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для створення справді ефективних, масштабованих і комфортних для користувача AR-інтерфейсів, які здатні 
адаптуватися до нескінченної кількості сценаріїв взаємодії.
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The russian aggression against Ukraine has exposed not only the physical destruction of war but also an intensified 
struggle over truth and symbolic order [1]. This research explores how information manipulation during the invasion, 
particularly through the rise of generative AI and synthetic data, reshapes the archetypes of social institutions in 
Ukraine. Social institutions such as the family, community solidarity, volunteer networks and civic trust are grounded 
in deep symbolic archetypes that shape expectations of protection, moral authority, unity and truth [2; 3]. Although 
disinformation, staged reports, fake news and fabricated media have long been used as tools of manipulation, the 
emergence of generative AI introduces new scales, modalities and degrees of sophistication to these practices [4; 5].

This work seeks to understand how these AI-driven manipulative forms affect trust, legitimacy, identity and 
resilience within Ukrainian social institutions. The objective is to analyze how generative AI and synthetic data function 
as instruments of information manipulation that exploit, distort, or undermine the archetypes of Ukrainian social 
institutions during wartime. It identifies which archetypes are most targeted, such as the moral guardian, spiritual 
authority, protective family and united community, maps how AI-amplified manipulative narratives influence public 
perceptions and examines institutional responses. These include reinforcing symbolic narratives, adopting counter-AI 
or fact-checking strategies and modifying institutional communication practices.

While prior research has addressed volunteer movements, social recovery, disinformation dynamics and deepfake 
proliferation in Ukraine [6-9], few studies explicitly integrate generative AI and synthetic data as key instruments 
of manipulation or assess their impact on the archetypal structures underpinning social trust, moral authority and 
cohesion.

Findings reveal that generative AI and synthetic data have introduced profound challenges in how archetypes 
of social institutions are targeted and reshaped. First, the archetype of the protective family is manipulated through 
synthetic testimonials, fabricated victims and emotionally charged AI-generated narratives depicting familial 
abandonment or moral decline. Such stories are often unverifiable, as AI can produce realistic images, faces and 
voices of individuals who do not exist [5; 9]. Second, archetypes of community solidarity and civic trust are strained 
as AI technologies multiply false accounts of community betrayal and failure, flooding the information space with 
manipulated visuals that sow doubt and fatigue among audiences [4]. Third, authority and leadership archetypes are 
undermined through deepfakes of public figures, synthetic voiceovers and AI-amplified misattributions designed to 
destabilize leadership credibility and erode institutional legitimacy.

The thesis also highlights significant institutional and societal countermeasures. Social institutions and civic actors 
increasingly employ AI detection tools, develop synthetic media literacy programs, establish disclosure regulations 
for AI-generated content and refine communication strategies emphasizing archetypal continuity, such as family 
protection, moral leadership and communal solidarity. Many community networks reinforce symbolic authenticity by 
promoting genuine, lived narratives and volunteer experiences over AI-generated testimonies.

Ultimately, generative AI and synthetic data are not merely amplifiers of traditional disinformation but 
transformative forces actively reshaping the archetypal foundations of Ukraine’s social institutions. The symbolic 
consequences include weakened trust, moral disorientation and identity challenges, yet also renewed resilience as 
institutions consciously strengthen archetypes rooted in lived experience and collective memory [10]. This suggests 
that future research should be focused on proposing new policy and institutional strategies, which must encompass 
not only fact-checking and moderation but also proactive detection of synthetic media, regulation of generative AI 
in information environments, specialized media literacy regarding synthetic content and archetype-aware symbolic 
communication.
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