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MODERN MARKETING TOOLS IN THE ACTIVITIES OF
AGRICULTURAL ENTERPRISES

In modern conditions of agricultural market development, marketing activity is
becoming strategically important for enterprises. The rapid development of digital
technologies, changes in consumer behavior, and the increasing level of competition
in the agricultural sector require enterprises to implement modern marketing
approaches.

Effective marketing activity enables agricultural enterprises not only to ensure
stable product sales but also to create long-term competitive advantages, maintain a
positive image, and adapt to changes in the market environment.

A specific feature of modern agricultural marketing is the active use of digital
communication channels. Under conditions of digitalization, enterprises increasingly
use Internet technologies to promote products, attract new customers, and improve
communication efficiency.

Social media, corporate websites, online advertising, and analytical systems play
a significant role in this process. Their use contributes to the rapid dissemination of
information and improves interaction with consumers.

Modern marketing tools provide agricultural enterprises with opportunities to
operate effectively in unstable market conditions. The use of digital communications
significantly simplifies interaction with consumers, partners, and potential customers.
In addition, marketing tools allow enterprises to respond quickly to changes in demand,
analyze the competitive environment, and develop effective product promotion
strategies.

An important area of marketing activity development is content marketing. The
creation of high-quality informational content helps to form a positive consumer
attitude toward the enterprise and increase trust in products.

Content may include informational publications, photo and video materials,
product presentations, company news, and analytical materials on agricultural market
development. Regular content updates contribute to active audience interaction and
create a stable information environment around the brand [1].
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Table 1
Main areas of marketing tools application in agricultural enterprises
Marketing tool Features of use Practical result
Internet Product promotion in the online | Increase in the number of
advertising environment potential customers
Content Publication ~ of  informational | Formation of trust in the brand
marketing materials
Social media Communication with consumers Increased brand awareness
Email marketing | Informing customers about | Support of long-term
products relationships

Source: developed by the author.

Modern agricultural enterprises also actively use targeted advertising tools.
Their application makes it possible to identify a specific target audience according to
age, location, interests, and behavioral characteristics. This contributes to more
effective use of the advertising budget and increases the efficiency of marketing
campaigns. An important advantage of digital advertising is the ability to quickly
analyze results and adjust advertising strategies according to market needs.

In addition to digital tools, agricultural enterprises also use traditional marketing
methods, including participation in exhibitions, presentations, industry forums, and
fairs. The combination of traditional and digital marketing tools allows enterprises to
achieve better results in product promotion and ensures an integrated approach to
marketing activities.

One of the most effective marketing tools is social media. The use of Instagram,
Facebook, and TikTok platforms enables agricultural enterprises to promote products
with lower costs compared to traditional advertising channels. In addition, social media
provide opportunities for direct communication with consumers, receiving feedback,
and building audience loyalty. An important aspect is the use of visual content, which
increases consumer interest and improves brand recognition [2].

An important element of modern marketing activity is the use of analytical tools.
Marketing analytics makes it possible to evaluate the effectiveness of advertising
campaigns, analyze consumer behavior, and forecast changes in market demand. The
use of CRM systems, web analytics tools, and digital platforms enables enterprises to
respond promptly to market changes and make effective management decisions. The
analysis of marketing indicators contributes to the optimization of advertising costs and
increases the effectiveness of marketing activities [3].

Branding also plays a significant role in improving marketing efficiency. The
creation of a strong brand allows agricultural enterprises to stand out among
competitors and contributes to building a positive market reputation. Branding includes
the development of a corporate style, logo, visual identity system, and communication
strategy. A recognizable brand increases consumer trust and strengthens market
positions.

The use of modern marketing tools contributes to the expansion of sales markets
and the improvement of enterprise competitiveness. Digital technologies provide
agricultural enterprises with opportunities to enter new markets, increase customer

125



30ipHuKk Te3 nonosigei 111 MizkHapo1HOI HAVKOBO-NIPAKTHYHOI KOHMepeHIii
«MapKeTHHT Ta KOHKYPEHTOCIPOMOXKHICTh COIIaJIbHO-€KOHOMIYHUX CUCTEM B YMOBAX CTAJIOTr0

loyalty, and maintain effective communication with consumers. In modern economic
conditions, the implementation of innovative marketing approaches is one of the key
factors for successful business development.

Table 2
Advantages of using modern marketing tools
Advantage Characteristics
Increased competitiveness Strengthening enterprise market positions
Audience expansion Attraction of new consumers
Operational communication Rapid dissemination of information
Improved advertising efficiency Accurate identification of target audience

Source: developed by the author.

Thus, modern marketing tools play an important role in the development of
agricultural enterprises. The use of digital technologies, social media, content
marketing, and analytical systems contributes to increasing marketing efficiency and
enables enterprises to adapt to modern business conditions. The implementation of
innovative marketing approaches allows agricultural enterprises to strengthen
competitive positions, expand sales markets, and build long-term relationships with
consumers. In the modern digital environment, the effective use of marketing tools is
one of the key factors in the successful development of agricultural business [4].
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