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Introduction

The programme of the course “Foreign Language for Academic and Professional
Communication” for Bachelor's degree students is compiled in accordance with the
study programme for the preparation of students of the first educational level in the field
of knowledge D Business, Administration and Law, specialty D3 Management, study
programme “International Management.”

Studying this course enables students to engage in effective communication in
international professional environments; to develop communicative competence and
language skills required for global business activities; and to understand and assess
diverse international socio-cultural issues in order to act appropriately in various cross-
cultural professional situations.

The purpose of the course “Foreign Language for Academic and Professional
Communication” is to improve students' general and professionally oriented
communicative language competencies (linguistic, sociolinguistic, and pragmatic) to
ensure effective communication in international and multicultural professional contexts.

The subject of the course is intercultural communication in a foreign language
within the sphere of international management and global business interaction.

The object of the course is the functioning of a foreign language in real-time
communication across various international professional situations, aimed at forming a
global and culturally aware worldview, developing students’ creative activity and
autonomy, and fostering understanding of intercultural differences among
representatives of diverse linguistic and cultural communities.

The objectives of the course are:

Learning and using terminology applied in international business
communication through exercises, glossaries, case studies, and authentic materials.

Improving writing skills by preparing professional emails, business
correspondence, analytical reports, proposals, and documentation used in international
management.

Developing oral communication skills through presentations, negotiations,
meetings, role-plays, and discussions related to international business and management.

Developing knowledge and skills for effective interaction with representatives of
different countries by studying cultural dimensions and cross-cultural communication
strategies that influence international professional cooperation.

Learning to use the foreign language in real international business environments,
developing the ability to solve practical tasks, and respond to challenges typical of
international management activities.

The learning outcomes and competencies formed by the course are defined in
Table 1.



Table 1
Learning outcomes and competencies formed by the course

Learning outcomes Competencies

LO13 GC7, GC14, SC11

Where,

LO13. Communicate in spoken and written form in the native and foreign
languages.
GC7. Ability to communicate in a foreign language.
GC14. Ability to work in an international context.
SC11. Ability to create and organize effective communications in the
management process.

COURSE CONTENT

Content Module 1: Global Processes and Markets
Topic 1. International Marketing Activities

1.1. Marketing research.

Development of communicative competence in a foreign language within the
framework of the following topics: "Analysis of the international market
environment”, "Competition in global markets", "Consumers of goods and services".
Preparation and drafting of international contracts. Introduction to the basic principles
of essay writing.

1.2. Marketing communications complex.

Development of communicative competence in a foreign language on the

topics: "Strategies for promoting goods in international markets”, "Advertising and
advertising campaigns”, "Methods of feedback from consumers". Preparation and
drafting of international contracts.
1.3. Management of distribution channels for goods and services.
Development of communication skills in a foreign language on the topics:
"Strategies for promoting goods in international markets”, "Advertising and
advertising campaigns”, "Methods of feedback with consumers”. Preparation and

drafting of international contracts.

Topic 2. Innovative processes in international business

2.1.Innovative strategies in management.

Development of communicative competence in a foreign language within the
framework of the topics: "Innovations in management’", "The impact of innovation
on organisational management", "‘Main directions of scientific and technological
progress”. Essay writing.




2.2.Research and development (R&D) technologies.

Acquisition of communicative competence in a foreign language on the topics:
"Main progressive technologies”, "Trends in research and development (R&D)".
Essay writing.

2.3. Information technologies in business management.

Development of communicative competence in a foreign language in the
context of the following topics: "Print and electronic media", "‘Multimedia in
business"”, "Internet communication: advantages and disadvantages"”, "Working
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online: organisation and efficiency", "‘Basics of working with web pages".

Topic 3. Globalisation of business activities

3.1. International market relations.

Development of communicative competence in a foreign language on the
following topics: "Globalisation processes”, "Positive and negative impacts of global
business on local markets”, "Outsourcing”, "Providing justification for conclusions™,
"Analysis of achievements". Writing minutes.

3.2.International trade and management.

Acquisition of communicative competence in a foreign language on the
following topics: "Import and export”, "Road transport"”, "Customs declarations”,
"Cargo insurance", "‘Rail transport", "Sea transport”, "Air transport”, "Transport
documents for international trade", "Participation in international fairs and
exhibitions", "Filling out documentation for participation in a fair".

3.3. Effective business communication.

Development of communication skills in a foreign language on topics such as:
"Types and elements of communication", "Effective communication policy in a
company", "The art of negotiating with international partners”, "Negotiation
techniques”, "Contract writing".

The list of practical studies in the course is given in Table 2.

Table 2
The list of practical studies

Name of the topic/task Content
Topic 1. International marketing activities | Topics of practical tasks:
Task 1. Brainstorming 1.1. Marketing research methods
Task 2. Discussion 1.2. Marketing communications
Task 3. Case study complex.
Task 4. Presentation 1.3. Management of goods and services
Task 5. Essay distribution channels
Task 6. Learning game




Topic 2. Innovative processes in Topics of practical tasks:

international business 2.1. Innovative strategies in management
Task 1. Brainstorming 2.2. Research and development (R&D)
Task 2. Discussion technologies.

Task 3. Case study 2.3. Information technologies in business
Task 4. Presentation management.

Task 5. Essay
Task 6. Learning game

Topic 3. Globalization of business Topics of practical tasks:

activities 3.1. International market relations.

Task 1. Brainstorming 3.2. International trade and management.
Task 2. Discussion 3.3. Effective business communication.

Task 3. Case study
Task 4. Presentation
Task 5. Essay

Task 6. Learning game

The list of self-studies in the course is given in table 3.
Table 3

List of self-studies

Name of the topic and/or task Content

Topic 1. International marketing | Questions for self-study:

activities 1. Competition in the global market.

2. Consumer purchasing habits.

3. Methods of consumer feedback.

4. Basic principles and rules for working
with clients.

5. Preparation of a presentation on the topic.

Topic 2. Innovative processes in Questions for self-study:

international business 1. Scientific and technological trends and their
Impact on business.

2. Basic principles of working with web
resources and Internet pages.

3. Preparation of a presentation on the topic.

Topic 3. Globalization of business | Questions for self-study:

activities 1. Benefits and risks of global business
impact on local markets.

2. Participation in international fairs and
exhibitions.

3. Preparation of a presentation on the
topic.
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The number of hours of practical studies and hours of self-study is given in the
technological card of the course.

TEACHING METHODS

In the process of teaching the educational course using communicative teaching
methods for English language activation of students' learning and cognitive activities
involves the application of blended learning technology, as well as both active and
interactive teaching methods, including: practical problem-based classes (Topics 1.3,
2.3, 3.3), work in small groups (Topic 2.1, 3.2), brainstorming sessions (Topics 1 - 3),
case method (Topic 3) ,presentations (Topics 1, 2, 3), introductory (initial) gamesTopics
2.2, 3.3).

The grammatical-transformational method focuses on grammar, language rules,
and structures and teaches business correspondence and documentation (Topics 1 - 3).

The audio-visual method, through the use of audio and video materials, namely
films, songs, and videos, helps students develop the ability to listen and understand the
speech of native speakers and is used to prepare for job interviews (Topics 1 - 3).

The general integrated teaching method combines different methods and
approaches to language teaching: case study (Topics 1 - 3), brainstorming (Topics 1 - 3),
a combination of lessons, discussions (Topics 1 - 3) and group work and student
conferences (Topics 1, 3).

FORMS AND METHODS OF ASSESSMENT

The University uses a 100-point cumulative system to assess students' learning
outcomes.

Current control is carried out during lectures, practical, laboratory, and seminar
classes and is aimed at checking the level of readiness of the student to perform a
specific job and is evaluated by the number of points scored:

— For courses with a form of semester control as grading: the maximum
amount is 100 points; the minimum amount required is 60 points.

The final control includes current control and student assessment.

Semester control is conducted through a semester exam or grading.

The final grade in the course is determined:

— For courses with a form of grading, the final grade is the total of all points
received during the current control.

During the teaching of the course, the following control measures are used:

Current control: topic-based assignments (50 points), self-study assignments
(20 points), written tests (20 points), presentations (10 points).

Semester control: Grading.

More detailed information on the assessment system is available in the course's
technological card.
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