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THE DEFINITION OF THE CONCEPT OF THE TOURISM
INDUSTRY AND ITS ROLE IN THE ECONOMY OF UKRAINE

V. Yermachenko
L. Korzhylov

The essence of the concept of the tourism industry under the modern conditions of economic
transformation has been studied. The role of tourism in the economy of the state has been defined.
The definition of the tourism industry given by domestic and foreign scientists has been analyzed
and the content of this concept has been clarified. The rating of the Ukrainian tourism industry in
the world and its development prospects have been analyzed. The influence of the tourism industry
on the formation of the gross domestic product has been identified. The components of certain
types of contribution in the chain of the gross domestic product have been determined. In the
absence of tourism among the industries of the economy in the general classificator, the expediency
of setting tourism as a separate industry has been proved. The structure of the elements of the
tourism industry has been improved and their value and place have been grounded. The necessity
of determining all economic activities that directly or indirectly shape the tourism industry and
participate in its development has been justified. Conclusions have been drawn based on the need
to form specific objectives to be performed by the domestic tourism industry.

Keywords: tourism industry, economic activity, gross domestic product, industry development,
the industry's contribution.
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BU3HAYEHHSA 3MICTY MOHATTA TYPUCTUYHOI FANY3I
TA T MICUA B EKOHOMIL|I YKPAIHU

€pmadeHko B. €.
Kopixunoe J1. .

Po3rnsiHyTo CyTHICTb NOHATTA TYPUCTUYHOI ranysi B yMOBax Cy4aCHWX €KOHOMIYHUX nepe-
TBOPEHb. BusHaueHo micue Typu3amy B eKOHOMIUi AepxaBu. 3aiIMCHEHO aHani3 AediHilii TypucTuyHOI
ranysi BiTYU3HAHUMU Ta IHO3EMHMMWN HAYKOBLSMU Ta YTOYHEHO 3MICT LbOro NOHATTSA. lNMpoaHani-
30BaHO PENTUHI YKPalHCBbKOI TYPUCTUYHOI ranysi y CBiTi Ta nepcnekTusu i po3BUTKY. 3'ACOBaHO
BMMAMB TYPUCTUYHOI ranysi Ha npouec (hopMyBaHHSA BanoBOro BHYTPILLHLOro NpoaykTy. BusHavyeHo
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CKIafoBi YaCTUH NEBHUX BMAIB BHECKY B NaHLIOry BarioBOro BHYTPILHBOrO nNpoaykty. 3a BiacyT-
HOCTI Typu3amy cepep ranysen HapoOAHOro rocnogapcTBa B 3aranbHOMY KnacudikaTopi, obrpyHTo-
BaHO [JOUISMbHICTb BUAINMEHHA TypuaMy B OKpemy rany3b. YOOCKOHaneHo CcKnag eneMeHTIB
TYPUCTUYHOI ranysi Ta obrpyHToBaHO iX 3Ha4yeHHs Ta micue. O6rpyHTOBaHO HEOOXIQHICTL Y BU3HA-
YEHHi BCiX BMAiIB €KOHOMIYHOI OiANbHOCTI, SKi NpsamMo abo NobBiYHO POPMYOTb TYPUCTUYHY ranysb
Ta 6epyTb y4acTb Y ii po3BUTKYy. 3pobreHO BUCHOBKM HA OCHOBI HEOOXIAHOCTI ¥ hOpMYyBaHHI KOHK-
peTHUX 3aBAaHb, SIKi Mae BUKOHYBaTW BITYM3HSIHA TYPUCTUYHA ranysb.

Knoyosi crioga: TypuCTUYHA ranysb, eKOHOMIYHA AiANbHICTb, BanoBUA BHYTPILLHIA MPOAYKT,
pO3BUTOK ranysi, BHECOK ranysi.
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ONPEOENEHUE COOEPXXAHUSA MNOHATUA TYPUCTUYECKON OTPACIIN
N EE MECTA B 3KOHOMUWKE YKPAUHbI

EpmayeHko B. E.
Kopixunoe J1. U.

PaccmoTpeHa CyLLHOCTb NMOHATUSA TYPUCTUYECKON OTPACIN B YCITOBUAX COBPEMEHHbIX 3KOHO-
MUYeckmx npeobpasoBaHuit. OnpeneneHo MecTo Typuama B 9KOHOMUKe rocyaapctea. MpoBeaeH
aHanu3 geUHULUN TYPUCTUYECKON OTPacn OTEYECTBEHHBIMM M 3apyBeXHbIMU Y4EeHbIMU U YTOM-
HEHO cofep)kaHWe AaHHOro NoHATMSA. NpoaHanuavMpoBaH PEVTUHI YKPaWUHCKOW TYPUCTUYECKOM
oTpacnM B MUpe W MNEePCrneKTBbl ee pasBUTUS. BbISICHEHO BNUSHWME TYPUCTUYECKON OTpacnu
Ha npouecc opMMpPOBaHMSA BanoBOro BHYTPeHHero npoaykta. OnpedeneHbl cocTaBrsiolmne
onpeaeneHHbIX BUOOB BKNaaa B LIENU BanoBOro BHyTPeHHero npoaykra. Mpu oTcyTcTBUMKU Typusma
cpeau oTpacrelrt HapoaHOro xo3sicTBa B 0obOLIEM Knaccudukatope oGoCHOBaHa Lenecoobpas-
HOCTb BblAeNeHns Typuama B OTAENbHYI0 OTpacsib. YCOBEPLUEHCTBOBAH COCTAB 3NIEMEHTOB TypUC-
TUYECKON OoTpacnm u 060CHOBaHO KX 3Ha4YeHne n Mecto. O60CHOBaHa HEOGXOAMMOCTL B onpese-
NEHUN BCEX BWOOB 3KOHOMMYECKOW OEATENbHOCTW, KOTOpblE MPSMO WM KOCBEHHO (hOpMUPYHOT
TYPUCTMYECKYIO OTpacib U NMPUHUMAIOT y4YacTue B ee passuTun. CaenaHbl BbIBOAbI HA OCHOBaHU
HeobXxoaMMOCTM B hOPMMPOBaAHMMN KOHKPETHBIX 3aa4, KOTOpble A0SMKHA BbINOMHATL OTEYECTBEHHAs
TypucTUYecKas oTpacrb.

Krnrouesnie criosa: TYypUcTn4yeckasa oTpacrib, SKOHOMUYECKaAaA OeATes1IbHOCTb, BafioBomn BHYT-
peHHMI7I npoaykKT, pa3Butne oTpacriun, Bknaga otpacru.
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Tourism is a sector of the economy of the non-productive
sphere including the enterprises and organizations which
satisfy tourists' needs for tangible and intangible services.

In the last decade tourism became an integral part of
the world economy. Its phenomenon is able to solve econo-
mic, social, public, environmental problems. Many countries
consider tourism to be an effective economic mechanism. It is
taken for granted that tourism has already produced a sub-
stantial impact on the development of economies. The economic
importance of tourism to a destination is commonly underap-
preciated and extends well beyond the core of hospitality and
transportation sectors.

The modern conditions of the world economy consider
tourism as a single socio-economic space. All countries take
part in the global tourism development.

Many countries have managed to increase their partici-
pation in the global economy through development of international
tourism. Tourism development has been increasingly viewed

as an important tool for promoting economic growth, job
opportunities, advancing food security, etc. Tourism can play
a significant role in the balanced sustainable development to
generate net benefits for the whole economy.

According to the recent statistic researches the total
contribution of the tourism industry to the global economy is
over 7.5 trln USD while the number of international tourist
arrivals worldwide is about 1.1 bn people [1].

Income from tourist services is a special way of obtaining
foreign currency without the export of products and labor, i.e.,
they are "invisible exports". For some countries the income
from foreign tourism has become the main source of foreign
currency earnings. It has a great impact on many sectors of
the economy: construction (particularly railways), transport
and communications, public catering enterprises and public
utilities, retail trade and some services.

However Ukraine hasn't still defined the role of the tourism
industry, its objectives and the environment. The use of tourism
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resources has been far from highly efficient which sufficiently
decreases the development of every single region and the state
on the whole.

The main objective of the article is to analyze the
definition of the tourism industry as given by scientists, to define
the place of the Ukrainian tourism industry and to find the alterna-
tives for the tourism to become a qualitatively new economic
tool and an integral part of the socio-economic life in Ukraine.

The main condition for the development of tourism in
Ukraine is creation of a favorable legal and economic environ-
ment aimed at creating a competitive domestic and international
markets tourism product that requires efficient use of natural
and historical-cultural potential of Ukrainian tourist destinations
and ensuring their socio-economic interests and environmental
safety.

Undoubtedly, the causes of the industry's low develop-
ment consist in the complicated socio-economic situation in
the country, absence of a stimulation mechanism for the tourist
industry.

Nowadays, the role and problems of the tourism industry
development in the world and in Ukraine especially, have been
described in the scientific researches by: M. Zulfikar who under-
lines that tourism is closely connected with a wide list of re-
sources, the government should modernize the approaches to
the increase of the efficiency of its usage in order to lower the
costs; K. A. Muzychenko [2] who points out that the Ukrainian
industry is a prospective business which can only be developed
by the systematic state strategy implementation and economic
logic; V. I. Tsybukh [3] who underlines the importance of the
investment as an integral part of the successful aspect of the
tourism industry development. And it is sufficient, no matter
whether the investments are foreign or domestic.

The mentioned problems demand a new governmen-
tal attitude to the tourism by setting it in a single industry. This
requires the most complete definition and structural elements.

Everyone gains from a properly managed tourism. Tourism
can be especially important in regional areas because it diver-
sifies the area's economic base and expands the employment
market.

In its broadest sense, the tourism industry is the total
of all businesses that directly provide goods or services to
facilitate business, pleasure and leisure activities away from
the home environment. The authors consider it important to em-
phasize the direct and indirect influence on the tourism industry.

Table 1 contains several definitions of the tourism industry.

Table 1

The list of definitions of the concept
the "tourism industry"”

/

Table 1 (the end)

1 2

A certain set of social relations in the sphere of
production, exchange and distribution of products;
part of the economic complex of the country,
including certain industry types of production
and economic activity; economic science that
studies tourism as a sector of the economy of
a country or region (tourism economy); social
science that studies behavior in the areas of
production of the tourism product, consumption,
distribution and exchange

1. V. Zorin

A sum of production and non-production acti-| UNO Trade
vities aimed at the creation of goods and services | and development
to the travelling public Conference, 1971

The system of transport, service, manufacturing,
retail, entertainment and other enterprises and
organizations of government and civil adminis- |V.Y. Yermachenko,
tration, institutions of science and education,| L. |. Korzhylov
which directly or indirectly create and implement

a tourism product

The Ukrainian Law "On tourism" [4] does not include
a definition of the tourism industry. So, a misunderstanding
of the interaction between the enterprises, organizations,
and authorities occurs. A governmental strategy as to the
tourism industry development seems to be "self-regulation".
It is really dangerous and unwise to let the industry develop
on its own, as tourism in Ukraine faces with plenty of problems
and obstacles which should be mentioned:

1. The system of legislation and regulatory support for
the industry.

2. Infrastructure support.

3. Environmental safety.

4. Political and economic instability.

5. Quialified industry professionals.

6. Unfavorable investment climate.

Governments around the world recognize the economic
importance of tourism and its role in the development of the
state and regions [1]. Table 2 shows the development of the
Ukrainian tourism industry in the years 2013 — 2014.

Table 2

Indicators of the Ukrainian tourism industry [5]

Definition Author

1 2

The industry of social production, consisting of
enterprises that produce goods or services
intended for sale in the tourist market segment

T. A. Frolova

A collection of activities, services and industries
which deliver a travel experience comprising tran-
sportation, accommodation, eating and drinking | R.
establishments, retail shops, entertainment busi-| C.
nesses and other hospitality services provided
for individuals or groups traveling away from home

W. Mclntosh,
R. Goeldner

A collection of independent, geographically separate
tourism economic units with specialized material-
technical base and specializing in the manufacture
and sale of tourism services and products, united
by the unity of activity and management

M. A. Zhukova

2024 Rank
(fore- | among
index |, 2013 2(9/01)3 2014 2(5,’/01)4 cast) | 186
! UAH, coun-
bn tries
Direct
contribution| 30.8 2.3 32.3 4.9 49 57
to GDP
Total
contribution| 114.2 | 8.6 | 11945 | 4.6 | 175.1 53
to GDP
Employment
direct 416 000 | 2.0 [429 000 3.0 |424 000 33
contribution
Employment
total 1570000| 7.7 |1610820| 2.6 |1515000| 28
contribution
Visitors
exports 46.6 7.1 | 4958 | 6.4 | 81.9 75
Domestic
tourism 48.1 3.6 49.8 3.6 73.7 -
contribution
Capital
investments 5.5 2.2 5.9 6.2 6.6 48
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The most essential criterion identifying the structure of
the tourism industry is the share of inbound and outbound
tourism. Scientists argue on the optimal ratio of these flows,
but it is usually recommended to keep the outbound flow less
than the inbound one.

Nine countries with significant progress in the develop-
ment of the tourism industry were chosen (Table 3). The choice
of the countries is reasoned geographically (the listed countries
represent all the continents).

Table 3
Tourist flows in the world
Inbound Trs]z:r:/girr?ge Outbound chaTrr;?:ter
Country (taortrji:/':?;) per 1inbound (dtgptgltzgs) of tourist
arrival (USD)* flows **

Australia 6 604 000 2725 698 000 T
Belgium 7 500 000 1736 9 500 000 l
Brazil 5677 000 1 000 8 119 000 l
China 56 739 000 935 100 000 000 l
Croatia 10 904 000 1008 2280 000 T
France 84 000 000 2578 26 000 000 1
India 6 578 000 2600 14 920 000 l
Russian
Federation 30 792 091 635 54 069 079 l
Ukraine 2323110 166 2519 390 l
United States
of America 72 540 000 2619 60 240 000 1

* Except transportation costs.
** 1 —inbound tourism prevails; | — outbound tourism prevails.

Among the countries with positive tourist flows one can
distinguish a group of countries with high economic performance,
where tourism, in turn, is not the main income (Australia, France),
and countries like Croatia, where tourism is a major revenue
for the national economy.

Basing on the data, it is possible to identify a tendency
that countries with much higher GDP/capita (Australia, USA,
and France) have a positive balance of tourist flows. Thus,
positive economic indicators in tourism and the importance of
the industry, largely depend on the overall socio-economic
indicators.

For the last ten years the tourist flows in Ukraine have
a tendency towards outbound tourism prevailing. Reducing
the outflow of foreign currency abroad is a government priority
and the tourist industry should not be an exception. The eco-
nomic recession in Ukraine will automatically decrease the
number of departures of tourists abroad. Even the recession
could have a positive impact on the development of domestic
consumption of the tourist product, because the decreasing
opportunity to relax and go abroad will force the Ukrainians to
use the national tourism product, and this requires solutions
to a number of specific problems and implementation of effec-
tive transformations.

The tourism industry contribution to GDP is the data
of the primary importance to be analyzed. Table 4 con-
tains GDP-related indexes that appropriately describe the
tourism industry development in the mentioned nine co-
untries.

Table 4
Tourism contribution to GDP in world's economies
, Direct contribution | Total contribution . Average
Country's of the industry of the industry . Capital income per Population
Country GDP per capita G d G f investments h | |
(USD) to GDP per capita | to GDP per capita (bn, USD) mont (mln, people)
(USD) (USD) ’ (USD)

Australia 61 137 1517 5 956 18.5 2610 23.13
Belgium 45 537 1 009 2 490 2.34 3035 11.2
Brazil 10 958 364 852 23.2 778 203
China 6 569 154 644 3.1 670 1368
Croatia 13 312 1388 3180 1.04 1756 4.2
France 42 911 1609 3843 19.1 2 886 64
India 1414 29 92 32.3 300 1260
Russian
Federation 14 924 203 670 12 1200 146
Ukraine 3862 70 202 0.450 275 43
United States 49 992 1406 4425 145.7 3263 320
of America

Low indicators of tourism activity of Ukraine in the
world tourism market show weak competitiveness of the in-
dustry [3].

The given data proves the fact that countries with
better economic indexes essentially lead in the tourism in-
dustry development.

Tourism's economic impacts are therefore an impor-
tant consideration in the state, regional and community
planning and economic development. Economic impacts are
also important factors in marketing and management decisions.
Communities therefore need to understand the relative importance

of tourism to their region, including tourism's contribution to
economic activity in the area.

Gross domestic product characterizes the growth rate
and the level of the economy development. Often GDP is
used to estimate the level of life of the population of the state.
The higher is the rate, the higher is the level of life. Taking
into account that GDP characterizes the level of the whole
economy development, a detailed look at the process of its
formation should be taken.

Figure 1 shows the contribution of the tourism industry
to GDP.
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Total contribution
to GDP and employment

Induced
contribution

Indirect
contribution

Direct
contribution

Commodities:

accommodation;
transportation;
entertainment;
attractions. Investment
Industries: . spending; Food & beverages:
accommodation services; government recreation:
food & beverage serveces; collective clothing: ’
retail trade; _ spendicng; housing"
transportation services; impact from !
cultural, sports & purchases of household goods
recreation services. supplies

Sources of spending:
residents' domestic
spending;

visitor's exports

Fig. 1. Total contribution of the tourism industry to GDP

The direct contribution of travel and tourism to GDP
reflects the "internal" spending on travel and tourism (total
spending within a particular country on travel and tourism by
residents and non-residents for business and leisure purposes)
as well as government "individual" spending i.e. spending by
government on travel and tourism services directly linked to
visitors, such as cultural (e.g. museums) or recreational (e.g.
national parks).

The "induced" contribution measures the GDP and
jobs supported by spending of those who are directly or
indirectly employed by the travel and tourism industry. The
total contribution of the tourism industry includes its "wider im-
pacts” (i.e. the indirect and induced impacts) on the economy [5].

The study of various structures is associated with
understanding the place and role of tourism in the national
economy, in its component systems, with determination of the
ways of their more effective functioning. The organizational
structure of the economy characterizes the relationship between
different elements of social production both vertically and
horizontally. Currently, this system structures include hundreds
of thousands of associations, enterprises and organizations of
the production complex and non-productive sphere.

The general classification of industries is divided into
the material production sphere and the non-productive sphere.
The sphere of material production consists of the industries
that determine the kinds of activities that bring material benefit
in the form of products, energy, in the form of handling, storage,
sorting, packaging and other functions, which make a continuation
of production in the sphere of circulation, in particular trade
and general commercial activities to ensure the functioning of
the market. Other activities are in the non-productive sphere.

Economic activity in Ukraine is carried out on the basis
of choosing a certain type of economic activity. The classifier
of economic activities helps to determine this [6].

The classifier does not set tourism activity in a sepa-
rate branch, and creates a special industry group (under the
code 91 620) in the industry of health, physical culture and
social security (91 000), which brings together enterprises, insti-
tutions and organizations that produce goods and services to
serve tourists and visitors to meet their needs. This fact gives
reason to select tourism as a separate industry. Firstly, it is
connected with world famous tourism as a social phenomenon
and financial returns, as an economic phenomenon. It should

9

be noted that the basis of functioning of the tourism industry is
the creation and promotion of a tourist product. Figure 2 below
shows the structure of the tourism industry, which essentially
creates and implements a tourism product.

Trading & Food & n
entertain- accomo-
ment dation
Financial, Transportation
insurance, & mass
medical communicatior
organizations ‘«?
) State &
Tourism civil
services administ-
promotion ration
llin .
guselling Education
N sence M
S science
~
VN

Fig. 2. Tourism industry structural elements

The interaction of the socio-economic cycle is completed
by providing consumers with a certain set of values (a tourism
product), aiming to satisfy tourist needs of the population. It is
necessary to reveal the contents, effect and significance of
each group of elements of the industry:

1. Transportation and mass communication (Table 5).

Transportation is one of the most important conditions
for the promotion of tourist services. This is presented by the
transport infrastructure (air, rail, water, road, public transport),
which performs the function of a comfort and speed conductor
to certain tourist sites and destinations. The transport component
with its traffic, affordability (economic, that is the price level,
and formal, i.e. the time to get to the airport or a train station) is
an important condition for the formation of the national tourism
market and its interaction at the regional and global levels [7].

Mass communication in this group is mainly the elements
of telecommunication and the Internet. Due to them, all these
elements have the ability to establish and maintain continuous
communication.

Table 5

The types of economic activities in transportation
and mass communication

Code Economic activity

1 2

49.1 |Passenger rail interurban transport

49.3 |Other passenger land transport

49.31 |Passenger land urban and suburban transport

49.32 | Taxi services

50 |Water transport

50.1 |Passenger sea transport

50.3 |Passenger river transport

51 |Air transport

51.1 |Passenger air transport

58 |Publishing
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Table 5 (the end)

1 2

59.1 |Production of films, videos and television programs

60 |Activities in the sphere of radio/TV broadcasting

61 |Telecommunications

Data processing, placing information on web sites and related

63.1 activities; web portals

77 |Rental and leasing

77.1 |Vehicles for rent

77.21 | The renting of goods for sports and rest

2. Promotion and selling of tourism services (Table 6).

This group of elements is represented by the activity
of travel agencies, tour operators, tourist information office,
etc. They ensure the availability and diversification of the market
offer in the field of tourism. These enterprises directly form
a tourist product of different consumer characteristics. But the
promotion of the tourist product is impossible without advertising.
Therefore, companies that specialize in providing services in
the advertising sector are also associated with the process of
realization of a tourist product.

Table 6

The types of economic activities
in promotion & selling of tourism services

4. Financial, insurance, medical organizations (Table 8).

This group of elements is represented by banking
institutions that provide insurance services, and simplicity of
money usage through international payment systems. Compulsory
insurance is also an indirect service that is always used by
tourists going abroad. And the third element in this group is
medical care, which comes in need when tourists face with
health problems while traveling.

Table 8

The types of economic activities in financial,
insurance, medical organizations

Code Economic activity

The provision of financial services, except insurance and

64 pension funding

65.1 |Insurance

86.1 |Activities of health institutions

Code Economic activity

73 | Advertising and trends research market

73.1. |Advertising

73.11 | Advertising agencies

73.12 | Mediation in advertising in the media

Activities of travel agencies, tour operators, providing

& other reservation service and related activities

5. Trading and entertainment (Table 9).

The trading and entertainment facilities in this group
include shopping malls, fairs, exhibitions, parks, zoos,
amusement parks, etc. Objects of entertainment make an
integral part of tourism resources and provide recreation and
leisure for tourists. It should be noted that entertainments
have a regular contact with the trade, after all, selling of
souvenirs, food and other commodity reflects the nature of
tourism in the region.

Table 9

The types of economic activity
in trading and entertainment

79.11 | Activities of travel agencies

Code Economic activity

79.12 | Activities of tour operators

47 |Retall trade, except motor vehicles and motorcycles

90 |Activities in the field of creativity, art and entertainment

79.9 |Other reservation service and related activities

3. Food and accommodation (Table 7).

The elements of this group should include such places
of temporary accommodation, as hotels, motels, hostels,
campgrounds, etc. The eating places are restaurants, cafes,
bars, canteens, mobile trade food, drinks. These facilities
provide a primary need of a tourist as a person.

Table 7

The types of economic activities
in food & accommodation

93 |Activities in the field of sports, recreation and entertainment

Code Economic activity

55 | Temporary accommodation

55.1 |Hotels and similar places of temporary accommodation

6. State and civil administration (Table 10).

This group represents the government and public
authorities which establish and implement the state policy in
the field of tourism with the help of laws, bylaws, regulations
of the Cabinet of Ministers, orders of the President. Coordination
of the state policy is carried out by local authorities (regional
and city departments and tourism offices). The activity of public
organizations in tourism, which are different federations, unions,
association, etc. are also important.

Table 10

The types of economic activities
for state and civil administration

Accommodation for vacations and other temporary ac-

55.2 commodation

Code Economic activity

55.3 | The provision of campsites and parking spaces for trailers

Regulation in the field of health, education, culture and

84.12 other social spheres, except compulsory social security

56 |Providing food and drinks

94.12 |Professional activity of public organizations

56.1 |Restaurants and mobile food services
56.2 |Ready-made meals delivery
56.3 | The drinks service

7. Education and science (Table 11).

This group presents educational institutions that
provide training of specialists for the tourism industry, as well
as scientific centers, institutions dealing with the problems
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of functioning and development of the industry. This link is
intended to create professional specialists and profound
scientific basis. This group of elements is really important
nowadays, as the industry requires a strong intellectual
impetus for the effective management in both the public and
private sectors.

Table 11

The types of economic activities
in education and science

Code Economic activity

Research and experimental development in the field of

72.2 ’ ) -
social sciences and humanities

85.42 |Higher education

One of the main problems of the tourism industry
in Ukraine is the cost of services. This concerns high prices
of accommodation and transport services as well. And these
problems are skillfully used by foreign tour operators, producing
a wide range of offers for the national market with a relatively
inexpensive prices in the countries of Greece, Turkey, ltaly,
Bulgaria, where the level of service, as a rule, is superior to
that offered by the destinations in our country [8].

In many countries tourism is the priority direction of
development of the national economy and culture. This is due
to the dynamism, high profitability and a large positive socio-
economic and cultural impact of tourism on developing countries.

The authors consider tourism as an influential tool which
is able to:

provide socio-cultural needs;

maintain an inflow of foreign currency;

strengthen international relations;

provide development of weak economic regions;

bring about environmental improvement.

The development of the Ukrainian tourist industry will
strengthen its links with other priority areas of social, economic
and cultural development of individual regions and the whole
country. This will lead to the credence to Ukraine in the world
market of tourist services, strengthening the economy, an in-
crease of the revenues in the state and local budgets, attract-
ing foreign currency and various investments. Moreover it will
create a powerful industry, new jobs, preservation of historical
and cultural heritage, the advancement of the spiritual potential
of the society.

To achieve such a level the Ukrainian tourism industry
requires solid governmental support. The governmental
support consists in a modern approach based on the socio-
economic expediency and logic. A new financial program for
the industry development is required as well. The program
should base on the strong opportunities of the national tourism
industry and the development vector of the tourist flows (whether
it is reasonable to develop inbound or domestic tourism). The
main target for the industry to start developing is the governmental
understanding that tourism is a brand new effective tool for
increasing the socio-economic indexes.

The research findings prove that the indexes of the
tourism industry development in Ukraine are far away from
the desired and achievable. Besides, the understanding of the
definition of what the tourism industry is, leads to the
awareness of the socio-economic processes in tourism and
the main elements that take part in the creation of a tourist
product. The further tourism development will depend on the
real place and governmental attitude to the industry.

References: 1. Yermachenko V. The Influence of a Country's Global
Market Position on the Tourism Industry Macroeconomic Indicators

11

/ V. Yermachenko // Exonomika po3sutky. — 2015. — Ne 1. — C. 34-46.
2. My3braenko K. A. TIpo6ieMbl 1 HIepCHIEKTUBBI PA3BUTHSI TYPHCTHYE-
ckoif orpac B Yipamue / K. A. Mysbraerko // Bekrop Hayku TI'V.
Cepus "OxoHoMuKa u ympasieHue". — 2011, — Ne 3 (6). — C. 30-34.
3. Xaycropa B. €. IIpoOnemut po3BUTKY TYpUCTHYHOI Taimy3i B YKpaiHi
/ B. €. Xaycroga, €. ®@. ['opbarosa // [Tpobnemu exonomiku. — 2010. —
Ne 2. — C. 28-33. 4. IIpo Typusm : 3akoH Ykpainu Bix 15.09.1995 p.
Ne 324/95-BP [Enextponnuii pecypc]. — Pexxum nocrymy : http://search.liga
zakon.ua/l_doc2.nsf/link1/2950324.html. 5. The official site of the World
Travel and Tourism Organisation. — Access mode : www.witc.org. 6. [lep-
XkaBHA cIy)x0a crarnctuky Ykpainu [Enexrponnuii pecype]. — Pexnm
nocryry : http://kved.ukrstat.gov.ua/KVED2010/kv10_i.html. 7. Kyckos A. C.
MexayHapOoHbIi TYPUCTCKUI PHIHOK: MEXaHU3MbI (DYHKIIMOHUPOBAHHUS
1 TeHzeHny paspurus : MoHorpads / A. C. Kyckos, JI. C. Ymakos. —
Saarbrucken : LAP LAMBERT Academic Publishing GmbH & Co,
2011. — 248 c. 8. Croiika B. O. Ponb TypuctidHoi rany3i B 3a0e3neueHHi
PO3IIMPEHOr0 EKOHOMIYHOTO BiITBOPEHHsI eKoHoMiku Ykpaitu / B. O. Croii-
ka // bisnec Inpopm. — 2014. — Ne 7. — C. 195-199. 9. Babapuibka B.
P0o3BHTOK MiKHApOAHOrO Typu3My B yMOBax [io0alti3allil CyCHiIbHO-
ekoHoMiuHKX mporieciB / B. Babapuipka // Ykpaina Ta riaodaisHi npo-
necy: reorpadiunauii BuMip : 30. Hayk. mp. @ y 3-x T. T. 1. ; M-Bo ocBitu
i HayKkn YKpaiHu, YKp. reorp. 1-Bo, BolMHCBK. 0011, epaK. aaMiH. ; BiAIL
pen. IL T. Hlumenxo. — K. ; Jlymek : Bexa, 2000. — C. 347-351.
10. Mipomauk P. O. Po3Butok TyprCTHYHOI ramy3i YKpaiHu: ocoOmu-
Bocti Ta mpobmnemu / P. O. Miponmuk, 1. B. Ilup // Bicauk Hario-
HaJIbHOTO yHiBepcuteTy "JIbBiBchka moinitexHika'. — 2013. — Ne 754 :
Ipobnemu exoHomiku Ta ynpasminus. — C. 41-46. 11. Tkauenko T. 1.
Cranmii pO3BUTOK TypU3MY: Teopisi, Meroaostoris, peanii 6i3necy / T. L. Tka-
yenko. — K. : KHTEY, 2009. — 463 c. 12. ®ponosa T. A. DxoHOMHKA
U ynpasieHue B cepe COLMaNbHO-KyIBTYPHOTO CepBHCA U TypH3Ma !
koHcnekT nekumii / T. A. ®ponosa. — Taranpor : Uzn-so TTU IODY,
2011. — 53 c. 13. ubyx B. 1. lep>kaBHe peryoBaHHs y cdepi Typu3My
B Yipaiui/ B. . IuOyx // Cratncruka Yxpairm. — 2005. — Ne 1. — C. 80-84.
14. Pulido-Fernandez J. I. Is sustainable tourism an obstacle to the econo-
mic performance of the tourism industry? Evidence from an international
empirical study / J. 1. Pulido-Fernandez, L. Andrades-Caldito, M. San-
chez-Rivero // Journal of Sustainable Tourism. — 2015. — Vol. 23, No. 1. —
P. 47-64. — Access mode : http://dx.doi.org/10.1080/09669582.2014.909447.

References: 1. Yermachenko V. The Influence of a Country's Global
Market Position on the Tourism Industry Macroeconomic Indicators
/'V. Yermachenko // Ekonomika rozvytru. — 2015. — No. 1. — P. 34-46.
2. Muzychenko K. A. Problemy i perspektivy razvitiya turisticheskoy
otrasli v Ukraine [Problems and prospects of tourism industry devel-
opment in Ukraine] // Vektor nauki TGU. Seriya "Ekonomika i uprav-
lenie”. — 2011. — No. 3 (6). — P. 30-34. 3. Khaustova V. Ye. Problemy
rozvytku turystychnoi haluzi v Ukraini [Problems of development of
the tourism industry in Ukraine] / V. Ye. Khaustova, Ye. F. Horba-
tova // Problemy ekonomiky. — 2010. — No. 2. — P. 28-33. 4. Pro
turyzm : Zakon Ukrainy vid 15.09.1995 r. Ne 324/95-VVR [Electronic
resource]. — Access mode : http://search.ligazakon.ua/l_doc2.nsf
/link1/Z2950324.html. 5. The official site of the World Travel and
Tourism Organisation. — Access mode : www.wttc.org. 6. Derzhavna
sluzhba statystyky Ukrainy [Electronic resource]. — Access mode :
http://kved.ukrstat.gov.ua/KVED2010/kv10_i.html. 7. Kuskov A. S.
Mezhdunarodnyy turistskiy rynok: mekhanizmy funktsionirovaniya
i tendentsii razvitiya: monografiya [International tourism market:
mechanisms of functioning and development trends : monograph]
| A. S. Kuskov, D. S. Ushakov. — Saarbrucken : LAP LAMBERT
Academic Publishing GmbH & Co. — 2011. — 248 p. 8. Stoika V. O.
Rol turystychnoi haluzi v zabezpechenni rozshyrenoho ekonomich-
noho vidtvorennia ekonomiky Ukrainy [The role of the tourism in-
dustry in providing expanded economic reproduction of economy of
Ukraine] / V. O. Stoika // Biznes Inform. — 2014. — Ne 7. — P. 195-199.
9. Babarytska V. Rozvytok mizhnarodnoho turyzmu v umovakh hloba-
lizatsii suspilno-ekonomichnykh protsesiv [The development of inter-
national tourism in a globalized socio-economic processes] / V. Babarytska
/I Ukraina ta hlobalni protsesy : heohrafichnyi vymir : zb. nauk. pr.
in 3 vol. : Vol. 1 ; M-vo osvity i nauky Ukrainy, Ukr. heohr. t-vo,



NVexaHism peryrioBaHHA eKOHOMIKIN

12

Volynsk. obl. derzh. admin. ; vidp. red. P. G. Shishchenko. — K. :
Lutsk : Vezha, 2000. — P. 347-351. 10. Miroshnyk R. O. Rozvytok
turystychnoi haluzi Ukrainy : osoblyvosti ta problemy [The develop-
ment of the tourism industry in Ukraine: features and problems]
/ R. O. Miroshnyk, 1. V. Shchyr // Visnyk Natsionalnoho universytetu
"Lvivska politekhnika". — 2013. — No. 754 : Problemy ekonomiky
ta upravlinnia. — P. 41-46. 11. Tkachenko T. I. Stalyi rozvytok tu-
rysmu: teoriia, metodolohiia, realii biznesu [Tourism sustainable
development: theory, methodology, realities] / T. I. Tkachenko. — K. :
KNTEU, 2009. — 463 p. 12. Frolova T. A. Ekonomika i upravlenie
v sfere sotsialno-kulturnogo servisa i turizma : konspekt lektsiy
/ T. A. Frolova. — Taganrog : lzd-vo TTI YuFU. — 2011 — 53 p.
13. Tsybukh V. I. Derzhavne rehuliuvannia u sferi turyzmu v Ukraini
[State regulation in the tourism sphere of Ukraine] / V. I. Tsybukh
/I Statystyka Ukrainy. — 2005. — No. 1. — P. 80-84. 14. Pulido-
Fernandez J. 1. Is sustainable tourism an obstacle to the economic
performance of the tourism industry? Evidence from an international
empirical study / J. I. Puildo-Fernandez, L. Andrades-Caldito, M. Sanchez-
Rivero // Journal of Sustainable Tourism. — 2015. — Vol. 23, No. 1. —
P. 47-64. — Access mode : http://dx.doi.org/10.1080/09669582.2014.909447.

Information about the authors

V. Yermachenko — PhD in Economics, Professor of the
Tourism Department of Simon Kuznets Kharkiv National Universi-
ty of Economics (9-A Lenin Ave., Kharkiv, Ukraine, 61166,
e-mail: yvy@hneu.edu.ua).

L. Korzhylov — postgraduate student of the Tourism Depart-
ment of Simon Kuznets Kharkiv National University of Economics
(9-A Lenin Ave., Kharkiv, Ukraine, 61166, e-mail: leo_kor89@mail.ru).

Indopmanis npo aBTopis

€pmayenko Bogoaumup €ropoBuy — KaHJA. €KOH. Hayk,
npodecop kadenpu TypusMy XapKiBCHKOTO HAI[iOHAJIBHOTO €KOHO-
MmiuHoro yHiBepcurery iMeHi Cemena Kysnens (mpoct. JleHiHa, 9-A,
M. XapkiB, Ykpaina, 61166, e-mail: yvy@hneu.edu.ua).

Kop:xuiaos Jleonin IropoBmu — acmipant xadenpu Ty-
pu3My XapKiBCHKOIO HaIliOHAIPHOIO EKOHOMIYHOTO YHIBEPCUTETY
imeni Cemena Kysuens (mpocr. Jlenina, 9-A, m. Xapkis, YkpaiHa,
61166, e-mail: leo_kor89@mail.ru).

HNudpopmanus 06 apTopax

Epmauvenko Baaguvup EropoBm4 — KaHZA. 5KOH. Hayk,
npodeccop xadenps! TypuzMa XapbKOBCKOTO HAIOHATBFHOTO SKOHO-
MHueckoro yHusepcurera umeHn Cemena Kysnena (npoct. Jlenuna, 9-A,
r. XapbkoB, Ykpauta, 61166, e-mail: yvy@hneu.edu.ua).

Kop:xnnos Jleonna UropeBuu — actimpant xadeaps Ty-
pu3Ma XapbKOBCKOTO HAaIlMOHAJIBHOTO 3KOHOMHYECKOTO YHHBEp-
cutera umenn Cemena Kysnena (mpocm. Jlenuna, 9-A, r. XappkoB,
Vkpauna, 61166, e-mail: leo_kor83@mail.ru).

Cmamms Haditiwna do peo.
07.09.2015 p.

m

JEL Classification: FO1
AHAJINU3 TAMOXEHHbIX NMNATEXEW
KAK \CTOYHUKA ®OPMUPOBAHUA
FOCYOAPCTBEHHOIO BIOOAXXETA YKPAUHDI

Y/IK 336.248:339.9

Kombiw E. H.

Ha coBpemMeHHOM 3Tane CTaHOBIIEHUSI PbIHOYHOW 3KOHOMMKM B YKpanHe ocoboe BHUMaHue
OTBOAMTCS BOMPOCaM rocyapCTBEHHOTO pPerynmpoBaHns BHELLHE3KOHOMMUYECKON aesaTensHocTy (B3L),
a UMEHHO TaMOXEHHbIM NriaTexaMm, KOTopble SABNATCA OOHUM M3 OCHOBHbIX MHCTPYMEHTOB Tapud-
Horo perynupoBaHus. OnpeageneHbl MECTO U 3HaYEeHNEe TaMOXEHHbIX nnaTexen B oblien cucteme
aoxoaHon Yactu TocygapcTBeHHOro OogkeTta YKpauHbl. Mcnonb3oBaHbl Takne Hay4YHble MeTOAbI,
Kak: MeToq CpaBHUTENbHOro aHamm3a M MOHOrpaduyeckuin; MeTo 3KOHOMUKO-CTaTUCTUYECKUIA
n rpynnupoBaHus. NpoBefdeH TeopeTUYeCcKMn aHanmMa Hay4yHbIX M 3aKoHo4AaTerNbHbIX akTOB NO onpe-
AENEHNIO CYLLLHOCTU MOHATUS "TaMOXEHHbIe nnaTexu”, YTo No3BONMNO cHopMmpoBaTb aBTOPCKUN
noaxo4 K MOHMMaHWUID WX 9KOHOMUYECKOW CyLHOCTWU. [lpeacrtaBneH CpaBHUTESbHbIA aHanus
0bs3aTenbHbIX TaMOXEHHbIX MNIaTeXen MO HECKONbKUM KpuTepusam. W3ydeHme CTaTuCTUYECKUX
OaHHbIX MO3BOMWIO BbISBUTL ANHAMUKY MOCTYMMEHUS TAMOXEHHbIX MraTtexen B OoakeT YKpanHbl
3a nepuog ¢ 2007 no 2013 rog. [ns yCTaHOBNEHNSA YPOBHSA 3HAYMMOCTU TAMOXEHHbIX MraTexemn
B (POPMUPOBaAHUN AOXOAHOM YacTW rocyaapCTBeHHoro Gromxkerta Oblnv onpeaeneHbl UX MecTo
N 3HayeHue cpeaun Apyrmx BuMAaoB HanoroB. NpoaHanuanpoBaHbl 06beMbl 3kcnopTa U MMIopTa
YkpavHbl ¢ 1995 no 2013 rog. C nomowbo NpeanoXeHHoro KoadpduumeHTa nocTynneHms obina
paccuMTaHa 3aBUCMMOCTb Mexay oObemamu BHELLUHEN TOProBnvM W MOCTYNMEeHWsiMM B rocygap-
CTBEHHbIV BGIOOKET B BUAE HANOroB OT MeXAyHapoaHou AeATenbHOCTU. [aHHbIn KoaddumumeHT 6bin
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