MonopaixXHuu
eKOHOMIYHUU BiCHUK
XHEY im. C. KyaHeua Ne3

ypHan BepeceHb 2025

Bunyck npucBsiyeHo Mi>kHapoAHIi HayKOBI KOHepeHyiT
3 eKOHOMIiYHOro po3BUTKY Ta cnagwmHn CemeHa Ky3sHeus
CED-2025

. &7 y
f A |
A\ / s
- > = 4 & ot 7.1 5 L% TTEEED.. AT
.

3 /




XAPKIBCbKUW HALIOHAJIbHUIA EKOHOMIYHUIA YHIBEPCUTET
IMEHI CEMEHA KY3HELA

Mosiogi>kHUM eKOHOMIYHUM BiCHUK
XHEY im. C. Ky3Heysn

Ne3
BepeceHb 2025
KypHan
BVIXOJJ,VITb LLIOKBapTaJibHO

Bunyck npucesayeHo MixxHapoaHi¥ HayKoBii koHgepeHyil
3 eKOHOMi4YHOro po3BuTKy Ta cnaawnHyu CemeHa Ky3sneus
CED-2025

3acHoBHMK — XHEY im. C. Ky3Heus. 3arBepa)keHoO Ha 3acigaHHi
Bupaseub — ®OI1 Croxxyk A. I1. BYeHOi paagm yHiBepcutety

Mporokon N° 6 Big 29.09.2025 p.
IneHTngikarop megia: R30-02756
(piwenHs HayioHanbHoi pagm YkpaiHn
3 nuTaHb TesiebayeHHs i pagioMoB/IeHHs
N° 685, nporokon N° 9 Bifg 7 6epe3Hsi 2024 pokKy).

[lepioANYHICTL — LOKBapTaabHO.
MoBa BuaaHHs1 — yKpaiHCbKa, aHraivicbka, paHuy3bKa, HiMelbKa.

3acHoBaHoO B ci4yHi 2015 poky 3rigHO 3 pilueHHAM BYEHOI paay.
Pepakuyivina koneris

MuauneHko A. A. — JOKT. €KOH. Hayk, npogecop XHEY imeHi CemeHa Ky3Helys (ronoBHui pegaKkrop)

Bpune M. C. — KaHA. eKOH. Hayk, aoueHT XHEY im. C. Ky3Heusa Mansapeyb /1. M. — pOKT. eKOH. HayK, npodecop XHEY im. C. KysHeusa
BnaceHKo T. A. — [LOKT. €KOH. Hayk, npodecop XHEY im. C. Ky3Heus Ha3zapoea I. B. — LOKT. €KOH. HayK, npodecop XHEY im. C. KysHeus
Boek B. A. — KaHA,. eKOH. Hayk, goueHT XHEY im. C. Ky3sHeua Mywkap O. I. — LOKT. eKOH. HayK, npodecop XHEY im. C. KysHeus
IpuHesuy J1. B. — [OKT. eKOH. HayK, npodecop XHEY im. C. KysHeus TuujeHKo B. ®. — [OKT. eKOH. Hayk, npodecop XHEY im. C. KysHeus
Mypaenvoea I. B. — LOKT. eKOH. HayK, npodecop XHEY im. C. Ky3Heus YepHuwos B. B. — KaHA,. eKOH. HayK, goueHT XHEY im. C. Ky3sHeusa
AyeHko P. M. — KaHZ,. eKOH. Hayk, goueHT XHEY im. C. Ky3Heusa Acmpemcbka O. M. — [LOKT. eKOH. HayK, npodecop XHEY im. C. KysHeus

lMowroBa agpeca 3aCHOBHUKa:

61165, YkpaiHa, M. XapkiB, np. Hayku, 9a, XapkiBCbknii HalyioHaNbHWIi eKOHOMIYHWI yHiBepcuter
imeHi CemeHa Ky3sHeys

KoHT. TenegoH: (057)702-03-04

BianosiganbHicTb 3a AOCTOBIPHICTb HaKTiB, AaT, Ha3B, iMEH, NPi3BuLY, UNGDPOBUX AaHUX, SIKI HABOASITLCS, HECYTb aBTOPU CTaTel.

PilieHHs1 Mpo po3MilyeHHs CTaTTi NpuiMaEe peaakuiviHa Konerisi. ¥ TeKCT cTaTTi 6e3 y3roakeHHs 3 aBTOPOM MOXYTb OyTy BHECEHI peaakuiviHi BUnpaBaeHHs
abo CKOpPOYEHHS.

Pepakuisi 3anmwae 3a coboro npaso ix ony6siKyBaHHS y BUr/SAI KOPOTKUX MOBIAOMIEHD | pegeparTis.

Y pa3si KonitoBaHHS Y nepeapyKyBaHHS MaTepiasiB rnocuiaHHs Ha e/1eKTPOHHWIA XypHaa 060B's13KoBe.

CBigoyTBO NMpo BHECEHHS A0 [epxaBHoro peectpy cy6’exkTiB BuaasHn4oi cnpasm [K N° 4853 Big 20.02.2015 p.

© XapKiBCbKMb HaLiOHanbHMUI €KOHOMIYHWI
yHiBepcuteT imeHi CemeHa Ky3Heus, 2025



Moo gincruii exoromiunuii sichuxk XHEY in. C. Kysneus Ne 3, 2025

——— (@)= =z

of different markets. This confirms the effectiveness of integrating digital technologies into tourism research and opens
new perspectives for applying the results.
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Annotation. The paper examines ethical aspects of communication in the era of business digitalization and artificial
intelligence. Recent studies and unresolved issues of transparency, reliability, and privacy are analyzed. The objective is to find
balance between innovation and human rights. The research highlights risks of manipulation, Al «hallucinations», and corporate
responsibility. The conclusion stresses the need for further studies on «ethics by design» and international requlation of digital
communications.
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Anomayia. Y pobomi poszasnymo emuui acnexmu komynixauii y 000y yu@posisaii 0istecy ma poseumxy uimyurozo
inmeaexmy. IIpoanarizosaro cyuaci nyoixauii it npodremu nposopocmi, docmosiprocmi ma kon@ienyitirocmi danux. Chop-
MYAbOBAHO 3A60aHHA NOULYKY OANIHCY MiX iHHO6AUIAMY i npasamu Aodunu. [Ipedcmasrero pesyrvmamu docAidkeHHs 14000
3a2p03 ManinyAfuii i «eartovunauii» 111, enaugy na xopnopamusny KyAvmypy ma coyiarbry 6i0nosidarviicmo. 3podaero
BUCHOBOK, U0 N00ANLULT DOCATONKEHHS MAIOMb 30CEPedXKYSamucs Ha CMAHOApMAX «emuKy 3a 3a0YMoM» 1 MiKHAPOOHOMY pezy-
AOBAHHI UUPPOSUX KOMYHIKAUTIL.
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The modern stage of societal development is characterized by the unprecedented growth of digital technologies
and artificial intelligence (AlI). These processes fundamentally transform the ways of interaction between individuals,
businesses, and state institutions. Communication in the digital age becomes more global, faster, and more accessible,
while at the same time new ethical dilemmas emerge [1, p. 368]. The central question is how to maintain trust,
transparency, and accountability while ensuring respect for human rights and freedoms in a world increasingly
mediated by algorithms and automated systems.

The digitalization of business and the expansion of Al-driven tools open vast opportunities for communication.
Digital platforms enable instant distribution of information to global audiences, while chatbots, virtual assistants, and
recommendation systems create new patterns of interaction between companies and clients. At the same time, this
environment becomes more vulnerable to the spread of misinformation, manipulative practices, and hidden biases
[2, p. 368]. On the one hand, digitalization democratizes access to communication, enabling anyone to create and
disseminate messages. On the other hand, it increases the problem of reliability, verification of sources, and ethical
accountability [3, p. 214].

Research on digital ethics, Al governance, and communication studies (Floridi, 2019; Boddington, 2021; Daft, 2023)
emphasizes that the use of Al in communication processes requires new approaches to transparency and responsibility
[1, p. 368]. Many scholars point to unresolved issues: how to ensure ethical design of algorithms, how to regulate
deepfake technologies, and how to prevent manipulation of public opinion. These gaps provide the foundation for the
present analysis, which aims to examine the ethical challenges of communication in the era of business digitalization
and Al integration.

The purpose of this study is to analyze the main ethical risks of Al-mediated communication, highlight global
cases of violations, and propose practical recommendations for businesses and organizations to ensure trust-based
communication practices.

One of the most significant challenges is transparency. Users must be aware when they are interacting with
an automated system rather than a human. The absence of clarity undermines trust and creates conditions for
manipulation. Another fundamental aspect is truthfulness. The rapid development of deepfake technologies and the
proliferation of fabricated messages make the verification of authenticity increasingly complex.

Privacy remains a critical ethical concern. Communication in the digital business sphere depends on the collection
and processing of large amounts of personal data. While such practices improve personalization and efficiency, they
also create risks of surveillance and misuse. Companies operating in the digital economy must take responsibility for
secure storage, ethical processing, and compliance with international privacy standards (such as GDPR in the EU and
ISO-based frameworks in global practice).

User autonomy is another crucial dimension. Personalized advertising, algorithmic targeting, and behavioral
nudging influence consumer decisions, often without their conscious awareness. This raises the risk of hidden
manipulation and restricts freedom of choice. Ethical communication requires a balance between commerecial interests
and the individual’s right to independent decision-making.

The application of Al transforms not only communication processes but also corporate culture itself. Ethical
standards such as openness, digital literacy, and human-centricity become core values for organizations. Trust in
modern business is based not only on the quality of goods and services but also on the company’s responsibility in
using technology. Corporate social responsibility in the digital era extends beyond profit maximization and includes
accountability for the societal impact of technological innovation.

Global statistics confirm the scale of Al adoption. According to McKinsey (2025), 78% of organizations already
use Alin at least one business function, compared to 55% in 2023 [4, p. 45]. The most active areas are IT, marketing, and
operations [5]. In the public relations sector, 75% of specialists employ generative Al for brainstorming, drafting, and
research (Axios, 2025). This demonstrates the growing reliance of communication processes on Al, but also raises the
need for ethical control [6, p. 455].

Real-life incidents highlight the seriousness of ethical risks. In Mata v. Avianca, Inc. (2023), lawyers were sanctioned
for including fabricated legal precedents generated by ChatGPT in court filings. Frequent «hallucinations» of language
models lead to false statements and even defamation cases [7, p. 32]. Deepfake scandals, such as the unauthorized use
of celebrity images, have attracted global outrage and calls for stricter regulation. In 2025, the Vatican emphasized
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in Antica et nova that Al-driven disinformation could undermine democratic institutions [8, p. 7-10]. Similarly, the
experiment with artificial Reddit accounts imitating human users without disclosure (Zurich, 2025) was condemned as
an unethical manipulation of online communities [9, p. 58].

At the societal level, inequalities in Al adoption pose additional challenges. Access to Al technologies is much
higher in developed economies such as Israel, Singapore, Canada, and the USA, while less developed countries like
Nigeria or India lag significantly (Anthropic, 2025). Without inclusive policies, digital ethics risks reinforcing global
inequality.

To address these challenges, companies and organizations should implement clear ethical strategies. The
following framework summarizes key recommendations (tabl. 1).

Table 1
Element Recommendations
Clearly disclose when Al or automated systems are used in
Transparency -
communication
Fact-checking Apply Al tools with mandatory human oversight for verification
Safety & privac Ensure compliance with data protection laws (GDPR, Ukrainian law,
yeap y ISO standards)
Bias elimination Regularly audit algorithms for discriminatory outcomes

Assign accountability to specific individuals or units for Al-driven

Responsibility decisions

Implement «ethics by design,» integrating ethical norms at the

Conscious design
9 development stage

The future of ethical communication is linked with the rise of the «ethics by design» paradigm, when ethical
considerations are integrated into technology creation from the outset. International organizations such as UNESCO,
OECD, and the EU are already developing regulatory frameworks to establish fair rules of digital governance [10].
Education in digital literacy and ethical use of Al will become a critical component of professional training for both
managers and communication specialists. Moreover, the emergence of new professions, such as Al ethics auditors or
digital communication consultants, reflects the growing institutionalization of digital ethics.

In conclusion, the ethics of communication in the era of artificial intelligence and business digitalization is
the foundation of trust and a prerequisite for sustainable development. The main challenges relate to transparency,
reliability of information, privacy, and protection of autonomy. The future of communication depends on the ability
of societies to balance technological progress with humanistic values. An ethical strategy in communication is no
less important than a technological one, and it must be integrated into product development, corporate culture, and
interaction with clients and the public. Only a harmonious balance between innovation and respect for human rights
will ensure the creation of communication systems that are truly ethical, safe, and sustainable.

References: 1. Floridi L. The Ethics of Information. Oxford : Oxford University Press, 2019. 368 p. 2. Boddington P.
Ethical Challenges in the Digital Era. Cham : Springer, 2021. 214 p. 3. Daft R. L. Management. 14th ed. Boston :
Cengage Learning, 2023. 720 p. 4. McKinsey & Company. The State of AI in 2025: Adoption and Impact. New York :
McKinsey Global Institute, 2025. 45 p. 5. Axios. Generative Al in Public Relations: 2025 Survey Results. Washington,
DC : Axios Media, 2025. URL: https://www.axios.com. 6. CepoBa J1. M., Jleneviko T. I., ABpameHko €. B., CopokiHa A. C.
ETtuka 6i3Hecy : HaBu. noci6. Xapkis : XHEY im. C. Ky3Heus, 2015. 455 c. 7. Anthropic Research. Global Inequality in
Al Access: Annual Report 2025. San Francisco : Anthropic, 2025. 32 p. 8. banakiposa C. t0., NasneHko B. B. IHdopma-
LiHa KOMNETEHTHICTb YNPaB/iHUS B KOHTEKCTI «KYyNbTYpWU peanbHOi BipTyanbHOCTI». BiCHUK HauioHaibHOro TexHiYHoro
yHiBepcuteTy YkpaiHu «KII». ®inocogis. MNcuxonoris. Megarorika. 2012. N2 1 (34). C. 7-10. 9. Vatican. Antica et nova:
On Artificial Intelligence and Human Society. Vatican City : Libreria Editrice Vaticana, 2025. 58 p. 10. The Washington
Post. Zurich Researchers Face Backlash over AI Accounts on Reddit. Washington, DC : WP Company LLC, 2025. URL:
https://www.washingtonpost.com.

CraTTa Hagiwna go peaakuii 01.10.2025 p.

o«o%—o—%o»o



