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Abstract. The paper examines global trends in consumer behavior and their influence on the formation
of innovative product policy of enterprises. Particular attention is paid to the role of digital
transformation, personalization, sustainability, and data-driven marketing in shaping modern consumer
expectations. It is substantiated that understanding global behavioral patterns enables companies to
develop adaptive product strategies, improve competitiveness, and ensure sustainable market growth.
Keywords: consumer behavior, product policy, marketing innovation, digital marketing, global consumer trends.

In the context of globalization, rapid technological progress, and digital transformation,
consumer behavior is undergoing significant changes. These transformations directly
influence marketing strategies and, in particular, the product policy of enterprises.
Modern consumers demonstrate increased expectations regarding product quality,
personalization, environmental responsibility, and digital interaction with brands.

The relevance of studying global trends in consumer behavior lies in the fact that
enterprises increasingly operate in international markets where consumer expectations
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are shaped by global information flows, technological innovations, and cultural
influences. Understanding these trends allows businesses to design innovative product
policies that ensure long-term competitiveness and market sustainability.

The purpose of this research is to analyze global trends in consumer behavior and
determine their impact on the formation of innovative product policies of enterprises.

Modern consumer behavior is influenced by several interconnected factors,
including digital technologies, socio-economic changes, and global -cultural
interactions. One of the most significant trends is the increasing role of digital
platforms and e-commerce in shaping purchasing decisions.

Digital transformation has fundamentally changed the interaction between
companies and consumers. Online platforms, social networks, and mobile technologies
enable consumers to access information instantly, compare products, and share
experiences with other users. As a result, consumers have become more informed and
empowered in their decision-making processes. Researchers emphasize that digital
marketing tools, personalization, and online engagement significantly influence
modern purchasing behavior [6].

Another important trend is the growing role of data-driven technologies and
artificial intelligence in analyzing consumer preferences. Companies increasingly use
predictive analytics and machine learning algorithms to forecast customer needs and
tailor product offerings accordingly. Such technologies allow organizations to better
understand behavioral patterns and adapt their marketing strategies to changing
consumer expectations [4].

Global consumer trends also demonstrate a shift toward value-oriented
consumption. Consumers today evaluate products not only in terms of price and quality
but also in relation to emotional value, brand reputation, and social responsibility.
Studies show that contemporary consumers are influenced by both rational and
emotional factors when making purchasing decisions [1].

Furthermore, sustainability and ethical consumption have become key
components of consumer behavior. Environmental awareness and social responsibility
encourage consumers to prefer products that meet sustainability standards, use
environmentally friendly materials, and follow responsible production practices.
According to global market reports, sustainability is becoming one of the key drivers
of purchasing decisions in international markets [8].

Another notable trend is the increasing influence of digital communication and
influencer marketing. Social media platforms have transformed the way consumers
discover and evaluate products. Influencer marketing significantly shapes consumer
perceptions and purchasing intentions, especially among younger audiences [2].

Changes in consumer behavior directly affect the product policy of enterprises. In
the modern competitive environment, companies must develop flexible product strategies
that respond to dynamic market conditions and evolving consumer expectations.
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First, the trend toward personalization requires companies to adapt their product
offerings to individual consumer needs. Personalized products and services allow
businesses to increase customer satisfaction and strengthen brand loyalty. Data
analytics and artificial intelligence tools enable companies to collect and analyze large
amounts of consumer data, allowing them to design tailored product solutions [3].

Second, innovation plays a crucial role in modern product policy. Enterprises
increasingly invest in research and development to create products that meet new
consumer demands and differentiate themselves from competitors. Strategic innovation
is considered one of the main drivers of growth in the global consumer goods sector [7].

Third, sustainability has become an integral element of product policy.
Companies are adopting environmentally friendly materials, reducing packaging
waste, and implementing circular economy principles. These practices not only support
environmental protection but also enhance brand reputation and consumer trust.

Fourth, digital integration has transformed product development and distribution
processes. Omnichannel strategies combining online and offline sales channels allow
enterprises to reach consumers more effectively and provide a consistent customer
experience across different platforms [5].

Finally, the increasing importance of customer engagement requires companies
to focus on building long-term relationships with consumers. Modern product policy
emphasizes interactive communication, feedback mechanisms, and consumer
participation in product development processes.

To successfully adapt to global consumer behavior trends, enterprises must
implement innovative approaches to product policy formation. One such approach is
the integration of digital technologies into product development and marketing processes.

Artificial intelligence, predictive analytics, and big data technologies allow
companies to identify emerging consumer needs and respond to them promptly. These
technologies enable the creation of innovative products that better match consumer
expectations and market demands [3].

Another important approach is the adoption of consumer-centric product
strategies. This concept involves focusing on the needs, values, and experiences of
consumers throughout the entire product life cycle. By placing consumers at the center
of product development processes, companies can improve product relevance and
enhance customer satisfaction.

Collaboration and open innovation also play an important role in modern product
policy. Enterprises increasingly cooperate with research institutions, technology
startups, and consumers themselves to develop innovative products and services.

Moreover, sustainable innovation has become a key element of modern product
strategies. Companies are developing eco-friendly products, implementing green
technologies, and promoting responsible consumption practices that correspond to
global sustainability trends [8].
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Conclusions. The study confirms that global trends in consumer behavior significantly
influence the formation of innovative product policies of enterprises. Digital transformation,
personalization, sustainability, and the growing role of data-driven technologies are
among the key factors shaping modern consumer expectations [1; 3].

Enterprises that effectively analyze and respond to these trends can develop
innovative product strategies that enhance competitiveness and ensure sustainable
market growth. The integration of digital technologies, consumer-centric approaches,
and sustainable innovation enables companies to create products that meet the evolving
needs of global consumers.

Therefore, understanding global consumer behavior trends is a critical prerequisite
for the successful development of modern marketing strategies and innovative product
policies in the global economy.
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