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This study analyzes sector-specific features of remarketing in manufacturing
and service industries and evaluates its effectiveness in the context of digital
transformation and sustainability. A mixed-method approach is applied,
combining analysis of firms’ digital maturity with Monte Carlo simulation of
advertising campaign performance. The results show that remarketing
increases traffic, engagement, and ROI; however, its effectiveness depends
on the sector and user behavioral responsiveness. Al-based personalization
reduces ad fatigue and improves conversion stability. Manufacturing firms
demonstrate higher but more volatile returns, while service companies show
more stable performance due to greater digital adaptability. Overall, effective
remarketing strategies require sector-specific adaptation to balance
efficiency, technological investment, and long-term customer engagement.
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AHoOTauUiA
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JocnimkeHHa aHanisye cektopasibHi  OCODNMBOCTI  peMapKeTUHry vy
BUPOBHMYIN Ta CEPBICHIN ranyssix Ta OLiHI0E NOro e(PEKTUBHICTb Y KOHTEKCTI
LndpoBoi TpaHcopmallii Ta cTanoro po3suTKy. BukopuctaHo 3millaHum
nigxig, Wo noeaHye aHania LypoBoi 3pinocTi niANpMEMCTB i MOAEIIIOBaHHS
MoHTe-Kapno egeKkTUBHOCTI peknaMmHux KamnaHin. BcTtaHoBneHo, Lo
pemMapkeTVHr nigsuwye Tpadoik, 3anydyeHictb Ta ROI, ogHak Wnoro
pes3yrbTaTUBHICTbL 3anexuTb Big4 ranysi Ta MOBeAiHKOBOI  peakuil
KopucTyBadiB. Al-nepcoHarnisauis 3MeHLLye BTOMY BiJ peknamu 1a niaBuLLye
cTabinbHICTb KOHBepCin. BnpobHMYi nignpuemcTsa AEMOHCTPYHOTb BULLLY,
ane BonaTUIbHY AOXIAHICTb, TOAI SK CepBiCHi — CTabinbHiWi pe3ynbTaTy
3aBasikm BinbLin UMpoBIN aganTUBHOCTI. 3aranom egeKTUBHI cTpaTerii
peMapKeTUHry noTpebyoTb ranys3eBol agantauii gns 3abesneyeHHs
GanaHcy MK  edEeKTMBHICTIO, TEXHOMNOM4YHMMWU  iHBECTuUiaMKN  Ta
AOBrOCTPOKOBOK B3aEMOAIEI0 3 KNieHTaMu.

KnroyoBi cnoBa: ctanun undpoBMn MapKETUHT; peMapKeTuHr; uudposa
TpaHcopMauis; TYpU3M; FOCTUHHICTb; NepcoHani3auis Ha OCHOBI LUTYYHOrO
IHTENEeKTY; CekTopanbHUM aHani3; ePeKkTUBHICTb MapKETUHTY; MOAESOBAHHSA
MoHTe-Kapno.
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