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контексті PR-комунікації виступають ключовим інструментом формування 

емоційного зв’язку між підприємством і клієнтом, що прямо впливає на його 

економічні результати. 

Практичне значення дослідження полягає у можливості використання 

результатів для вдосконалення PR-стратегій підприємств сфери послуг, 

підвищення ефективності комунікаційної діяльності та забезпечення її орієнтації 

на досягнення фінансово-економічних цілей. Подальші дослідження доцільно 

спрямувати на розроблення універсальних методик оцінювання ефективності 

PR-комунікацій та визначення їх впливу на фінансові показники підприємств у 

різних галузях. 
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HERASHCHENKO I. M. 
Simon Kuznets Kharkiv National University of Economics 

 

TOOLS FOR IMPROVING THE EFFECTIVENESS OF MARKETING 

ACTIVITIES OF AGRICULTURAL ENTERPRISES 

 

In modern conditions of the development of the agricultural sector, improving the 

effectiveness of marketing activities is one of the key factors in ensuring the 

competitiveness of enterprises, dynamic changes in the market environment, 

digitalization of the economy, increasing competition, and transformation of consumer 

behavior determine the need to improve marketing tools. Marketing activities of 

agricultural enterprises have specific features related to the seasonality of production, 

dependence on natural and climatic conditions, limited resources, and instability of the 

external environment. 

https://academy-vision.org/index.php/av/article/view/2066
https://academy-vision.org/index.php/av/article/view/2066
https://doi.org/10.15587/1729-4061.2022.253062
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Marketing in the agricultural sector involves not only the sale of products but also 

systematic demand management, the formation of competitive advantages, and the 

development of long-term relationships with consumers, the effectiveness of marketing 

activities is determined by the enterprise’s ability to adapt to market changes, use 

modern promotion tools, and ensure that products meet consumer needs [1]. Key tools 

for improving the effectiveness of marketing activities include marketing research, 

pricing policy, distribution policy, communication tools, and branding, marketing 

research allows identifying consumer needs, analyzing the competitive environment, 

and making informed management decisions. Pricing policy ensures a balance between 

profitability and competitiveness, distribution policy focuses on selecting effective 

sales channels and optimizing logistics processes. Communication tools contribute to 

the formation of a positive image of the enterprise, while branding increases 

recognition and consumer trust [2-3]. 

In modern conditions, the use of digital marketing tools is of particular 

importance, digitalization of the agricultural sector contributes to expanding sales 

markets, reducing promotion costs, and improving communication efficiency. The use 

of social media, e-commerce platforms, CRM systems, and analytical tools enables 

enterprises to respond quickly to market changes and create personalized offers for 

consumers. At the same time, the effectiveness of marketing activities depends not only 

on the use of individual tools but also on their integrated application, agricultural 

enterprises should implement a strategic approach to marketing that combines internal 

resources, external factors, and marketing decisions. 

An important aspect of evaluating marketing activities is the systematization of 

their advantages and risks [4]. 

Table 1 

Advantages and Risks of Using Marketing Tools in the Agricultural Sector 

Advantages Risks Advantages 

Speed 
Fake news and 

misinformation 
Speed 

Global reach Information overload Global reach 

Interactivity Decline in standards Interactivity 

Personalization Filter bubbles Personalization 

Analytics Dependence on algorithms Analytics 
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As shown in Table 1, modern marketing tools have a dual nature: they increase 

the efficiency of enterprise activities while simultaneously creating new risks related 

to information reliability and communication quality. Therefore, it is important to 

develop a balanced approach to the use of marketing tools [5]. 

In order to improve the effectiveness of marketing activities of agricultural 

enterprises, it is important to identify the key directions that ensure sustainable 

development and competitiveness, these directions combine traditional marketing 

approaches with modern digital tools and customer-oriented strategies (Table 2). 

 

Table 2 

Key Directions for Improving Marketing Activities of Agricultural 

Enterprises 
Direction Description Expected Effect Direction 

Digital marketing 

implementation 

Use of social media, 

websites, and online 

promotion 

Expansion of market 

reach 

Digital marketing 

implementation 

Market research 

improvement 

Analysis of demand, 

competitors, and trends 
Better decision-making 

Market research 

improvement 

Optimization of 

distribution channels 

Development of 

logistics and sales 

channels 

Increase in sales 

volumes 

Optimization of 

distribution channels 

Brand development 
Formation of a positive 

image and reputation 
Customer loyalty Brand development 

Customer orientation 
Focus on consumer 

needs and preferences 
Long-term relationships Customer orientation 

 

As shown in Table 2, improving marketing activities requires a comprehensive 

approach that integrates digital technologies, market analysis, effective distribution 

systems, and customer-oriented strategies, the implementation of these directions 

allows agricultural enterprises to strengthen their market positions and adapt to 

changing environmental conditions. 

In addition, current trends in agricultural marketing are associated with the 

transition from traditional promotion methods to innovative approaches based on 

digital technologies, branding, and value creation, agricultural enterprises should not 

only produce goods but also create value for consumers through effective marketing 

policies. In addition, an important factor in improving the effectiveness of marketing 

activities is the implementation of customer-oriented approaches, modern agricultural 

enterprises should focus not only on production efficiency but also on creating value 

for the end consumer. This involves building long-term relationships, enhancing 
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customer experience, and adapting marketing strategies to changing consumer 

expectations. The increasing importance of sustainability and environmental 

responsibility also influences marketing decisions, consumers are paying more 

attention to product origin, quality, and ecological impact. Therefore, integrating 

sustainability principles into marketing strategies can strengthen brand reputation and 

provide additional competitive advantages for agricultural enterprises. 

Furthermore, it should be emphasized that the effectiveness of marketing 

activities in agricultural enterprises is increasingly influenced by data-driven decision-

making, the use of modern analytical tools allows enterprises to monitor market trends, 

evaluate consumer behavior, and optimize marketing strategies in real time. This 

contributes to more accurate targeting, improved resource allocation, and higher return 

on marketing investments. 

At the same time, the integration of digital technologies into marketing activities 

requires the development of new competencies among specialists, including data 

analysis, digital communication, and strategic planning. Without proper skills and 

technological support, the potential of modern marketing tools cannot be fully realized. 

Therefore, the success of marketing activities depends not only on the availability of 

tools but also on the ability of enterprises to effectively integrate them into a unified 

system and adapt them to changing market conditions. 

Thus, improving the effectiveness of marketing activities of agricultural 

enterprises is possible through the comprehensive use of modern tools, implementation 

of digital technologies, improvement of distribution systems, and focus on consumer 

needs. This will contribute to strengthening competitive positions and ensuring 

sustainable development of enterprises. 

The integration of digital technologies and customer-oriented approaches is 

becoming a decisive factor in ensuring the long-term competitiveness of agricultural 

enterprises. 

Література 

1. Васильченко К. Г. Стратегічні орієнтири розвитку маркетингової діяльності аграрних 

підприємств // Науковий вісник ОНЕУ. 2025. DOI: https://doi.org/10.32680/2409-9260-2025-12-337-126-

133  

2. Nehrey M., Trofimtseva O. Analysis of the agriculture sector of Ukraine during the war // Вісник 

ХНУ. 2022. DOI: https://doi.org/10.26565/2311-2379-2022-102-06  

https://doi.org/10.26565/2311-2379-2022-102-06


170 
3. Dmytriiev I. Development of a marketing strategy for agricultural enterprises // Economic Bulletin 

of Donbas. DOI: https://doi.org/10.12958/1817-3772-2019-4(58)-117-123  

4. Flaig A., Kindström D., Ottosson M. Market-shaping strategies // Industrial Marketing Management. 

2021. DOI: https://doi.org/10.1016/j.indmarman.2021.06.004 

5. Ekins P., Zenghelis D. The costs and benefits of sustainability // Sustainability Science. 2021. 

DOI: https://doi.org/10.1007/s11625-021-00910-5 

  


