprise competitiveness was based
on the author’s approach to the content of market partici-
pants’ competitiveness and its components, as well as the
selection of appropriate assessment indicators. The basic
concept of the content of enterprise competitiveness is the
subject of competition, the acquisition of which serves as
an evaluative characteristic of the level of competitive-
ness of entities in each competitive market. The sphere
of economic competition among enterprises extends to
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commodity markets, where they are sellers of products, and
resource markets, where enterprises compete as buyers of
resources. Competitiveness reflects the ability of market
participants to compete, which is shaped by many factors,
including marketing, organisational, technical, techno-
logical, financial, and others. The substantive basis and
level of this ability are manifested in the effectiveness of
the complex of the listed factors, among which marketing
factors accumulate the effects of all others, which suggests
the marketing nature of the formation of enterprise com-
petitiveness.

The competitiveness of enterprises as sellers of prod-
ucts and buyers of resources in various markets forms a
sectoral format of competitiveness, which has a prod-
uct-resource structure and corresponds to the number of
types of competitive markets where these entities oper-
ate. The acquisition of the subject of competition occurs
in a certain cyclical sequence, which manifests itself in a

S. Melnyk

combination of status indicators of competitiveness — mar-
keting results, potential and functionality, which are in
constant interaction. The level of marketing results, poten-
tial and functionality is determined by the ratio of their ba-
sic assessment indicator for each enterprise to the average
value of this indicator in the competitive market, which is
a quantitative measure of the realised, potential and func-
tional competitiveness of the enterprises under study (Ta-
ble 1). The object of analytical attention is the marketing
complex of enterprise competitiveness, as a set of their in-
tegrated competitive capabilities that manifest their effect
on target competitive markets and are aimed at realising
existing opportunities to gain control of relevant objects
of competition that form the resource support for the re-
production process. The complex combines commodity,
personnel and investment competitiveness represented in
the status formats of the realised, functional and potential
competitive capabilities of enterprises.

Table 1. Basic assessment indicators by type of competitiveness of enterprises in key markets of activity

Competitiveness status

Sectoral competitiveness

Implemented Functional Potential
Commodity Volume of sales Unit price Profitability of sales
Labout Estimated productive staff numbers* Average salary Personnel profitability
Investment Equity capital Return on equity Level of entrepreneurial income

Source: compiled by the author based on S. Melnyk (2025a; 2025b)

The use of the integral method of competitiveness
analysis, which is most common in scientific and applied
research, does not produce accurate results due to the
complex system of interdependence between the compo-
nents of the complex and the impossibility of determining
the target criteria for the dynamics of individual types of
competitiveness, in particular, potential and functional
competitiveness. The most suitable tool for analysing the
competitiveness complex of an entity is matrix analysis
with the sequential accumulation of assessment indicators
and the formation of their possible configurations. The

resulting configuration serves as a meaningful information
resource for forming a comprehensive conclusion about
the state and dynamics of the competitiveness of the entity
under study by type in a particular market. The results of
the analysis provide a conclusion about the overall level of
competitiveness in the markets of activity and assess the
balance of the entire competitiveness complex. The im-
plementation of such a matrix analysis has a tabular form,
where the values of the assessment indicators are displayed
in a specific sequence, and their configurations are given an
analytical characteristic (Table 2).

Table 2. A schematic diagram of matrix analysis with sequential accumulation
of evaluation indicators and formation of their possible configurations

Configurations of assessment indicators Analytical description
m, M1, M2, M1, M2, M3, M1, M2, M3, ...Mn, of the configuration

M1 M2 " M3." ... Mn, "

M1." M2 M3_" ii i G e My

U A M1," M2, M3, "... Mn, '

ML M2 L

i M1," M2, " M3, ... Mn,

M1," M2, " M3, S

L M1, M2," M3, ... Mn,

M1," B v
i A M1, M2, M3, "... Mn, "
Mlij Mzi/‘ MSif M1 "M2.'M3. .. Mn.!

M1 M e

i i M1 "M2."M3 ... Mn_"

M1," M2, M3, B

ij ij ij M1, M2, M3, ... Mn,!

M1,! M2,." M3."... Mn, "

M1 M2_" M3 e e e

U M1, M2," M3, ... Mn,

ML ML M2, " e
i i M1, M2, M3,1... Mn"
M1,/ M2, M3, e

ij ij ij Ml[szzuh MSUI... Mni/_l
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Table 2. Continued

Configurations of assessment indicators Analytical description
M1, M1, M2, M1, M2, M3, M1, M2, M3,, ...Mn, | ©f the configuration
Ml IM2 IM3 h MliilMZiilMZiih'”Mniih
! I 1 § M1,' M2, M3."... Mn,
M MM, Do i M1, M2, M3_... Mn,"
1] 1 1 /]
Ml” MZ” M3'7 M1 'M2 'M3. ... Mn_!

Note: M1, M2,... Mn — assessment indicators characterising the components of competitiveness; i — type of competitiveness
(implemented, potential, functional); j — the market under study (commodity, labour, investment); h, [ - estimated level of

the indicator value “high”, “low” respectively

Source: compiled by the author as a result of the expansion of the application possibilities of matrix analysis

The number of indicators used in forming their config-
urations depends on the objectives and subject of analysis,
as well as the available information base. The estimated
levels of these indicators do not require deep differentia-
tion due to their significant variability and the formation
of analytical conclusions in the mode of diagnosing quali-
tative characteristics. If a more detailed assessment is re-
quired, the values obtained can be divided into the catego-
ries “high”, “medium” and “low”. However, this approach is
only appropriate if a small number of assessment indica-
tors are used, as otherwise the configurations obtained will
be information-overloaded, which will complicate the for-
mation of analytical conclusions. A comprehensive analy-
sis of the competitiveness of enterprises in the main sec-
toral markets provides conclusions about the effectiveness
of their actions when making decisions on the priority al-
location of funds to finance the improvement/maintenance
of product, personnel and investment competitiveness.

Methodological tools for analysis

of the dynamics of enterprise competitiveness

The analysis of the marketing complex of enterprise com-
petitiveness forms conclusions based on retrospective re-
sults. To determine the prospects for enterprise develop-
ment, it is necessary to determine the existing dynamics
of competitiveness indicators, which, in combination with
static indicators, form the information base for forming
sound analytical conclusions. The analysis toolkit has the
following sections.

1. Identification of the direction of competitiveness
indicators dynamics is based on the calculation of chain
indices (I)) and their average value (I, ) for a specific ret-
rospective period. When I > 1, the dynamics are growing;
when I <1, they are declining. I, is calculated using the
geometric mean formula from the available chain indices
I. According to the criterion of growth of this indicator, a
decrease in dynamics is a basis for a thorough analysis of
its causes; with an increase, it is a basis for management
support of current decisions and actions.

2. Determining the nature of competitiveness indica-
tors involves assessing their predictability and identifying
signs of acceleration or deceleration.

2.1. The assessment of the predictability of dynamics
is based on the calculation of the correlation coefficient (r)
of the actual values of the indicator with the theoretical
ones obtained based on the selection of an adequate trend
model. When r>0.75, the dynamics are considered predict-
able; when r<0.75, they are considered unpredictable. The
presence of predictable dynamics indicates an established
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trend and requires special management attention in terms
of maintaining positive dynamics and changing negative
ones.

2.2. Identification of signs of acceleration or decelera-
tion in the dynamics under study involves calculating the
corresponding index (I, WE

In/y=‘/;lll:IO.IZ:II."'In:Infl’ M

where I, I, I, I - chain indices of the indicator under
study for specific periods. When I, >1, the dynamics are
considered accelerated; when I < 1, they are considered
slowed down. Growing dynamics with acceleration should
be considered positive; growing dynamics with decelera-
tion should be considered conditionally positive; decreas-
ing dynamics with deceleration should be considered con-
ditionally negative; decreasing dynamics with acceleration
should be considered negative.

3. The formation and analysis of configurations of dy-
namic competitiveness assessment indicators can be used
for an analytical interpretation of combinations of rising
and falling indices of the indicators under study in differ-
ent sequences, which will contribute to the objectification
of differentiated assessment judgements and the adoption
of adequate decisions (Table 3). A variety of configurations
of dynamic assessment indicators arises in the absence of a
trend in the change in their values (forecast or unforecast).
The principles for evaluating these configurations are the
greater significance of the next indicator compared to the
previous one and the priority of the number of unidirec-
tional indicator values over their sequence.

Table 3. Estimated threat level characteristics for different
configuration options of the studied dynamic indicator
with a target growth criterion (chain index)
for a 3-year retrospective period

Period 1 | Periods 1,2 |Periods1,2,3| Risklevel
1e1 5151 No risk

v T 154 Level 3 risk

T . Ty Level 2 risk

v Tyl Level 6 risk

Lt LTty Level 1 risk

v LTy Level 5 risk

4 Ll LTy Level 4 risk
v Ll Threat

Note: T — increasing indicator; | - reducing
Source: compiled by the author
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There is no risk when the indicator shows an upward
trend throughout all periods studied; the highest level of
risk is observed when there is a systematic downward trend
and is classified as dangerous. When the trend is mixed,
the level of risk is presented in a differentiated manner in
accordance with the specified criteria. Risks of levels 1-3
should be considered acceptable, while risks of levels 4-6
require a response from management, which is determined
based on the capabilities and development strategies of
each enterprise.

S. Melnyk

Approval of methodological tools

for analysing the comprehensive competitiveness

of enterprises in static

and dynamic formats

A comprehensive analysis of the status components of
competitiveness of the studied enterprises in a sectoral
format is based on the calculation of their values (Table 4),
presented in a differentiated dimension, which form the
configuration of the components of the competitiveness
complex of each market entity (Table 5).

Table 4. Sectoral and status indicators of competitiveness
of Ukrainian manufacturers of dry construction mixtures for 2024

Enterprises
Indicators Henkel Kreisel-Building PJSC Fomalgaut- Askona- Baumit
Bautechnik LLC | Materials LLC | Terminal-M | Polimin LLC | Pivden LLC | Ukraine LLC

Commodity competitiveness, Ct

m realised, Ctr 2.52 0.86 0.75 0.72 0.59 0.57

= functional, Ctf 0.88 0.80 1.08 1.05 1.10 1.10

m potential, Ctp 2.31 1.38 0.35 0.86 - 0.11

Personnel competitiveness, Pc

m realised, Pcr 2.66 2.01 0.65 0.39 0.21 0.09

n functional, Pcf 1.36 1.31 0.89 0.76 0.65 1.02

= potential, Pcp 2.32 1.67 0.25 0.73 - 0.03
Competitiveness investment, Ci

m realised, Cir 3.06 0.28 0.21 0.42 1.52 0.50

m functional, Cif 1.25 1.23 0.74 1.10 - 0.68

m potential, Cip 3.26 1.14 0.11 0.45 0.04

Note: enterprise competitiveness calculated by the author based on the developed methodological tools

Source: compiled by the author based on Askona-Pivden LLC (n.d.), Baumit Ukraine LLC (n.d.), Fomalgaut-Polimin
LLC (n.d.), Henkel Bautechnik LLC (Ukraine) (n.d.), Kreisel-Building Materials LLC (n.d.), PJSC Terminal-M (n.d.),

YouControl (n.d.)

Table 5. Configurations of sectoral and status indicators
of the competitiveness complex of Ukrainian manufacturers of dry building mixtures for 2024

Enterprises

Configurations of competitiveness component values

Henkel Bautechnik LLC

Ctr" Ctf' Ctp"; Pcr" Pcf* Pcp"; Cir' Cif' Cip"

Kreisel-Building Materials LLC

Ctr! Ctf' Ctp"; Pcr Pcf' Pcp'; Cir' Cif' Cip"

Fomalgaut-Polimin LLC

Ctr' Ctf* Ctp'; Pcr! Pcf' Pcp'; Cir' Cif' Cip!

PJSC Terminal-M
Askona-Pivden LLC
Baumit Ukraine LLC

Ctr! Ctfr Ctp'; Pcr' Pcf' Pcp'; Cir' Cift Cip!

Source: compiled by the author based on Table 4 with the corresponding designation of configuration elements

differentiated by levels: h — high; [ - low

The configured values of the competitiveness complex
components are used as an information base for charac-
terising the state of competitive activity of enterprises in
the main markets. Henkel Bautechnik LLC (Ukraine) has
high relative indicators of marketing results, functionali-
ty and potential, which indicates the company’s effective
competitive policy. The only exception is the low level of
marketing functionality in the commodity market. The
reason for this is the leading position in the Ukrainian
market for dry building materials mixtures and the justi-
fied use of relatively high prices for its products, which is
a consequence of signs of partial monopolisation. At the
same time, to maintain its competitive position, the com-
pany maintains high competitiveness in the labour and
investment markets, which indicates an awareness of the
importance of retaining productive personnel and attract-
ing new investments. The opposite situation is observed

in PJSC Terminal-M, Askona-Pivden LLC, and Baumit
Ukraine LLC. Among the indicators of competitiveness,
only the marketing function in the commodity market is
distinguished by a high value.

Applied analysis of the dynamics

of realised competitiveness of enterprises

An applied analysis of the dynamics of competitiveness
indicators for the studied manufacturers of dry building
material mixtures in Ukraine showed no evidence of their
projected dynamics, especially in terms of significant ac-
celeration. This is due to the high level of dependence of
competitiveness indicators, which are relative in nature, on
the significant influence of competitors’ activities. As for
the dynamics of the basic indicators for calculating compet-
itiveness — marketing results, functionality and potential —
their dynamics are less differentiated, but also have less

13 -II
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analytical significance when studying changes in the com-
petitive position of enterprises, which should have a rela-
tive assessment level. Meaningful analytical conclusions re-
garding the dynamics of competitiveness indicators can be
obtained by comparing the indices of their annual changes,

both for individual competitive markets and using a compre-
hensive approach. The analysis of the dynamics of the real-
ised competitiveness of enterprises in the commodity market
(Table 6) in the format of configurations of the composition
of change indices — growth T / decline | (Table 7) is notable.

Table 6. Indices of realised commodity competitiveness
of Ukrainian manufacturers of dry construction mixtures for 2024

Enterprises
Years Henkel Kreisel-Building PJSC Fomalgaut- Askona-Pivden | Baumit Ukraine
Bautechnik LLLC | Materials LLC Terminal-M Polimin LLC LLC LLC
2022 1.14 0.89 1.01 0.80 0.88 0.98
2023 0.99 1.05 1.12 0.99 0.79 1.02
2024 1.12 1.04 0.99 0.98 1.03 0.86
A"erj;gfuzndex 1.08 0.99 1.04 0.92 0.90 0.95

Source: compiled by the author based on Askona-Pivden LLC (n.d.), Baumit Ukraine LLC (n.d.), Fomalgaut-Polimin
LLC (n.d.), Henkel Bautechnik LLC (Ukraine) (n.d.), Kreisel-Building Materials LLC (n.d.), PJSC Terminal-M (n.d.),

YouControl (n.d.)

Table 7. Configurations of indices of realised product competitiveness
of Ukrainian manufacturers of dry construction mixtures and their assessment for 2024

Enterprises Configutation of indices levels Risk level

Henkel Bautechnik LLC Tl Level 2 risk

Kreisel-Building Materials LLC L5151 Level 1 risk

PJSC Terminal-M 1515 Level 3 risk
Fomalgaut-Polimin LLC s Threat

Askona-Pivden LLC bl Level 4 risk

Baumit Ukraine LLC N Level 5 risk

Source: compiled by the author based on Table 6

The results of the analysis showed a predominantly
positive trend in the realised product competitiveness of
Henkel Bautechnik LLC (Ukraine), Kreisel-Building Ma-
terials LLC and PJSC Terminal-M and, accordingly, a low
level of threat to their competitive position in the market.
It is worth noting the further growth of the already high
level of product competitiveness of Henkel Bautechnik LLC
(Ukraine), which serves as an indicator of the emergence of
signs of monopolisation of the dry construction mixtures
market in Ukraine. Fomalgaut-Polimin LLC is most at risk,
as it has a systematic decline in competitiveness at a rela-
tively low baseline level. In addition, this company shows
an average annual decline in product competitiveness of
8%, which indicates a negative outlook for overcoming its
difficult competitive position.

The hypothesis of balance between the components
of competitiveness and its analytical verification
Management balancing of competitiveness is a certain tar-
get ratio between the realised competitiveness of enterpris-
es in key competitive markets and the realised and potential
competitiveness in individual markets, which should con-
tribute to permanent profit growth and the achievement of
competitive development goals of enterprises. There is a
certain contradiction between these goals due to the need
to combine the interests of sustainable profit growth and
the implementation of tasks that balance current mar-
keting results with their potential and form the basis for
the promising competitive development of enterprises.
Balancing competitive advantage in the commodity,
labour, and investment markets is subordinate to the goal
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of increasing corporate profits through the rational use of
competitive marketing potential. A sign of such balance
is the equality of sectoral competitiveness of enterprises,
which indicates a balanced distribution of funds and efforts
to gain control over the objects of competition in the com-
modity, labour, and investment markets. It is worth noting
thatthequantitativebalance of therealised sectoral compet-
itiveness of enterprises is a target benchmark, which in real
conditions can take the form of managerial balance, which
takes into account the dynamics of the current competi-
tiveness priorities of individual enterprises in each market.

The balance between the realised and potential com-
petitiveness of enterprises in competitive markets is pri-
marily managerial in nature and is subordinate to the task
of ensuring the necessary dynamics of realised competi-
tiveness to achieve its sectoral balance. This does not have
fixed structural criteria. It is subordinated to the goal of
achieving equality in the values of realised competitiveness
in its segmental types by means of marketing functionality,
taking into account the peculiarities of the procedure for
forming the marketing results of enterprises’ activities in
these markets. The correctness of the assumptions made
and the validity of the general hypothesis regarding the
feasibility of forming a marketing complex of enterprise
competitiveness based on the balance of its components
requires applied verification. The primary object of such
analysis is the level of dependence of the dynamics of en-
terprises’ profits on the balance of their realised sectoral
competitiveness.

An attempt to prove a significant dependence of the
profit growth of the studied enterprises on the balance of
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their realised sectoral competitiveness in 2024 did not pro-
vide a fully correct result (Table 8). Their correlation coef-
ficient is R, (o,,/1In,,)=-0.323. The existence of an inverse
relationship between the profit index and the standard
deviation of competitiveness indicators is a logical, prac-
tical consequence of the hypothesis justified above. How-
ever, the degree of this relationship is low. At R=0.323, the

S. Melnyk

coefficient of determination D(R?)=0.104. This means that
the growth in profit for the year of only 10.4% depended on
the level of balance of the studied competitiveness indica-
tors. The reason for this was the objective dynamics of the
profit indicator for 2024. Only in Fomalgaut-Polimin LLC
did the profit index equal 68.6, which was a consequence of
the low base value of the indicator in 2023.

Table 8. Indicators of profit dynamics and variations in the balance
of realised sectoral competitiveness of Ukrainian dry construction mix manufacturers for 2021-2024

Enterprises
Indicators Henkel Kreisel-Building PJSC Fomalgaut- Askona- Baumit
Bautechnik LLC | Materials LLC Terminal-M | Polimin LLC | Pivden LLC | Ukraine LLC
Variation in competitiveness 0.229 0.670 0.235 0.187 0.550 0.212
for 2024, 0,,
Annual profit index
for 2024, In,, 0.97 1.31 1.23 68.6 - 0.65
Average variation
in competitiveness 0.318 0.270 0.338 0.197 0.670 0.302
for 2021-2024, 5, ,,
Average net profit index
for 2021-2024, In, _, 1.15 1.18 1.12 1.32 1.08 1.18

Source: compiled by the author based on Askona-Pivden LLC (n.d.), Baumit Ukraine LLC (n.d.), Fomalgaut-Polimin
LLC (n.d.), Henkel Bautechnik LLC (Ukraine) (n.d.), Kreisel-Building Materials LLC (n.d.), PJSC Terminal-M (n.d.),

YouControl (n.d.)

In further calculations, the average annual values of
the standard deviation of competitiveness and the prof-
it index for 3 years were used, which was used to average
their annual deviations. The result was more significant —
R, (0,,,,/In, ,)=-0.766; D(R? = 0.587, which indicates a
significant impact of the balance of realised sectoral com-
petitiveness on the profit dynamics of the studied manu-
facturers of dry building mixtures in Ukraine. The balance
of realised and potential competitiveness has no direct
impact on profit dynamics. A certain imbalance is not a

negative sign, as it indicates the functional activity of the
enterprise in improving its marketing results through its
existing potential. At the same time, when achieving a re-
alised sectoral balance, a significant imbalance between
realised and potential competitiveness in individual mar-
kets is not advisable, as it may disrupt sectoral balance.
Table 9 presents the results of the analysis of the relation-
ship between realised sectoral competitiveness and the
balance between realised and potential competitiveness in
individual markets.

Table 9. The relationship between the balance of realised sectoral competitiveness and the balance
of realised and potential competitiveness of Ukrainian dry construction mix manufacturers for 2021-2024

Enterprise rating
it by the balan.cg of The differen.ce between the rating of realisec.i and potential e
sectoral con.lpetltlveness commodity labour investment difference
achieved competition competition competition
Fomalgaut-Polimin LLC 1 1 1 1 1.0
Kreisel-Buildin

Materials LLCg 2 0 0 5 1.0

Henkel Bautechnik LLC 3 0 0 0 0
Baumit Ukraine LLC 4 1 1 2 1.3
PJSC Terminal-M 5 1 1 2 1.3
Askona-Pivden LLC 6 1 1 4 2.0

Source: compiled by the author based on Table 4

The results of the analysis showed a direct correlation
between the balance of realised and potential competitive-
ness and the overall balance of realised sectoral competi-
tiveness of Ukrainian manufacturers of dry building mix-
tures, which has a significant impact on the positive profit
dynamics of these companies. The approach proposed in
this work is based on a recognition of the marketing nature
of competitiveness, which is manifested in the commonality
of the target orientation towards satisfying consumer needs
(marketing result) and satisfying the needs of enterprises

for resources to restore the production process (marketing
potential). This significantly expands the scope of analyt-
ical assessment of the competitiveness of enterprises and
makes it possible to study the effect of a greater number
of factors on the growth of competitive opportunities for
participants in competitive markets (Shapurova, 2018).
The article presents and analytically confirms the va-
lidity of the hypothesis regarding the economic feasibility
of balancing the components of competitiveness, which
contributes to positive dynamics of enterprise profits. This
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can be used for informed decisions regarding the priority
dynamics of the realised, functional, and potential compet-
itiveness of enterprises in the competitive markets under
study, accounting for structural priorities. However, this
balance is a target benchmark for the development of en-
terprise competitiveness, and in their practical activities,
situations will inevitably arise when this balance will be
of a managerial nature. This means that under certain ex-
ternal circumstances and current development goals, the
quantitative ratio of individual types of competitiveness
may be in a justified temporary imbalance. Such situations
are mainly individual in nature, given the peculiarities of
the competitive position and the specifics of the activities
of a particular enterprise. The key question is whether it
is feasible and, more notably, possible to develop method-
ological tools for determining the justified limits and du-
ration of the imbalance between individual types of com-
petitiveness. If the imbalance between actual and potential
competitiveness is considered permanently justified, as it
indicates a targeted adjustment of the marketing result,
then a significant deviation in the indicators of actual com-
petitiveness in individual markets may indicate insufficient
resources and a loss of part of the financial result. This con-
troversial issue requires further theoretical study and ap-
plied analytical assessment of the process of forming the
results of the competitive activity of market participants.

The idea of balancing the system of performance in-
dicators (BSC) was developed by R.S. Kaplan & D.P. Nor-
ton (1996). It is based on the implementation of cause-
and-effect relationships between the strategic goals of
enterprises, business units, their individual divisions, and
the factors for achieving them based on the interests of
employees, customers, and shareholders. It is a tool for
implementing strategy at the operational level through a
combination of tasks for the development of tangible and
intangible assets of enterprises. The article proves the ex-
pediency of balancing the components of the competitive-
ness complex of enterprises, pursuing a less global goal of
ensuring the current ratio between the levels of individual
types of competitiveness, which contributes to the grow-
ing dynamics of profit. Incidentally, it should be noted that
the separation of sectoral and status components of com-
petitiveness as objects of balancing corresponds to the au-
thor’s understanding of the meaning of competitiveness.
In this regard, O.S. Shumilo et al. (2020) and K. Lukiewska
& M. Juchniewicz (2021) noted that the existing variability
in the interpretation of competitiveness, its components,
indicators, and assessment methods depends on the inter-
pretation of various economic theories that form the basis
for understanding the essence and forms of competitive re-
lations in the market.

The task of balancing competitiveness also involved
resolving the contradiction between the marketing goals
of satisfying consumer needs and the economic benefits
that companies derive from this. According to A. Chikan et
al. (2022), corporate competitiveness is the ability to con-
sistently fulfil dual purpose: satisfying customer demand
while making a profit. This corresponds to the content of
the marketing concept in its applied format and is reflect-
ed in the defined status types of competitiveness — realised
and potential. Their balance can be used to optimise the
relationship between financing the growth of consumer
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demand and accumulating financial resources for the fur-
ther competitive development of enterprises.

Building competitive development potential is a
must for balanced business growth. This issue was ad-
dressed by researcher R. Yuleva-Chuchulayna (2025) in
an analysis of the factors shaping the competitive de-
velopment potential of players in a “saturated market”.
This circumstance was used to explore the difficulties of
maintaining and increasing the achieved level of com-
petitiveness of enterprises in conditions of intense com-
petition. It is worth noting that the object of analysis was
the finished products market, while competitive poten-
tial is also formed in other competitive markets, and its
realisation is reflected in the competitiveness achieved
in the commodity, labour and investment markets.

S. Afdallash & R. Trisnawati (2023) highlighted a no-
table direction for the balanced development of enterpris-
es, combining the dynamics of financial indicators with
the satisfaction of customer needs and the prospect of
training and personal development of enterprise employ-
ees. The need to ensure consistency between the financial
and non-financial components of enterprise development
based on the concept of a balanced scorecard was also
emphasised by C. Van Thuong & H. Singh (2023). In the
context of the identified components of competitiveness,
this balance is reflected in the dynamics of potential com-
petitiveness in the commodity market, characterised by ef-
fective financial indicators, and the functionality of human
resource competitiveness, which depends on the need to
increase labour productivity based on the growth of em-
ployee qualifications and wage levels.

The balance of competitiveness must be future-orient-
ed and consistent with the goal of sustainable competitive
development of enterprises. It is worth noting that this re-
fers not only to the need to ensure balance in the strategic
period, but also to the formation of a regime for achieving
it. Y. Zhang & H. Liu (2024) initiated the idea of maintain-
ing a strategic rhythm in achieving enterprise development
goals, the practical implementation of which is based on
such dynamic characteristics as the speed and variability of
strategic actions over time. The authors identified the con-
ditions for developing strategic rhythm parameters in the
following configurations: low speed — low variability, high
speed — low variability, low speed — high variability, high
speed — high variability, and analysed the reasons for the
formation of strategic rhythm from the perspective of three
groups of factors: managers, internal characteristics of the
enterprise, and the external environment. This formed
a research model of the relationship between strategic
rhythm and the formation and preservation of a complex of
competitive advantages of enterprises. The idea of forming
a strategic rhythm has prospects for use in achieving a bal-
ance of competitiveness, and this mode should be differen-
tiated, incorporating the achieved levels of competitiveness
of the enterprise in the markets under study and the crite-
rion of target balance of all components of this complex.

B CONCLUSIONS

The development of methodological tools for analyt-
ical assessment of the interaction of components of the
marketing complex of enterprise competitiveness was
based on an understanding of competitiveness as the
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differentiated ability of competitive market entities to
gain control over objects of competition. The acquisition
of the object of competition occurs in a certain cyclical
sequence, which is manifested in the combination of sta-
tus characteristics of competitiveness — marketing results,
potential and functionality, which are in constant inter-
action in competitive markets — commodity, labour and
investment — where enterprises act as sellers of finished
products and buyers of necessary resources. This forms
commodity, personnel and investment competitiveness in
realised, functional and potential formats. The diversity of
types of competitiveness, the quantitative measurement
of which involves the use of static and dynamic indicators,
requires the development of special analytical tools suit-
able for obtaining the conclusions necessary to determine
the appropriate actions.

The developed competitiveness analysis tool com-
bines the use of matrix analysis with the consistent accu-
mulation of competitiveness assessment indicators and a
comprehensive methodological approach to assessing the
dynamics of indicators, determining their direction and
nature of change (accelerated, slowed down, predicted).
The results of this analysis formed configurations of differ-
entiated values of the studied sectoral and status compo-
nents of the competitiveness complex, suitable for mean-
ingful comprehensive assessment and use in the practical
activities of enterprises. The study analytically proved that
the achievement of managerial balance of competitiveness
levels in sectoral markets ensured the growing dynamics of
enterprise profits through marketing functional influence
on marketing results and potential. The determination
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index D(R?) =0.587, which indisputably indicates a signif-
icant impact of the balance of realised sectoral competi-
tiveness on the profit dynamics of the studied enterprises
producing dry building mixtures in Ukraine.

The analysis of the balance between the status indi-
cators of actual and potential competitiveness in each
competitive market confirmed its connection with the level
of balance between sectoral components and proved the
validity of the assumption about the interaction of these
components with a focus on economically feasible com-
prehensive balance of actual competitiveness indicators. A
promising direction for implementing the task of balanc-
ing the competitiveness complex of enterprises is to de-
termine the mode of its achievement based on the concept
of strategic rhythm. A problematic issue in the use of the
proposed toolkit for assessing the marketing competitive-
ness of enterprises and balancing the components of this
competitiveness is the processing of large amounts of nu-
merical information and grouping it for qualitative analyt-
ical interpretation. A promising direction for solving this
problem is the use of IT programmes, possibly with the use
of data analytics technologies.

B ACKNOWLEDGEMENTS

None.

® FUNDING

None.

B CONFLICT OF INTEREST

None.

[1] Afdallash, S., & Trisnawati, R. (2023). Balanced scorecard and company performance. American Journal of Economic
and Management Business, 2(7), 259-271. doi: 10.58631/ajemb.v2i7.49.

[2] Askona-Pivden LLC. (n.d.). Catalogue. Retrieved from https://anserglob.ua/ua/catalog/.

[3] Baumit Ukraine LLC. (n.d.). Prices. Retrieved from https://baumit.ua/files/ua/quicklink/2025/Price_Baumit March25.
pdf.

[4] Chikéan, A., Czaké, E., Kiss-Dobronyi, B., & Losonci, D. (2022). Firm competitiveness: A general model and a
manufacturing application. International Journal of Production Economics, 243, article number 108316. doi: 10.1016/j.

ijpe.2021.108316.
[5] Datsenko, H., Koceruba, N., Krupelnytska, I., Kudirko, O., Lobacheva, ., & Otcalenko, O. (2022). Analytical toolkit for

strengthening enterprise competitiveness in unstable economic conditions. Financial and Credit Activity Problems of
Theory and Practice, 3(44), 216-223. doi: 10.55643/fcaptp.3.44.2022.3785.

[6] Fomalgaut-Polimin LLC. (n.d.). Prices. Retrieved from https://polimin.ua/wp-content/uploads/2024/04/PRA]JS-
Obiektnyj_RRTs_01.04.2024.pdf.

[7] Henkel Bautechnik LLC (Ukraine). (n.d.). Catalogue. Retrieved from https://www.ceresit.ua/catalog/vnutrisne-
ozdoblennja.html.

[8] Herasymova, V.O., & Rezanov, E.O. (2020). Enterprise competitiveness: Essence and influencing factors in modern
conditions. Economic Space, 154, 93-97. doi: 10.32782/2224-6282/154-17.

[9] Kaplan,R.S., & Norton, D.P. (1996). The balanced scorecard: Translating strategy into action. Boston: Harvard Business
School Press.

[10] Kovtun, O.I. (2021). Assessment of the competitiveness of domestic enterprises of the agro-food sector in the context
of strategy formation for their entry and activity in foreign markets. Visnyk of Lviv University of Trade and Economics.
Economic Sciences, 63,42-51. doi: 10.36477/2522-1205-2021-63-07.

[11] Kreisel-Building Materials LLC. (n.d.). Retrieved from https://cdnxit-holding.com/assets/api/914c5c¢56-91f5-4568-
a591-a907f99eb554/original.

[12] Lukiewska, K., & Juchniewicz, M. (2021). Identification of the relationships between competitive potential
and competitive position of the food industry in the European Union. Sustainability, 13(8), article number 4160.
doi: 10.3390/su13084160.

[13] Melnyk, S. (2025a). Methodological framework for comprehensive assessment of enterprises’ competitiveness.
Business Navigator, 2(79), 198-204. doi: 10.32782/business-navigator.79-32.

Economics of Development. 2025. Vol. 24, No. 4 17 -.I



Analytical assessment of the interaction between components...

[14] Melnyk, S. (2025b). Systematization and analysis of enterprise competitiveness assessment versions. Strategy of
Economic Development of Ukraine, 56, 55-73. doi: 10.33111/sedu.2025.56.055.073.

[15] Panchenko, V., Biletska, I., Basii, N., Kogut, M., Vasyltsiv, T., & Mulska, O. (2024). Competitiveness vs financial-
resource capabilities of business: Innovative marketing strategies. Financial and Credit Activity Problems of Theory
and Practice, 2(55), 502-518. doi: 10.55643/fcaptp.2.55.2024.4351.

[16] PJSC Terminal-M. (n.d.). Siltek catalogue. Retrieved from https://siltek.ua/wp-content/uploads/2023/01/Siltek_
catalogue 2022.pdf.

[17] Radko, V., & Matsiura, S. (2023). Methodological toolkit for evaluating enterprise competitiveness. Scientific
Innovations and Advanced Technologies, 14(28), 759-767. doi: 10.52058/2786-5274-2023-14(28)-759-767.

[18] Samofalova,M.,Horpynchenko,O.,Molnar,O.,Dorosh-Kizym, M., & Lytvyn, O.(2024).Financial provision of marketing
activities of machine-building enterprises for strengthening competitiveness in the context of a new reality. Financial
and Credit Activity Problems of Theory and Practice, 5(58), 264-276. doi: 10.55643/fcaptp.5.58.2024.4555.

[19] Shapurova, 0.0. (2018). Methods of estimation of competitiveness of industrial enterprises. Scientific Bulletin of
Kherson State University. Series “Economic Sciences”, 31, 152-155.

[20] Shumilo, O.S., Rudas, D.S., & Sukulsky, V.M. (2020) The principles and methods for assessing the competitiveness of
enterprises. Business Inform, 6,291-297. doi: 10.32983/2222-4459-2020-6-291-297.

[21] Sukhanova, A.(2021). Methodical approaches to assessing the competitiveness of the enterprise. Economy and Society,
26.doi: 10.32782/2524-0072/2021-26-62.

[22] Van Thuong, C., & Singh, H. (2023). The impact of a Balanced Scorecard on enterprise performance in Ho Chi Minh
City. International Journal of Organizational Leadership, 12, 198-215. doi: 10.33844/ij01.2023.60359.

[23] Vynogradova, O., Asan, A., & Charna, O. (2021). Enterprise competitiveness as an economic category. Economy.
Management. Business, 3(37),4-11.doi: 10.31673/2415-8089.2021.030101.

[24] Yevtushenko, N.O., & Varnitskyi, V.V. (2021). Competitiveness of the enterprise: The concept, approaches and
methods of evaluation. Economy. Management. Business, 3(37), 12-17. doi: 10.31673/2415-8089.2021.030202.

[25] YouControl. (n.d.). Retrieved from https://youcontrol.com.ua/.

[26] Yuleva-Chuchulayna, R. (2025). Formation of competitive advantages and competitiveness through the competitive
potential of enterprises. Journal “Pirinski Knizhovni Listi”, 16,98-111. doi: 10.5281/zenodo.14879220.

[27] Zhang, Y., & Liu, H. (2024). Enterprise strategic rhythm and competitive advantage. Frontiers in Humanities and Social
Sciences, 4(2), 141-146. doi: 10.54691/y4k5x839.

I.- 18 Economics of Development. 2025. Vol. 24, No. 4



S. Melnyk

Cepriit MenbHUK
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AHaniTU4YHe ouiHIOBaHHS B3aEMOAIii KOMMOHEHT MapKeTUHIroBoro
KOMMNJNeKCcy KOHKypeHTOCHPOMO)KHOCTi niﬂl‘lpMGMCTB

M AHoTauifa. MeTa IoCTimKeHHS MoJsirana y po3po6ieHHi TeOPeTUKO-METOAUYHUX OCHOB aHATITUYHOTO OI[iHIOBAHHS
KOMIIJIEKCHOI KOHKYPEHTOCITPOMOYKHOCTi MiAIPUEMCTB Ta B3a€MOJil 1i MapKeTUMHTOBUX KOMIIOHEHT, L0 Ma€ CIPUSITU
MPUINHATTIO OOI'PYHTOBAHMX pillleHb HAa KOHKYPEHTHMX PUHKAx [OisyIbHOCTi. [IpefcTaBieHO aBTOPChbKe 6GauyeHHs
3MiCTy KOHKYPEHTOCIIPOMOYKHOCTi 3 TO3MIIiii MapKeTMHIOBOTO TiAXoAy 10 (GopMyBaHHS KOHKYPEHTHOTO Pe3yibTary,
¢dyHKIioHANTY i TOTEHIiaMy AisVIbHOCTI MiZITPUEMCTB Ha OCHOBHMX KOHKYPEHTHMX PUHKAX, 1[0 I'PYHTYETHCS HA BU3HAHHI
MpenMeTy KOHKYpeHIii IiIbOBMM Opi€HTMPOM CYIMEpHUITBA MK KOHKypeHTamu. O6’ekTamMu aHalidy 6yn0 o6paHO
CeKTOpabHi i cTaTyCHI KOMIIOHEHTM KOMILIEKCY — peani3oBaHa, PyHKLiOHalIbHA i MOTeHI[iliHa KOHKYPEHTOCIIPOMOKHICTb
Ha TOBApHOMY, KaI[pOBOMY Ta iHBECTULIIHOMY pMHKax. 3allpOINOHOBAHO METOAMYHMUII iHCTpyMeHTapiii aHaIiTUYHOTO
OIIiHIOBAHHS MapKEeTVHTOBOTO KOMILJIEKCY KOHKYPEHTOCITPOMOXKHOCTI MiAIIPUEMCTB, 1[0 BK/IIOYAE y cebGe: MeTOn,
MaTPUYHOTO aHadi3y 3 MOCAiLOBHMM HApOUIYBAaHHSIM OI[iHOYHMX ITOKa3HUKIB KOHKYPEHTOCIIPOMOKHOCTI; aHai3
IVHaMiKV TTOKa3HUKIB 3 BU3HAUEHHSIM ii HampsiMy i xapakTepy 3MiH (IIpMCKOPEHOT0, YIIOBIIbHEHOTO, ITPOTHO30BaHOTI0);
aHasi3 KoH(irypauiii nudepeHiiioBaHMX 3Hay€Hb 3 BUKOPUCTAHHSIM CTaTMYHMX Ta AUMHAMIYHUX ITOKa3HUKIB.
OGIpyHTOBAaHO TiMOTe3y WIOAO0 HeOOXiZHOCTI IOCATHEHHsSI 30alaHCYBaHHSI DiBHIB KOHKYPEHTOCIIPOMOXKHOCTI Ha
CeKTOpaTbHUX PUHKAX, IKe Ma€ 3a6e3MeUnTy 3pOCTalouy AMHAMIKY TPUGYTKY MiAIIPUEMCTB 3ac06aMy MapKeTMHTOBOTO
(YHKITIOHAJILHOTO BIUIMBY Ha MapKeTMHIOBUII pe3y/bTaT i MOTeHIias. 3MiliCHeHO MPUKIAIHY arpobarrito po3po6aeHoro
QHAJIITUYHOIO iHCTPYMEHTAapil0 OI[iHIOBAHHSI KOMIUIEKCHOI KOHKYPEHTOCIIPOMOXHOCTI. PO3paxyHKOBO TMiATBepKeHa
€KOHOMIUHa JIOIiTbHICTb 36a/1aHCYBaHHST KOMIIOHEHT KOMIUIEKCY KOHKYPEHTOCITPOMOYKHOCTI MiATIPUEMCTB — KoedilieHT
IeTepMiHalii, MK IMHAMiKOI MPUOYTKY IOCTiIKYBAaHMUX MiAMPUEMCTB 3 BUPOOHMIITBA CYXUX OYIiBeTbHUX CyMileit
i piBHeM 306a7aHCYBaHHSI peasi3oBaHOIi CEKTOPaAJbHOI KOHKYPEHTOCIPOMOXKHOCTI mopiBHIOBaB 0,587, 110 BifgmoBimae
BMCOKOMY PiBHY IX KOpPeJSIiiiHOI 3a/IeXKHOCTi. [IpakTuUHa iHHICTb HOCTiIKEHHS MTOJSTae y PO3pO6aeHHI METOIUYHOTO
iHCTpyMeHTapilo aHaJTi3y KOMILIEKCY KOHKYPEHTOCITPOMOYKHOCTI Y KOHTEKCTi 36a/IaHCYyBaHHS 11I0TO KOMIIOHEHT, 10 Ha/lae
MOXINMBICTh aHATITUYHUM CTYK6aM MMiIIPUEMCTB OTPUMATH iHGOpPMAIiI0, HeOOXigHY IJIsI OOIPYHTYBAHHS 3aBIaHb
KOHKYPEHTHOT'O PO3BUTKY

M KniouoBi cnoea: npeamMeT KOHKYPEHIIii; BUIM KOHKYPEHTOCITPOMOXKHOCTI; TTOKa3HMKM KOHKYPEHTOCITPOMOXKHOCTI;
36a71aHCOBAHICTh ITOKAa3HMKIB; iHCTpyMeHTapili aHami3y KOHKYPEHTOCIIPOMOKHOCTi; MapKeTMHTOBMIT pe3yibTar;
noTeHItian i pyHkIioHan
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