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NEEDS OF A PERSONALITY AS A FOUNDATION OF BUSINESS 

COMMUNICATION 

 

Communication is a process of interaction between people, a relationship. The 

parties to such a relationship are people, subjects of communication. The basis of 

communication is, first of all, their relationship to each other. 

A business association is understood as an association that ensures the success 

of some common business, creates conditions for people to cooperate in order to 

achieve a goal that is important to them. Business communication contributes to the 

establishment and development of cooperative and partnership relations between work 

colleagues, managers and subordinates, partners, rivals and competitors. It presupposes 

such ways of achieving common goals that not only do not exclude, but, on the 

contrary, also presuppose the achievement of personally significant goals, the 

satisfaction of personal interests. Moreover, we are talking about the interests of 

individuals and legal entities. 

Business communication is understood as communication that ensures the 

success of a common cause, creates conditions for people to cooperate in order to 

achieve goals that are significant to them. Business communication contributes to the 

establishment and development of relations of cooperation and partnership between 

colleagues, managers and subordinates, partners, rivals and competitors. It involves 

such ways of achieving common goals that not only do not exclude, but, on the 

contrary, also imply the achievement of personally significant goals, the satisfaction of 

personal interests. And we are talking about the interests of individuals and legal 

entities.  

The ethics of business communication is based on such rules and norms of 

behavior of partners that ultimately contribute to the development of cooperation, i.e. 

strengthen the essential basis of business relations. The meaning of these rules and 

norms is to strengthen mutual trust, constantly inform the partner about their intentions 

and actions, exclude deception and disorientation of the partner. The practice of 

business communication has developed many codes of honor for entrepreneurs, 

professional codes for bankers, and so on Understanding the processes of information 

transfer, the patterns that exist in these processes, the development of skills for effective 

interaction with people are necessary for a manager of any level. Today, an experienced 

leader spends most of his time not on solving financial, technical or organizational 
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problems, but on solving psychological problems that arise in the process of 

communicating with subordinates, colleagues and superiors.  

Knowledge and skills in the field of communication are necessary not only for 

managers, but also for any of us, because through communication a person organizes 

and optimizes his production, scientific, commercial, educational and any other 

activity. Communication allows you to solve not only the issues of the organization, 

but also the problems of its employees.  

All people in modern society have a need for a stable, reasonable and sufficiently 

high self-esteem. She always relies on recognition and respect from others. A person 

feels comfortable only in the social environment that supports his self-esteem and high 

self-esteem. Satisfaction of the need for self-esteem causes a feeling of self-confidence, 

a sense of one's usefulness, value, strength, recognition of one's abilities and useful 

results of activity, a feeling of one's adequacy of a life situation. Obstacles in the 

realization of the need for self-esteem lead to feelings of inferiority, weakness and 

helplessness. Only a few types of service activities are directly aimed at fulfilling the 

need for respect - for example, the organization of anniversaries, celebrations, the 

presentation of prizes and awards. However, indirectly, this need must be taken into 

account in the design of all services without exception. A respectful attitude towards 

the client and business colleagues always remains a significant reserve for improving 

the efficiency of service activities and the attractiveness of the service.  

Knowing how you should treat and treat your leader is no less important than 

knowing what moral requirements you should make to your subordinates. Without this, 

it is difficult to find a "common language" with the boss and with subordinates. Using 

certain ethical norms, you can attract the leader to your side, make him your ally, but 

you can also turn him against yourself, make him your ill-wisher.  
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