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Abstract

The study of consumer behavior at all stages of marketing is related to Big
Data analysis. The purpose of the study is to structure information on assessing
consumer behavior, which relates to Big Data on the components of marketing
max, to form methods for analyzing this information and basic results that will
contribute to sustainable business development in the conditions of information
and technological transformations. During the research, methods of synthesis,
system analysis, comparison and systematization were used to track trends in the
use of Big Data analysis in a system for assessing consumer behavior. The result of
the study is the systematization of information data, methods of Big Data analysis
for assessing consumer behavior. The proposed tools for assessing consumer
behavior based on Big Data technologies make it possible to improve the
marketing strategy for enterprise development and form a mechanism for strategic
marketing management. Further research may concern generalizing the
methodology for using Big Data for different categories of consumers.
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AHoTalisA



BuBueHHs MOBEAIHKU CIIOKMBAYIB HA BCIX €Tarax MapKETUHTY IOB'S3aHE 3
aHanizoM Benukux gaHux (Big Data). Metoo nocmiKeHHs € CTPYKTypyBaHHS
iH(MOpMAaITii TII0I0 OIIHKU TOBEIIHKY CITOKHBAYIB, SIKa CTOCYETHCS BEIMKUX JTaHUX,
Ha CKJIaJ0BI MapKETHHIOBOI'O MaKCUMyMy, (OPMYBaHHS METOJIB aHaJI3y Ili€l
iH(opMalii Ta 6a30BUX pe3yJIbTATIB, SIKI CIPUIATUMYTh CTAJIOMy PO3BHUTKY Oi3HECY
B YMOBax iH(opmaiiiftHO-TexHONOT1YHUX TpaHchopmariit. Ilig gac mocmimkeHHs
BUKOPHUCTOBYBAJIMCS METOJIM CHHTE3Y, CHCTEMHOTO aHaji3y, MOpIBHIHHS Ta
cUCTeMaTu3amii JJIsl BIJACTEKEHHS TEHICHIIH BUKOPUCTAHHS aHalli3y BEJIHKUX
JJAHUX Yy CHCTEMI OIIHKHM TOBEIIHKU CIOXKHMBauiB. Pe3ynbTaToM TOCIIKEHHS €
cucreMmaru3zaiis 1HGOpPMaIIMHUX JaHUX, METOIIB aHaI3y BEIUKHX JaHUX IS
OLIIHKM TIOBEJIHKM CHOYKMBAayiB. 3alpONOHOBAaHI IHCTPYMEHTH OLIHKH MOBEIIHKH
CTHIOKMBAYiB HA OCHOBI TEXHOJIOTIA BEIMKHUX IaHHUX O3BOJIAIOTH YIOCKOHATUTH
MapKETUHIOBY CTpPATEril0 PO3BUTKY MIANPHUEMCTBA Ta CPOPMYBAaTH MEXaHI3M
CTpATETIYHOTO yIpaBMiHHSA MapKeTHHroM. [lojanbimi AOCHIDKEHHS MOXYTh
CTOCYBAaTHUCS Y3araJlbHEHHS METOJ0JIOT1T BUKOPUCTAHHS BEJIUKUX JAaHUX JUIS

PI3HHX KAaTEeropiil Cri0K1UBayviB.

KarouoBi ciaoBa: Texsoumorii Benukmx pAaHux, [loBemiHkKa CITOKMBAYiB,

MapkeTuHroBuil aHami3.



