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Trade is a strategically important sector of the national economy that
performs key socio-economic functions, ensuring the continuous movement of goods
from producers to final consumers and shaping the structure of population
consumption. The level of its development significantly influences the efficiency of
the domestic market, the dynamics of economic growth, and employment. At the
same time, modern challenges—such as martial law, destruction of logistics and
energy infrastructure, population migration, economic transformations,
digitalisation, changing consumer priorities, and intensifying competition—
necessitate the improvement of functioning mechanisms and the search for effective
approaches to managing the development of trading enterprises. In this context, the
issue of forming modern models of trade organisation and adapting enterprises to
new business conditions becomes particularly relevant.

The article examines current trends in the development of the trade industry

and substantiates the necessity of implementing sustainable approaches in the



activities of trading enterprises. The role of trade in shaping consumer demand,
ensuring employment, and developing the national economy is analysed. The
dynamics of the consumer price index in Ukraine are presented and examined. The
level of logistics infrastructure development and its impact on the trade industry are
considered. Particular attention is paid to the environmental responsibility of trading
enterprises, specifically to the influence of international initiatives aimed at reducing
the negative environmental impact of trade. The main directions for implementing
sustainable practices in trading enterprises are summarised, including sustainable
marketing, ecological branding, digital transformation, e-commerce development,
customer orientation, and the formation of sustainable supply chains. The study
establishes that the integration of sustainable development principles into the
activities of trading enterprises contributes to enhancing their investment
attractiveness, competitiveness, and resource-use efficiency, reducing negative
environmental impact, and creating prerequisites for long-term economic
development.

Topaiens € cmpameziuHo 8aANCIUBUM CEKMOPOM HAYIOHATbHOI eKOHOMIKU, AKULL
BUKOHYE KNHOU0BI COYIANbHO-eKOHOMIUHI (QYHKYIl, 3a0e3neuyiouu Oe3nepepsHull pyx
moeapié 8i0 BUPOOHUKA 00 KIHYEBO20 CHONCUBAYA Ma HOPMYIOUU CMPYKIMYPY
cnooicusanus Hacenenms. Pieenv ii pozsumky cymmeso eniusac na egekmuHicmo
BHYMPIUWHBbO2O PUHKY, OUHAMIKY €KOHOMIYHO20 3PDOCMAHHS MA PIBeHb 3AUHAMOCHI
HacenewHs. Boowouac cywacui euxnuxu — 30Kpema 60CHHUU CMAH, DYUHYBAHHSL
JI02ICMUYHOT  ma  eHepeemuyHoi  IHpacmpykmypu,  miepayis — HAceleHHs,
mpancopmayitini  npoyecu 6 eKOHOMIYi, Yu@posizayis, 3MIHA CHOHNCUBYUX
npiopumemis i NOCUNEHHST KOHKYPEHYIL 3YMOBII0I0Mb HeoOXIOHICMb YOOCKOHANEHHS.
Mexanizmie (QYHKYIOHY8AHHA MaA NOWYKY epeKmusHux nioxooié 00 YNPAGIiHHSL
PO3BUMKOM — MOP20BeNbHUX — niOnpuemcms. Y yvomy KOHmexkcmi  0coOaueoi
aKmyanbHocmi Habysae npobiema QOpMYBaAHHS CYYACHUX MoOenell Op2aHizayii
mop2osenvHoi  disibHocmi  ma  aoanmayii  nionpuemMcms 00 HOBUX VMO8
ZOCI’IO()aplOGCZHH}Z.

Tomy y cmammi po3ensaHymo Cy4acHi mMeHOeHYii pOo36UMK)Y MOpe08elbHOL
eanysi ma OOIPYHMOBAHO HEOOXIOHICMb YNPOBAONCEHHS CMANUX NiOX00i8 Y

OisbHicmb  mop208envHux nionpuemcms. Ilpoananizoeano poav mopeieni y



@dopMy6anHi CHOMCUBUO20 NONUMY, 3a0e3NeyeHHi 3aAUHAMOCMI HACeleHHA ma
PO36UMK) HAYIOHANbHOI eKoHoMIKU. Hasedeno ma npoananizosano OuHamixy iHOexkcy
cnoxcueyux Yin 6 Ykpaiuwi. Posensawymo  pieenb  po3eumky  102ICMUYHOL
ingppacmpykxmypu ma ii éniue Ha OisdlbHicmb mop2osenvhoi eanysi. Okpemy ysaey
NPUOINeHO eKOJI02IUHIl B8IONO0BIOAILHOCMI MOP206ENbHUX NIONPUEMCME, 30Kpemd
BNIUBY MINCHAPOOHUX THIYIamue, CNpsAMOBAHUX HA 3MEHULeHHs He2amUuHO20 GNIUBY
mopeieni  Ha  HABKOAUWHE  cepedosuwje.  Y3a2anbHeHO  OCHOBHI — HANPAMU
BNPOBAONCEHHS CIMANUX NPAKMUK Y OUSIbHOCMI MOP208EIbHUX NIONPUEMCME, cepeo
AKUX CMATUll  MapKkemuue, eKoJociuHull openoune, yu@posi mpaucghopmayii,
PO3BUMOK eNeKMPOHHOL MOpP2i6i, KIIEHMOOPIEHMOBAHICIb MA (POPMYBAHHS CIAIUX
JlaHyocie nocmavauHs. B pobomi eusnaueno, wo inmeepayis NpuHYuUNie cmaio2o
PO36UMKY V OIfIbHICMb MOP20BEIbHUX NIONPUEMCIE  CHPUSE NIOBUUEHHIO X
iHgecmuyiuHoi  npueadbIU6oOCcmi,  KOHKYPEHMOCHPOMOICHOCMI,  eheKmueHocmi
BUKOPUCMAHHS PeCcypCiB, 3MEHUIeHHI0 He2amu8Ho20 6NIU8y Ha 00Kl ma

G opmyeantio nepedymos 071 00820CHPOKOBO20 eKOHOMIUHO20 PO3BUMKY.
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Problem statement and its connection to important scientific and practical
tasks. Trade is one of the key sectors of the national economy, performing important
socio-economic functions by ensuring the continuous movement of goods from
producer to final consumer and shaping the consumption structure of the population.
The level of development of the trade sector largely determines the efficiency of the
domestic market, the dynamics of economic growth, and the level of employment.
However, existing challenges — including martial law, the destruction of logistics and
energy infrastructure, population migration, transformational processes in the
economy, digitalisation, changing consumer priorities, and intensifying competition —

necessitate the improvement of operational mechanisms and the search for effective



approaches to managing the development of trading enterprises. In this regard, the
problem of forming modern models for organising trade activities and adapting
trading enterprises to new business conditions becomes particularly relevant.

Analysis of recent research and publications. Contemporary scholarly
literature pays considerable attention to the management of trading enterprise
development. For instance, scholars P. Kutsyk, R. Lupak, M. Virt, O. Kachan, and R.
Shchupakovskyi [1] emphasise the role of domestic trade as a crucial component of
the national economy that ensures the satisfaction of the population's needs for goods
and services and supports the economic stability of the state. The analysis of trade
sector development trends conducted in that study demonstrates the influence of
globalisation processes, competition levels, digitalisation of business processes,
logistics efficiency, and institutional changes — all of which necessitate the
modernisation of management mechanisms in trading enterprises. The article also
focuses on the analysis of foreign experience in state regulation and support of
domestic trade, particularly the application of economic, organisational, and
institutional mechanisms for industry development. On the basis of this research, the
authors identify imperatives for adapting international practices to the conditions of
the national economy with the aim of enhancing the efficiency of Ukraine's trade
system.

L. Kyrylieva, L. Polyvana, N. Kashchena, T. Naumova, and N. Akimova [2]
examine the specificities of trading enterprise development in the context of digital
transformations. In particular, they present statistical data on e-commerce
development and emphasise the need to introduce modern digital tools for
substantiating managerial decisions using innovative technologies of the Retail 4.0
concept.

The issue of trade digitalisation is also addressed in the work of T. Danko and
N. Yavorska [3], who argue that the development of information technologies has
actively promoted the spread of internet commerce, offering enterprises new
opportunities to expand markets, reduce sales organisation costs, and enhance
communication efficiency with consumers. The study underscores that internet trade
forms new approaches to marketing activities, customer interaction, and trade process

management — distinguishing it substantially from traditional commerce.



V. Konenko and O. Rudachenko [4] note that the introduction of modern
digital tools — including big data analysis, online platforms, mobile services, and
automated management systems — substantially transforms the business models of
trading enterprises and approaches to consumer interaction. The work highlights that
the integration of innovative technologies into marketing activities, product
positioning, and promotion systems enhances the competitiveness of retail
enterprises, optimises business processes, and facilitates the formation of customer-
oriented development strategies.

The development of retail trade is also addressed in the work of H. Kupalova,
N. Honcharenko, and N. Shmalii [5]. The article examines the importance of
implementing omnichannel sales strategies, digital platforms, and intelligent data
processing technologies that enhance the efficiency of trade process management.
The study emphasises that the use of innovative technologies, the expansion of online
consumer interaction channels, the personalisation of offerings, and the development
of logistics infrastructure strengthen the competitive positions of trading enterprises
and foster new approaches to organising activities in a digital economy.

In their study [6], M. Kurbeta and S. Korol devote considerable attention to the
environmental aspects of corporate social responsibility in trading enterprises and
their reflection in financial and non-financial reporting. The authors note that modern
trading enterprises must integrate principles of environmental responsibility into their
business activities, since the operation of trade infrastructure, logistics systems, and
supply networks involves the consumption of significant amounts of energy and
material resources, as well as the generation of waste and emissions. Accordingly, the
implementation of environmental policies, the use of resource- and energy-saving
technologies, the development of waste disposal and recycling systems, and the
provision of transparent environmental information in corporate reporting become
increasingly important.

The issue of sustainable trade development is examined in the work of O.
Nikolaichuk and H. Lavronenko [7], who indicate that trade development through
more rational and efficient resource use, production growth, income increases, and
investment leads to economic growth and employment. The authors also emphasise

that trade is of key importance for achieving the Sustainable Development Goals, as



it facilitates access to new markets and new investments, improves living standards,
and promotes sustainable development.

Thus, the analysis of scholarly literature indicates that the development of
trading enterprises should involve the implementation of sustainable practices, the
use of modern information technologies for substantiating managerial decisions and
implementing marketing strategies, and the optimisation of logistics.

Research objectives. The aim of this study is to analyse the current state and
trends of the trade industry in Ukraine, as well as to substantiate the feasibility of
implementing sustainable approaches for enhancing the operational efficiency of
trading enterprises.

Presentation of the main research findings. Scholars pay considerable
attention to the problem of managing the development of the trade sector. This is
evidenced by the existence of more than 13,000 published articles in the Scopus
scientometric database, of which more than 2,400 publications belong to the field of
Business, Management and Accounting. If we examine the total number of references
by the keywords "development management and trade,” there are more than 22,000
such works, and the field of knowledge "development management and trade"
comprises more than 4,000 papers, represented in the form of a terminology analysis
in Fig. 1.

As shown in Fig. 1, scholars in their works dedicated most attention to three
main research directions in the management of trade sector development. The largest
cluster is formed by "sustainable development,” followed in second place by
"International trade,” while "information management" ranks third.

When examining strictly relevant publications (for the period from 2021 to
2026), there are more than 5,800 such articles, of which 800 works belong to the field

of Business, Management and Accounting.
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Fig. 1. Terminological map of publications in the Scopus scientometric database

by keywords ""development management'*, *‘trade""

Source: Systematised, summarised, and grouped based on data from [8].

In scholarly literature [9], the trade sector is regarded as one of the principal
components of the national economy, exerting a substantial influence on the
formation of consumer demand, job creation, the shaping of general economic trends,
production structure, investment attractiveness, and the provision of GDP growth. A
similar viewpoint can be found in [5], where scholars describe trade as an important
component of the tertiary sector of the economy that plays a significant role in
Ukraine's economy — ensuring the payment of taxes and duties, thereby replenishing
the state budget and extra-budgetary funds, and satisfying the population's needs for
employment, goods, and services.

It should also be noted that a substantial share of active business entities in
Ukraine belong to the trade sector (wholesale and retail trade), which attests to its

considerable significance in the national economy (Table 1).



Table 1. Structure of active business entities in the trade sector in 2024

(compiled based on data from [10])

Indicator Value (Wholesale and retail trade)
Number of large enterprises, units 169

As % of total number of enterprises 30.17

Number of medium enterprises, units 2,792

As % of total number of enterprises 19.92

Number of small enterprises, units 68,469

As % of total number of enterprises 25.26

Number of micro enterprises, units 60,028

As % of total number of enterprises 25.78

Based on the data in Table 1,

it can be observed that trade as an economic

activity encompasses a network of wholesale and retail enterprises. The dynamics of

the growth rate of active business entities in the trade sector are presented in Fig. 2.
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Fig. 2. Dynamics of the number of active business entities in the trade sector

Source: Systematised, summarised, and grouped based on data from [10]

According to data published by the State Statistics Service of Ukraine, the most

adverse dynamics in the number of active business entities in the trade sector were

observed in 2022. In particular, the decline in the number of wholesale trading



enterprises amounted to 16.1%, and that of retail trading enterprises to 14.9% [10].
This trend was largely driven by the introduction of martial law, which led to a
substantial transformation of logistics chains, changes in consumer priorities,
fluctuations in exchange rates, and the need for businesses to adapt to the
requirements of the European market.

The substantial role of the trade sector in the national economy is further
confirmed by the number of employed workers in the sector and the volumes of

goods sold, as presented in Table 2.

Table 2. Number of employed workers and volumes of goods sold in the trade

sector in 2024 (compiled based on data from [10])

Indicator Value
Number of employed workers in wholesale trade, persons 581,049
Number of employed workers in retail trade, persons 1,277,708
Number of employed workers in wholesale and retail trade 2,260,594

combined, persons

Volume of goods sold in wholesale trade, UAH million 4,632.59
Volume of goods sold in retail trade, UAH million 1,506.89
Volume of goods sold in wholesale and retail trade combined, 6,139.48
UAH million

It should be noted that in 2024, the turnover of wholesale trade amounted to
UAH 3,477,218.4 million, and the turnover of retail trade to UAH 2,171,984.0
million, totalling UAH 5,649,202.4 million — which is 7.8% higher than the 2023
figure [10].

According to scholars [1], the consumer price index influences the

development of the trade sector, the dynamics of which are presented in Fig. 3.
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Fig. 3. Dynamics of the consumer price index in Ukraine

Source: Systematised, summarised, and grouped based on data from [11].

The analysis of consumer price index dynamics in Ukraine reveals significant
volatility in the price environment, which directly affects the development of the
trade sector and the activities of trading enterprises. During 2015-2017, the level of
consumer prices consistently exceeded 10.0%, reaching 48.7% in 2015. A sharp
increase was also observed in 2022, which can be attributed to external military and
hybrid aggression, the devaluation of the national currency, and economic instability.
Under such conditions, the role of state regulation becomes substantially more
pronounced; accordingly, a balanced approach to curbing inflationary processes is
advisable [1], which involves combining market mechanisms with state price
regulation to ensure domestic market stability.

The development of trade is also significantly influenced by the availability of
logistics infrastructure. To assess its level, the Logistics Performance Index (LPI) is
used — a logistics efficiency index calculated and published by the World Bank to
evaluate the level of logistics system development and the quality of logistics
services across different countries.

The LPI is an integral indicator characterising a country's capacity to
effectively organise international cargo transport, ensure customs clearance, develop
transport infrastructure, and maintain reliable delivery. According to the Logistics

Performance Index (LPI) ranking for 2023, Ukraine ranked 79th among 139 countries



with an overall score of 2.7 points, indicating a slightly below-average level of
logistics system efficiency and the presence of structural constraints in transport
infrastructure, customs procedures, and the organisation of international transport.
Ukraine's specific indicators were as follows: customs procedure efficiency — 2.4,
quality of transport infrastructure — 2.4; organisation of international shipments — 2.8;
quality of logistics services — 2.6; timeliness of delivery — 3.1; ability to track
consignments — 2.6 [12]. These results indicate the necessity of modernising transport
and logistics infrastructure, improving customs procedures, digitalising logistics
processes, and developing international transport corridors — all of which are
important prerequisites for enhancing the efficiency of Ukraine's trade system and its
integration into global supply chains.

Thus, the development of the trade sector depends on many factors, including
the efficient use of human capital, the quality of logistics infrastructure, the stability
of the national currency, and the overall economy. Consequently, state policy must
ensure favourable conditions for the operation of trading enterprises, as the statistical
data presented confirm the substantial role of trade in the Ukrainian economy.

To support the development of the trade sector, in addition to the use of
institutional mechanisms, it is advisable to develop measures to enhance the
investment attractiveness of trading enterprises. Scholars [13] argue that it is
precisely through investment that competitiveness can be increased and long-term
market advantages can be formed. To attract foreign investment, it is worth
implementing sustainable approaches and CSR programmes. According to research
by Harvard Business School Online, more than 70% of investors state that a
company's efforts to improve the environment and society influence their investment
decisions [14].

The importance of environmental and social responsibility among trading
enterprises is also underscored by recent trends. Trade is increasingly viewed through
the lens of climate risks and carbon footprint, driving the integration of sustainable
development principles into international trade policy. A landmark stage in shaping
the global environmental agenda was the 2015 Paris Climate Summit Agreement,
which established a framework for global decarbonisation and set guidelines for the

transition to a low-carbon economy [15]. As a result, states are increasingly



integrating climate objectives into trade policy, facilitating the formation of "green
trade" as a new standard of international economic relations.

A significant step in this direction was taken by the EU countries with the
adoption of the European Green Deal, which aims to achieve climate neutrality by
2050. As part of this policy, the Carbon Border Adjustment Mechanism (CBAM) was
introduced, providing for the taxation of goods with a high carbon footprint (steel,
cement, aluminium, and fertilisers). By imposing new restrictions on exporting
countries, it incentivises enterprises to transition to environmentally responsible
production and trade practices [16].

An important direction in the transformation of contemporary trade is the
development of "green" trade infrastructure, which entails forming sustainable supply
chains (Green Supply Chains), implementing product environmental certification
systems, and introducing EU Digital Product Passports. Digital technologies —
including Big Data and artificial intelligence — are increasingly applied in this
process, enabling the monitoring of environmental performance across production,
transportation, and product consumption [17].

It is also noteworthy that the World Trade Organisation launched the Trade and
Environment Sustainability Structured Discussions (TESSD) initiative, the purpose of
which is to align the trade policies of states with climate commitments. Within this
platform, issues of green trade development, waste recycling, carbon regulation, and
the promotion of exports of environmentally safe products are discussed [18].

Ukraine is also gradually integrating into the global processes of "green™ trade
transformation. In particular, national legislation is being adapted to the requirements
of the European Green Deal and the CBAM mechanism, and economic recovery
programmes based on sustainable development are being implemented. An important
step in this direction was the "Green Recovery Ukraine" initiative (2023-2025),
which envisages the development of sustainable production, the digitalisation of
supply chains, and the implementation of green logistics principles [19].

The analysis of scholarly literature enabled the identification of the main
directions of contemporary sustainable development practices for trading enterprises:

Sustainable marketing. "Green marketing" (eco-marketing) is a philosophy of

promoting and selling goods and services oriented towards meeting consumer needs



with minimal negative impact on the environment [20]. Sustainable development
marketing strategies involve the use of marketing approaches aimed at ensuring the
economic, environmental, and social sustainability of trading enterprises, including in
international markets. Such strategies are based on integrating sustainable
development principles into the processes of production, promotion, and sale of
goods and services — in particular, through the use of ecological materials,
responsible resource consumption, support for social initiatives, and ensuring
business transparency. This approach takes into account global challenges, including
climate change, inequitable access to resources, and growing demand for ethical and
socially responsible products [21].

Ecological branding. This involves the use of ecological packaging and organic
and recycled materials, contributing to the formation of a positive brand image and
increased consumer trust [22].

Digital transformation. The introduction of digital technologies, big data,
artificial intelligence, mobile platforms, and social networks to enhance the efficiency
of business processes and the competitiveness of trading enterprises [23]. In
particular, the creation of information and analytical services and the use of the Retail
4.0 concept to support managerial decisions and improve the operational efficiency of
enterprises in a digital environment [24].

Promotion of sustainable consumption. This involves forming responsible
consumer behaviour oriented towards the rational use of goods, reducing excessive
consumption, and supporting environmentally safe products. In this context,
considerable attention is devoted to the problem of fast fashion, which is
characterised by the mass production of inexpensive clothing with a short life cycle
and a significant negative environmental impact. The promotion of responsible and
slow consumption concepts is aimed at reducing overproduction, extending the
product lifecycle, and supporting more sustainable models of production and
consumption [25].

E-commerce. This involves the use of online platforms, marketplaces, and
digital sales channels to expand markets, enhance product accessibility for

consumers, and optimise business processes [26]. The development of e-commerce



contributes to improving logistics efficiency, reducing costs, and forming new
models of consumer interaction in a digital environment.

Customer orientation. This involves business models that entail significant
investment in identifying consumer needs, improving service quality, developing
personalised services, and forming long-term customer relationships [27]. Such an
approach enhances consumer loyalty, enables adaptation to rapidly changing
consumer needs, strengthens competitive positions, and reduces sales volumes of
products that do not meet customer requirements.

Sustainable supply chain. This involves integrating environmental, social, and
economic principles into the processes of procurement, transportation, and
distribution of goods [28]. The implementation of sustainable supply chains is aimed
at increasing business process transparency, reducing negative environmental impact,
enhancing resource-use efficiency, and ensuring the accountability of all participants
in the value creation chain.

Conclusions and prospects for further research. The trade sector is an
important component of the national economy, as it contributes to the formation of
consumer demand, ensures employment, influences the development of production,
and supports the functioning of the domestic market. The development of the trade
sector is influenced by many factors, among which macroeconomic stability,
consumer price index dynamics, logistics infrastructure efficiency, the level of
business process digitalisation, and state entrepreneurship support policy occupy an
important place.

Today, trading enterprises must devote considerable attention to environmental
and social responsibility issues. Trade has a substantial impact on the state of the
environment, since its operation is accompanied by the transportation of goods,
increases in production volumes, and growing consumption of natural resources. In
this regard, international institutions are facilitating the formation of new approaches
to regulating trade activities. Such approaches envisage the implementation of
sustainable practices, including sustainable marketing, ecological branding, digital
transformation, e-commerce development, customer orientation, and the formation of

sustainable supply chains.



In further research, it is advisable to analyse the structure, content, and
domestic trends in the implementation of non-financial reporting at trading
enterprises. It is also necessary to develop recommendations for assessing the
effectiveness of implementing sustainable practices in the activities of trading

enterprises.
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