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інфраструктура, низький рівень екологічної свідомості, недостатня державна 
підтримка та обмежене фінансування. Подолати ці бар’єри можливо через 
удосконалення законодавства, розвиток державно-приватного партнерства, 
інвестиції у «зелену» інфраструктуру та активну промоцію України на 
міжнародному туристичному ринку. 

Таким чином, екотуризм постає як інноваційна модель туристичної діяльності, 
що інтегрує економічні інтереси з екологічними й соціальними пріоритетами, 
забезпечуючи баланс між використанням та охороною природних ресурсів. Для 
України він може стати ефективним інструментом відновлення територій, 
зміцнення міжнародного іміджу та підвищення добробуту місцевих громад. 
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In today's digital era, social networks are communication channels and tools for 
shaping consumer preferences. The tourism and hospitality industries are susceptible 
to changes in user behavior, as travel decisions are primarily influenced by visual 
content, recommendations, and other people's online experiences. That is why social 
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networks have become a key tool for communicating and promoting services in the 
tourism and hospitality sector. They not only perform an informational function but 
also shape the brand image and directly influence consumers' decision-making process. 

Social networks have gradually transformed from interpersonal communication 
tools into a decisive factor in shaping consumer behavior, particularly in the tourism 
and hospitality sectors. They significantly influence the decision-making process 
regarding the choice of travel destinations, route planning, and assessment of the 
quality of services received. In the modern tourism environment, visual communication 
content acts as a driving force that shapes demand and determines companies' 
competitive advantages. 

An essential stage in consumer behavior is the search for inspiration. Platforms 
such as Instagram, TikTok, Facebook, and Pinterest have become a "showcase" of 
global tourism. Bright photos, dynamic videos, and emotional stories create a sense of 
involvement in users and stimulate them to visit new places they might not have known 
about. Thus, publications of famous travel bloggers often turn little-known locations 
into popular tourist centers. For example, according to international studies, after viral 
videos on TikTok, the attendance of some resorts in Greece and Croatia increased by 
tens of percent during one season [1]. 

User-generated content is no less critical. Reviews from friends or acquaintances 
shared on social networks are often perceived as a more reliable source of information 
than official advertising. This "social confirmation" effect strengthens trust in specific 
destinations or hotel services and forms new standards in tourism marketing. 

In turn, technological innovations are deepening this influence. Modern 
personalization algorithms in social networks can generate individual 
recommendations for users, offering relevant trips based on their search queries, 
preferences, and even geolocation. Integration with virtual and augmented reality 
technologies allows potential travelers to “try out” a journey in a virtual format before 
making a final decision. This creates new opportunities for travel companies, as it 
allows them to increase the level of interaction with the customer and form long-term 
loyalty. 

Modern transformations of the tourism and hotel business are impossible to 
imagine without the active use of digital services, which have become a key tool for 
managing consumer behavior. Online booking platforms (Booking.com, Airbnb, 
Expedia) combine search functions, personalized selection of offers, and formation of 
rating systems, significantly affecting users' choices. Their integration with social 
networks allows you to create complex information ecosystems, where travel decisions 
are formed in a single digital space. 

Big data technologies play an essential role, providing the collection, processing, 
and analysis of vast amounts of information about consumer preferences, behavioral 
patterns, and seasonal fluctuations in demand. Travel companies use big data analytics 
to form pricing policies, optimize marketing campaigns, and predict hotel occupancy 
or transport routes. For example, predictive analysis algorithms allow for the early 
identification of potential tourism trends, increasing companies' competitiveness in the 
global market. 
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Another area of innovation is the use of artificial intelligence (AI). Chatbots and 
virtual assistants (e.g., ChatGPT, Google Bard, Amadeus Travel Assistant) are 
increasingly used to provide 24/7 customer service, providing advice on routes, prices, 
or hotel features. Machine learning algorithms provide personalized service, offering 
recommendations that consider previous bookings, individual preferences, and even 
the socio-demographic characteristics of the user. In the hospitality industry, AI helps 
optimize resource management, control energy consumption, and create "smart rooms, 
" increasing guest comfort and reducing costs. 

The informational influence of social networks is manifested primarily in the fact 
that most tourists and hotel customers are guided by reviews, ratings, and 
recommendations published by other users. Subjective experience in the form of posts 
or comments is often perceived as a more reliable source of information than official 
advertising campaigns, as it is based on real impressions and creates a sense of 
personalized advice. As a result, a new level of behavioral change is formed: users tend 
to trust reviews on Facebook, Instagram, TikTok, or TripAdvisor, even when these 
platforms contain heterogeneous and sometimes contradictory content. 

The so-called “visualization effect” plays a special role when tourists are more 
likely to choose locations actively promoted in visual social networks. Short videos on 
TikTok or Reels on Instagram create an image of attractive places that can shape new 
tourism trends. In recent years, the phenomenon of “Instagrammable places” has 
spread, as the attractiveness of a hotel or tourist destination is assessed by the quality 
of service and the ability to create visually attractive content for personal profiles on 
social networks. This indicates a shift in consumer behavior from rational evaluation 
of services to emotional and visual appeal, directly affecting the choice of tourism and 
hotel products. 

The informational impact of social networks is gradually increasing due to the 
integration of new technologies that transform how tourists interact with the digital 
environment. Modern recommendation algorithms used in Facebook, Instagram, and 
TikTok form a personalized information space in which the user receives exactly those 
travel and hotel offers that most closely match their previous behavior and interests. 
This approach increases trust in the proposed options and creates a kind of “digital 
corridor” where the user’s choice becomes more predictable. 

Technological innovations are opening new horizons for tourism marketing. An 
example is virtual and augmented reality (VR/AR), which allows potential customers 
to take a “test trip” or virtually inspect hotel rooms before booking. Marriott Hotels has 
implemented VR technologies in its campaigns, creating the effect of presence and 
increasing the likelihood of the final choice in favor of its services [2]. Similar practices 
are used by travel agencies, which, using 360-degree videos on YouTube or interactive 
tours on Meta Quest, provide an opportunity to feel the destination's atmosphere before 
setting off on a trip. 

Artificial intelligence also plays a vital role in booking systems, used in 
Booking.com, Expedia, and Airbnb chatbots. Such solutions allow you to instantly 
provide customers with personalized recommendations, considering previous searches, 
budget, seasonality, and even social trends. This forms a new culture of consumption 
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of tourist services, when the planning process becomes fast, convenient, and 
interactive. 

Innovative technologies also contribute to the development of immersive 
practices in tourism. VR and AR technologies allow customers to take "virtual trips" 
or get acquainted with hotel rooms and tourist routes in advance [3, 4]. This enhances 
the effect of presence and increases satisfaction with the decision made. Additionally, 
blockchain technologies ensure the transparency of transactions in booking and 
increase trust in tourist services. It should be noted that digitalization, combined with 
innovative solutions, forms a new paradigm for the functioning of tourist and hotel 
enterprises. It is based on integrating social networks, big data, and artificial 
intelligence into business processes, which allows companies to optimize their 
activities and create a unique customer experience. Further analysis should focus on 
the social and cultural consequences of this transformation, as digital innovations 
change the economy and nature of tourism practices. 

Real-world examples also confirm the role of social media in creating trends. For 
example, the VisitScotland campaign on TikTok, built on short dynamic videos with 
the hashtag #ScotlandIsNow, significantly increased the number of visitors to the 
country among a young audience. Integrating social platforms, where guests can leave 
video reviews or participate in virtual communities, is common in the hospitality sector. 
This creates a “digital word of mouth” effect, where the opinions of real users have a 
decisive influence on the behavior of potential customers. 

The “electronic word of mouth” effect is a key factor in the modern tourism and 
hotel business. Positive user reviews can spread quickly in the digital environment, 
creating additional demand and strengthening brand trust. Negative experiences, in 
turn, have an even more powerful multiplier effect, as they can significantly reduce an 
enterprise's reputational capital and competitiveness. This specificity of “digital trust” 
turns social networks into one of the most influential tools for shaping consumers' 
image and behavioral strategies. 

An essential consequence of digital activity is the formation of consumer 
preferences. Photo and video content published on social networks stimulates the 
emotional perception of potential customers, forming the desire to visit a particular 
tourist object or use hotel services. Visualization of experience takes on the role of a 
catalyst, which can influence individual decisions and form mass trends in the tourism 
industry. An example is the spread of the concept of “Instagrammable places”, when 
the attractiveness of a location is determined by its photogenicity and potential for 
creating visually attractive content. 

No less critical component of a modern marketing strategy is personalization and 
targeting. Social media algorithms that analyze user behavior, preferences, and search 
history allow travel and hotel companies to create individual offers for different 
audience segments. This increases the effectiveness of marketing campaigns and forms 
a new standard of interaction with the consumer, where the individualization of the 
experience plays a key role. Using big data tools and artificial intelligence in targeted 
advertising is becoming a driving force for transforming the travel and hotel market, 
ensuring its adaptability and flexibility in a rapidly changing digital environment. 
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Social media has revolutionized the way people make travel decisions. From 
inspiration and planning to booking and sharing experiences, social media platforms 
play a crucial role at every stage of the journey. By leveraging the power of social 
media, travelers can make more informed decisions, find better deals, and enhance their 
overall travel experience. Social media has become a powerful driver of the travel and 
hospitality industry. Its impact can be seen at all stages of consumer behavior: from 
inspiration and planning to decision-making and post-behavioral. Social media is 
shaping a new travel and hospitality user behavior model based on trust in digital 
content, personalization, and technology integration. 

Technological innovations, including AI, AR/VR, and integrated booking 
systems, create new opportunities for business adaptation to the digital environment. 
To increase competitiveness, tourism and hotel companies must actively implement 
innovative marketing solutions and work with digital tools to manage consumer 
behavior. For Ukraine, implementing similar practices in tourism and hotel companies 
is relevant to strengthening competitiveness in the global market. 
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