MINISTRY OF EDUCATION AND SCIENCE OF UKRAINE

SIMON KUZNETS KHARKIV NATIONAL UNIVERSITY OF ECONOMICS

Guidelines to writing a thesis
for Bachelor's (first) degree
higher education students
of speciality 075 "Marketing",
study program "Marketing"

Kharkiv
S. Kuznets KhNUE
2025



UDC 339.138(072.034)
G94

Compiled by: L. Hrynevych
N. Boiko
M. Us

3aTBepaKeHO Ha 3acigaHHi Kadpeapn MapKeTUHry.
[MpoTokon Ne 2 Big 02.09.2024 p.

CamocmitiHe efleKmMpPoOHHe meKcmose Mepexese 8UOaHHS

Guidelines to writing a thesis for Bachelor's (first) degree higher
G94 education students of speciality 075 "Marketing"”, study program
"Marketing" [Electronic resource] / compiled by L. Hrynevych, N. Boiko,

M. Us. — Kharkiv : S. Kuznets KhNUE, 2025. — 47 p. (English)

The procedure for writing, design, evaluation and defence of the thesis is
considered. A list of topics offered for research is given. Individual examples and
requirement for the design of the thesis are presented.

For Bachelor's (first) degree higher education students of speciality
075 "Marketing" of the study program "Marketing".

UDC 339.138(072.034)

© Simon Kuznets Kharkiv National
University of Economics, 2025



Introduction

Writing and defending a thesis is an important component in the system
of training marketing specialists.

A student of higher education completes his educational and scientific
activity at the university with a thesis. It must certify the graduate's profes-
sional maturity, reveal his general scientific, general professional and special
training, the ability to apply the knowledge acquired at the university to solve
specific scientific and practical tasks.

In the diploma work, the student of higher education shows how he
mastered modern methods of scientific research, how he knows how to cor-
rectly use various methods for the analysis of legislative acts and phenomena,
how he learned to make his own generalizations and conclusions, to work
with literature.

The thesis is an independent scientific finished work, which examines
certain aspects of an actual theoretical and applied problem and proposes
a solution based on the use of scientific methods, the study of theoretical
literature, the regulatory and legal framework and the practice of application.

The aim of the thesis is:

systematization, consolidation, expansion of theoretical knowledge and
practical skills in the speciality and application of these skills when solving
specific theoretical and practical tasks;

development of skills of conducting independent scientific work, mastering
the main methods of scientific research, formulation of specific scientific
conclusions and recommendations on the selected topic and implementation
of these in practical activities.

The general requirements for completing a thesis are: clarity of construction
of structural elements, logic of research teaching, consistency and specificity
of material presentation, persuasive argumentation, provability of conclusions
and reasonableness of recommendations, practical significance of obtained
results.

The bachelor's thesis allows examiners to determine whether the student
of higher education has achieved the target learning outcomes by assessing
the degree of mastery of general and professional competences defined by the
educational program "Marketing" and the national standard for the speciality
"Marketing"”. Table 1 shows the competences and outcomes of training under
the educational and professional program "Marketing".
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Table 1

Competences and outcomes that bachelor's level higher education
students of speciality of 075 "Marketing" should master

General and special competences

Learning outcomes

SC12. The ability to substantiate, present
and implement the results of research in
the field of marketing

LO1. Knowledge and understanding of the
theoretical foundations and principles of
marketing activities

LO11. The ability to apply an interdisciplinary
approach and perform marketing functions
of a market entity

GC6. Knowledge and understanding of the
subject area and understanding of profes-
sional activity

GC7. The ability to apply knowledge to
practical situations

GC15. The ability to make decisions and
act in accordance with the principle of non-
acceptance of corruption and any other
manifestations of dishonesty

LO8. The ability to apply innovative approaches
to the implementation of marketing activities
of a market entity, flexibly adapt to changes
in the marketing environment

GC7. The ability to apply knowledge in practical
situations

LO9. The ability to assess the risks of
conducting marketing activities, establish
the level of uncertainty of the marketing
environment when making management
decisions

SC14. The ability to propose improvements
to marketing functions

LO16. Meeting the requirements of a modern
marketer, the ability to raise the level of
personal professional training

GC2. The ability to preserve and multiply moral,
cultural, scientific values and achievements
of society based on understanding history
and patterns of development of the subject
area, its place in the general system of know-
ledge about nature and society and develop-
ment of society, equipment and technologies,
to use different types and forms of motor
activity for the active recreation and leading
a healthy lifestyle

LO18. Responsibility in relation to moral,
cultural, scientific values and achievements
of society in professional marketing activities

SC15. The ability to develop creative marketing
campaigns

LO19. Skills in developing creative marketing
campaigns
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There should be no academic plagiarism, falsification, or plagiarism in
the qualification work. The bachelor's qualification thesis is allowed to be defended
at the examination board meeting, provided that the level of its uniqueness
(originality) corresponds to the standard officially approved by Simon Kuznets
Kharkiv National University of Economics.

After the defence of the thesis, the examination committee (EC) evaluates
the theoretical and practical training of the graduate, his professional competences,
on the basis of which it makes a decision to award the student a bachelor's
degree in marketing and issue a diploma of higher education.

General requirements for the structure
and content of the thesis

The thesis has a scientific-research character, the author performs it
personally. The graduate must demonstrate knowledge of the chosen topic,
the ability to conduct scientific research, analyze and summarize information,
think and draw conclusions.

The topic of the thesis should be chosen by the higher education student
together with the supervisor. At the request of the head, the department
considers the proposed topics and approves them. An approximate list of
thesis topics and an example of an application form for approval of the topic
and thesis supervisor are provided in Appendices A and B, respectively.
The assignment of the topic of the thesis to a higher education student is
formalized by an order of the rector. This same order appoints supervisors
of Bachelor's theses.

The thesis should be written according to the following logical scheme:
substantiating the relevance of the chosen topic, determining the purpose and
specific tasks of the research, choosing the object and subject of the research,
methods of conducting research during the research process, discussing the
results of the research, formulating conclusions and evaluating the results
obtained.

Mandatory structural elements of the thesis must meet the established
requirements, described in detail below.

The title page of the thesis contains the name of the ministry, higher
education institution, institute (faculty) and department where the work was
performed; thesis topic; surname and first name of the author; academic title,
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scientific degree, surname and first name of the scientific supervisor and
reviewer; the name of the city and the year of implementation (Appendix C).

A presentation to the head of the examination commission (Appendix D)
contains: a certificate on the implementation of the curriculum, which is drawn
up and signed by the secretary of the institute (faculty); the supervisor's
conclusion about the quality of execution of the thesis; conclusion of the
graduation department on admission of work to the defence.

The table of contents is given at the beginning of the thesis. It contains
the title and initial page numbers of all chapters, subsections, items and
subitems (if they have headings).

In the introduction a scientific justification for the relevance of the chosen
topic is provided, the purpose, the task, the object and subject of the research,
a list the research methods are formulated.

In the course of highlighting the relevance, it is necessary to determine
the importance of the topic for the consumer of marketing activity, the practical
significance for the enterprise (organization), as well as the value for society.

In the introduction, the choice of the research topic is substantiated (the
connection of the topic of the work with modern research in the relevant field
of knowledge is highlighted through a critical analysis with the determination
of the essence of the task).

The purpose and objectives of the research are formulated in accordance
with the subject and object of the study. The goal is formulated clearly,
without excessive detail. The goal should not be formulated as "research...",
"study...", because these words indicate a means of achieving the goal, and
not the goal itself.

The tasks specify the scope of the parameters to be studied (study...,
describe..., determine..., investigate..., find out the essence..., show..., generalize...,
establish..., discover..., prove..., implement..., derive dependence..., establish
relationship..., analyze..., develop..., give recommendations, etc.). It is advisable
to present the tasks following a logical sequence.

The object of research can only be the phenomenon or process that
gives rise to the problem situation chosen for study. For example: "The object
of the study is the process of managing marketing activities...". One should
not call a specific enterprise, organization, institution or state authority or its
subdivision, on the example of which the work is being carried out, the object
of the research, because this is the basis of the research.
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The subject of research is contained within the selected object of research
considered in the thesis. For example: "The subject of the study is the
improvement of marketing activity...".

The object and subject of research are related to each other as general
and specific. The object characterizes the research question broadly, while
the subject narrows it down to a specific task.

Research methods deal with the disclosure of the information base. The
scientific research methods used are listed and what exactly was researched
by each method is meaningfully determined; justify the choice of methods that
ensured the reliability of the obtained results and conclusions.

Requirements for the content of the thesis chapters

The main part of the thesis consists of several chapters: theoretical,
analytical, and recommendation-project. Each chapter begins with a new page.
Chapters can be divided into subchapters. Each subchapter should contain
complete information. The student determines the number of chapters and
subchapters together with the supervisor.

In the main part of the work, the theoretical and methodological provisions,
problematic issues, debatable and unexamined aspects of the topic, scientifically
based, socially-economically and professionally oriented solutions are presented.
At the end of each subchapter, the author provides brief conclusions about
the completed task, solved within the subchapter. A subchapter cannot end
with a reference to sources, a figure, or a table. Each chapter is given after
two intervals after the text of the previous subchapter of the chapter (first,
second or third, respectively).

The theoretical chapter

In the first (theoretical) chapter the main part examines the theoretical
and methodological aspects of the researched problem, conducts an analytical
review of literary sources on the subject of research, critically analyzes dif-
ferent views, carries out their scientific classification, presents the main factors
of influence on the state and development of the researched obiject, etc.

This chapter should contain a comprehensive analysis of the state of
the researched problem based on generalization, systematization and processing
of literary sources. To establish and justify general theoretical conclusions
and trends, it is advisable to use data published in relevant scientific publications.
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It is preferable to use published statistical data with reference to sources. In
addition, the information base for writing the chapter must necessarily be the
laws and by-laws of Ukraine, which characterize the current state in the field
of research.

The first (theoretical) chapter must contain at least 10 references to
domestic literary sources and at least ten references to foreign literary sources.
When referring to the authors, you need to make a footnote in the following
form: [No. of the literary source in the list of the used sources]. For example: [17].

In this chapter, justification should be given and the economic nature
of the indicators for the analysis of the marketing activity of the enterprise
(institution, organization) should be disclosed.

In the course of writing the first chapter, the student of higher education
should demonstrate the ability to single out the main, supporting questions
in the researched problem, analyze and summarize them using the tools of
analytical research. It is desirable to illustrate the text with graphic material:
schemes, graphs, algorithms, diagrams.

The volume of the first chapter should not exceed 10 — 12 pages. It ends
with a conclusion of 0.5 — 1 page.

The analytical chapter

The second (analytical) chapter (12 — 15 pages) contains a general
description of a specific enterprise (institution, organization), its external and
internal environment, an analysis of marketing activity or its components in
the aspect of the selected thesis topic. The student of higher education must
perform a detailed analysis of the actual state of the investigated problem on
the materials of a specific enterprise (institution, organization). The section
may contain two or three subsections in order to reveal the state of the issues
being studied, to identify the positive and negative aspects of the activity of
a particular enterprise (institution, organization).

The first subchapter of Chapter 2 is recommended to be called "General
characteristics of the enterprise (institution, organization)". The description should
contain:

general information about the analyzed company (institution, organization):
full name, form of ownership, brief history of the company's development,
date of organization and time of existence on the market;

main directions and types of activity, economic indicators of the object
of research for the reporting period;



organizational management structure (in the form of a scheme) and
evaluation of the principles of its construction and functioning.

In the second subchapter of Chapter 2, it is necessary to conduct an
analysis of the external environment of the institution (organization, enterprise)
using PEST (PESTLE), SWOT analysis and other methods. The main components
of this subchapter can be:

characteristics of the market in which the institution operates (international,
national, regional, city, district, etc.); market volume; the type of market in
which the organization operates (monopolistic, oligopolistic, etc.);

analysis of the state of competition, a list and characteristics of enterprises
that operate on the same market as the organization — the basis of the study,
and which are its direct competitors;

general characteristics of the institution's functioning environment
(organizations, enterprises); analysis of its place in the production and
economic complex of the country or region, the scheme of relationships with
other enterprises, organizations and institutions (external environment): consumers,
banks, state bodies, financial intermediaries and other market participants, etc.

It is recommended to complete this subchapter with the construction
of a SWOT analysis matrix with the determination of directions for improving
the marketing activities of the enterprise. It is possible to use the method of
expert assessments in the process of SWOT analysis.

The second chapter of the thesis ends with a conclusion on the chapter
of 0.5 - 1 page.

The project (recommendation) chapter

The third chapter of the thesis (15 — 20 pages) the project (recom-
mendation) chapter contains proposals for improving the marketing activities
of the enterprise in accordance with the research direction. Proposals are
provided on the basis of a comparison of what is in the practice of the enter-
prise (organization) with the standard (model) of solving the problem formulated
in the first (theoretical) chapter, as well as with the conclusions made in the
second (analytical) chapter regarding the comprehensive analysis of the enterprise,
its micro- and macro-marketing environment, state and results of marketing
activity with clarification according to the research topic. This is the basis for
a substantiated presentation of specific proposals for solving the investigated
problem in the organization or enterprise.
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The purpose of the first subchapter of the third chapter is to develop
issues related to the implementation of marketing research aimed at obtaining
objective data, which is the basis for improving and managing the marketing
activities of the research subject (enterprise), developing or adjusting its marketing
policy, etc.

In this subchapter, the obtained research results are presented and analyzed
in detail and substantiated, with reference to relevant scientific sources.

In the process of writing the first subchapter of the third chapter of the
thesis, research is carried out and the data obtained on the basis of selected
tools (questionnaire, guide, survey, etc.) are implemented, which are detailed
and substantiated in the second chapter of the thesis.

In the process of marketing research, you can evaluate the data and
results of applying one or a combination of different research methods in ac-
cordance with the problem and topic of the thesis. The research methods and
tools used must be approved by the supervisor.

If the need for expert assessment of a phenomenon or situation is
determined to achieve the goal of the research, a description of the selection
procedure of experts, justification of the number and confirmation of their
competence is provided. It is mandatory to indicate the concordance coefficient —
the agreement of experts' opinions.

If necessary, the survey of consumers (staff, intermediaries) is indicated:

a) a description of one (or several) general populations being studied,;

b) a research item;

c) communication methods during the research and the process of selecting
respondents;

d) planning coverage of population units studying: solid research; sample
study; monographic study; research of the main dataset;

e) for a sample study, the following is planned: selection of the approach
to forming the sample; the required volume (number) of the sample.

These processes can be reflected during research planning, as part of
information and analytical support for making marketing decisions. In this case,
you do not need to specify them again.

Consider a proposed procedure for controlling the data collection process
to reduce the number of errors. Describe the data handling process (cleaning
data, dealing with missing data).

If available, explain the characteristics of the data coding process
(detailed data coding is provided in the appendix) and justify the feasibility
of using the software chosen to build the database and conduct the analysis
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process. The corresponding table with the data compiled on the PC is included
in the appendix. The corresponding table, with the data summarised on the PC,
will be placed in the appendix.

Data analysis is performed according to the list of research questions
within each research task.

If the data was obtained from expert interviews, the main questions put
to the experts and the generalized and aggregated answers to them are given.
The most interesting and weighty answers regarding the value of the received
information can be given in the form of quotes. Next, an analysis of the received
information and conclusions are presented.

If the data is obtained from a questionnaire, the data analysis is carried
out according to the following scheme:

guestionnaire questions with aggregated data obtained after the survey;

reduction of data to the form in which they are subject to processing;

calculation of necessary descriptive statistics;

construction of tables of combination of features (if it is necessary to
solve the question);

graphical representation of the received information (graphs, histograms,
diagrams, etc.);

verification of hypotheses that were formulated during research planning;

if necessary, formulation and verification of new hypotheses;

construction of developed models;

application of applied statistical analysis to obtain the planned result;

other methods and techniques of data analysis.

The statistical analysis of data for each search question should end with
a conclusion, where the answer to the search question should be presented
in statistical terms.

After analysing the data and conclusions separately for each research
guestion, you will make a list of the main findings of the research and, taking
into account the research tasks, give general conclusions necessary for making
a management decision — developing recommendations.

The second subchapter of the third chapter should contain specific
measures (recommendations) to achieve the research goal. They provide
recommendations based on the results of research in accordance with directions
for improving the marketing activities of the enterprise according to the topic
of the research. Each proposal must have a rationale based on the analysis
conducted in the previous chapters (subchapters): detected deviations, problems
and shortcomings — with the development of specific recommendations, proposals,
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models for managing the parameters of the development of the marketing
activity of the enterprise. The recommendations made should take into account
the results of the SWOT analysis, improve the strengths and opportunities,
and neutralise the weaknesses and threats of the enterprise. They are based
on the theoretical foundations, methodological approaches, and methodological
tools presented in the previous chapters and subchapters of the thesis.

Recommendations should be specific, clear and necessarily supported
by specific information obtained during the study. They can be submitted in
the form of a plan of necessary measures for the development or adjustment
of the appropriate product and market strategy. Recommendations should be
accompanied by illustrative and graphic support and a detailed description
of the proposed measures.

In the third subchapter of the third chapter carry out an evaluation of the
effectiveness and confirmation of the feasibility of the proposed measures,
which are presented at the end of the chapter. Marketing activities should
have a real applied nature, which requires appropriate justification for each
measure and determination of its effect and efficiency.

For this purpose, indicators of economic and communicative effect and
efficiency can be determined depending on the proposed measures and the
data available to the higher education student (in particular, additional income,
profitability, advertising costs per 1,000 consumers, advertising efficiency ratio,
comparative trade performance, total views, reach, cost per 1000 contacts,
number of contacts, cost per additional contact, adoption rate and many others).

Performance indicators are calculated on the basis of the data of the
planning period, justified by the higher education student in the project part.

The subchapter begins with calculation of all costs associated with
implementing and carrying out the proposed recommendations.

One of the simplest and most effective methods of cost feasibility analysis
is operational analysis. This is known as cost-volume-profit (CVP) analysis.

CVP analysis is a break-even analysis or a cost-volume-profit ratio analysis.
It is one of the powerful tools in determining the break-even point.

This type of analysis is one of the most effective means of planning
and forecasting the company's activities: it helps to identify the optimal
proportions between variable and fixed costs, price and sales volume; minimize
business risk.

Within the framework of the CVP analysis, the format of the report
on financial results is used, which is based on the marginal profit, for the
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determination of which it is necessary to divide the costs associated with the
production and sale of products into fixed and variable.

However, the use of CVP analysis is not the only way to justify the
feasibility and effectiveness of the proposed measures.

In particular, the effectiveness can be confirmed based on the construction
of trend models. The trend model belongs to the economic-mathematical
dynamic models, in which the development of the modeled economic system
is reflected through the trend (tendency) of its main indicators.

A trend, usually known as a time trend, reflects the tendency of
a phenomenon (process, object) to change over time. It describes the actual
time evolution of the process under consideration, averaged over the "pre-
history" and its external manifestations. The result is exclusively associated
with the passage of time. It is assumed that the time factor (t) can be used
to express the influence of all the main factors.

In addition, the justification for the feasibility of implementing the proposed
measures can be the calculation of indicators and metrics in accordance with
the determination of the effect and effectiveness within the limits of the use
of certain marketing tools within the limits of certain marketing policies.

The third chapter, as well as the previous chapter of the thesis, should
end with the conclusions of the chapter of 0.5 — 1 pages.

Conclusions

The conclusions are the logical conclusion of the thesis. They should
briefly summarise the main points of the work and draw conclusions on the
material presented in the problem-analytical part of the thesis.

In the conclusions, the information presented in the thesis is concisely
given, the results obtained regarding the fulfillment of the tasks set by the
author are presented. This part of the work is a summary of the performed
scientific research, and it contains conclusions and generalizations, as well as
recommendations for the practical use of the obtained results.

Conclusions should not repeat conclusions and generalizations given
in the chapters. This part of the thesis draws conclusions for the whole work,
I. e. reflects the essentials that distinguish the work from previously performed
research on the topic under consideration.

Conclusions are usually formed in accordance with the structure of the
material in the thesis. They should not duplicate the conclusions contained in
the introduction, but should present the difference from previously performed
work in a specific form.
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The list of references

The list of references is given on a new page after the conclusions.

When compiling a list of references on the subject of the work, the student
should indicate the author's name and initials, the title of the work, the publisher,
the place and year of publication. If the list includes periodicals, the student
should include the author's name and initials, the title of the article, magazine,
newspaper, etc., the year of publication, and the number and pages of the article.

If the student has used internet resources, the name and initials of the
author of the material, the title, the website and the date of access to the
resource should be given.

The list of references should be in alphabetical order, namely: resolutions
of the Verkhovna Rada of Ukraine; Decrees of the President of Ukraine;
resolutions of the Cabinet of Ministers of Ukraine; regulations of Ministries
and Departments; statements of the Presidium of the Supreme Economic
Court of Ukraine; resolutions of the Plenum of the Supreme Court of Ukraine;
monographs, textbooks, manuals, scientific publications, articles in scientific
journals, dissertation abstracts, etc. Samples of references according to the
type are given in the Appendix E.

Then a list of foreign language sources and Internet resources is provided.
Moreover, electronic resources should also be placed in alphabetical order. It is
not recommended to include publications in Russian in the list of references.

It is recommended to include at least 35 titles in the list of the used
sources. It is worth making sure that these are modern publications and
sources of recent years.

Appendices

After the list of references, appendices are placed on a new page,
containing material that is necessary for the completeness of the thesis, but
its inclusion in the main body of the work may change the orderly and logical
presentation of the work or, due to its large volume, cannot be consistently
placed in the main body of the work.

The following auxiliary material can be placed in the appendices: primary
documents of the enterprise (institution, organization); tables of auxiliary digital
data; calculations of economic and other indicators of the enterprise, organization;
instructions and methods, descriptions of algorithms and programmes for
performing tasks, if they were developed in the course of the thesis; illustrations
of an auxiliary nature and colour images, the use of which is prohibited in the
main text of the thesis.
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In addition, a scientific publication (articles, conference abstracts) on
the topic of the thesis, in a scientific article (articles) on the topic of the thesis,
if published by a student, must be included in the appendices. Copies of the
articles or their electronic versions (if published) are placed in the last appendix
in chronological order.

Requirements for the thesis formatting

The thesis of 35 — 40 pages of typewritten text is written in Ukrainian or,
at the request of the student, in a foreign language (English, French).

In the process of writing the work, the following distribution of the text
volume should be observed: introduction: 1 — 1.5 pages; chapters: the first
(theoretical): 10 — 12 pages; the second (analytical): 12 — 15 pages; the third
(recommendation and project): 15 — 20 pages; conclusions: 1 — 1.5 pages.

The thesis is submitted bound in hardcover or in a hard folder specially
designed for thesis design.

The text of the thesis is printed on a computer on one side of a sheet
of white A4 paper (210 x 297 mm) with line spacing of 1.5. The font typeface
is Times New Roman, size 14 point (Fig. 1).

m Paragraph *

Indents and Spacing Line and Page Breaks

General
Alignment: | Justified - | QOutline level: Body text -
Direction: () Right-to-left @ Left-to-right
Indentation
Before text: ch' Speaial: By:
After text: ch' Firstline - cm'

Automatically adjust right indent when document grid is defined
Spacing

Before: line Line spacing: At

After: line- |15Lines ~ |15
Snap to grid when document grid is defined

Preview

Fig. 1. Indents and intervals
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The text of the thesis is printed, observing the following margins: 25 mm
left, 10 mm right, 20 mm top and bottom (Fig. 2).

m Page Setup d
Margins Paper Layout Document Grid Columns
Margins
Top: 2 2 |cm~  Bottom: cm'

Left: 2,5 = |em-  Right 1 cm™

I

Fig. 2. Settings of margins

Paragraph indentation must be the same throughout the text of the work
and equal to 1.25 cm (or 5 characters).

It is necessary to adhere to the uniform style of design of the diploma
thesis. The print font should be clear, the ribbon is black and medium bold.
The density of the thesis text should be the same.

In the process of completing the thesis, you must maintain uniform density,
contrast and clarity of the image. All lines, letters, numbers and signs must be
clear and uniformly black throughout the paper. When designing a thesis, do not
use underlining, bold and italic font, the bulleted list mode.

Errors, typos, and graphic inaccuracies discovered in the process of
writing the thesis can be corrected by cleaning or painting over with corrective
white paint and applying the corrected text (fragment of the drawing) in the
same place, but no more than one correction per page.

The text of the thesis should be written in a scientific style. It is characterized
by the following elements: logic of content, integrity, objectivity, brevity, clarity,
comprehensibility, completeness, evidential judgments. Scientific style also
includes the use of scientific terminology in the text. The text is presented in
the first person plural or in the third person, for example: we think ...; in the
opinion of the author ... .

The main means of logical communication are special functional and
syntactic constructions that indicate the sequence of thought development.
For example, the following expressions are used to indicate cause-and-effect
relationships: therefore; according to which; due to the fact that; that; because
of; besides etc. To change to another opinion, the following expressions are
used: before pointing out; should be considered, etc.
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Conclusions usually begin like this: therefore; thus; the research carried
out allowed us to reach the following conclusions; the above allows us to
state that; the study showed that; the study showed that; to summarize, it is
necessary to define, etc.

Sentences with clear syntactic connections are characteristic of the scientific
style, for example: according to; as a result of; in spite of; compared to etc.

The source to which the student refers is essential for the objectivity of
the presentation of the material. In this case, words and phrases such as:
according to; according to such data, etc. are used.

The scientific style also involves the extensive use of passive constructions,
for example: the necessary conditions have been clarified, considered, analyzed,
substantiated, etc. The following constructions are also typical elements of the
linguistic and stylistic design of a thesis:

The relevance of research is determined by;

analysis of the work on the issues... [1; 3; 7] testify that;

the purpose of the research;

the tasks of research are determined by its purpose and include;

to characterize;

to determine;

single out;

to investigate;

to find out;

the set goal involves solving such tasks;

the following methods are used in the work;

the practical significance of the research is;

the obtained results of the study are that;

the study... showed (demonstrated, testified) that;

the results of the study proved that;

based on the analysis of achievements;

the results of the comparative analysis proved that.

Cite references to an authoritative source to support the author's arguments,
or for critical analysis of this or that printed work. Observe the following
general requirements for citation and referencing:

1) each quotation should be accompanied by a reference to the source.
The text of the quotation must be enclosed in quotation marks and the source
of the quotation must be given in a grammatical form that preserves
the characteristics of the author's writing, and the reference to the source of
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the quotation in the text of the work must be arranged as follows: [3, p. 125],
where 3 is the number of the reference source, 125 is the page number of
the given quotation. The numbers of the pages referred to in the thesis are
also given if material from sources with a large number of pages is used,;

2) the quotation should be complete, without distortion of the author's
thought. Omission of words, sentences, paragraphs in the citation is allowed
and is marked with three dots;

3) references to sources that are not cited in the text of the thesis are
written according to their list in square brackets without indicating the pages,
for example, if there are references to many sources — "...covered in the works
of outstanding domestic scientists ... [1 — 7]", or [2; 12], or [4] for a single
source;

4) references to figures, tables or formulae used in the study are given
by their serial number. For example: "Fig. 1.1", "see Table 1.1", etc.

If the student has his or her own publications, these will be referenced
in the main text.

The headings of the structural parts of the thesis: "CONTENTS",
"INTRODUCTION", "CHAPTER NAME", "CONCLUSIONS", "THE LIST OF
REFERENCES", "APPENDICES" are printed in capital letters, centered to
the text, in bold.

Headings of subchapters are printed in small letters (except for the first
capital letter) with paragraph indentation. Do not put a period at the end of the
headings of the structural elements of the thesis. If the title consists of two
or more sentences, separate them with a period. The transfer of words in the
title is not allowed. Each chapter begins with a new page.

The distance between the title and the text, as well as between the title
of the chapter and the subchapter, should be equal to two spaces and be the
same throughout the work.

Within a chapter, a new subchapter begins on the page where the
previous subchapter ended. At the same time, the title of the subsection
cannot be placed at the end of one page, and the text of the subchapter can
begin on the next.

It should be noted that there should be at least two lines of text on the
page after the name of the subchapter (Fig. 3).
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1 THEORETICAL AND METHODOLOGICAL FUNDAMENTALS OF
STUDYING INTERENET MARKETING OF AN ENTERPRISE

1.1. The essence of internet marketing and its role for an enterprise

Internet marketing 1z a powerful delivery of products to target audiences. Internet
1s the place including a very cheap delivery of goods and services to a creative and

specific target audience and recerving from clienlt’s fast feedback. The same as the real

Fig. 3. An example of designing the name and numbering of chapters
and subchapters of the thesis

The pages of the work must be completely filled with text. An exception
is the last pages of the introduction, chapters, conclusions, a list of references,
the filling of which cannot be less than 2/3 of the page area. If the size of the
figure or table given in the text does not allow placing them in the free space
directly at the end of the page, then they are linked, and the text continues
on this page. The figure or table itself is given at the beginning of the next
page, while the table or figure should be placed after the end of the paragraph.

A chapter or subchapter cannot end with a figure or table. After them,
there must be an explanatory text or other general information.

The pages of the thesis should be numbered in Arabic numerals, fol-
lowing the through numbering throughout the text. The page number is placed
in the upper right corner of the page without a period at the end. The font type
is Times New Roman, size 12.

The first page of the thesis is the title page, which is included in the
general page numbering of the thesis. The title page and the table of contents
do not have a page number. On the following pages, starting from the second
page of the introduction, the number is placed in the upper right corner of the
page without a period at the end, taking into account the previous pages.

lllustrations and tables placed on separate pages are included in the
general page numbering of the thesis. The number on these pages is put.

Numbering of chapters and subchapters of the thesis. Chapters,
subchapters of the thesis should be numbered with Arabic numerals. The chapter
of the thesis must have sequential numbering within the framework of the
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presentation of the essence of the main part of the work. They are designated
by Arabic numerals without a period, for example, 1, 2, 3, etc. (see Fig. 3).
Chapters of the thesis must have sequential numbering within each chapter.

The subchapter number consists of the chapter number and the serial
number of the subchapter separated by a dot. A dot is placed after the sub-
chapter number, for example: 1.1., 1.2. etc. Paragraphs should be numbered
sequentially within each chapter or subchapter.

The titles of illustrations (diagrams, figures, graphs, charts, drawings)
are printed below the illustration in bold, centred to the figure. If necessary,
explanatory data (sub-figure text) should also be placed below the illustration

(Fig. 4).

... becomes a necessary condition for a firm to achieve sustainable and long-term business
success. Corporate culture is a svstem of material and spiritual values, manifestations that are
accepted by members of the organization. Corporate culture consists of ideas, as well as
attitudes, fuindamental values that are shared by members of the organization. It is generally

accepted that values are the core ofthe corporate culture (Fig. 1.3).

values,
vision

Emplu}'e-r brand

Fig. 1.3. Corporative culture [50]

Values determine both behaviors and styles of communication with colleagues

and clients, the level of motivation, activity, and more. Therefore, it is impossible to ...

Fig. 4. An example of a figure in a diploma thesis
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lllustrations (figures, drawings, graphs, charts, diagrams and photographs)
should be placed immediately after the text where they are first mentioned or
on the next page.

All illustrations in the thesis should be referenced. If the illustrations were
not created by the author of the work, a reference to the source from which
the illustration was borrowed should be given.

The illustrations are numbered in Arabic numerals in sequential order
within the chapter, except for the illustrations in the appendices. The number
of an illustration consists of the chapter number and the ordinal number of
the illustration, separated by a dot. The illustration is indicated by the word
"Fig. ", which, together with the name of the illustration, is placed after the
explanatory data, for example: "Fig. 3.1. Dynamics of the company's expenses
for marketing research".

It should be noted that inside the illustrations and tables, the font type-
face Times New Roman size 12 is used with line spacing of 1.0.

If the illustration does not fit on one page, it can be transferred to other
pages, providing the name of the illustration on the first page, explanatory
data on each page, and under them it is indicated: "Fig. ___".

The quality of illustrations should ensure their clear reproduction. lllustrations
should be made using office software or graphic editors in black and white
with hatching.

Different types of diagrams and charts may be used in the work,
depending on the nature of the illustrated material and the tasks to be solved.
If the figure shows a diagram, each of its axes should have a name or denote
a dimension (for example, UAH million, ton, %, etc.).

Layout of tables. The tables in a thesis should be placed directly after
the text in which they are first mentioned, or on the next page if they are too
large to be embedded in the text structure. All tables should be referenced
in the text of the thesis.

Before the word "Table" and after the table itself, skip a free line (line
spacing 1.5). The table itself is placed under the title of the table, without skip-
ping a line.

Tables are numbered with Arabic numerals in sequential order within
the chapter, except for tables in appendices. The table number consists of
the chapter number and the table number separated by a dot (Fig. 5).

The table should have a title, which is printed in lowercase letters (except
for the first capital letter) and placed above the table. The title should be short,
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informative and reflect the general content of the table. One interval is left
between the table and the text, as well as after the end of the table.

The word "Table " is placed to the right of the table title. The table
title is printed in bold, centred to the table. If the rows or columns of a table go
beyond the page format, the table is divided into parts, placing one part under
the other or moving a part of the table to the next page. The table is placed so
that it can be read without turning the bound block or by turning it clockwise.
Transferring a table to the next page is allowed if you write at least two lines
after the table column names (the header of the table). When placing a table
on several pages of the work, the table header is not repeated on each page,
but only the line with the column numbers given in the table on the first page
is transferred.

The characteristics of the main market forces operating in the Baza Zoo are shown

in Table 2.8,

Tahle 2.8

Characteristics of market forces, acting Baza Zoo and major competitors

Elements of the
maodel of the frre
forces of compstition

1 2 3 4 3
Competitrve Competitive

Baza Zoo EuroZoo MasterZoo Murzik

The mtensity of
competition among
existing competitors

struggle,
somstimes better
than competitors,
zometimes not

Thers iz pressure,
but there are no
serious threats yet

stuggle,  we
neither surpass
them nor they

U3

Compstitive
struggle,  they
cannot
"overtake" us

Thzat from potential
newoomsars to  the
matket

Protection from the
amwval of mnew
competitors, caussd
by 2 reduction
costs  due  to
economies of scale

Protection from the
amval  of  new
competitors, caused
by 2 reducion m
costs dus o
economies of scale

The company 1s
not able to kesp
potantizl
competitors from
market

Thecompany iz
able to ke
potemtizl
competitors
from  entering
the markst

Continuation of Tahle 2.8

=

o
a

)

3

Economic
potential
buyers

of

Advertizing costs
are an important
part of the client’s
costs, which
encourages you to
lock for the most
effective means of
advertizsmg and to

Advertismg costs
are zn fmpottant
pat  of the
client's Costs,
which

encourages you
to look for the
mest  effective
means of

Advertizing costs
are zn fmportant
part  of  the
client’s costs,
which

emcourages  you
to look for the
moest  effective
means of

Advertising  costs
are mn important
part of the client’s
Costs, which
encourages you to
lock for the most
effective means of
advertismg and to

Fig. 5. An example of table design in a thesis

22




In addition, when transferring a table, on the first page under the header
of the table, there should be a row with the ordinal numbers of columns, and
on the other pages such a row is placed instead of the header.

Above other parts of the table on the right : "Continuation of Table "
indicating the table number should be written. Above the last part of the table,
indicate the end of the table, for example: "End of Table 3.1".

Headings of table graphs start with an uppercase letter, and subheadings —
with a lowercase letter, if they form one sentence with the heading. Subheadings
that have an independent meaning are capitalized. Do not put periods at the
end of table headings and subheadings. Headings and subheadings are given
in the singular. If digital or other data are not provided in any line of the table,
then a dash is placed in it.

12 or 11 font size Times New Roman is allowed for tables, the line spacing
must be single.

If the size of the table is 2 full sheets or more, such a table is transfer-
red to the appendices.

Notes are placed after the table or illustration to which they belong. If there
is only one note, it is not numbered, but marked with an asterisk in super-
script format.

The word "Note" is written with a capital letter from a paragraph
indentation after the table or figure (but before the title of the figure). A period
is placed after the word "Note" and the text of the note is written in capital
letters on the same line. The recommended typeface is Times New Roman,
size 12 with line spacing 1.0.

Lists. Lists in the text of the thesis, if necessary, are given inside
chapters, subchapters. A colon is placed before the list.

For the list of the first level of detail, use lowercase letters of the English
alphabet with brackets or do not make marks at all. Arabic numbers with
brackets should be used for further detailing of the list (second level of detail).

The list of the first level of detail is printed in small letters with a paragraph
indentation, the second level — with an indent relative to the location of the
first level list.

References. Each factual material used in the thesis (fragments of the
text of the document, tables, figures, formulas, numerical data, quotations,
information about a little-known fact, etc.) is accompanied by a link to the
source from which this material was taken.
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In the theoretical chapter of the thesis, in case materials published by
other authors are mentioned, a separate reference is made for each given
final opinion, which can be highlighted in the text by a paragraph, a separate
sentence or quotation. The presence of on average one — two references
to one page of the text of the theoretical chapter, citing several consecutive
pages of text from one source indicate a low quality of theoretical research.

References are indicated by the serial number of the source in the list
of references, which is placed in square brackets. If the reference is made
to a printed source, also indicate the page numbers on which the material is
directly presented (for example, specific data or a quotation). If references are
made to several sources at once, they are separated from each other by
semicolons.

An example of a sentence with references:

“Innovative activity is an activity within the innovation process that
transforms scientific and economic knowledge through the use of a complex
of methods and procedures in innovation” [15, p. 12 — 13] (fifteenth number
in the list of references, 12 — 23 pages), or " ... in the works [11; 23; 29] ... ".
Do not put a dot in front of the closing bracket. After the bracket, a full stop is
placed only if it is the end of the sentence. If the link is at the end of the title
of the table or illustration, do not put a full stop.

References to the illustrations of the thesis indicate the serial number
of the illustration, for example: "Fig. 1.2 ", in lower case.

References to formulas indicate the ordinal number of the formula in
parentheses, for example: "... in formula (2.1)".

References to appendices should be used in cases where all the materials
of the appendix are in question or the appendix contains only one component
(text, table, illustration, formula, etc.). In this case, the word "appendix" and its
number are used, for example: "The scheme of the organizational structure of
the enterprise is given in Appendix C". If the reference is made to a separate
element of the appendix, you need to specify only this element, without naming
the appendix number, for example, you need to write "... in Table B.4 ..."
instead of "... in Table B.4 of Appendix B ...".

In references to illustrations, formulas, tables, appendices, the corresponding
symbols are written in lower case (except when they are at the beginning of
the sentence). No full stop is placed after the reference (figure, table, appendix,
formula), except when the reference is at the end of the sentence.
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Formulas and equations are given directly after the text of the thesis
in which they are mentioned.

Formulas in the thesis are performed using standard mathematical
editors Microsoft Office (for example, Microsoft Equation 3.0) and numbered
(if more than one) within the chapter. Formulas are symmetrical to the text;
a comma may appear immediately after the formula, or a punctuation mark
may be missing. The style of design of all formulas in the thesis should be
the same.

Leave at least one free line above and below each formula or equation.

The formula number consists of the chapter number and the ordinal
number of the formula in the chapter, between which a full stop is placed.

Formula numbers are written near the right margin of the sheet at the
level of the corresponding formula in parentheses. No dots are placed between
the formula and its number, as well as after the formula number, neither in
parentheses nor outside the parentheses.

Directly below the formula, all explanations of the values of the symbols
and numerical coefficients used in the formula (including the symbol indicating
the value for which the formula is compiled) must be explained, in the order
in which they are given in the formula. If a certain symbol or numerical coef-
ficient has already been used in one of the previous formulas of the current
chapter and the value of such a symbol has not changed, it is not necessary
to give its explanation a second time.

At the end of the explanation, after the comma, the unit of measurement
of the explained indicator should be indicated.

The value of each symbol and numerical coefficient must be given on
a new line. The first line of the explanation begins with the word "where"
in lowercase without a colon. A semicolon is placed at the end of each line,
and each new explanation begins with a lowercase letter.

It is not allowed to place two different formulas or equations on one line.

Equations and formulas should be separated from the text by free lines,
I. e. above and below each formula, as well as between the actual formula
and the explanation, you need to leave one free line.

Formulas and equations in the text of the thesis (with the exception of
formulas and equations given in the appendices) should be numbered sequentially
within the chapter. The formula or equation number consists of the chapter
number and the serial number of the formula or equation, separated by a dot,
for example, formula (2.3) is the third formula of the second chapter (Fig. 6).
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The payables turnover ratio 15 a measure of the organization’s rate of repayment
of 1ts debt to suppliers and contractors. This ratio shows how many times (usually a
year) a firm has paid off the average value of its accounts payable. It 15 calculated by
formula 2 3:

P'u

HR_ ’
ACA .

(2.3)

where PTR is payables turnover,
Pu 1s purchases, UAH;
ACHA 1s average credit amount, UAH |

The recervables turnover ratio (recervable tumover ratio) measures the rate of
repayment of an organization’s recetvables, how quickly an organization receives ..

Fig. 6. Sample design of the formula in the thesis

The number of the formula or equation is indicated at the level of the
formula (equation) in parentheses in the rightmost position on the line.

Explanations of the values of symbols and numerical coefficients included
in the formula or equation should be given directly below the formula in the
sequence in which they are presented in the formula (equation).

You can transfer formulas or equations to the next line only on the signs
of the operations being performed, repeating the sign of the operation at the
beginning of the next line. When transferring formulas and equations to the
sign of the multiplication operation, the sign "x" is used.

Formulas that follow one another and are not separated by text are
separated by commas without additional spaces.

A list of conventions, symbols, units, abbreviations and terms.
The list in the thesis is arranged in a column. On the left, you should list the
conventions, symbols, units, abbreviations and terms in alphabetical order,
and on the right, their detailed decoding.

A list of the used sources is placed after conclusions on a new page.
A list of references is to be formatted in accordance with the requirements
of DSTU 8302:2015 (Ukrainian — CTY 8302:2015).

Literature sources should be placed in it in alphabetical order, taking
into account that printed literature sources are given first, with — electronic
resources following them. Moreover, electronic resources are also placed in
alphabetical order.
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Sources in the list of references are given in alphabetical order
(in alphabetical order by the names of the first authors or by title in case
of absence of authors). First, sources in Ukrainian are provided, followed
by foreign-language sources. Numbering of sources in the list is continuous.

The list of references may also be given in the order of citing them in
the text.

When adding individual sources to the list of references, it is necessary
to provide all the initial data: the name of the author (authors), the title of the
work, the place and name of the publisher (the last is not mandatory), the year
of publication, the total number of pages (for periodicals — the range of pages
for the article referred). In addition, when formatting a list of references, the
following general requirements are to be followed:

the initials and surname of the author are not separated from each other,
I. e. are always placed on the same line;

titles and other details of sources in foreign languages are not translated;

the abbreviation of the word "page" ("p.") is always placed on the same
line with the corresponding number;

it is not allowed to indicate the issue of the magazine (newspaper) as
a separate item in the bibliography — the position of the bibliography can be
only a separate article;

similarly, it is not recommended to refer to the whole website: the position
of the list of references should be a separate page, which is designed as an
article (with some differences from the article in the paper edition), exceptions
may be sites with statistical, reference information — in the case of repeated
references in the text of the thesis to different pages of such a site it may be
indicated as a separate item in the list of references;

the URL of the website, both in the main text of the thesis and in the list
of references, cannot be given in an underlined font;

it is necessary to strictly adhere to the requirements for punctuation and
font type (according to the sample), without replacing the dash with a hyphen,
making the necessary spaces between the structural elements of the position
of the bibliography and punctuation marks, using the italic font when it is
required by the standard.

You can use the online reference generator to create items in the list of
references: https:/imww.grafiati.com/uk/blogs/dstu-8302-2015-referencing-generator/.

An example of the design of literary and other sources is given in Ap-
pendix E.
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Appendices are designed as a continuation of the bachelor's thesis
iImmediately after the list of references in the form of a separate part, and are
placed in the order of reference to them in the text of the thesis. Appendices
must begin with the title page, on which the word "APPENDICES" is printed
symmetrically in large letters on the sheet. Each appendix should also begin
with a title page on which the word "appendix" and the corresponding letter
are written in bold symmetrically to the page. For example: "APPENDIX A".

On the other line, the name of the student should be written in small
bold letters, on which the word "APPENDIXES" is printed in the centre in
capital letters (size 14). On the next line, give the name of the appendix,
printed in lowercase letters, except for the first capital letter. For example:
"Financial reporting of the enterprise". The words "APPENDICES", "APPENDIX",
the appendix number and its name are not enclosed in quotation marks.

Appendices should be indicated in consecutive capital letters of the
English alphabet, for example: "APPENDIX A", "APPENDIX B", etc.

lllustrations, tables, and formulas placed in the appendices are numbered
within each appendix. For example: "Fig. D.2. Organizational structure of
the enterprise” means "the second figure of Appendix D"; "Table A.1" means
"the first table of Appendix A". lllustrations, tables and formulas placed in
the appendices are subject to general design requirements.

A sample design of appendices in the thesis is shown in Fig. 7.

APPENDICES APPENDIX A
SWOT - analysis of IT industry

Fig. 7. Sample design of appendices in a thesis
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If the appendix contains several pages (more than two), then each sub-
sequent page is accompanied by the inscription "Continuation of the appendix"
and its letter designation in the upper right corner, for example: "Continuation
of Appendix D". The last page of the corresponding appendix has the inscription
"End of Appendix D".

If a document is used as an appendix in the work, which has an
independent value and is drawn up in accordance with the requirements for
documents of this type, then a copy of it is submitted in the work without
changes in the original. Then a sheet is placed in front of the copy, on which
the word "Appendix ..." and the name of the cited document from the next
line are printed in the middle.

Articles that have not yet been published are given in the appendix in
accordance with the requirements for their design in the publication to which
they are submitted.

For the presentation of the main results of the thesis during the defence
a student of higher education prepares presentation material. A presentation
must contain at least 5 slides. These are tables, figures, lists, etc., which must
be in the thesis and are designed using the software product MS PowerPoint.
An example of the design of the title page of the demonstration material for
the thesis is given in Appendix F.

Tables and figures of illustrative material are placed in the order of their
mention in the report during the defence.

The procedure for submitting and defending a thesis

According to the regulations, the student is obliged to submit the thesis
to the supervisor for review within the established time limits. In preparation
for the defence, all comments should be eliminated.

Before the defence, a pre-defence of the thesis takes place, after which
the student eliminates possible shortcomings, undergoes regulatory control
and checks for the uniqueness of the work.

Before defence, the bachelor's thesis is checked for plagiarism, for which
the student must submit the thesis to the responsible person in one file in
the Word format without attachments within the time limits specified by the
department. Based on the results of the check, a certificate is issued, which
indicates the percentage of uniqueness of the text of the thesis and the percentage
of plagiarism. The certificate is attached to the thesis.
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Next, the higher education student must sign the work with the head of
the department and submit it to the department of the educational and research
institute, where they will make notes in the submission sheet. Before the defence,
the higher education student is obliged to read the external review, analyse
and prepare responses to the reviewer's comments.

External reviewers may be leading specialists working at enterprises,
research institutions, teachers of other higher education institutions. The review
must be printed on the letterhead of the enterprise (institution) or have its seal,
or have another format approved by the Department of Marketing. The external
review should contain the following components:

conclusions on the relevance of the chosen topic, the practical significance
of the thesis;

characteristics of the completeness of the task on the explication of the
thesis topic, compliance with the content of the work to the task;

conclusions on the use of modern research methods, methodological
approaches to improving the activities of the enterprise in accordance with
the direction of the thesis;

evaluation of specific proposals, recommendations for improving the
certain aspects of the marketing enterprise, increasing its efficiency;

assessment of general impressions from the thesis (design, style and
literacy of the text, etc.);

the reviewer's conclusion on the compliance of the quality of the thesis
with the requirements for such works, on the possibility of admitting it to the
defence, the proposed assessment of the work on the University's grading scale
and the national grading scale in parentheses and the possibility of awarding
the student a bachelor's degree in marketing.

Higher education students who have not completed the curriculum and
have academic debts at the time of submission of the thesis for defence are
not allowed to defend. The issue of non-admission of the thesis to the defence
is considered at a meeting of the graduating department and the director
(head, dean) of the educational and research institute (faculty).

The student also submits documents to the academic archive, namely:

1) the title page (Form No. H-9.02);

2) an abstract (2 — 3 pages) and keywords in two languages — Ukrainian
and English.
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The structure of the abstract for filling the scientific archive is given in
Appendix G.

The examination committee may also be provided with other materials
that characterize the scientific and practical value of the completed thesis:
printed articles, conference reports on the topic of the work, documents
indicating its practical application, etc.

The procedure for protection of a thesis is public and consists of the
following stages:

a short notice of the author (determine the purpose, content, scientific
and practical value of the work; issues submitted for defence, and the results
of the thesis). Recommended length of the report is 10 — 15 minutes;

answers to the questions of the members of the examination committee
(EC) and those present at the defence;

responses to the remarks of the scientific supervisor and reviewers;

summing up the results of the thesis defence (the thesis of each student
of higher education is evaluated).

During the defence, the minutes of the EC meeting are kept. The opinion
of EC members about the practical value and recommendations for using the
author's proposals are noted separately.

The total protection time should not exceed 30 minutes on average for
one higher education graduate.

The results of the thesis defence are announced on the same day after
the minutes of the examination committee meeting have been drawn up. The
examination committee recommends students whose theses contain a significant
amount of scientific novelty for admission to the master's program.

Evaluation of the thesis

The thesis is evaluated on a 100-point scale. During the evaluation of
the thesis, the degree of disclosure of the topic is taken into account; content
and quality of work performance; conformity of registration with requirements;
completeness and accuracy of answers to questions.

Generalized criteria for evaluating the thesis defence and a detailed
scoring scale are given in Table 2.
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Table 2

Parameters and criteria for evaluating the thesis

. Rating

Rating .

o Evaluation on the . L

indicator i Evaluation criteria
. of ECTS national

(points)

scale

1 2 3 4

The thesis was completed in full accordance with
methodical recommendations for the completion of
the thesis; the content of graphic materials reflects
the results obtained in the main part and designed in
accordance with regulatory requirements; the student
of higher education showed deep theoretical know-
ledge, mastered the primary skills of research work:
no less than 15 scientific and statistical sources
(in particular, written in a foreign language) are analyzed
in the work; performed the calculations independently
and perfectly, demonstrated an understanding of the
connection of the obtained results with practical ap-
plication; used modern computer programs; performed
the work competently, in a literary language; submitted
the work for defence within the term determined by
the department; the report and defence of the work
are justified; comprehensive knowledge of special
educational disciplines related to the topic of the thesis
was demonstrated; confidently and reasonably answered
the questions of the members of the committee

90 - 100 A Perfect

The thesis was completed in full compliance with the
methodical recommendations for the completion of
the thesis; the content of graphic materials reflects
the results obtained in the calculation part and designed
in accordance with regulatory requirements; the student
of higher education has shown sufficiently deep theoretical
knowledge, has mastered the primary skills of research
work, but hesitates when choosing and justifying the
main project decisions; demonstrated an understanding
of the connection between the obtained results and
practical application; used modern computer programs;
performed the work competently, in a literary language;

82 -89 B Good

32



Table 2 (continuation)

4

completed the work in accordance with the requirements
and submitted it for defence within the term determined
by the department; at the defence, demonstrated good
knowledge of special educational disciplines regarding
the topic of the thesis

75-81

Good

The thesis was completed in full compliance with the
methodical recommendations for implementation of
theses; the content of graphic materials reflects the
results obtained in the main part. The student of higher
education showed good theoretical knowledge of the
theory and practice of marketing, skills of experimental
analytical work, but the conclusions regarding the
conducted analysis and project proposals are not
sufficiently thorough; independently performed the
main part, but there are errors and incompleteness;
demonstrated an understanding of the connection
between the obtained results and practical application,
but has difficulties with the substantiation of the results;
did the job competently; prepared the work in accordance
with the requirements and submitted it for defence
within the term determined by the department. At the
defence, he demonstrated good knowledge of the research
topic, answered the questions of the committee members
with several inaccuracies

64 - 74

Satisfactory

The thesis was completed with minor violations of
methodological recommendations for the completion
of the thesis; errors were found in the work; there is
an excess of descriptive elements in the analytical
part; the selection of information resources and sources
is not always relevant and justified; there are certain
errors in the generalization of the obtained results,
understanding of interdisciplinary connections and
methods of practical application of the obtained know-
ledge. The work was submitted for defence within the
term determined by the department, but the student
of higher education poorly prepared and executed the
report, he is unsure of the main questions regarding
the content of the work
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Table 2 (the end)

1 2 3 4
The diploma work was completed with significant
violations of methodological recommendations for the
completion of the diploma thesis; significant errors
were found in the main part; the work is not structured,
60 — 63 £ Satisfactory the _textual and graphic parts of .the work are poor_ly
designed. The work was submitted for defence in
violation of the deadline set by the department; bad
mistakes were made in the answers to the questions
of the committee members; the report during the
defence is not systematized
Unsatisfact | Inconsistency of the content and material of the ap-
ory with the | proved thesis topic. The student of higher education
35 _ 59 I~ possibility ggngrglly focuses on the material of the academic
of a discipline
repeated
exam
Unsatisfact | The thesis was not completed or was not completed
ory with [ independently, the student of higher education is not
1-34 F mandatory | oriented in the material of the academic discipline
repeated |and the thesis
study

The evaluation of the thesis depends on the applied research methodology,
the quality of the research, the ability of the student to combine theoretical
knowledge with the practice of marketing activities, the correctness of the
answers to questions during the defence, as well as on the design of the

work.
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Appendices
Appendix A

An approximate list of topics of bachelor's theses

1. Management of marketing activities of the enterprise.

2. Improvement of marketing activities in conditions of digitalization.

3. Formation of the image of a public organization.

4. Promotion of enterprise services based on Internet technologies.

5. Improvement of marketing activity of the enterprise on the basis
of consumer behavior patterns.

6. Strategic aspects of managing the vintage policy of a higher education
institution.

7. Formation of the company's product policy development strategy.

8. Formation of the Internet marketing strategy of the enterprise.

9. Increasing the competitiveness of the enterprise based on the use
of marketing tools.

10. Formation of a plan to promote the company's brand on the Internet.

11. Justification of the product policy diversification project of the enter-
prise.

12. Development of the company's advertising campaign.

13. Improving the promotion of the company's brand in social networks.

14. Brand management of innovative products.

15. The enterprise's marketing management system and ways to improve it.

16. System support of creative marketing (using an example of a specific
product, enterprise or industry).

17. Marketing strategic planning at the enterprise.

18. Formation of a complex of marketing communications.
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Appendix B

A sample of the application form for choosing the topic of the thesis
and thesis supervisor

3aBigyBavy kaenpu MapkeTuHry
XHEY im. C. Ky3Heus

npodpecopy Jlrogmuni rPUHEBUY
3po0yBadva(-ku) BMLLOT OCBITU
nepLuoro (6akanaBpCbKoro) piBHS
cneuianbHocTi 075 "MapkeTuHr",
Ol1 "MapkeTuHr"

rpynn 6.03.075.010.XX. X

Im's MPISBULLE

3AABA

Mpowy Bac 3atBepamtn MeHi TeMy 6akanaBpCbKOl AUMNNOMHOI poboTn
"TEMA gunnomHoi poboTtn”.

HaykoBuM KepiBHUKOM AMNNoMHOI 6akanaBpcbkol poboTun npoLly npusHa-
YNTU O-pa €KOH. HayK / KaHA. eKOH. Hayk, npodpecopa / goueHTa Kadenpu
MapKeTUHry

3n06yBay(-ka) BMLLIOT OCBITU Im'a MPI3BULLE
(mignuc)

HaykoBumn KepiBHUK,

AO-P €KOH. HayK / KaHA. €KOH. Hayk,

npodoecop / AOUEHT Im'a MPI3BULLE
(nignuc)

3aBigyBay kadenpu Mogmuna M;PMHEBY
(nignnc)
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Appendix C
An example of design of the title page of a diploma thesis

MINISTRY OF EDUCATION AND SCIENCE OF UKRAINE
SIMON KUZNETS KHARKIV NATIONAL UNIVERSITY OF ECONOMICS

EDUCATIONAL AND SCIENTIFIC INSTITUTE
OF MANAGEMENT AND MARKETING

DEPARTMENT OF MARKETING

Study cycle first (bachelor's)
Specialty Marketing
Study programme Marketing
Group 6.03.075.010.00
THESIS

on the topic "Improvement of marketing activities
in conditions of digitalization"

Author: First name SURNAME

Supervisor: Doctor of Economic Sciences / Candidate of Economic Sciences
/ doctoral degree, Professor / Associate Professor
First name SURNAME

Reviewer: academic degree / position at the enterprise
First name SURNAME

Kharkiv —202_
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Appendix D

A sample presentation sheet
MINISTRY OF EDUCATION AND SCIENCE OF UKRAINE
SIMON KUZNETS KHARKIV NATIONAL UNIVERSITY OF ECONOMICS

PRESENTATION
TO THE HEAD OF THE EXAMINATION COMMITTEE

CONCERNING THE DEFENCE OF THE THESIS
SURNAME First name, a student of the first (bachelor) level, is accepted to defend her/his
thesis in speciality 075 "Marketing" of the study programme "Marketing"” on the topic: Improving
the competitiveness of small and medium enterprises.
The thesis topic and the supervisor approved by Rector's order dated ™ " February 202_
Ne 000-C.
Director (Head) of educational
and scientific institute: Volodymyr VOVK

Academic records

During the period of study from 2020 to 2024, SURNAME First name has successfully
completed the curriculum according to the study programme with the following distribution of
grades according to the S. Kuznets KhNUE scale: 90 — 10 points %, 74 — 89 points %, 60 —
73 points __ %.

Secretary of the educational
and scientific institute: Viktorya PETIMKO

Recommendation of the supervisor

SURNAME First name completed the thesis and within the prescribed time frame. The
content of the thesis corresponds to the selected topic, the developed measures are well-founded.
The style and language of the thesis meet the requirements for works of this level. All scientific,
methodological, and regulatory sources are relevant to the research topic, along with financial,
managerial, and statistical reports of the enterprise. The work was performed with the use of
information technologies and mathematical methods (if necessary). Based on the results of the
research, a scientific article was prepared for publication in a professional collection of scientific
works. The thesis is recommended for defence at the Examination Committee meeting.

Thesis supervisor: First name SURNAME
Recommendation of the department

The thesis was reviewed at the meeting of the economics of enterprise and business
organization department, protocol No. _, dated " " 05.2024. Student SURNAME First name is
allowed to defend this thesis at the Examination Committee meeting.

Head of department: Ludmyla HRYNEVYCH
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Appendix E

Formatting of references depending on their types
Examples of design of sources in the list of references

Characteristics of the source

Example of design

1

2

Legislative documents and regulatory
acts

Title of the law or other document :
information about the title. Place of
publication : Publisher, year. Pages.

Mpo iHHOBAUINHY AisnbHICTL : 3akoH YKpaiHu Big
04.07.2002 p. Ne 40-IV. lNonoc YkpaiHu. 2002.
9 cepnHg. C. 10-12.

lMpo 3aTBepokeHHA Bumor 0o odopmreHHsa gu-
cepTauil : Haka3 MiHicTepcTBa OCBITU | Hayku Bif,
12 ciyHa 2017 poky. Ne 40. OgbiuitiHuti 8icHUK
YkpaiHu. 2017. Ne 20. C. 136-141.

A book: 1 author

Surname and initials. Name : information
about the name. Place of publication :
Publishing house, year of publication.
Pages.

Tumowwmk M. C. YkpaiHcbKka kHura i npeca B Ita-
nii. Knie : Hawa kynbTypa i Hayka, 2015. 352 c.

A book: 2, 3 authors

Surname and initials 1, Surname and
initials 2, Surname and initials 3. Name :
information about the name. Place of
publication : Publishing house, year of
publication. Pages.

[eHuncenko M. I., dormayos B. M., KabaHos B. I'.
KpeantyBaHHA Ta pU3MKM : HaBy. nocib. Kuis :
OcHoBa, 2008. 213 c.

A book: 4 and more authors

Name : information about the name
/ Surname and initials 1, Surname and
Initials 2, Surname and Initials 3, etc.
Place of publication : Publishing house,
year of publication. Pages.

MpaBo iHTenekTyanbHOI BIACHOCTI: aBTOPCbKO-
NPaBOBWUI acnekT : HaB4y. Noci6. Ans BULL. HaBY.
3akn./ T. |. bupkoswny, . C. Bongap, P. b. Wnwka
Ta iH. Knis : Bug. UeHtp KHYKiM, 2015. 280 c.

An edited book (without an author)
Book title : information about the title
/ information about the editor/compiler.
Place of publication : Publisher, year
of edition. Pages.

Cy4yacHu TNyMaYHUM CrOBHUK YKPATHCBLKOI MOBW :
65 000 cnis / 3a 3ar. pea. B. B. [ly6iunHcbkoro.
Xapkis : LLkona, 2006. 1008 c.

MixxHapogHi eKOHOMIYHI BiQHOCUHK : HaBY. Nocib.
/ 3a pea. C. O. Akyboscbkoro, KO. O. Hikonaesa.
Opeca : OHY, 2015. 306 c.

A book: author and translator
Surname Initials. Name / Surname Initials
of the translator. Place of publication :
Publishing house, year of publication.
Pages.

MapTieHko A. |. TeopeTuyHi OCHOBM PO3BUTKY Bia-
HOCWH BnacHocTi / nep. 3 aHrn. B. H. lNepery-
posa. Kunis : OcHoBa, 2014. 503 c.

Mapgopg Tim. Pedi, wo 3miHunuM cBiT. IcTopis
ekoHoMikn B 50 BMHaxogax : nep. 3 aHrn. Kuis,
2018. 352 c.
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Appendix E (continuation)

1

2

A chapter from a book

Surname and initials of the author of
the section. Title of the section. The
name of the book. Place of publication :
Publishing house, year of publication.
Pages.

BuwHescbka . . HaykoBo-TBOpUMn [0OpOOOK
Kacheaopu MikHapogHoro Typuamy. 3 YKpaiHot
B cepui BigkpuBaemo cBIT : o 20-piyda kad.
MixkHap. Typuamy KHYKiM : 6io6ibniorp. nokaxu.
Kvis : Bua. Uentp KHYKiIM, 2017. 194 c.

A multi-volume edition

Surname Initials of the author of a
multi-volume work or the name of the
work if it is collective. Title of a multi-
volume work : information about the
title / information about the editors.
Place of publication : Publisher, year

EHunknonegis ictopii Ykpaium : y 10 1. / pegkon.:
B. A. Cmonin (ronosa), A. 1. Icaesud, C. B. Kynb-
ynubkuia [Ta iH.]. Kuie : Hayk. gymka, 2003 —
2013.

or years.
A multi-volume edition (a separate | YwuHcekun K. [1. JlloguHa ik npegmeT BUMXO-
volume) BaHHA. Crnpoba negaroriyHoT aHTponosnorii : BU6p.

Surname Initials. Title of the multi-
volume edition : information about the
title. Volume Number. Volume Name.
Place of publication : Publishing house,
year. Pages.

TBOpwW. T. 1. KniB : PagsaHcbka wkona, 1983. 480 c.

A collection

Hayka YkpaiHn y cBiTOBOMY iH(bopmaLUinHOMY
npoctopi : 36ipHuK. KuiB : Akagemnepioauka.
2018. Bun. 15. 104 c.

An abstract or a dissertation
Surname Initials. Title of the work :
information about the title / University
in which the work is protected. City,
year. Pages.

BiHiueHko O. M. Cuctema AnMHaAMIYHOrO KOHTpPO-
Mo couianbHO-eKOHOMIYHOMO PO3BUTKY MPOMMUC-
fnoBOro nignpuemcTtBa : aBToped. Auc. ... A-pa
eKoH. Hayk : 08.00.04. OHinpo, 2017. 30 c.
BiHiueHko O. M. Cuctema gnMHaMIYHOrO KOHTpPO-
N0 couiaribHO-EKOHOMIYHOIO PO3BUTKY MPOMUC-
NI0BOro NiANPUEMCTBA : AUC. ... 4-Pa €KOH. HayK :
08.00.04. AHinpo, 2017. 424 c.

Conference materials

Name of the collection of the conference
materials : information about the con-
ference. Place of publication, year.
Pages.

BibnioTeyHe Kpae3HaBCTBO Y KyNbTYPHOMY Mpo-
cTopi YkpaiHu : 306. matepianisa Bceykp. Hayk.-
npakT. KOH(., M. Kuis, 2 nuctonaga 2017 poky.
KviB : HauioHanbHa akagemisi KepiBHUX Kagpis
KynbTypw i MucteuTs, 2017. 246 c.

Articles in the collection of confe-
rence materials
Surname, Initials. Name of the event.

MawnctpeHko B. M., Ocaguyk O. I'l. TeopeTnyHi oc-
HOBW BNPOBaXXEHHSA CUCTEMM YNPABIIiHHA AKICTHO.
[Mpobnemn ynpaBniHHA Ta EKOHOMIKM NIONPUEMCTB

42




Appendix E (the end)

1

2

Name of the collection of conference
materials : information about the con-
ference. Place of publication, year.
Pages.

B Cy4acCHMX ymMoBax : MaTepianu XV MibkHap. Hayk.-
npakT. KOH®., M. KniB, 23—24 kBiTHa 2019 p. KuiB :
HYXT, 2019. C. 18-21.

An article from a magazine
Surname Initials. Title of the article.
Name of the magazine. Year. Magazine
number. Page(s).

Bbrinsniok O. I1., CtaBepcbka T. O., IsaHtota O. M.
dopMyBaHHSA KpeaAUTHO-FPOLLOBOrO MEXaHi3amy
3abes3nevyeHHs cTanoro po3BUTKY MNigNPUEMCTB
Toprieni YkpaiHu. bisHec |IHGopm. 2019. Ne 7.
C. 240-249.

An article from a newspaper
Surname Initials. Title of the article :
information about the title. Name of
the newspaper. Year. Number or month.
Page(s).

Tumowwmk M. 3Hapsaaasa 6opoTbbu — npaBaa nNpo
Ykpainy: Ak npecose 6topo AunnomaTU4HOI Micil
YHP y Pumi npautoBano Ha aBTOpPUTET CBOEI
aepxasu. [eHb. 2014. 28—-29 bepesHs. C. 22.

Standards

Name of the document: number, date
of entry into force. Place of publication :
Publisher, year. Pages.

IHpopmauia Ta gokymeHTauisa. bibniorpadgivyHe
nocunaHH4. 3aranbHi NONOoXeEHHS i NpaBuna ckna-
AanHa - ACTY 8302:2015 [YvHHun 3 01.07.2017].
KuiB : lepxctaHgapT Ykpainu, 2016. 16 c.

An EBook

AkageMiyHa 4YecHICTb SIK OCHOBa CTaroro pos-
BUTKY YHiBepcuTeTy / 3a 3ar. peq. T. B. ®iHikoBa,
A. €. ApTioxoBa. Kuis : TakcoH, 2016. 234 c. URL:
http:/Mmmww.univer.kharkov.ua/images/redactor/news/
2016-09-07/chesnist_osnova_rozvitk _Univers.pdf
(mnata 3BepHeHHst: 02.11.2017 p.).

An article from an electronic magazine

PogioHoB C. O. IHTepHeT-MapKeTuHr B YKpaiHi:
Cyd4acHi TpeHau Ta iHCTpymeHTW. XKypHarn cmpa-
meeaiqYHUX eKOHOMIYHUX docridxeHb. 2022. Ne 3
(8). C. 110-118. URL: http://repository.hneu.edu.
ua/handle/123456789/28126 (mata 3BEPHEHHS:
21.10.2023 p.)

An electronic resource. Legislative
documents

Mpo ctaHgapTm3sauito : 3akoH Ykpainm Ne 1315.
Big 11 nwotoro 2014 poky. URL: https://zakon.
rada.gov.ua/laws/show/1315-18 (nata 3BEPHEHHS:
02.09.2019 p.).

Electronic resources. Site

TOB "JlayHuy YkpaiHa" : ogiu. cant. URL: https://
launch.ua/ (gaTta 3BepHeHHs: 11.06.2021 p.).

Electronic resources. Web-site pages

Yanka A. C. IHKNo3mMBHaA OCBiTa — LUMASX 4O NOB-
HOLIHHOT couianisauii y4HiB 3 0COBsIMBUMM OCBIT-
HiMn noTpebamun. Bceocsita : Beb-cant. URL:
https://vseosvita.ua/library/inkluzivna-osvita-slah-
do-povnocinnoi-socializacii-ucniv-z-oop-1906.html
(mnata 3BepHeHHs: 12.08.2019 p.).

43



http://www.univer.kharkov.ua/
http://www.univer.kharkov.ua/
https://zakon/

Appendix F

An example of atitle page design
of the demonstration material for the thesis

MINISTRY OF EDUCATION AND SCIENCE OF UKRAINE
SIMON KUZNETS KHARKIV NATIONAL UNIVERSITY OF ECONOMICS

EDUCATIONAL AND SCIENTIFIC INSTITUTE OF MANAGEMENT
AND MARKETING

DEPARTMENT OF MARKETING

ILLUSTRATIVE MATERIAL
to the thesis
Study cycle "bachelor" speciality 075 "Marketing",
study programme "Marketing"
on the topic "TOPIC"

Author: student of the 4th year of study
group 6.03.075._. . First name Surname

Supervisor:

Doctor of Economic Sciences / Candidate

of Economic Sciences,

Professor / Associate Professor First name Surname

Kharkiv —202_
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Appendix G
The structure of the abstract for filling the scientific archive

The thesis consists of __ pages; _ tables;  drawings; __literature
sources placed on __ pages; __ appendices.

The purpose of the work is ... .

The object of research is the process of ... .

The subject of the study is ... .

Chapter 1 of the diploma work investigated ... .

In chapter 2, a comprehensive analysis of the activities of ... was
carried out.

In chapter 3 ... .

Keywords: (at least five).

The year of writing the thesis is 202_.
The year of protection is 202_.

dunnomHa poboTa cknagaeTbCa 3 CTOPIHOK; _ Tabnuub,  PUCYH-
KiB; __ [Kepen fiTepaTypu, pO3MilLleHMX Ha __ CTOpiHKaX; _ aoAaTkKi..

MeTta pobotn — ... .

O6'ekTOM OQOCHigKEHHS € npouec ... .

MpeameTom AocnimpKeHHA € ... .

Y po3aini 1 aunnomHol poboTn AOCHIAKEHO ... .

Y posgini 2 npoBeaeHO KOMMNIEKCHUIW aHani3 gianbHOCTI ... .

Y po3aini 3 ... .

Kritoyosi crnoBa: (He MeHLW HixX N'aTb).

Pik BuKoHaHHs poboTtn — 202 p.
Pik 3axucty — 202_ p.

45



Contents

T T A0 11 Tod 1 o I 3
General requirements for the structure and content of the thesis .................. 5
Requirements for the content of the thesis chapters ............ccccoeveiiiivevinnnnnn, 7
Requirements for the thesis formatting ...........cccooiiiiiiiiiin e, 15
The procedure for submitting and defending a thesis .............cccooeveviiieen, 29
Evaluation of the thesSis ... 31
Recommended HEErature ..........ooouuiiiiiiiiiiii e 35
Y o] 1= o [ o =3P 37

46



HABYAJIbHE BUWOAHHA

MeToauyHi pekoMmeHpauii
A0 BUKOHAHHA AUNNOMHOI pobdoTun
AnAa 3000yBaYviB BULWOIT OCBITH
cneudianbHocTi 075 "MapkeTuHr"
OCBITHbLOI nporpamu "MapKeTUHr"
nepworo (6akanaBpCbKOro) piBHs

(aHrn. moBoto)

CamocmitiHe eJIeEKMPOHHE MeKCmoee Meperxkeee 8UOaHHS

Yknagaui: N'puHeBud Jltoamnna BonoanmupisHa
Bouko HaTtans OnekcanapiBHa
Yc MapwuHa IropisHa

BignosiganbHun 3a BuaanHsa J1. B. [puHesuy

Pepaktop 3. B.306oea
Kopektop 3. B. 306086a

Po3rnaHyTo nopsiaok HanMcaHHA, 0OPMITEHHS, OLHIOBAHHA Ta 3axXMUCTy OUMIOMHOT
poboTn, HaBegeHO NepEniK TEM, 3anNpPONOHOBaHNX AN AoChimpKeHHS. [NogaHo okpemi npu-
Knagw, a TakoXX BUMOrM 40 0hOpMIEHHS poBOTH.

PekomeHgoBaHo ans 3406yBadviB BULLIOT OCBITU cneuianbHocTi 075 "MapkeTuHr" oc-
BiTHBbOI Nporpamu "MapkeTuHr" nepLuoro (6akanaBpCbKoro) piBHS.

Mnan 2025 p. Mo3. Ne 90 EB. Ob6csr 47 c.
Buaaseup i BurotosntoBay — XHEY im. C. KysHeus, 61165, m. XapkiB, npocn. Haykn, 9-A

Ceidoumeo npo eHeceHHs cyb'ekma sudasHU4oI cripasu 0o [JepxxasHo20 peecmpy
AK Ne 4853 eid 20.02.2015 p.




